e-Marketing

KPR F B IR

AR FFEI 5 K5 H AR AL




P & = 3H

e-Marketing

KWKk F A E4H

b2 B 5 K F R AL



(RFEFI2 5
BEB#ER4&E (CIP) #iE

W% E 8/ R R, 206 T 4. —IURT M SMR B 5 K A,
2002
ISBN 7-81078-151-0

LA [.0%- @F- I.48FHETHEHS
IV.F713.36

o E R A 1 CIP BB 7 (2002) 5 030230 5

© 2002 F XHPRFRHRXFHRHHERERT
WRARE  BENLSE

& EH

ANk A ER
HERE FL

AP HE K ¥ E R K
ERTHARKEFRRE 125 BRBHR:100029
M3t ; http: //www. uibep. com

RETEROFBAARTEATNR FEBELRRITHRT
FHA.850x 1168 1/32 12.5 3% 324 T%
2002 4E 6 FILIEE 1K 20024 6 A% 1 REIRI

ISBN 7-81078-151-0/F-072
ED ¥ :0001—5000 fi EH:19.00 7T




an

D)

£ 21 B SR, FEERAERGSTLKME CELXRIEM A
S REN T 25 HE S5 RIRAFEE, Bditail. M
BEMERMELANRESENERL EEUMTRLCT LRI E
HESARREENBEY . B TRSEEAERFER, CHET =4
MR ER, BREREFRT TR LFAMARX —H TR I, 23
HFRSFRSHEUFY 0% EAEEREMK, B FHFE
RERFLH T CEMARIE, R THELHIATE=NERHK
B, B TR S SERELHETRRRENRE _

W45 B4 3B B L T R 45 B AR B P8 IR UL T S i 3 S
w, B HE HE RN Z RN 3T ek, mfE
LR B AUE RO T R M4 E 8115 3, SERFMBEIL, S —4
BUFEMBRAE, ETH, RNEES THBEAFNEEHH
NG BE, BT 1H BT/ Bl

AHEN R+, HXSREF RS KFRIEHR BB
$hEEEETHR, ZMREHLEHRKH DERMNBRTY. R
BRI BS, RII2H 7 BART KRR FFENCE, EHEREL
MR, HTHEFHRRZA, EREMEACH THRIFEE,

R
20025 A




& N%E%H% ”mmmmmmmmmmmmmmm(n
1.4 M%ﬁﬁgﬁﬁgﬁﬁfmwﬁMWMMMMWm(m)

BoE REEHEBRAELE e (24)

B8 MEHBEHET e (58)
3.1 mig%ﬁﬁﬁﬁWWWMMmmmmmmmmm(w)
3.2 W EEHETES-- .mmmmmmmmm.“g
3.3 M- FFR ey . seesensiaeenees (77)
3.4 H*%"%%%ﬁ?%%%’iﬁﬁﬁi%%ﬁﬁ.ﬁ e (86)

4.2 ﬁguﬁm%ﬁ%%ﬁ»ﬁ%[g% (106)



MEE8

HHE FEREPFERERE e (125)
5.1 MEBEBETRE -oorverrmee i (126)
5.2 MIBEEBI=HMFFE oo (138)
5.3 PR EETREEE oo (146)

6.1 FBEBENIER oooorereerroeeen e (158)
6.2 PIBTZHREMEES oo (171)
6.3 B HETTIIEME oo er oo eeereereeenneeeece (188)

L B EBIRE o evme e reeere oo (196)
7.3 PRSP EEEEMMIETE - reer e (218)

8.3 LB ANILEIHEFR e (254)

9.1 PERT MR oo (266)
9.4 RILRT B -voveneerorenreeesmmissieiaeees e seianens (287)



B %

10.2 P E AT e
10.3 mjii'fiﬁ/‘?\éfﬁﬁﬁ
10.4 B F L EHER L oveverereremseesiesiniiian,

St —8 WERARSEHRBEIEMT oo
11.1 P E T AT TR e oevrerr e mee e e eennne
11.2 M EZATRIEBERI - e veroreeeeermnreneeeieeee e
11.3 P E AR BRI - vveeeeoreeresemenmnnenns

