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Preface

Preface

Public service provision in rural community China has always been in-
sufficient due to the dominance of dual economic structure. In addition,
most provision of tourism public service in recent years targets city area.
Therefore, despite the significant development of rural tourism in the last
three decades, the insufficiency of public service provision for rural
tourism has been apparent. With the communitization and regionalization
of rural tourism, decentralization and normalization of tourism consump-
tion, expeltations of tourists increase towards thorough rural tour experi-
ence, leading to increasingly urgent demand for public service provision
for rural tourism. As a result, sufficient, convenient and diverse tourism
public service will become foundation for sustainable development of rural
tourism.

As determined by the domestic political system in China, most of the pub-
lic services are provided by the government. The public service provision for
tourism as a specific case is of no exception, the single-headed provision model
of which burdens the government with financial pressure and managing challen-
ges. Furthermore, this model of provision is the prime contributor to lack of
management, and inappropriate and low efficiency of service provision. In rural
tourism specifically, the government-dominant provision model has problems
including lack of theoretical and practical experience of the provider, insufficien-
cy of provision quantity and quality, unbalance of provision structure, inequali-
ty of provision’s spatial distribution and mismstching provision unable to
fulfill tourists need.

The multi-center governance theory of New Public Management es-
tablishes the multi-centrer public service provision model comprised of

government, market and society. The theory has accomplishment in both
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domains of community and tourism public service research, and clarifies
the government’s responsibility in multi-center provision paradigm. Based
on the multi-center governance theory, this study proposes that public
service provision for rural tourism should adopt the multi-center provision
model and emphasize the role of market as one of the providers particular-
ly, as it is sensitive to the market demand and could maintain the equality
of provision well.

However, the market supply also has shortages. For instance, some
enterprises act opportunistically, making use of policy loopholes to seek
self interests by offering temporary public service and dropping out for
long term provision. Therefore, this study introduces concept of industry
chain and theory of industry value chain. By studying efficiency of market
supply based on rural tourism industry chain, this study attempts to pro-
pose an efficient form of market supply which could potentially avoid
shortages of this type of provision and realize long term public service pro-
vision. By conducting surveys aiming at enterprises in rural tourism in-
dustry chain and learning the enterprises’will of provision, factors influ-
encing their provision behavior, and the enterprises’different sensitivities
to the factors, this study aims to provide insight into government policy-
making and incentive regulation-making., and recommend on transforma-

tion of government’s function in service provision.
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