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PREFACE

vThe seventh edition of Understanding Interpersonal Communication,
like the previous editions, is intended to help students understand inter-
personal communication and improve their skills in this area. The con-
cepts, principles, and theories of human interaction not only must be
learned but also must be made relevant to one’s life. Thus, this book, even
more than previous editions, emphasizes the practical skills needed to
improve communication with others—indeed, the practical skills that
evolve naturally from the concepts, principles, and theories discussed.

A AA Approach and Focus

The dual emphasis on concepts and skills underlies both the overall ap-
proach of the book and the organization within chapters. Chapters begin
with an explanation of concepts and conclude with a discussion of skills.
As I'was preparing this edition, it became clear that the book was expand-
ing rapidly and some material needed substantial trimming. Cutting ma-
terial is always difficult, since certain information becomes a favorite for
instructors and eliminating it is like losing a prized possession. But deci-
sions had to be made: more on that in “Changes in the Seventh Edition.”

I have tried to write a teachable book that covers essential content
and a readable book that interests students. To these ends, the chapters
are organized in a consistent manner that follows the way the course is
often taught. There have been no changes in the overall order in this new
edition.

In addition, each chapter is self-contained to permit maximum flexi-
bility. Instructors can use the chapters in any order. I have tried for prose
that is jargon-free and have buttressed the text with numerous pertinent
examples to hold attention, spur interest, and maintain relevancy.

A AA Pedagogical Features

In addition to the dual emphasis on concepts and skills, this text has nu-
merous pedagogical features—more in this edition than in the last:
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* Chapter objectives are listed at the beginning of each chapter. Clear
and specific, they represent the most significant concepts in the
chapter.

® Key terms are printed in boldface in the text, and the definition fol-
lows immediately after the term is mentioned.

* Key terms also are listed at the end of each chapter in the order they
occur in the chapter.

* “Consider This” readings are all new to this edition. They focus
specifically on one of four aspects of interpersonal communication:
multicultural issues, gender concerns, workplace examples, or ethi-
cal questions. An icon indicates the specific emphasis of each
“Consider This” reading.

* Critical thinking skills are emphasized. Each “Consider This” box
contains provocative questions to stimulate reader involvement in
the reading.

* "Try This” features, which appear throughout the text, encourage
students to try new behaviors and practice new skills. Many of the
most popular “Try This” features have been retained from earlier
editions.

* Skill Building sections conclude every chapter. The sections provide
students with specific methods for changing their behavior with re-
spect to the content of each chapter.

* Chapter Summaries allow students to recap briefly the chief points
from each chapter.

* Further Reading suggestions at the end of each chapter are annotated
and include both popular and scholarly sources. Substantially up-
dated, these suggestions represent reader-oriented sources for ex-
tending the material of each chapter.

* Diagrams and models illustrate the textual material to make the con-
cepts, principles, and theories easier to grasp.

* Photographs with captions add interest and visual reinforcement to
the text and provide a source for additional discussion questions.

® Relevant examples begin each chapter. The examples provide a fresh
way to introduce the ideas and immediately engage the interest and
attention of readers.

A A A Changes in the Seventh Edition

Substantial changes mark this edition. Two additions are of special inter-
est. The first is a new chapter, “Gender Communication: Understanding
the Other Sex.” This chapter underscores the importance of studying gen-
der differences, recognizes some of the major gender differences, alerts
readers to likely reactions to gender talk, explains why caution in apply-
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ing generalizations about gender differences is necessary, and offers skills
important in improving gender sensitivity.

The second substantial change is the new section on verbal aggres-
sion in the chapter, “Creating Messages: Verbal Communication.” This
section discusses why verbal aggression is destructive, what verbally ag-
gressive messages are, why verbal aggression occurs, why it continues,
why some people think there are good reasons for it, and how it can be
prevented or kept from escalating.

Now, let’s look at the new material chapter by chapter:

* The Prologue focuses on “Communication Competency: What It Is and
How to Achieve It.” The elements of communication competence are
explained in detail, and a “Communication Competence Evaluation
Form" is provided to make the concepts clear and specific.

