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A —REATHRFAEAZE SERBEANAFHRE, LT FHBRAT X
ENEREAHM ALREGEXRZAHH NG SR, B 2003 £, KME52H %
b ZERG-FRAB-BASEREFLAZTHRIAGE FEHFFIHT —AREHFE
BRHERKRFHMN. EF RIBFECERMSI KR, BET) KELAHATHEIF, K
AEATEHLENZE, A, RNFIZNERERRTHLFEEM/ ST —RRHN(Z
FERE), EERAEBARIRA ERER) WEFEEHEM

ERELENHXE I HBHEEMN REZETNENLEFEEXL T LARH
EFRENEM R, EREFNARMER A EMAF ALFELTHERS H
FREEFBEAL T RN GHFEMEBEM L BENERM “ERHSHER
MTOEEERBEEMN QU EREER B R EREEMN AR REER L HM”
ENFRIGERBEAB L EABETEE XL TV WEBRE FEMAT O ENH
ZHEMAMBLXFTABHEHRAR—NTRE, WA S AEMNE, AEZERTH,
RERPLBEAAMNE NTANARBTEShEE, AN, RNEHKRPR Lo #t
FT—SFEEMGF. AW, W THEREARXREBHRFNFEANMRETRAKRESZ
MW BEABANR MREALEM L EXRBRETFREZRENER , FHEEARE
MEREZRN T XER  EIRAXEERK, WA RNEFTAFINIE BT X, ¥
EULFWHEHERL) AEH. FEZXLNEPMHA LW K, S HHTRRM%¥
EFIRGFERN,

EXAAFHHBRIR T RNFET ERHKT B R EATNERR Y & 8 b8y Ao
EEMHTENXK. BN HSFLARRBRO L RS - QHF, ERAEKENHER
RAEHEIR  ARNAETEINRE FTVNBAELHE, ERGF—ARFLIFTH
WERANEMELRE FHRNFERE, LETAF¥RANAEFEE, ERE -4
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CEBFERETBFREN—ABRLS L, EUMABFE A L5, 48k % #
FWTAPIE BELALERENRERRR T HHLEARN T H B EL Y BT
BULANBERE, CELFLE0HL0ERFALUR HENARKRENE
SHAEELREE AL BRE, FLEH XTREATRACE LV EANLH LR
FAEEA KRBT HLAFA B TOLAFAKNERE FEREEHAMN,

REA20HL80 SRV AXTEEFENEGR IR FER ACRHEE
AL LV ARAEFRANEERRZ —, REFHMBA BEAREALHE, &
1991 £H EW(IHEER I RABEATE)VEABEFF RN ENELREL —,
1999 4 ,4E MBA H H £ S Z R BT HFANHELCEEFEANE —THORE,
2004 EEBT(AFIREERL R AT RN ETEAER)RBALEELHF RN
ABRBLATFREBEOCREL —, $ELFSETESENKELER T, 2FTAT
#HOHUPRRERR LR FUAF LR, RFEARHAATERAANR LI THE
FEETE AV EENERE AT AARAERNEEA L, E I BECEBHEN
B ERFER HF AR RS TR EEFR LR TATHWEF R,
BTHEARTPHRE, RETREFUHERE.

CEEF¥R-TRREHFE REFFRAP NN XEBHERN, B2
RHEEE YR MBA $ABBEELFE I T A EFANNBARK EKE R fn
AEY EEERFNEF T E LR ST A RS B, A R REBR TN R ERE, ¥
AMARRAETEHFUK, ARFREENSBZ b, HPF % - M % B4 4 #8
B -T.2FB k%%  UAMEEAR R ABBSH(EESHF L. mABA LKA
MY HRBTENSEEXTTEHENES

AEHRFL—FE M ATHBRUUE AT A KB CELFE AL EWHEE
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ERBALEFENBRER, TRAD Y RE SR, AE T A 2 E oy kAR A
AV REHFLENEBFAATEEEA, hENRBEAP AR TRES T2, K
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) RBBREFFRAT R EEETRE . RIVERBHER T RITFRZ N g 7] B2
FWTWITR M EE R A BBRMNE TR B R L — 28 B R (L an [ R A
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REIEEAENRBATFAHRBAR, MEFREBEEFRAZH DT EWAE" . ZR-—T
ROAHRER¥ETEFHENROCEIM T REFRAAB, BTHX— &, TR —
THS,UTHMEEER T REAERBLS R G g AL E: BB ERABR", &£ “FE
W& =5 B A TR o A

