: - = ot - .
———————————————— ON - EETT el
Textbook Series for Applied English Majors

XE RN 444 f it

http://www.cqup.com.cn
P ;

desdy culll e E I L LN R



= - '
_______________ oK S T

Textbook Series for Applied English Majors

v

T

EF & K X
BlEHm ZLRYF
& & = B 8 8 = 85

445 F s




AERE
AR ORE" FEARBAIGE LW RINBM 22— A453E 13 B, R A BEHT " WU 4647 bR i
HEo BRXEU R GRAAT I EER R, PRI R T AR GE R S SRR RO R RIS A, N T B R B &,
Aok e VR I B A AP R A 41, B A KB A S8, 40 DSV (B B i A 2 R T RS 2 T L
o AVNAFELES ETEE LY, SEAMABUNA: B 5h , G A6 68 T HF R . A BObHE Fl T 1 24
IO P e b = AR 4% A RIS R AR B AL 2 , DL RO I B B i

BB B (CIP) ¥R

SRR R PRI . — PR
ittt 2014.2

SRS R MR T B L R BBt

ISBN 978-7-5624-7868-3

I.O% - 1.0 NI.OHKRE—EEr—%
AL BE—##H V. OH319.4

H A [ A5 0 CIP $odi#% 7 (2013 ) 45 292835 5

HIG IR FE
TR O OB
REREZ B RS2 W
TERN: S B REDHGX R
BRASFHRATHIRARTT
HARA - XBiRES
FIE : BERAIMTIIX AZAHFES 21 S
fB%w .401331 |
315 (023) 88617190 88617185(Ch/)\22)
fEE.(023) 88617186 88617166
ULL : http : //www. cqup. com. cn
H07E : fxk@ cqup. com. en (BN
TEHFEBIEEH
BRFHB NEIBBERAIEDR!
FA787 x1092  1/16 EJ3.17.25 S2¥1.376 F
20142 FE 1R 2014 F£2 B 1 REIR!
EN%.1—1 000
ISBN 978-7-5624-7868-3 TE{}:35.00 T

AR S SRR, S ARER
IRARRR A , T E B A A
BB XU IR BRERS, EE PR



T

B

P TR A & R , i B B 5 s R & oAk, ATTBR T B8 B2 AR PR AR A SRR, i 2 6
WA LA e 3G FHLBREAT 55 . B, MR SRIE & kA (SR M T 3) IR AN
T EAHEATAH N AR, U BR T 3015 T SCE Y B 32 © 2 BE i i 2 75 5K, i i W 45 1
1 3G FHLIE A A B 58] 13 88 55 2 A7 D 0 35 [ 58 32 1) W 7 R B 8, A UM IE BB E X —
TR NHETREN.

AE N REM B RIRE , BN S ACRIE A ST SE PR Ko B B 5 )
MRE S RICE LA E L ENRE N Z —, Hilt , ABMEH TR T REL L = FR 4
TS R A B My AR A s IR, AT AR Ay 8 P o ol 2 A DR AD B 32 1 e e SRR i 2
FHEE . AEMIERS bR g HE, DO T HARE , B A 8 B 8RR RORAR 28 1
IR o A CTE LR B AT 2, X iR I B R AR R R A4, B LA B Y 58
B, S BETE R R4 DU B R TR B2l eoh, A B iR fl g4k |, R
BT “ BT, UA—~ 3 R — WSGER T R R A A RS , 5 — D BT R
— R RIS o R TE A ) A SO, AT DL 5E 2 AR B B9 S 1B B e e s b
7,

AHObA 5 S FAVEAVRIR R, BB, (AR, S Sk, BRI, BRRR A
W

1. 37 E T S0 580332 , [0 e ok O 4% R 132 A LE BB

ABAPOEALGE V- A 8 B2 352 , [R) iof o 1 B AR R S SO AR B 152 . Bl 45 1Y)
KJERN 3G FHLV 55 B9 38 , 76 B B P , U2 el 152 ) &/ Ay S8 o A% , o9 4% 58] 2 2 B
N ESEABLIC Y 77 2K, SR H B A SO B A b AR /09 K 0 288 357 Dol ) 2 o 3l P 4% T LA
A o B 52 39 5 7500 4% AR 560 5 1B 0 S B, T 4% P AT 3C L -5 2 48 4RI £ B DR 4 2 Tl
FAE— SRR . ABHE A G828 8T e 5 A% Gl R I 2647 3¢ B Sl

