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INTRODUCTION

The NorthStar Writing Activity Book is a companion to NorthStar: Focus on
Reading and Writing (the Student Book). Building on the themes and content of the
Student Book, the Writing Activity Book leads students through the writing process
with engaging writing assignments. Skills and vocabulary from the Student Book are
reviewed and expanded as students draft, revise, and edit their writing.

The Writing Activity Book was developed with the principle that the writing
process and writing product are equally important. The units bring students step by
step through the process of generating ideas, organizing and drafting content,
revising their writing, and editing for grammar and mechanics. Students explore
different prewriting techniques to find out what works best for them and for their
topic. They experience the cyclical nature of writing, in which the writer is
constantly evaluating and revising what is on the page. Through peer review
exercises, students practice analyzing and responding to writing in a way that will
help them better analyze their own. At the same time, they learn about the structural
and rhetorical features of writing. They explore different ways to convey their ideas
clearly depending on the purpose and audience of the writing assignment. They also
learn how to use new grammatical structures in a meaningful context. Finally, they
focus on editing and proofreading their writing for grammatical and mechanical
correctness.

DESIGN OF THE UNITS

The units are closely linked to the content of NorthStar: Focus on Reading and
Writing. Therefore, it is essential that the books be used together. Each Writing
Activity Book unit contains four sections that follow the writing process: Prewriting,
Organizing, Revising, and Editing. The assignments are drawn from topics discussed
in the Student Book readings and subsequent exercises. Teachers can choose to
complete an entire unit in the Student Book before starting the writing unit.
Alternatively, they can begin the Prewriting activities after completing the indicated
sections in the Student Book and finish both units together. Checklists for the first,
second, and final drafts remind students of which points to focus on in each draft.

Vi
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1. Prewriting

Students complete Sections 1 to 4 in the Student Book before they begin this section.
The activities in this section help students generate ideas and narrow a topic. They
learn how to use a variety of prewriting techniques, such as freewriting, clustering,
and brainstorming. Typically, students work together to analyze and manipulate a
model prewriting exercise. Then they try using the prewriting technique on their own.

2. Organizing

In this section, students focus on organizing and developing their ideas. They learn
about a structural or rhetorical feature of writing, such as writing topic and
supporting sentences or organizing around a rhetorical feature drawn from Section
6B (Style) in the Student Book. They may analyze a model paragraph or organize
ideas from the readings. Then they apply the ideas to their own writing. At the end
of this section, students complete the first draft of the assignment and do a peer
review exercise.

3. Revising

The activities in this section are designed to help students expand and polish their
writing. The section has two parts. Part A, which is often drawn from Section 6B
(Style) in the Student Book, focuses on developing the content of students’ writing.
The activities help students achieve coherence and unity in their writing, clarify and
improve the support for their ideas, or strengthen their introductions and
conclusions. Part B, which is drawn from Section 6 A (Grammar) in the Student
Book, helps students use the grammar point in a meaningful way in their writing.
Students do exercises that use the grammar point in context. Then they look for
places to apply the grammar in their writing. Although attention is given to
grammatical correctness, meaningful usage is the focus. At the end of this section,
students write the second draft of the assignment.

4. Editing

This section focuses on editing for grammar, form, and mechanics. Students focus on
editing one feature in their writing. They identify and practice editing the feature in
controlled exercises and then look for errors in their own writing. At the end of this
section, students finish the final draft of the assignment.
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HE WORLD OF ADVERTISING

OVERVIEW

Theme: Advertising
Prewriting:  Freewriting
Organizing: Writing a paragraph

Revising: Developing paragraph unity
Using the simple present tense and present
progressive

Editing: Formatting a paragraph

Assignment

In Unit 1 of NorthStar: Focus on Reading and Writing (the Student
Book), you read about effective advertising around the world.
What makes an effective advertisement? The assignment for this
unit is to write a paragraph about an advertisement. You will
describe the ad and explain whether or not you think it is
effective.

PREWRITING
FREEWRITING

A\

€ ‘ Complete Unit 1, Sections 1-4 in the Student Book before
Q=g you begin this section.

When you freewrite, you think about a topic and write whatever
comes into your mind. You don’t worry about grammar, spelling,
or vocabulary. You don’t stop to cross out or change what you
have written. You just keep your pen moving across the page.



6 Choose a newspaper, magazine, TV, or radio ad that catches your attention. Think
about the advertisement. What is happening in the ad? What caught your attention?
What is your opinion of the ad? Freewrite about the ad for five minutes.

