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Visual Greetings
From Business Cards To Greeting Cards,
Invitation, Promotion And Identity.









PREFACE



GOOD IDEA is the special album of TOP GRAPHIC DESIGN
SERIES. We publish it especially because of the significance of
the small graphics. The well-designed graphics does not
necessarily have to be huge. The small graphics like the business
cards, greeting cards, invitation, promotion or identity can also be
effective and eye-catching. What the design need is a good idea
(innovation], Innovation is the soul of graphics, is the source of
graphics. A good idea is aiway_s the key to the success of the
graphics. A good design Is full of intelligence and aesthetic
feeling, can convey designer’s idea. To fulfill the information’s
transmission, graphics need to choose and recreate the
information. In this case, graphics must have a good idea, which

can affect the target audiences.

GOOD IDEA collects the eye-catching graphics. It shows the good
idea of a small-scale graphics, which owns enormous creative

potential. It is the inspiration source of the designers.
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Brand creation for a super-premium, specialist
jeans brand. The brand is centered around the
Kikori character, the Japanese Lumber-jack, and
the surreal world in which he inhabits, the Kikori .

Tree.

The lumberjack theme is played out as a broader

theme extending across packaging, print and

digital mediums that span the brand collateral.

Design Agency/ Ben Cox Design
Designer/ Ben Cox

Client/ Kikori Jeans
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By Invite Only is a handcrafted jewellery

brand with a rustic art direction. We

decided to give it an old circus theme.

The photo cards for the backing for the .
packaging. Namecard is style like

carnival tickets.

Company/ Bravo Company
Creative Director/ Edwin Tan

Client/ By Invite Only
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