2. EMEERL M

FAAE H G S A B 3 S B v, e Ak B 1) AR B 2 MK R A - S SR, i
China Daily, WiEH T, China Daily o4s T —SeA5 A E o B EE @RS L
At o7 AT R G, SR A P R B T — 295 B BUE Y Chinese English, 30 7 & 315
A EAESEAT S SO AR A, BEAT o [ SCACHES I 3 BE S K AR 43, THT3X 28 Chinese English , 5
%t China Daily BUSEAR o T I, A-BREBIAE BB 800 CRRIE, BIZE 35 3
FEMFSERTISCE B2 KEEHOR B CNN, BBC, FOX %5514 I % 4 H3r 1H , e AMEH
KiE China Daily 35AF 15 TR A 158 SCHRAR , I P BB Bl BETE I S35 .

1



K BT LA IR 3 3¢

3. RO EHER

A BT BRI AL i BB A AR B B B T, SEBEAE 2 5 AR . BFE
RTINS R 2 3 M AR . bt — A e 4R ) B 3 T A PR B 9 A AR TR
S SR B EURAR A R , 26 T/ 8 A DR R 19 7 15 8005 , S fer 3 AR IR AR A5 8., 38
FRIEECR, BN ABENR T HATIRERGRHEA A, B 7R 5 5 2 A R e A R T
o ARG B 25 RE, $e M e A SR SE PR FBE ST

4 REREEREAER

A AR, PR G4 R AR A BT PR A R L RO, B SCR R A il ob . B A
MR BB A TR AR, B EEAR AR AN AT S B — N PR . A e 13 B A A S
I 1) PR 0 5 A B S B L R, R BEAR B 2 P B R R B — R YT o ABMTER B — 454N,
B IIFREY , A G5 SCARIRE AN R 28 AR LEAR R A T O i R BRI B B X5

5. BN

TEREEA, R RIEF EERN—NER, WOBEY RERM BRI, (A8
B, BT & e ™ A B A R RE . AR Bt I AR T T A BT RILRT , B
FHIEE , S IRL B, P R AR AR DB SRR, T 12 S 2 ¥
MERHE",FE BB HEE,

6. 4 A 51 T 82 B

EA]— [ TIRFR A BEA AR A R B A TR SR , 2 A 7 5 R A MR S A B 1
JEfdi b, BEAT IR A o BUAT BESH T BE 152” URAR B b , K 2 S i PR R AU AT G A, A
A H BB IR AT X5, TR BT A B B AR F R T P XA HERB0b
HIES AN RN FTRORL BEAT B o SR T HE A PR8I 0 R R 1R e e i 3 e 1) B, |
R 2 (BT I A RR A 22 I A R G, AR S RN MBS, AME TR E
BT AL AR A IR AT B AL S ) o A AR R AW AT R R Y AR HE
RIS T I ) T 15, AT AR RBLTF 2, 5 — B0 i R — 1 SR 3 T I P i 3R, ik
FHEBNATHAILLLLGL . BEFHRADR, — A PHRIGE B LA AR, 75— E A4
SIEBTE B % TEPEEE, E A MK BIRE T T 8 JEiE T W A e A2

7. &G S &R EER

PATHEMAEES| b EHERKRRE, DS EZ, EE . 555 00O EERZ
— WAMEAEINPEL 5 S H A A AR AR AW B, B T 9 T L AR Dt B A 43 o
Pl ATAEEY] L, t R — KRR RBP4, I R KRR HEA T2

8. ¥FEBES 5
N TS 2T T RS, FEAR B 12 31, N “RACHIVE" =4, B WE Fik2e A E it



S 5HE, KRBT i — Oy A — W0 0 80 P A JR— TR SE B AR AR AR, oot = 3
A — SR A B 4

BAFIL 13 AT 7 6 DEFHIERS R P B — DI, 25858 6 F,F4E%
S o B D S P A S A 58 78 TR A3 2 4R ALK I ) I 5 7 o % i P £ R 32, 0
A INRAFAE R 6 T ST (e I8 AR 5 5 9 TR IR B, 5B 0 I A PR A AR R,
ST 8 B 147 ) R 5 R PR R AR oK 5 28 10 T4 48 1 S SCHR 4K BB ) i 4% X5
55 11 BIAG TR 7E5E 12 B, 5| op AR Al T R REEAT L, B 2 2 A — SIS
AR5 56513 TR0 B BE %, Ay 2 A= SR AHONE 328 11 2% ol S [ AR 3 LA #0314 o DR 2 45 >
ZHo