@ Read your freewriting. Did you describe the advertisement? Underline your
descriptions. Do you think the ad is effective? Circle any reasons why or why not.

ORGANIZING
WRITING A PARAGRAPH

Complete Unit 1, Section 6B in the Student Book before you begin this section.

A paragraph is a group of sentences about one idea. It contains a topic sentence,
supporting sentences, and a concluding sentence. The topic sentence states the main idea
of a paragraph. The supporting sentences explain the main idea with details and
examples. The concluding sentence brings the paragraph to a close, often restating the
main idea from the topic sentence.

c Read the paragraph and answer the questions.

The newspaper ad for abuzz.com, a new Internet service, is very effective.
It is a big ad with interesting photographs. The ad fills two full pages in the
newspaper. Because of its size, the ad catches your attention. It is impossible
to miss it when you look through the paper. The photograph takes up the left
page. It shows a group of teenage boys standing together. The boys are
wearing the latest teen fashions and carrying skateboards. One of the boys is
looking directly at the viewer. The other two boys are looking at him with
respect, as if he were the leader of the group. On the opposite page, in big
letters, you read the caption “Jared Knows.” The caption is rather

mysterious. It makes you want to read the ad to find out what Jared knows.

Underline the topic sentence. What information does it give?

What is the writer’s opinion about the ad?

What reasons does the writer give?

Do you have a clear picture in your mind of what the ad is like? Which details
helped you picture the ad?

-l ol o o
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o The paragraph in Exercise 1 on page 2 does not have a concluding sentence. Read
the concluding sentences. Then answer the questions that follow.
Concluding Sentences

a. Newspaper ads are the most effective way to advertise an Internet service
like abuzz.com.

b. The ad for abuzz.com makes me want to visit the Web site to find out more
about it.

c. The new Internet service abuzz.com is very useful.

1. Put a check next to the best concluding sentence for the paragraph. Make sure it
restates the main idea and doesn’t include new information.

2. In a small group, discuss why the other concluding sentences are not appropriate
for the paragraph.

3. Write the sentence on the line at the end of the paragraph on page 2.

€ Work with a partner. Read the paragraph about a radio advertisement for Benton’s
Furniture, a furniture store. Then answer the questions that follow.

The ad is very annoying for three reasons. First, it is too loud. When the ad
comes on the radio, I have to turn the volume down because it hurts my
ears. In addition, the announcer talks extremely fast. I can hardly
understand what he says. I can understand a few words, but I really have no
idea what the ad is about. Finally, the ad plays on the radio all the time. It
seems as if I hear it about every ten minutes. I am so tired of hearing the ad
that I started listening to a different radio station. I also decided that I will
never shop at Benton’s Furniture because they have such annoying ads. In

conclusion,

1. Does the writer think the advertisement is effective?

2. Write a topic sentence and a concluding sentence that give the writer’s opinion
about the ad. In the topic sentence, include the name of the product, the type of
ad (for example, newspaper), and the writer’s opinion of the ad. In the
concluding sentence, restate the writer’s opinion.

3. Share your sentences with the class.



o Look at your freewriting from the Prewriting section. In one sentence, write your
opinion about the ad.

Writing the First Draft

Using your notes from the Prewriting and Organizing sections, write the first draft of
your paragraph.

+ Write a topic sentence that tells which ad you are writing about, where you saw or
heard the ad (on television, on the radio, or in a newspaper or magazine), and your
opinion about the ad.

+ Give two or three reasons for your opinion. Support your reasons with examples
from the ad.

+ Write a concluding sentence that restates your opinion about the ad.

Don’t worry too much about grammar while you write; just concentrate on making
your ideas clear.

PEER REVIEW

When you finish your first draft, exchange papers with another student. Read your
partner’s first draft and answer the following questions.

¢ What advertisement is discussed in the paragraph? Where did the writer see the
ad? How does the writer feel about it?

+ Did the writer include a topic sentence and a concluding sentence? Underline
them.

¢ What reasons did the writer give for his or her opinion? In your opinion, which
reason is the strongest? Why?

With your partner, discuss your reactions to each other’s draft. Make a note of any
parts you need to revise.

REVISING
A. DEVELOPING PARAGRAPH UNITY

A paragraph has unity when all the supporting sentences are connected to the topic
sentence. None of the supporting sentences are about other topics.
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o Read the topic sentence and the supporting sentences. Cross out the supporting
sentence that does not support the main idea stated in the topic sentence.

Topic Sentence: I don’t like TV commercials.

Supporting Sentences

1. Commercials interrupt my favorite TV programs.
2. Too many commercials are shown each hour.

3. Some commercials are fun to watch.
4.

Most commercials advertise things I don’t care about.

