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Hospitality Industry ABCs

Introduction: Hospitality industry is part of a larger enterprise known as
the travel and tourism industry. The travel and tourism are both vast group of
businesses with one thing in common: providing necessary or desired products
and services to the traveler.It is one of the largest industries in the
world. Hospitality frequently refers to the hospitality industry jobs for hotels,
restaurants, casinos, resorts, clubs and any other service position that deals

with tourists.

e 55 M SR R AT M.+ e U0 Ml F L BB A AT ol A B M AR R ATk, B
A—AEERE A BRI R A E SO P R S . BRSSO R A R
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Section A:

e

I. Word Stock iE ¥l E

Commercial hotel
Resort hotel
Convention hotel
Conference center
Motel

Residential hotel

Suite hotel

Airport hotel

Economy hotel/ budget hotel
Guesthouse

Shangri-la Hotel

Hyatt Regency Hotel
Hilton Hotel

Marriott Hotel

Sofitel Westlake Hotel
Xihu State Guest Hotel
Radisson Plaza Hotel
World Trade Center Grand Hotel
Merchant Marco Hotel
Hangzhou Sunny Hotel
Ramada Plaza Haihua
Holiday Wuyang

Lake View Hotel
Zhejiang International
Super 8 Hotel

Express by Family Inn
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Jinjiang Inn WMLz 2
Hanting Express T BE TREE T JE
Motel 168 R 168
Pod Inn AT s

I1. Pronunciation i & il &

1. A hotel is a home away from home.

HERFIZHK.

2. A hotel is an establishment that provides paid lodging, usually on a short-term basis.

W E R — N A B A R Ty .

3. Reputation first, customer foremost.

BEEH— BEZEL.

4. New concepts in hotel design have been developed to meet the needs of guests.

ATHRFANTE, EHERT EESMAF MBS,

5. In a hotel, we can meet and serve people from all walks of life.

FETE 5 AT 238 L&A SR A 45 11 3R (L AR 55 .
6. Hospitality is a service industry, deciding to work in that means to give a much

more and better service.

Hospitality &—Ff iR 55 alk . R — BBE# T €M SR E E IR AL E 2 4 AR5 .

Section B:
Position Practice {3l

n Hotel ratings according to functions i % Hl $i2 2 6 ¥ &

1. Commercial Hotel B & if 5

All hotels are commercial. Commercial hotels provide services for business guests as
well as those just passing through and need a place just for the night. They are usually loca-
ted in business and downtown areas. The commercial hotel category contains the largest

number of hotels.

FIEMBEERERS RN, AFHEARFEARENGEZEENEARERS. €
fi1— &AL T R 45 sl sl . RISFIEE &5 T 5 KR EZ 5.
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2. Guesthouse E{E

A guesthouse typically appears on large properties and estates, and it may be close to the
main house or set apart, depending on the taste of the designer. The features of a guesthouse vary
widely. In some cases, the structure is designed very simply. with a bedroom and a bath-
room and perhaps a lounging area. In other instances. a guesthouse is like an entirely sepa-
rate house, complete with a kitchen and other amenities. Typically, the guesthouse is de-
signed to blend in with the rest of the property, creating a uniform look and feel.

AR KRR M R LR, ARG IR A Sk AR, el e s aE &
a5 BT, IR A IRKRAE, XN AL N, S EtaEw f R, —mE
BhE Al — s, s TR R a9 . AR O F . B ER— 152 21 ST i B
¥ A B R H AL . B . AR A KM T, A AG .




LiltEk— REWHE  Hospitality Industry ABCs

................................................................................

3. Motel X ZEHkIE

The word motel, combination of motor and hotel or motorists’ hotel, referred initially
to a type of hotel in Columbia, a single building of connected rooms whose doors faced a
parking lot. Later long distance road journeys becoming more and more common and the
need for inexpensive, easily accessible overnight accommodation sited close to the main
routes led to the growth of the motel concept.

TRV IR AR AL, B 46 A0 AR AR O WA — Rl S T 20, — e SR 4
A BRI E . Z )5 K ARAT A8 153 Ok B 3, AT R fi A% {8 B Sl 8 6 10 4 i
TR & T RGOSR

4. Residential Hotel <& 8 /5

It is a hotel where individuals can rent apartments, and choose services offered by the
hotel. The layout of a residential guest unit may closely resemble that of a suite ho-
tel. People who do not wish to keep house themselves can rent accommodations on a sea-
sonal basis or even permanently in these hotels.

ANAT DA R AR WS (A8, B R AW IR %5 . KA IS 00 4 R R B ik AR
FEAL . FREERIERE B O AT B 09 T LA ZE 9 e b R ARG S B ) a4 30 4 A 1 )5 B

5. Airport Hotel #1355 /5

Airport hotels are popular because they always located near the major travel centers. More
than other hotel types, airport hotels vary in size and service level. Typical markets for these ho-
tels include business guests, airline passengers with overnight layovers or canceled flights and air-

line personnel. Hotel-owned limousines are used to transport guests to and [rom the airport.