* Chapter 1, “Speaking Interpersonally: Elements and Characteristics”
combines Chapters 1 and 2 from the sixth edition. The goal was to
bring similar information together in one place and reduce the
amount of introductory information to heighten interest and in-
crease attention.

* Chapter 2, “Creating Meaning: Perception,” begins with three dra-
matic new examples and includes all new “Consider This” sections.
In addition, the chapter provides a closer relationship between per-
ception and effective interpersonal communication.

* Chapter 3, “Getting in Touch: The Self and Self-Disclosure,” draws
together in one place information from two chapters in the sixth edi-
tion. The new, more tightly organized chapter begins with three
new examples and draws a closer relationship between self-concept
and effective communication.

* Chapter 4, “Responding to Others: Listening and Feedback,” also
draws together in one place information from separate chapters on
listening and feedback in the sixth edition. In addition to the new
examples that introduce both sections, and the new “‘Consider
This” readings, there are separate skills sections for improving both
listening and feedback.

* Chapter 5, “’Creating Messages: Verbal Communication,” includes
new opening examples, new “‘Consider This”’ boxes, and a new sec-
tion, “Verbal Aggression.”

* Chapter 6, “Communicating Without Words: Nonverbal Characteris-
tics, Functions, Forms, and Types,” combines two chapters on non-
verbal communication from the sixth edition. There are new opening
examples, a new “Try This” box containing 14 specific skills that can
be applied when the student faces an intercultural communication
situation, and all new “Consider This”’ information.

* Chapter 7, “Gender Communication: Understanding the Other Sex,”
is entirely new. The chapter attempts to make this study of gender
interesting and provocative.
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* Chapters 8 to 14 include all new opening examples—three per chap-
ter—all new “Consider This” material designed to focus reader at-
tention on important related information, new skill-building sec-
tions in each chapter, new summaries at the end of each chapter,
and new “Further Reading’ selections. The former Chapter 18,
“Communicating on the Job: Promoting Success in the Workplace,”
has been eliminated from the seventh edition.

AAA Supplements

Available with the seventh edition of Understanding Interpersonal
Communication are the following materials:

* An expanded Instructor’s Manual written by the author;

e A test bank, available in both the Instructor’s Manual and in
TestMaster-IBM, the HarperCollins computer software program;

* Grades-IBM, the HarperCollins grade-keeping computer program;

* HarperCollins Interpersonal Communication Video Library (avail-
able to qualified adopters).

AAA Acknowledgments

This edition, like those before it, reflects the contributions of many peo-
ple. I am especially grateful for the suggestions provided by the manu-
script reviewers for each edition.

For their reviews of the seventh edition manuscript, I would like to
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College; Reece Elliott, Austin Peay State University; Jerry L. Ferguson,
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College. For your comments and suggestions, I am most grateful.
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in Instructional Media Services, at Bowling Green. Howard has retired
from the Instructional Media Services center and now has a courtesy ap-
pointment in the Department of Interpersonal Communication. As a co-
facilitator in some of my courses, a colleague, and a friend for close to 20



Prefaice VW Xxxi

years, he has generously contributed of his ideas, research, interests, and
polishing to what is written here and elsewhere. I thank him for a warm,
rich, challenging, and rewarding association.

My thanks go also to the faculty of the Department of Interpersonal
Communication (IPC) at Bowling Green: John Makay, Chair; Julie Burke;
Don Enholm; Al Gonzalez; Tina Harris; Ray Tucker; and Jim Wilcox. It is
a pleasure to work with such a cooperative, supportive, and outstanding
group of people who make it a joy to go to work on a regular basis.

[ also want to thank my children: Scott, Jacquie, Anthony, and
Joanna. And thanks to my extended family as well. To Dave Smeltzer and
Jeff Limes, thank you. All of you have been an important influence on my
writing.

Finally, and most importantly, thanks to my wife, Andrea.
Throughout all the editions of this book, she has provided examples, sup-
port, and love. These editions have emanated from a positive, supportive,
and loving interpersonal family climate that has continued to offer rich
material from which to draw and rich rewards for participation. There is
no way this book could have reached its seventh edition without the aid
and assistance of my wonderful wife and family. I am fortunate, and I
know and appreciate it. :

Dick Weaver
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