- — 8 RENETAIRBIER e
12.1 FEHIMESHTCRGEIT o
12.2 HXRHEW X TR SR
12.3 BREHTRE AR RIBIEBL - veeoermveerennens
12.4 HEFEF AR BB E I oveeveeeeeeee s

(3]

(302)
(316)
(331)

(333)
(333)
(344)

- (350)

(362)
(362)
(367)
(373)
(385)

(392)




F—8 NMEASHHRE

— REEHRR

eRLETH MY

ORL TG TLERA

o Mk E Hi ¢y 4% 5

OB ERREH T A HILK
ORBEWELTHF

SREBKMIES B SEEANREFOHT TEE . AAEH R
AT, S e ely BV, W1 PR — B 5 8 9 1T, B W s g 3k 2 ol
HY &M, M EMYESERR TR, UMEERH P00
LSS C R HEM LR EBANE, B AR REMN
B

1.1 W& EHABL

1.1.1 REEFHIEN
MEBEHEEMATRILMEG BRBRERUEBESERSE

e-Marketing



ME&ER

BABATFREHVWAREH . MEEHEEIIEZSHERR,
U Cyber Marketing, E.I¥M™ Marketing, Network Marketing, e-Mar-
keting 55, AREIMBRFEFHEEF AR FHIHE L, Cyber Marketing F
BERIEMAE HEEBUATHEYLZ [ (Cyber: T HALE B 2 (8]) i#
112 1E; B BEM Marketing RIEE LB N L B8 E 815 355 Net-
work Marketing 27EM % A RBAERES. Bl IBRERAY
B% 77 B e-Marking, e R F1b 5B AL MY, BERIE X EW
BT, T H 5 . F R 55 (e Business) . B F B i1 3 (e- Market ) B3 .,

WEE LR MR AR BB AR L B A, R M E A
BHEZHMBANZREE, BRBEEXMR IR BT,
IDC #4EitR 91 : H At M4 BB E T80 3 5 B EL 3K 380 {2 35T,
6 I 0 25 42 LR 32 5 BB BE K, T3 2003 48, BB R S JL AR
A A 1.3 kM2 & £,

7505 B R A R 92 B A0 42 4 3 5 T 3900 0 5 7 1
P RSB R RS AR, RS ERR— AN
FEOBES, CEEHIN AN EHREELRM RENEFEESEL
B M7 EAM TR XA TRE, HEAIREEM ENER
KR ELEE BTSN EEFRES,

1.1.2 RMEEFHHERAR
MAEFEN PR EHETAMEHFERRERLWESHE
w, ERNEEY 8, KEEARS:

(—) R L% & 4 &t
W LT E #RY S BinH i T ERM A ERMNRZ ER
MESWERERETRAEED . EARMNTTUEREN LiE %

e-Marketing




F—% NMEEBKME

HATRE, LAl AL MR E T REP IR RN — L ZF K
B AAMEMEETR, TURSHHENREMER, BEMNE
F R, HIER B RMET TS REN, B RmER A
TAEMFPEEBAEME BRI, KBUEERHEEESH, X8
RMEEE S BEPRREENFEENTBHERANER.

(=) R Ll o & 45 A 04

ERMAFEA—MEEARE, AESERTHREERAR
WH R, EREFRARWNEEHENLHEANTHN EH P
BRI B KRR E W E SV A LT MR, EBMNIENTE B WE
TH, ERAIFZEXB . ZHERMBAREZ RS, A
BT — N MFEEF G M BB X, T M 4 B4 X A B R 4
AEANR I R M L1 3 E 1T AT 4R,

(Z)RBEHF R

W2 D A AR S SRE U T (5 507 0 8 B SR A 1
JERIE H RS, M BT RAARSE 8, LA%E MG SER
RSB TF A RO (5 G0 R A SR, AR SR R
ThEER LA — 2 R RS