HAFETEAE T E AR M BAR LK 36 BUARFE R BTN LN
E AR, QR E I R MRS B RN R B E BRI IR 5K
o34 , SR RAE FAHE ) 8IS 5] T, 456 BT X BS HEAT 4B P ; Notes ; 37 181 A AR
TR A G ETNEAHRRH HAN SETERE T 5SRETAREUMXNEGIE, B
FEIR A2 A X TR MR A E AR

ABHGE T AT RARET FRAFFEI B RI4FTLI0EHIE
13 EHHE ; IR 3T 7 & 568 8 THI Appendix R HIME ; EHITH 1 | 52
B 12 MRS ; MIE QTR 5 ERHE ; MIEMZERILFR S 6 B 8 HHHME .

B R E ESL, — S NI BRI N A L BAABHRER L TRE A
VAR T2RREM . EREGIET, RIS ERKEREL T TR UNES
FIBEARSZRE  FFHRAE T 5% 10 F2557 AR 59 4 20 DL 45 H B IRAR 9 James Week S5 42
BT T EHTE AR BUR AR K B 2245 B s 2 E TR AY Kari-Ruth Pederson 554 4244 T 3% [ 3 44
FEREHE , W — IR il . BONA T ERL WA LHRI R, A ERAHEA TER
TET S 0 P 2 B B B 7]

FERME LT AEESH T E NS IR % 35 FB, 250 T KR M4 B, ik
BTREEREE, EWFRE . ABRIEFEBFTEZREE N, b FAFHR, 5
&I, dtmxEde, BRI A M ER FEMT REHEREEREL,

i &
2013 4£7 A



CONTENTS - Hx

D R R R )

I. News
IV. Media
V. Newspapers and Magazines in USA and UK ::eereeeeeeeneenennes
VI. News Agency ««:reeeeeseresenneenn

1
2
6
1
0

cese

w
(1)
(2]
=7
o
=)
2}
®)
ey
Q
=
@
S
12}
©
Q
O
@
=

I. Knowing Newspaper Headline s Snaiey ek pek ik ad e MEARY
Il. Features of the English Newspaper Headline  ---:---coeeeeeveenees 42
I1l. News Headline Grammar B T RPN 1 0
IV. Rhetorical Devices Of English Newspaper Headline = ------------ 51
V. Different Types of Newspaper Headline -:--:--ceevivieienannines 57
VI. Headline Vocabulary -

I. News Lead and Summary Sentence
1. Direct Lead B P PR 4 o

.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.
.

IV. The Inverted Pyramid Form --
V. Understanding News Lead -:---

|. News Types B PN o [



X HOiE A PR ] 5 3%

Il. The Layout of Newspaper ................................................ 112

i

I. Features of Advertising English

Il. Classified Advertisements «:ccceeeereerieiiiiiiiiiiiiiiatiiiaiiiiainn.
Ill. Cultural Differences in Advertising Texts «::-cccooceeeieieiiiinne. 137

Critical Reading .................................................................. 144

I. The Superiority of Internet as a Mass Medium «-«-ceeeeeeeenne 158
Il. Linguistic Features of Internet News -:cccoocvveeieiiiiiiiia. 159
lIIl. The layout of Newspaper WebSsite ««««:::s-soeremeereeniieiiiiaiinn 168
IV. How to Search News on the Internet ««----:ocoeeeereeeeniniennnn... 171

I. Translating News Headlings «::::-ceceeeriianiiiciiiiiiiiiiniiniins 176
Il. Translating News Leads ««-+--xoeeereremniniiiiii 180
I} Translating News Boghyy <« caspmatnli doesbonit ekl A 182
IV. Cultural Awareness in English-Chinese News Translation --- 185

L - BroatBhaBt - vors-ssset b r e s o0 el PO i e das Tl 5 et oo 193
Il. Tabloid—A sensational, Gossip-filled Newspaper «::+::-+-+..cct 200
[ll. Compact Newspaper— Tabloid Format Newspaper «::-:-:---.- 202
IV: Borliner { FOrmat) «»-ssivesesoessiadupnsnrt dbrmpiaiva il doaitt rg vt Visting 40 204
V.- SWitch 10-Smaller SiZe8 -« - cxo-ss-5imeniieen ik doves it fevitis srs doads 205