B35 10 % A1 32 90 PR B AT 3 L TR W bl . 5 A S B R S AR L . BLIA I O TR
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MUBEAIR 55 K F EARKEAR . HLZTE 0 & NSRS % A, FATBEE R s JE O
HF MG, WIEREMILGHEERE

6. Resort Hotel E{BHE

Unlike other types of hotels, resort hotels are the planned destination of their
guests. Guests often vacation at a resort hotel. Resort hotels typically provide scenery and
activities unavailable at most other hotels. Resort hotel guests normally stay longer than
guests at most other types of hotels.

B L Ath 288 Y ) 97 ik A [R) 9 2 ARG TG R B ONEY H 3. B AN e B RG E BEAR, BE
(BT ) 42k 6 7% W0 R 3l 2 At A 4 W G 0 A PR AR Y . BE B I B & A\ H R L H At 2 R
T I % A\ B A ]IS
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7. Conference Center £ ¥ &1 1»

Conference centers are specifically designed to handle group meetings. Because meet-
ings are their [ocal point. conference centers typically place great emphasis on providing all
the services and equipment necessary to ensure a meeting's success.

LV R REJE AT A2, P 2 BURENTH A . 2 30O 1) 38 8 2 W 75
49 35 it 0 R 55 12 R U 2 088 2

8. Suite Hotel EREE 5

Suite hotels are the fastest-growing part of the lodging industry. Suite hotel accommo-
dations feature guestroom with separate bedroom and living room or parlor areas. Some
guest suites include a compact kitchen with refrigerator and bar. In exchange for more com-
plete living quarters, suite hotels generally offer less public space and fewer guest services
than other hotel types in order to remain price competitive.

E G E T h R, & 5 IE 0 9] 8RR AE 2 BE AR B E Sk B E o
FFo A WE GGk ﬁ' A KA A & 5. O T RFE A L ASER ), B REIE
HAA T ool s, SO 5 i 24 JE K IR % 45 % N .

Bedroom Lounge

9. Economy Hotel/Budget Hotel 2 5% & H 5

Economy hotel is the representation of a new value. instead of the misunderstanding
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as the cheap hotel equals to the economy hotel. It represents several basic factors as the
function, price, standard and service. It is a living place where provides standard services
and requires bearable prices {or the common people.

LU RIS R R AR, FASE TR, EESILEARNERE, W
TIRE. Hrak . ARHERIAR %5, o] e A RFR AL o 5 3 AR 95 A ME Ak 1 A b A

"] Hotel ratings according to stars i jt Kt ¢ Ji 2 bl 4

The star classification system is a common one for rating hotels. Higher star ratings
indicate more luxury. Food services. entertainment, view, room variations such as size and
additional amenities, spas and [itness centers. ease of access and location may be consid-
ered in establishing a standard.

SRR oy RGN LA Wkl 7y R g, B @ R Al REBREE. KER
% WK, FOW. DrRIBUEL, BN, fd B bl S B s 6 07 B 7 VE B A B R AR

1-Star hotel provides a limited range of amenities and services, but adheres to a high
standard of [acility-wide cleanliness.

— B G PR AT PR A IR 55 At . R0 A R U —FE T T .

2-Star hotel provides good accommodation and better equipped bedrooms, each with a
telephone and attached private bathroom.

TR SR A AR A AR AR R A A 5 (R A R B T A ]

3-Star hotel has more spacious rooms and adds high-class decorations and furnishings
and color TV. It also offers one or more bars or lounges.

SRGWIEAE R, R LRt RS . BF — SR AR R, KRR,

4-Star hotel is much more comfortable and larger. and provides excellent cuisine (table
d’héte and a la carte) . room service, and other amenities.

PR GWIE EhnAFE s, RIERFHEESRS (FAHER, KBRS L Mt
B
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5-Star hotel offers most luxurious premises. widest range of guest services, as well as
swimming pool and sport and exercise facilities.

HEREERE T 45T, REEMFTE. EAUFKM, 123050 s .o,

7-Start hotel is like Burj Al Arab in Dubai. Seven star hotels are largely created as mar-
keting type, as the hotels hope to attract visitors from around the world.

£ B G Gk R A BT R B R O B A T B OIS B AR S| e R

U 7% o
- Se_ction c
Case and development & i Al 8 P
Case 24

You and your partner both have dreams about career in your mind. Discuss with your
partner how to make it true. Do not be afraid to set your sights high. Do not be afraid to be
laughed by others. Do not be so concerned with what you cannot do now but, rather, with
what you want to do now. Remember that it is possible to realize such a dream if you have
a little faith and a little luck.

Development €] 3

» Discuss as many types of hotels as possible in your city and discuss their differences
in functions.

* Do you have any experience of staying in a hotel? What do you think are the most
attractive features of a hotel?

e Is hospitality industry a potential industry in the future? And what will the {furture
hotels be like?
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1. Word Stock & #} E

concierge 15

golden key EHY

tact 4%, Bk

courtesy FLAR . HRAS, WA AL
endurance 2 S, WA S
punctuality FESPET(E], E#, BUAE
discretion fHE,

loyalty J587%

honesty 3.

excellent memory RN SATRE V|
organizing ability HAGES

language talent HE AR

flexible R M