BREBABRFZEZNAE

AT 0 8 2 9 L 0 R 9 = A R
MNEWEERAELR

B SE 5 # 1) il 22 8 [0 A H R R R AR AR T O i B R T 2 T, LA R B e 4
KA . FATR AR Gk 5 a0 1) R, 3 L6 ) R B4 il TR 75 2 2 A6 12 R A AT % 8 1Y) 43 A
TH,

@® Much of the Material is Taken from Luke M. Froeb, and James C. Ward, “Teaching Managerial Economics with Problems
Instead of Models,” in the International Handbook On Teaching and Learning in Economics, ed. Gail Hoyt, KimMarie McGoldrick ,
(Edward Elgar Publishing, 2012).
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BT WA, b BB GEM BRRRMAHE MRS,

N fE A A

A A3 5 7 1 T2 R BT A B B AR, X T AR ] B 6 15 352 0 S 4 3 B A0 12 R UL, A4
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@ http://hadm. sph. sc. edu/Course/Econ/Tutorials. html
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F1 4 Cindy Alexander,Tim Brennan,Ken Heyer,Kevin James, Bruce Kobayahsi fil Greg Werden) ,
BRI 5 % it 2RI [ 3 (H H A James Cooper,Pauline Ippolito, Tim Muris,Dan O’Brien,
Maureen Ohlhausen,Paul Pautler, Mike Vita #{1 Steven Tenn) , & Vanderbilt R ZE (H HF
Germain Boer,Jim Bradford, Bill Christie, Mark Cohen, Myeong Chang, Craig Lewis, Rick Oliver,
David Parsley, David Rados, Steven Tschantz, David Scheffman #1 Bart Victor) , B i} X} 4< 45 $& it &
W 18] R A4k B8 i) JTC B A A F [R) 35, B A Kelsey Duggan, Lily Alberts, Raj Asirvatham , Olafur
Arnarson , Pat Bajari, Fadi Bousamra, Roger Brinner, 7] #§{ fJ) Jim Cooper, Matthew Dixon Cowles,
Abie Del Favero, Vince Durnan, Marjorie Eastman, Keri oyd, Josh Gapp, Bill Hostettler, Jeff, Jenny
Hubbard ,Brad Jenkins, Dan Kessler, Bev Landstreet ( BS ), Bert Mathews, Christine Millner, Jim
Overdahl, Rich Peoples, Annaji Pervaje,Jason Rawlins,Mike Saint, Jon shayne, Bill Shughart, Doug
Tice , Whitney Tilson,Pam Wilmoth #1 Susan Woodward , 31778 012 1 2 2% 5= 75 1 458 51 85T Ar-
men Alchian and William Allen,® Henry Hazlitt,® Shlomo Maital,® John MacMillan,® Steven
Landsburg, ®Lvan Png,®Victor Tabbush,®Michael Jensen #l William Meckling, ®James Brickley,
Clifford Smith F1 Jerold Zimmerman ,® A% & i iR F2 P BT A R 4L 8 S 19 A, 235 Michael

Worls, Daniel Noguera #{1 Vanavan Jayaraman,

Armen Alchian and William Allen, Exchange and Production, 3rd ed. (Belmont, CA: Wadsworth, 1983).

Henry Hazlitt, Economics in One Lesson ( New York: Crown, 1979).

Shlomo Maital, Exceutive Economics, and Managers: Ten Essential Tools for Managers (New York: Free Press, 1994).
John McMillan, Games, Strategies, and Managers ( Oxford: Oxford University Press, 1992).

Steven Landsburg, The Armchair Economist: Economics and Everyday Life (New York: Free Press, 1993).

Ivan Png, Managerial Economics (Malden, MA . Blackwell, 1998).

http : //www. mbaprimer. com
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Michael Jensen and William Meckling, A Theory of the Firm: Governance, Residual Claims and Organizational Forms
(Cambridge, MA ; Harvard University Press, 2000).

@ James Brickley, Clifford Smith, and Jerold Zimmerman, Managerial Economics and Organizational Architecture ( Chicago:
Irwin, 1997).
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