I |nteractivity AR NN NG IR s ss5 v o s s s ntrsinsiss sasrtnieds Rl occhabies. o 214



X CONTENTS - H 53X

Il. Microblog—an Information Platform of New Media Era ------ 215
Q. Twitter &Sina’s Weibo cstecveceeciiiicniiiierioriiennesictenncceccanns 216
N ADEr BT WBEEBEE . vvsis soivnvinnisin sy soonpin furi s vansyaras sasbipiarstnn ot 220
V. Newspapers in New Media Context ««----reererereeremiiiianniiiin 99

|. Technical Support ......................................................... 235

1. Maklng Your Own Classroom Paper ................................. 239
lll. RESOUICES +-cctreeescncesocanscctssassnaccssssesonsessessssssssscsscsosessssions 240




CHAPTER ONE
Introduction to News and the Medium

‘F Introduction

The word “news” could be simply defined as “new information about anything or

information previously unknown”. It also refers to the communication of information on
current events which is presented by different media. The word “medium” (singular form
of media) also means differently. In communication, media is the storage and transmission
channels or tools used to store and deliver information or data. It is often referred to as
synonymous with mass media or news media, but may refer to a single medium used to

communicate any data for any purpose.

I . News

The news is the communication of the information on current events which is presented
by print, broadcast, Internet, or word of mouth® to a third party or mass audience. There
are two different explanations about the word “news”. One theory is that “news” was
developed as a special use of the plural form of “new” in the 14th century. That is to say,
news is mostly fresh and previously unknown information. Another etymology interestingly
but incorrectly suggests that the word “news” is a contraction of North, East, West and
South, signifying that information arrives from all points of the compass.

News is all round us, permeating our lives. Whether it is the extraordinary events of
September 11, 2001, or everyday occurrences such as the weather, news is an integral part
of our modern existence. Stovall (2008 :4)

~ Figure 1 ~

f ™

Beijing bids goodbye to the Games

By Cui Xiaohuo (China Daily® Staff Writer)
London Mayor Boris Johnson receives the Paralym-
pic flag from International Paralympic Committee
President Sir Philip Craven. The British capital
hosts the next Games in 2012. [Xinhua]®




¢ T AL AR D) 5 3¢

Figure 1 tells a story about the Closing Ceremony of 2008 Paralympic Games which is
held in Beijing. The next Paralympic Games will be held in Rio de Janeiro in 2016. The
Paralympic Game is one of the most important sport events for human beings. Therefore,

the news about the game naturally draws readers’ attention.

~ Figure 2 ~

s )
Wintery Nightmare: Northeast Braces for

Storm
A Massive Snowstorm is About to Wallop
Washington, New York and Boston
By RACHEL MARTIN
% March 1, 2009 ABC News?

7

Figure 2 shows an unseasonable winter storm which was about to move north along the east
coast. Even this weather change in US affects relatively few people directly. Yet it becomes
part of our shared experience through the process and mechanism of news.

I . News Values

Millions of events happen around us every day. How do journalists decide what is
news and what is not? How do they distinguish between a big news story and a small one?

The following three examples may help you to understand this easily.

A car killing a chicken, a dog or a pregnant woman?

A man aged 25 marrying a girl aged 20, or a man aged 60 marrying a girl aged 157

A boy going to primary school, to high school, or to university?

Every one of these events might be news for the community in which it happens, but
some are more newsworthy than others. Most people would answer that a boy going to
university, a man aged 60 marrying a girl aged 15, and a car killing a pregnant woman are
more newsworthy than the others. However, the same event can have different levels of
interest in different societies, and will be talked about in different ways. For instance, an
earthquake happens in Japan will probably draw less attention than it occurs in some other
countries, say US or Australia.

Actually, everybody makes the same judgments whenever they decide to talk about
one event rather than another. To put it simply, there are some certain criteria about news

that the journalists follow when they choose something to report.
2
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News values, sometimes called news criteria, determine how much prominence a
news story is given by a media outlet, and the attention it is given by the audience. News
values are not universal and can vary widely between different cultures. A. Boyd (1994 )
states that; “News journalism has a broadly agreed set of values, often referred to as

‘ newsworthines’ ...”

How do we figure out what information is most newsworthy? There are no appropriate
answers. The information you consider most newsworthy depends in part on your own
experiences, values, and knowledge. However, some general guidelines exist. Among the
millions of “events” that occur in the world every day, those few events that are chosen by

news editors have at least one of the characteristics discussed below.
1. Impact

Information has impact if it affects a lot of people.

