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Reading [ ¥ '
Text A

About the Hotel

What Is a Hotel?

When most people think about “hotels,” ' they think
about buildings containing guest rooms for sleeping. In its
narrowest sense, this definition may be correct. However,
today’ s travelers have a wide variety of lodging
alternatives, and the definition just cited is of limited use.
For example, at one extreme, a person may choose a lavish
destination resort in an exotic location that, in addition to

sleeping rooms, offers many recreational alternatives, food

and beverage outlets, and numerous other amenities. Other
travelers prefer a full-service hotel * that offers, in addition to sleeping rooms, a variety of food
and beverage services. These may include ala carte dining rooms, coffee shops, or lounges, and
room service and banquet facilities. Still other travelers desire a limited-service hotel = that
simply provides sleeping rooms with no food and beverage outlets. Besides, facilities other than
those commonly referred to as hotels may offer sleeping accommodations. These include private
clubs, casinos, cruise ships etc. In addition, there are unique hotels such as those that consist only
of suites (known as all-suite hotels) and those designed to attract guests who tend to stay for a

Vocabulary long time (extended-stay hotels)."
cite v. 3| The History of Hotel

lavish adj. % 4t Evidence of hotels and the hospitality
exotic adj. 5 E# . i
recreational adj. # %#  industry have been recorded as far back as 8
amenity n. Tz*‘r%;i . biblical times when Mary and Joseph arrived in
ala carte H T 8 ¥, . .
b Bethlehem during the census. As the Bible
¥ 2 )
lounge n. A % % depicts, Mary and Joseph were refused i |
banquet n. €% . ¥ )
- i accommodations because there “was no room
census n. A 0 E &

K 2
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& Unit 1 Hotel and Careers ‘

at the inn.” Since the beginning of time, people have traveled for commerce, religion, family,
health, immigration, education and recreation.

As cited by Texas Tech University, the word “hospitality” comes from the Latin root
meaning “host” or “hospice.” The university further noted that the first hotels were nothing
more than private homes opened to the public. Most,

»st

unfortunately, had poor reputations. Under the influence of
the Roman Empire, inns and hotels began catering to the
pleasure traveler” in an effort to encourage visitors.

The first inn located in America was recorded in the year
1607 and lead the way with many other firsts in the
hospitality industry. The first publicly held hotel (the City
Hotel) opened in New York in 1792. The first modern hotel
(the Tremont) opened in Boston in 1829 and the first business
hotel (the Buffalo Statler) opened in 1908.

From there, a surge of hotels

flooded American and the rest of the root n. At
) ) Radisson 7 # 7k
world, with prominent names such as Marriott 75 #
J  Radisson, Marriott and Hilton. Hilton # /% #

Notes AR T T

L. CHeUFIRs B R4 B ) (SR 7R, 2010) 25 i ediF iU (Tourist Hotel) (52 X LAE] (B K
B AR DMERE RS o 3 R 45 i ARTR B AR IR 55 60 A i 12 e , 4 AN ) T T
FEARBIRR R ZEN G TR ittt T BT AR R

. full-service hotel 4= il % 1 J% , 5L = E R F W 5 RNET E&T%.

. limited-service hotel 47 FRARSHENS . 1EF 1B BEAT B2 TR MW I SR oG PRIK 555

. In addition, there are unique hotels such as those that consist only of suites (known as all-suite hotels)

& owow

and those designed to attract guests who tend to stay for a long time (extended-stay hotels). B2 4b , i
A 4s B B B 2B BRI S U & IR AR AR RE T8 AT S o
. pleasure traveler [f] leisure traveler, KA %

o
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About the Hotel Industry

Hotel Industry

The hotel industry is a sector of business that re-
volves around ' providing accommodations for travel-
ers. Success in the hotel industry relies on catering to
the needs of targeted clientele, creating a desirable at-
mosphere, and providing a wide variety of services

and amenities. The management of hotels has grown

from its modest roots in providing the bare essentials
of lodging into a large, multi-faceted, and diverse industry .
The hotel industry is undergoing many changes. The
demand for hotels is affected as the economic fortunes of
countries, regions, and cities rise and fall *. Each year,
companies and hotels change ownership and new companies
and brands enter the marketplace. Brand names that are
popular today may not be around in the next decade. For RENAISSANCE°
example, Renaissance Hotels of Hong Kong acquired HOTELS & RESORTS
Stouffer Hotels (formerly a U.S.-based company) from the

Nestlé Corporation of Switzerland, and converted all of the Stouffer hotels into Renaissance
hotels, which were then acquired by Marriott International. The Stouffer hotel name no longer
exists.

As you can see, the hotel industry is a global industry. InterContinental Hotels, headquar-
tered in London, operates hotels in 100 countries and territories; the French company Accor has
hotels in 92 countries; Marriott International has hotels in 67 countries; and U.S.-based Starwood

Vocabulary Hotels & Resorts has hotels in 95 countries.
clientele n. % /* Hospitality Today

Renaissance 7 il

What is the hospitality industry? This is not an easy question, and
InterContinental #

Accor B books on the subject offer many different answers. Some view the hospi-
Starwood i & tality industry as comprising four sectors: lodging, food, entertainment,
a4
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& Unit 1 Hotel and Careers ‘

and travel. However, usually the hospitality industry is viewed as encompassing mainly lodging
and food service businesses. If we define the industry this way, we can include such facilities as
school dormitories, nursing homes, and other institutions.