(2) Rt & 0 Kok ,

W48 PR o005 BSR4 TR, ML R IR LT H i
TG B R R ARG, UL R A0 4 SRR K & RS B
AR R o BT LA, 650 52 0 400 5 4 00 SREA T, 4 791°% 18 ) T IBK X X
Al R R e R ELER A B SRR £ PR ARAE

e-Marketing



MBESR

(2P EW 5 RS
MGERMTHRREET MEEHENTIRS XA FEEFF
Vi) 7 A ) 458 R SRR Y

N) P WAL R
LI R S — FROUL ) Y 9 1 SR, LB R A RS R BT W] LA 3R
e o 2 R ) LA R AT SCHAL, i EL TR B L 8O B AR . Rt FER
R R AR 4 i B R B R Y, (B L (R B IE B B T R L AUE R — 4
b5 BRS8N, Bl Rl ST — B i AL K LAY

()R % %%

K% SR EEAEHE TR, ERRKBIE MK 5
e, BRIRGT FEN—FFXN T LEBARERRE. N
HITERENERNRBEREAH TS, RAERNRER RE XL
BT SR R A T R, RIS R
EER AR N R

(NP8 & IR H

&G Y R 35 A9 AS 32 ) 7 b L (o7 28 0 Bef ] ] s B 1, 70 P9 4% 7%
£ Ak 55 BT LA 388 2o T B [ Of SRk ot s R o), BB Bt O % R TR AR AR
%, B & 5E PV R

(/L) A E x4+

P bR TE 8932 5 A I L SERCHT , 38 570 RN 458 3K 7 73 18 B i)
LAY B, TH B 3 A SR — R ST B 249, AT SR AT LUl A
R XA R Gk TEM K AT R,

e-Marketing



F—8 MEBERHAL

1.2 WBEHNTL5RE

R R ERENERNSHEE B EFFESHRER
T RZEE T, T 45 & B R LB SRR S B R U 4
BHMEEHB R,

1.2.1 RMBEHTE
AR B FHARB KR R 5 BB AT 55 W&y A8 B A RS L 40
WHBEANT RS EFEEMHERRER TS RMEEHGEE,

(—)RLEEHF AR R E—RBHEANRAE

WA MBEH, N RBSRMAMEYBTFHEHS, &K
ARH, A EEENKRR, MEEHE THEFEF, 20 e 70 £
R, WAL TZ R SRR R AR 53 7 EDICHR T 338
FELB)ER G HAME R, XEREFRFHHH, 20
et 80 A, MR AWRERRE, HEHFRSEANT FHIE N,
ANATFF G638 2 0 48 R AT 18 40 7= G 38 e T TR %605 B, (B X —Bt ity T
o 4% B At 7 1 4 PR, B F 0% 45 G AL IR B Th ik, B 4 X
FE. BT 90ERY, RRMEFHNRET WWW 77 K &9 5B R
ARUAEEUBZWEERERR, XA TFTERTHSRMBEFEETT LS A
TER O HLF 7 55 08

B T 55, G008 A X B — 28 ) EDI A AR X 357 — 26 44 BB N 1
5, MTE LR E FH EERWAT N Web WS TS RETFHS
A, S350 EDI MK, BB TH S ERR T HHOEE,
Bp“—PIZ G iEshm Mg &2 B, Frh— VIR S EERFLE"., &

e-Marketing



E MEEN

ARENE_RETHES, IHFNETFRSBESLETHARE
TERMEHLEXMFS, IREMEEHN. Fik, RARER
R, RHETEINER XM GBI S EERRE SR BRE
M 488 S R R B ERY