@ Read the following paragraph. Underline the topic sentence. Five sentences do not
support the main idea in the topic sentence. Cross out those sentences.

I recently saw a very effective advertisement for Pepsi-Cola on television.
First, the ad is surprising. You see an elderly woman with gray hair. She
looks like someone’s grandmother. In fact, my friend’s grandmother looks
just like the woman in the ad. But the woman is running down the street as
if she were exercising. Then she jumps over a fence. She flips into the air and
swings from a fire escape. It is amazing to see an elderly person doing these
things. Second, the ad is mysterious. During most of the ad, you don’t know
what product is being advertised. Mysterious ads are not common on TV.
The first time I saw the ad, I couldn’t understand what product it advertised.
However, at the very end of the ad, the woman stops running and takes a
drink of Pepsi. Then you understand the message of the ad. Finally, the ad is
not respectful of elderly people. Older people can’t move very well, so we
think it is funny to watch an elderly person flip in the air. It is disrespectful.
In conclusion, the ad is effective because you keep watching it until the end

and you remember it afterwards.

Q Look at the first draft of your paragraph. Are there any sentences that do not
support the main idea stated in the topic sentence? If so, cross them out. If
necessary, add more supporting sentences.
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B. USING THE SIMPLE PRESENT TENSE AND PRESENT
PROGRESSIVE

“ Complete Unit 1, Section 6A in the Student Book before you begin this section.

The simple present tense is often used to describe the action in a picture. It is also used
to tell stories or describe the action in a movie, even if the story or movie happened in
the past. Similarly, the simple present tense can be used to describe the action in an
advertisement.

o Complete the description of a commercial with the simple present tense or present
progressive. In some cases, either form can be used.

I S watching some ads on television because I
. €
the computer graphics. For example, there one
2. enjoy 3. be
advertisement for a car that I really T . In the ad, a father and his
. € .
baby in the car. The father , and the baby
5. be 6. drive
in the back seat. Suddenly, the baby singing.
7. sit 8. start
However, he an adult’s voice. He like a cowboy.
9. have 10. sound
The baby - a cowboy-type song about how his father
. sing
a good dad because he the right kind of car. The
12. be 13. drive
singing baby very real. I the technology used
14. look 15. think
to make the ad amazing.
16. be

o Look at the first draft of your paragraph. Decide whether there are any verbs that
should be in the simple present tense or present progressive. Change them if
necessary.

Writing the Second Draft

Use the feedback you received from the peer review and from your teacher to help you
revise your first draft.

¢+ Make sure all the sentences support the main idea stated in the topic sentence.

+ Check your use of the simple present tense and present progressive.
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4 EDITING
FORMATTING A PARAGRAPH

Rules for Formatting a Paragraph
1. Use letter-size (8.5 x 11 inch) paper.
2. Center the title of the paragraph at the top of the page.

3. Leave 1-inch (2.5-cm) margins (blank spaces) on the left and right sides of the
page.

4. Indent the first line of the paragraph.

5. Double-space. (Write on every other line.)

6. Write each sentence directly after the previous one. DO NOT start each new
sentence on a new line.

o The following paragraph is not formatted correctly. With a partner, find the errors
and discuss how to correct them.

Billboard Advertising

I think billboard advertising should not be allowed.

I feel this way for several reasons.

The first reason is that most billboards are very ugly. They are made to
catch your attention, so they have bright colors or annoying pictures to
make you look at them. They often get in the way of scenic views in the
countryside or cover up the architecture in a city.

Another reason is that you can’t ignore billboards. If you don't like a
television or radio ad, you can turn it off. However, there is no way to get
rid of a billboard ad. You have to look at it.

Finally, I think billboards can be a safety problem. Many billboards are on
busy streets, and they can distract drivers from paying attention to the
traffic. For these reasons, billboards are not a good form of advertising.

0 Look at the second draft of your paragraph. Check it for errors in formatting.
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Preparing the Final Draft

Carefully edit your second draft for grammatical and mechanical errors. Use the Final
Draft Checklist to help you. Finally, neatly write or type your paragraph.

FINAL DRAFT CHECKLIST

O Does the topic sentence state the product’s name, the type of advertisement,
and the writer’s opinion about the advertisement?

(W

Do all the supporting sentences give reasons for the opinion in the topic
sentence?

Are specific examples from the advertisement used?
Does the concluding sentence restate the main idea of the paragraph?

Are the simple present tense and present progressive verbs used correctly?

(N Ny By .

Is the paragraph formatted correctly?