Events that change people’ s lives are considered as news. Although the event itself
might involve only a few people, the consequences may be wide-ranging. For example, a
bill on reducing income tax passed by the parliament has impact. A claim of discovering a

cure of diabetes by a scientist has great impact too. As both events will affect lots of

people, they would be considered news.

~ Figure 3 ~

& 5)

Unusual DNA may be key to cancer
Story from BBC NEWS. http.//news.
bbc. co. uk/go/pr/fr/-/2 /hi/health/
3528453. stm

L Published ; 2004 /03 /04 00:24 .00 GMT

J

2. Timeliness

Information has timeliness if it happened recently.

Timeliness is a value common to almost all news stories. It is a basic element. Most
events can not be considered news because of the absence of timeliness. However, there is
no fixed criterion on judging whether an event is still news after a certain period of time.

Usually, most events that are more than a day to a day-and-a-half old are not thought to be
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news ( Stovall 2008 :6). However, timeliness varies in different forms of media. For a daily
newspaper, however, events that happened during the 24 hours since the last edition of the
paper are timely. While for BBC Headline News, events that happened during the past half

hour are timely.
3. Prominence

Information has prominence if it involves a well-known person or organization.

Events happened on prominent people are news, even trivial things. Movie stars,
singers, famous footballers, politicians can easily make news because they are well-known
by large number of people. For example, if you are late for a meeting, no one will be that
interested. However, if the president of US is late for a meeting, everybody will be very
interested. Actually, the president of US is the best example of the news value of
prominence. Whenever and wherever he appears, news is made. Interestingly, even the

events about the US president Barack Obama’ s™ families and relatives are newsworthy.

~ Figure 4 ~

- )
Barack Obama’ s aunt fights deporta-

tion

Story from Telegraph. co. uk

By Alex Spillius in Washington
Published : 9:42 pm GMT 04 Feb 2010

. v

4. Proximity

Information has proximity if it involves something happened somewhere nearby.

Events occurring close to home are more likely to be news than the same events that
occurs somewhere else. People are all interested in the things that happen around us. For
example, a child killed by a drunk driver is more likely to be reported in your local
newspaper than the same kind of accident that happens in another city.

5. Conflict

Information has conflict if it involves some kind of disagreement between two or more
people.

People are interested in conflicts. A story with no conflict will never be a successful
story. Conflict is one of the journalist’ s favourite news values because it usually ensure

there are something worth writing about. Especially, when conflict is involved with other
4
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news values, such as, prominence, it becomes very newsworthy.

6. Weirdness

~ Figure 5 ~

Introduction to News and the Medium 3

L Obama takes on North Korea conflict
Obama meets with South Korean Pres-
ident Lee Myung-bak at the G-20
summit at the ExCel center in London
on Thursday, April 2, 2009

| By AP

~ Figure 6 ~

4 War of Words: Israel attacks Palestini-
an rhetoric

Story from YAHOO NEWS: hitp.//
news. yahoo. com/s/nm/20100223/wl-
nm/us_israel_palestinians_incitement
Published ; 2004/03/04 00:24 .00 GMT
By Erika Solomon—Tue Feb 23 ,9.04
| am ET

Information has weirdness if it involves something unusual or strange. See Figure 7.

~ Figure 7 ~

I

A rare event is sometimes considered
news. Whenever the news value of
weirdness is discussed, the famous
“Man Bites Dog” story is mentioned.
Charles A. Dana, a famous editor,
once said: “If a dog bites a man,
that’ s not news. But if a man bites a

dog, that’s news!”
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7. Currency

Information has currency if it is related to some general topic a lot of people are
already talking about.

A mugging in downtown Murfreesboro generally won’ t attract much attention from
reporters at the Daily News Journal. But if the mugging occurred a day after a report by the
FBI had named Murfreesboro the city with the state’ s fastest-growing crime rate, the
mugging would be big news. People would respond to news of the mugging by saying,
“See, here’s an example of just the kind of thing that FBI report was talking about. We’ ve
got to do something about the crime rate!”

The above seven characteristics are commonly accepted in journalistic area. The more

of these characteristics a piece of news report has, the more newsworthy the information is.

IlI. Hard News and Soft News

News stories are basically divided into two types: hard news and soft news. Hard
news generally refers to up-to-the-minute news and events that are reported immediately,
while soft news is background information or human-interest stories.