(Z)RBEH AN RB— N FREHEE

ET S L0 K B4 R, B W HIERS 7 LT 5 #, %
REMEHNARCEIE, EXNIA, HREEMIEE A6 KR
mh AR R RS, HHBMECHEZER L. TERALE
TILAJiTE

1 AMEAR T B B B R O B 3R

HHRENHBATHERZUTHTEOREW. R—RAL LHE
BAEER R BRF HRA TR, ~BRERAMNEEF LT
HBRFRH R ERHMEHEEEREEZRZMAGER)
TGRSR RRREHRITR, EESRANIRTERE
BB = A B — FH BRI 9 2 | R

BEE L SRS A RE TR FRIRE, ANEEATEEL
T AR BT R ORI GG 080, TR 4R g A 0 BB B I A
RELRM. F, Baid TR EBEHRERGEERER
BOniE B B, SRR S R FBORR IR E . ESRNTS L, ™
i B2 €5 o b BB BB ER RE Y 9 LA A R TA R i R
WS, FEXFEL T, HRH IR OEF R ERN, @I
HEE T ESER, b BT EEN B R UUR R & 58 A,
T EAGRE LAY, X EMY” R A ST REEARR A
H. HIARR EE, BE-THRAEHOCRRE2—HE, B
REVBRE T RIS, OEERIARRE R ERE L

e-Marketing




F—8 MBEAHR

H R B O R AT, Aﬁ%?ﬁﬁﬁﬁﬂﬁﬁﬁﬁﬁiﬁiﬁﬁﬂ’]i?ﬁo

2. WA EBEERS

LS THRMASTM L WAHBET, HREMNHEBHR
KA A 2T T, X AR R R i R A B
B ABRERESAGE. ERZRESEEAHERAD, WEX—
SRR O B A A, H R E S E AN & M R R
5 A RXHE BTN, RE XSS W iF NS HER
HIEor, (BIH B E HEE N RGO LT, D AR s
LR B R, AT S0 7 B A OB B AR R R, Y
B ENVEA R E SRR T AR AT E 3 i A KB RO R
25V EHHRE,

3BRME AL RPHFTENER

SRS LB BHL BB T HFE RS . —Fr T
EE R EIKE RO HRESLIERN T EYE R BAR, Bk
Eief [B] 01 35 23 B B9 R B9 4, SRR Ao AR 2 % RO 5 R 3 3 A R
FRRE 9 H R 2R RN T 5 — S S S AR, B T 3
R RE, TR B e SCACH R 2, b (A s L 0 3 5K
HERE, FREFH R, RIS SHLHOBKER, B G B IR
R, B, A (TR 5 26 B () ROKE 7R 4T T 9%, T B4R & 1R R X R
BEEA MR AWML CELHT/R, 45, X FH T
OB REBR RN RN FR R R,

4 MBMRZEHBHEERER

RUE 8 F MR IR T LA Foh 22 5 AL R DR 553 1 B 2 X4 4 60
ot 9 3R e R CRIRE 3k SURGE RS Naaley: € -J:05 -7
Mo B, EERENILREEMERES, —SRE S ER R
BMRGFEZHERENH, —FEBEHALS MRS, EHR

e-Marketing



MEEB

15 AGF T d A EM A G AMABIEN ZFHTH . X Byl
fE7E 5 K5E & HIE Bk R A AN E BHEORE R, B ER R
RATZUMMEBERNZ, HEMBEFREELHERE 0BT R, H
A LT SR BR R A BRI e X . THRFE R AR
HHEHRENFEFENE SR, MERENSHERE LS
R Aiolb @98 IR B P B

(Z)RGEHTANAKE— TIPS A AR

ATHEAGHAPTHE S WREYE, RRNESH TE 58
BEORETT IR S B, RAERERLH A MmAFHF e L
AR BT, — R B R R 5 B AT — BUE IR R 5 B — S
- BE A -ERER LA ENE N, THREFCAERKERE
MEHTBRUTS, ERER ENEZEHAARA LHRFTLIFH.
LEF M IR, LR RE MR IRRT f A P B R
ARG R R A AT ST L, dR B AR R

