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In Praise of Common Things

Did you know that in the past a Turkish wornan could diverce
her hushand if he didn’t provide her with her daily coffee? Did you
know that dog teeth were once used as money? Would you
believe that Coca-cola used to contain cocaine? And that one of
the largest tombs of ancient Egyptian mummies was discovered
by a wandering donkey?

You'll leam about these and other even more strange and
astonishing things after reading this two-part Did you Know
series. Many of the articles in this collection are about the things
that you see and use every day—things that are a real part of
your life. But everyday things often have surprising histories. in
these pages you'll get the real scoop on Coca-cola and coffes,
blug jeans and pizza, bowling alleys and KTV, We, the editors
at TIME for Students magazine, like to call this group of essays
“A History of Common Things. "

All the essays included in this collection are clear, concise,
and well-organized. These models of good writing will help you
improve your own writing skills. You'll also leam a lot more about
“ecommon things, " and you'll find that it’s the common things in
life that can sometimas be the most interesting.

Happy reading.
Pl Mmoo,

Managing Editor
TIME for Students
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Coca © Leaves and Kola ? Nuts

1) To world travelers, Coca-Cola sometimes seems as
common as water. In fact, in some places it’s easier to find a
Coke than clean drinking water. When Dr. John Pemberton
invented Coca-Cola at the end of the 19th century in Atlanta,
Georgia, he could not possibly have imagined that
“Coca-Cola” would eventually become the second most
universally © recognized ® word in the world (“okay” is
number one).

@®  Pemberton was not even trying to make a soft drink. He
was a pharmacist ® who hoped to make his fortune ® by creating
a successful 4 patent ¥ medicine. At the end of the 19th
century, such medicines were popular and widely available in

America. They were cheap, didn’t require a prescription ¢,

and promised to cure just about everything., One of
Pemberton’s earlier efforts, Globe Flower Cough Syrup, could
supposedly ® cure bronchitis, asthma, and bleeding of the lungs.
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(1) universally
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(1) pharmacist
[*farmasist ] (n. )
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(4) prescription
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® Recipes for the medicines were top secret. Producers
did not want anyone to copy their formulas ®. They also didn’t
want their customers to realize how cheaply the medicines
could be made. A bottle of a cure-all # that sold for $1 often
cost less than a tenth of that to make. Successful medicine
makers often invested a lot of their profits in advertising. They
had to make their products stand out among competitors @ like
Dr. Pierce’s Purgative ® Pellets ® and Goff's Giant Globules.

1] Pemberton’s recipe for Coca-Cola contained some
unusual ® ingredients #, as did many of the patent medicines
of the day. The caffeine ® in Coca-Cola came from West
African kola nuts. Coca-Cola aiso contained Peruvian coca
leaves, the source of the powerful stimulant ®, cocaine.



