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[fthere was a loek that o \ea&ing—ed ge designer had,

| would want to havethat ook — as long as i+ didn '+ inwolve
plO‘S’dc surgery.
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WHAT DOES A LEADING-EDGE DESIGNER LOOK LIKE?

MBRIHMERRMZ AT

Feeest o

A HEAD,

A BODY,

TWO ARMS, L
TWO LEGS, 0| T
AND A MAC BOOK PRO 1.
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He usually has a beard, very tired during
the week and looks a bit nerdy.

BEMUESRENF BRIENESFRER.
MEBERE N RFEU.

No ideas. But | believe he must be very
passionate in design and always have a
curiosity to explore new things.

THIE, BHBMBENRM—EXRIT TR
&, MESEMRANBYTTHE T FEF Do

ER6EN
HRBOER
AERBEMH .
é, o, BT "I don’t think | can define a
reanve
e boundary. The frame, you
Experimental C n
/ Not afraid of break "rules" gove me, that Is enough’
HREILSE - RR. MERVBMERRRE
SREBRIET .
| think there is not standard model for a leading-edge designer. Antwort (Bild):
| know designers who dress in a classic way despite being @8 (EH)-

ur#o—dote and others dress casual, some others dress more
elegant wearing suits and ties. It depends on your likes!

| try to be comfortable as long as | spend many hours on the
computer. | wear comfortable shirt, jeans and sneakers.

RS HBISHMEEENER, RIEE G HIRMAER T

FHNR, BENSBRES, BNSEREE, B4 —ER
MERSFEITIE, TSR, EOXEEEMECHER

A greedy animal playing and EhR KA B SR, FARERSERA—LE, RERDLFRN

jumping among designs to find THIE . A PERETEE,
the extraordinary one. A Panda
trying to escape from the standard

design world.
' . . -
— gt | don't think there is a certain look for
REPKER, S * .
e o ' leading-edge designer.
REESR. — ” RS BURIHMR A H LRI,
QBEXARIR -
THALMIAYARE L
HHEME - BRI (David Pearson) 1I’m going to choose David Pearson as my
WS ESRS BHEgitHizamte idea of what a leading edge designer |oo‘l‘(,s
; S A de = like, | think he does some amazing, beautiful
T, I TRZSARRY. EFEH 4 9
¥ o9 C,T - o and innovative work, but it also connects
b - IS BHNER, BEXEERNERK
}é W s P Ry . to a really wide audience, which | think is
é‘_@ﬁ% &Qf@? QFEE*;{:: %mﬁé—éfgfgmﬁi important. Good design shouldn’t be esoteric;
'3’—'5’* &. ‘@& E), FRRITFREMWE, TZ it should be able to connect with people from
e o RBEFEANENABREN, all walks of life.
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applications.

REBAMBRENNAE, BREDIRITHHIER
(BERIMBRES ) RFRNIEZFHIRE,

| guess there is no typical way of
looking. At least i can’t think of a
specific way a creative should look
like. OF course there are some sorts
of stereotypes but actually the outer
appearance of a designer does not
matter at all as long as he/she is able to
think outside the box and be creative.

AT AR,

HGHFER T aFBRT
IMzBERNE, BOREBR
FHE, BACESH/LR
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Rt LoF—RILBFREE,
BEENEM () BTIR
BRI EBEMEE,

| think leading-edge designers depend on the project, for example: concept and

Nowadays, what | like most is experimental editorial design. In my magazine
"Nofrenc" (about fixed bikes) | let myself play with the images. If you have
noticed, in some pages they are looking down. That's because the concept (based
on dynamic and movement) allows us to create this kind of things.

Like nothing in particular.

That's a really difficult question. Maybe
like @ young Bob Dylan; a visionary, self
made person and a way ward.

N CRBEREIE, FJREMEERRFER
M) - BiS; LR EEENE, —
M ENMAEREERIA

It seems that they all wear black frame glasses.
oA 1R ER W R AEER R

“Imaginative mind”

"ERBRNNKE",
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FZR . BKEEX (Samuel Egloff)
FHEMR - £EX (Catrina Wipf).

‘//%@ X

Samuel Egloff and Catrina Wipf

Definitely not like a leading-edge designer.
BREETRIFBRIRITT.

A leader edge designer is a Chameleon, changing
his/her accent and walk to suit the problems they're

confronted with.
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To begin with, | just want to say
that I'm not that fond of spotting
out stereotypes. | mean, of
course there are certain codes
and trends in the design world
of how a designer should and
wants to look, but | always
get surprised when | meet a
really good designer and they
are never what you expect. |
think designers in general are
questioning everything around
them and that's also been
my way of finding new ideas,
because faces it. It's not how
you look that is important, it's
how you perceive the world
and how that reflects on your
work that | find interesting
about people. Not how they
dress.
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44 flavours
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EFRRTHREMESAFENAERE, £EH, MEBEEEXFINFTCNE
NEE, SHHREFHIWEBE T, MEFRRARE, CHENAM 440K X1 %
Fo BRINEBZNMBFRLEN, BAMERSN 7 FRBEERT LRTAANN—
—MEE T RIMRENER, FEREASXIM AT, YN ESRNRRE! 3|
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BIEFRFHELTTRAMR, EFX LA TEFNAEFEREMURABNFES,
BRIEBNRELETAK! BNERIEZEE IORENBRBIHEIR. LRVALE
MEEMNTERFILHN. BARINBNBRRENSERAABBEALER, BUF
EBRTEINBCHNFR, BIERLLELEE, BTRENSEMR, REITEE, KB
BRER, T8, ZEIELHELED, EREE W, RENTHITELRER, ASE
BITMRIHESH L. REEEROFEETE, BENERNERR, LERBRXY
ENHITRENBFHLE,

BEA TN EREEREDN— NN/ — 4SS/ — T Ao
REZ—TREBAUNEEER, NRBENFLEXEHRE BIIHSBAXNFEIED
ZRBEYF, MUBLEBENBRERZRIGORE, BIINE BRAEEREER
AEBHERHNBRER, RENBINTFEBRENA, B RAT O - FHER
(Robert Rauschenberg) « % BIEE (Studio Braun) BIRITIH], EEBREIFRA
#%= . BH} (Erlend Oye).
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