P 4248 65 R F A S0 19 48 O B 3R 35, AT LA A K B IS
Y &, W PR AE T i B BT o R, R D Ve AR AR B G 2
M, & EEr A, T H2E AR EEAZ S s R, H
TP KA HMRERE, MRA LIRS EF RS

1.2.2 WMFEHHRR

(—) P& 4@k 6 B IR %A

1. P 2% % 22 A 7R

MEAR B, B EHEARMEOMXRRBRRL S E2E,
MTEBRMASHIFRE ENEXGHEETHHER, RE

e-Marketing



F—8 NMNBEAMR @

ARPAnet i —F R EERHHNE RE, BT NTAHRHA
ZEPMETSH LSRR .M EXHELG? ML 5HBEE
PG, HEHEENMHOCHEHFSBEE, mMeLEREIINE
AESHEEAMMNTG S WKL RS, MREEZENLT2E
£, MEEHWERERSZEIRE,

2. B W el

BREP 7ML TRBEARIL, AREYLHE LK B R
BHED, Bl EmBE L ERM. XERKXKRKFETHRE, Hib
MBS YRR T —WEHAIRE, EEMNNBEEU T =/

(BB EENA S E

BT BB MEAH — A EE R, 24— 5 & A, B g HE A
Hi DX A B 55 BRI TR B AT E BB REAL, MELARE . B, — MEAETL
TR L F Ay — AW LR S AE T — 08, & EES E
BN BRI — Gt RV B R R AR K . XA, RN h R
A8 T 35X — W _E R 8 BT R LR BEVE 7

TR F] IR BN AR 55 TR 980 - R /R FRIA R, R 30 4E,30% 19
HPIE IR AEN LT, B, JE B 0 52 00 B B AR R 7 AR
BES BUR GF s R Ok, A0 SR S % 9 45 O T ) B [ R R T AT b A 72
R KR

Q)IRBEREMB S

LA 2 H Z R — 4 [ R KR XS T S A B AR O B (5
e o I 32 B G T A AT IR BLE ? B, RFEEALCMEE, e,
WER 2= RN BERM I EINMAFEE CD &, F XA F AR
R ES, FAENMRER, MK TH2ZEANS.
kLA X FE S, 1996 4 12 A, fif 22 BUF 4 X Br 4 1] 58 iF 40 1 17
FaKit, HEMEMSBLSHHRE, BREANRNEITFELITA

e-Marketing



MEES

H gy P B SRR, 33t B AIAMEBLRYE? T B AT R EX
B /N F] ST Y T EBOE E B, RS E TR S K
BV iR, B, g B AT IR, 1L BT A B L BN
MM EREECES RN GHER, BLRFEERPRK
iAo

ZEERNAERAR ., ZEBEIE, MR EI R IRE R &
AR SEERAREMER, Wi, MABEREN —RAFRELE
BHEAN—FPEET —HEEE, KB BRRHE
Bi, H, XF BB 2R KAV E R,

G REBZMEEX

Bk, AMSEES R, Rl aLTEAT, XREFBF
BWARERABRASEHNRERRSENIERNERBR A HABH
WAE G-

HWR, EBEMEREE T AP immEiTmes AER.
XERAHHH LB E L RERERAL GO, EFHBR SR E
BEEANABREABTIUEBAORE RS, KW, 8dEKMRXS,
AEEREA, HEBES L RUR TR EBE,

BE, EBEMEAMBETRTSAS—HEERN, BEUILA
ForEBREE, B LAME LA B B A BN 53R BL . T 72 LART, BL %5
HLA AT LA 4R AT I P A B R IR SREAT R

Ao, LB LFERG S ARBEY GERFEH, MERS, E
2 H 1% B AR T B, B T B RTBOBCAEE & R TR BT E AR B9 31X 07 T
Bl e, FEEABRKARNELTERHE KRR, FEL
¥,

ET BB, £ EBFEN LS G4 H E R BAEN R,
O B R B KW ST R M E RS EMey— Mk

e-Marketing