The Hospitality Industry

Lodging Operations Food Service Operations Other Operations
All-suite hotels Commercial cafeterias Airlines
Casino hotels Education food service Campgrounds
Conference centers Employee food service City clubs
Full-service hotels Full-service restaurants Country clubs
Limited-services hotels Health-care Cruise ships
Resorts Lodging food service National parks
Retirement communities Quick-service restaurants
Recreational food service
Social caterers

Continued expansion of the lodging indus-

encompass v. 4,4 try is inevitable. No one knows precisely how
campground n. T8 & 5 it
caterer n. gﬁ{#&ﬁ

inevitable adj, 4 # will be built in the next decade, or where most

of them will be located. All that can be said
with certainty is that ' career opportunities in lodging will continue to
STOW.

many new hotels and other lodging properties

Notes

1. revolve around %%
e.g. Debate will therefore revolve around voting rights. Pt , g5 I SEHEZ BUB T,

2. The management of hotels has grown from its modest roots in providing the bare essentials of lodging
into a large, multi-faceted, and diverse industry. §F I 45 Bl O 28 MR ) QU (E B A 1 IR 55 R 1l K
—ANKHE 2 r AR TL . bare essentials LA AT 5

3. The demand for hotels is affected as the economic fortunes of countries, regions, and cities rise and fall.
X B R B A A X Sy 922 9 A R AR B fE - rise and fall §K7% 4K

4. All that can be said with certainty is that ... ME—RERSHf & (0 -

8
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TextiC:

Working in the Hotel Industry

Why do people go into the hospitality industry?
If you were to ask people who have spent their careers
in this business what they like most about it, you
would get a wide variety of answers. Some of the
most popular are:

e The industry offers more career options than
most. No matter what kind of work you enjoy, and

wherever your aptitudes lie, there is a segment of the

industry that can use your talents.

e The work is varied. Because hotels and restaurants are complete production, distribution,
and service units, managers are involved in a broad array of activities .

® There are many opportunities to be creative. Hotel and restaurant managers might
design new products to meet the needs of their guests, produce training programs for employees,
or implement challenging advertising, sales promotion, and marketing plans”.

e This is a “people” business. Managers and supervisors spend their workdays satisfying
guests, motivating employees, and negotiating with vendors and others.

e Hospitality jobs are not nine-to-five jobs . Hours are highly flexible in many positions.
(Some see this as a disadvantage, however.)

e There are opportunities for long-term career growth. If you are ambitious and
energetic, you can start with an entry-level job and move up. The industry is full of stories of
people who started as bell persons or cooks and rose to high management positions, or opened
their own successful businesses.

® There are perks associated with many hospitality jobs. If you become the general

manager of a resort, you can dine in its restaurants with your family

and friends, and use its recreational facilities. Airline and cruise ,ocabu.ary
aputude n. X¥, 4
employees get free or reduced-fare travel. vendor n. f 1 7 , N

Despite these advantages, there are some aspects of the business ~ Perkn BARE, A&
i reduced-fare adj. 374 8
that many people don 't like:

44
a
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& Unit1 Hotel and Careers ‘

e Long hours. In most hospitality businesses, the hours are long.

norm n. #7434

The 40-hour workweek is not the norm, and 50- to 60- hour workweeks
are not unusual.

e Nontraditional schedules. Hospitality managers do not work a
Monday-through-Friday schedule. In the hospitality field you will
probably often find yourself working when your friends are relaxing.

e Pressure. There are busy periods when managers and employees
are under intense pressure to perform.

e Low beginning salaries. Entry-level jobs for management
trainees tend to be low-paying compared to some other industries ",

Notes
1. Because hotels and restaurants are complete production, distribution, and service units, managers are

involved in a broad array of activities. 1 -7 J5 FIAE T J2 528 09 42 7 il AR 55 5000 , TR G A B 3
Z 53| Z s

. implement challenging advertising, sales promotion, and marketing plans ZZiiA % 5 J7 #9145 {6595
shFnE T

3. Hospitality jobs are not nine-to-five jobs. {15 1) T{EIFE0T L 1

4, Entry-level jobs for management trainees tend to be low-paying compared to some other industries. 5 H:

fib ATl A L T 10 Il ER I A ) R B8 AR
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L{ Useful Words and Expressions 5 F i T 5 % i

1. in its narrowest sense ¥% X i 2. at one extreme 7 —/ MR i
3. nothing more than A~id 2 4. revolve around %%
5. all that can be said with certainty is that... 6. go into LA
ME—RE B ER R 7. be involved in 5%, ;55
8. a broad array of | iZ 9. under infense pressure 7E5&E 2> T

10. compared to... 5-----48LtL