Politics, war, economics and crime used to be considered hard news, while arts,
entertainment and lifestyles were considered soft news.

But increasingly, the lines are beginning to blur. Is a story about the private life of a
politician “politics” or “entertainment”? Is an article about the importance of investing
early for retirement a “business” story or a “lifestyle” story? Judging solely on subject
matter, it can be difficult to tell.

One difference between hard and soft news is the tone of presentation. A hard news
story takes a factual approach; What happened? Who was involved? Where and when did
it happen? Why?

A soft news story tries instead to entertain or advise the reader. You may have come
across newspaper or TV stories that promise “news you can use”. Examples might be tips
on how to stretch properly before exercising, or what to look for when buying a, new
computer.

Knowing the difference between hard and soft news helps you develop a sense of how
news is covered, and what sorts of stories different news media tend to publish or
broadcast. This can be important when you want to write articles or influence the media

yourself.
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IV. Media

In communication, media ( singular medium) are the storage and transmission
channels or tools used to store and deliver information or data. It is often referred to as
synonymous with mass media or news media, but may refer to a single medium used to

communicate any data for any purpose.

o News Media e

The news media refers to the section of the mass media that focuses on presenting
current news to the public. These include print media ( newspapers, magazines ) ;
broadcast media (radio stations, television stations, television networks) , and increasing
Internet-based media (World Wide Web pages, weblogs) .

Print media is the industry associated with the printing and distribution of news through

newspapers and magazines.
1. Newspaper

A newspaper is a publication containing news, information, and advertising. General-
interest newspapers often feature articles on political events, crime, business, art/
entertainment, society and sports. Most traditional papers also feature an editorial page
containing columns that express the personal opinions of writers. Supplementary sections
may contain advertising, comics, and coupons.

Newspapers can be found easily in our modern life. Almost every city in the world has
its own local newspaper. Newspaper can be classified into different types according to
different criteria.

e Daily vs. Weekly ¢

A daily newspaper is issued every day, sometimes with the exception of Sundays and
some national holidays. Saturday and, where they exist, Sunday editions of daily
newspapers tend to be larger, include more Aspecialized sections and advertising inserts,
and cost more. Most daily newspapers are published in the morning. Afternoon or evening
papers are aimed more at commuters and office workers.

Weekly newspapers are common and tend to be smaller than daily papers. In some
cases, there also are newspapers that are published twice or three times a week. In the
United States, such newspapers are generally still classified as weeklies.
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e National vs. International

Most nations have at least one newspaper that circulates throughout the whole country
a national newspaper, as contrasted with a local newspaper serving a city or region.

In China, China Daily is the only national English-language newspaper. While there
are several other national newspapers in Chinese, such as the People’ s Daily and the
Guang Ming Daily.

In the United Kingdom, there are numerous national newspapers, including The
Independent, The Times, The Daily Telegraph, The Guardian, The Observer, The Sun and
The Daily Mirror.

In the United States and Canada, there are few national newspapers. Almost every
market has one or two newspapers that dominate the area. Certain newspapers, notably
The New York Times, The Wall Street Journal and USA Today in the US, and The Globe
and Mail and The National Post in Canada are available throughout the country.

There is also a small group of newspapers which may be characterized as international
newspapers. For example, The International Herald Tribune is a widely read English-
language international newspaper. It combines the resources of its own correspondents with
those of The New York Times and is printed at 35 sites throughout the world, for sale in

more than 180 countries.
2. Magazine

Magazines, periodicals, glossies or serials are publications, generally published on a
regular schedule, containing a variety of articles, generally financed by advertising, by a
purchase price, by pre-paid magazine subscriptions, or all three.

Magazines can be distributed through the mail; through sales by newsstands,
bookstores or other vendors; or through free distribution at selected pick up locations. Most
magazines are available in the whole of the country in which they are published, although
some are distributed only in specific regions or cities. Others are available internationally,
often in different editions for each country or area of the world, varying to some degree in
editorial and advertising content but not entirely dissimilar.

A magazine will usually have a date on the cover which often is later than the date it is
actually published. Current magazines are generally available at bookstores and newsstands,
while subscribers can receive them in the mail. Many magazines also offer a back issue
service for previously published editions.

Magazines are different from newspapers in many ways. They are published in
different frequencies. Additionally, they deliver news and information with more depth and
perspective.
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