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Beauty Salons and Spatial Designs

In modern days, beauty salons are expected fo
be more than just a place to get a haircut.

Beauty salons used to be just a place to “become
beautiful"” and hairdressers' role was only to
provide hairstyles that made the customers
look better. Therefore, the space of a beauty
salon was designed fo be avant-garde and
it was a place that had somewhat a sense of
tension. However, nowadays, beauty salons are
considered not merely as a place to “"become
pretty” but also as a place to “get refreshed
(healed)”. Many beauty salons have developed
new menus such as head spa, head treatment
and scalp massage to heal the customer from
inside. Moreover, under the idea of “a total
beauty"”, beauty salons also provide nail cares
and eyelash extensions to cover everything
concerning “beauty”, and thus various functions
are required in one space.

Based on this stream of beauty salons changing
from a place to “"become beautiful” to a place
to "get refreshed (healed)”, the tone of spatial
designs have switched from avant-garde and
tense to a warming one, using wood and
plastering materials. In order to realise the idea of
“total beauty”, designers use various techniques
to create a space that is suitable for each
function, meaning that multiple elements are
combined in one space.
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What | emphasise most in the midst of this change
is the “philosophy" of the owners. The standard
of “beauty” varies in accordance with personal
tastes and it alters with time as well. However, in
my point of view, the" philosophy” of the owners
is universal.

| will give you examples from my past works. An
owner of a beauty salon named “Tiara" said fo
me as below. “Tiara is a jewelry that a bride wears
on her head. ‘The wedding day’ is the day that a
woman looks most beautiful and | want to provide
a service that a woman can feel as same as that
special day every time she comes to my salon.”
In order to express the owner's “philosophy", here
is what | did in the design of the salon: above
each seat lies a ceiling, which you can say is a
head of the space. On that ceiling, | put “islands”
instead of “Tiaras" so that the customers are able
to imagine about their honeymoons.

In another salon, "Produce NARUSE", the owner's
“philosophy” was to make their new shop into
something that would link to the historical city it is
located in. Every beauty salon has “partitions” to
separate the space according to use (haircutting
space, waiting room, reception, shampooing
space and dispensary). | used the partition as
well as the facade as parts of one picture. That
is to say, when looking at them separately, the
partitions are just regular partitions, but when
looking the shop from outside, it is designed to be
one big picture that would blend into the city.

| also believe that the "lighting"” is the most
important factor that we must consider when
actually designing a space. In a beauty salon, the
iluminance of a haircutting space requires to be
more than 1,000 Ix, which is almost equal fo the
colour temperature of the daytime sunlight. The
illuminance for sections of nail care and eyelash
extension needs to be around 700 Ix to 800 Ix,
while make-up space requires approximately 600
Ix and they use an incandescent lamp (orange
light) to make the colour of the customer's face
look beftter. Since shampooing section doesn't
have to be bright at all, indirect illuminations are
used to prevent the lights from getting into the
customers' eyes directory and make them feel
more relaxed.

By securing just enough level of illuminance
in each section, the space will necessarily be
divided into various atmospheres, from “tense”
to “relaxing”. We can create a space that is both
functional and well-designed merely by changing
the lights.

As stated above, beauty salons need to fulfill
many conditions, but the most precious thing
is the “philosophy" of the owner and there are
limitless ways to respond to their needs.

Beauty salons will keep on developing, but at
the same time, spatial designs will continue fo
advance as well.

Masahiro Yoshida
Representative Executive, KAMITOPEN Inc.
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Bundy Bundy
FEEED T

Location: Bundy Bundy is the largest hairstyling firm
Vienna Austria in the high-quality segment in Austria. This
internationally oriented flagship salon is a
jewel in Vienna's crown. The objective is to
accommodate the high art of hairstyling in
a salon that cleverly combines many years
of Bundy Bundy's expertise with the latest

Designer:
BWM Architekten und Partner

Photographer: demands in the ambience and design, while
Rupert Steiner featuring all elements of timeless classic.
Completion date: The key focus of the concept is the customer,
2006 who will to be made fo feel like guests in a five-
star hotel. The concept was strongly influenced
=k i by the colour palette: each room has its own
HIF] Heth A individual accent. The spectrum runs from soft
SR light beige and strong mauve through bright
G magenta and lustrous mother-of-pearl all the
BWMEZ RS A way to relaxing mint. Sophisticated lighting
IBE . design intensifies the ambience and gives each
£ {945 - #7384 room its very own personality. Reception and
lobby area with an open fireplace, bar and
SR (] . prominent artistic delights in a soft light brown.
2006 The lounge provides first-class treatments and

indulgent experiences for the customer in
a cosy atmosphere with strong mauve. The
Mirror Hall is a place of fransformation and an
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1. The reception and lobby area are
in a soft light brown

2. Large graphic pattern of bird on
the wall

3. Transition area

4. Mirror-surfaced closets with set-in
screens

5. The Mirror Hall is in exciting bright
magenta

6. The unigue-designed light fixtures
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impressive backdrop for exciting new looks with
bright magenta. The Crystal Hall's styling scenery
like a sumptuous baroque table with a sparkling
crystal waterfall and walls dipped in lustrous
mother-of-pearl. The hair spa is an oasis of
relaxation with washing facilities complete with
massage function and soft laser applications,
dominated by calming mint-green including a
view of the verdant courtyard.
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