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PREFACE

Since the seventh edition of Contemporary Management
was published, our book has strengthened its position as
a leader in the management market. This tells us that we
continue to meet the expectations of our existing users
and attract many new users to our book. It is clear that
most management instructors share with us a concern
for the need to continuously introduce new and emerg-
ing issues into the text and its examples to ensure that
cutting-edge issues and new developments in the field of
contemporary global management are addressed.

In the new eighth edition of Contemporary Manage-
ment, we continue with our mission to provide students
the most current and up-to-date account of the changes
taking place in the world of business management. The
fast-changing domestic and global environment contin-
ues to pressure organizations and their managers to find
new and improved ways to respond to changing events in
order to maintain and increase their performance. Today,
increases in the fortunes of global leaders such as Apple,
Samsung, and Google and the challenges facing some of
their competitors such as Nokia, Dell, and Microsoft show
how fast the success and even survival of companies can
change. In particular, the continuing global recession as
well as the increasing complexity of the exchanges between
global companies has profoundly affected the manage-
ment of both large and small organizations. Today, there
is increased pressure on managers to find new manage-
ment practices that can increase their companies’ effi-
ciency and effectiveness and ability to survive and prosper
in an increasingly competitive global environment.

In revising our book, we continue our focus on making
our text relevant and interesting to students—something
that we know from instructor and student feedback
engages them and encourages them to make the effort
necessary to assimilate the text material. We continue to
mirror the changes taking place in management practices
by incorporating recent developments in management
theory and research into our text and by providing vivid,
current examples of how managers of companies large
and small have responded to the changes taking place.
Indeed, we have made the way managers and organiza-
tions have responded to recent global economic events a
focus of the new edition, and following the last edition
many more examples of the opportunities and challenges
facing founders, managers, and employees in a variety of
types of organizations are integrated into the text.

The number and complexity of the strategic, organiza-
tional, and human resource challenges facing managers
and all employees has continued to increase throughout the
2000s. In most companies, managers at all levels are playing
catch-up as they work toward meeting these challenges by

implementing new and improved management techniques
and practices. Today relatively small differences in perfor-
mance between companies, such as in the speed at which
they can bring new products or services to market or in how
they motivate their employees to find ways to reduce costs
or improve performance, can combine to give one company
a significant competitive advantage over another. Manag-
ers and companies that use proven management techniques
and practices in their decision making and actions increase
their effectiveness over time. Companies and managers
that are slower to implement new management techniques
and practices find themselves at a growing competitive dis-
advantage that makes it even more difficult to catch up.
Thus many industries have widening gaps between weaker
competitors and the most successful companies, whose
performance reaches new heights because their managers
have made better decisions about how to use a company’s
resources in the most efficient and effective ways.

The challenges facing managers continue to mount
as changes in the global environment, such as increasing
global outsourcing and rising commodity prices, impact
organizations large and small. In the eighth edition, we
extend our treatment of global outsourcing and examine
the many managerial issues that must be addressed when
millions of functional jobs in information technology,
customer service, and manufacturing are sent to coun-
tries overseas. Similarly, increasing globalization means
managers must respond to major differences in the legal
rules and regulations and ethical values and norms that
prevail in countries around the globe. Many companies
and their managers, for example, have been accused of
ignoring “sweatshop” working conditions under which
the products they sell are manufactured abroad.

Moreover, the revolution in information technology
(IT) has transformed how managers make decisions across
all levels of a company’s hierarchy and across all its func-
tions and global divisions. The eighth edition of our book
continues to address these ongoing challenges as I'T contin-
ues to evolve rapidly, especially in the area of mobile digital
devices such as smartphones and tablet computers that can
access ever more sophisticated software applications that
increase their functionality. Other major challenges we con-
tinue to expand on in the new edition include the impact of
the steadily increasing diversity of the workforce on com-
panies, and how this increasing diversity makes it impera-
tive for managers to understand how and why people differ
so they can effectively manage and reap the performance
benefits of diversity. Similarly, across all functions and lev-
els, managers and employees must continuously search
out ways to “work smarter” and increase performance.
Using new IT to improve all aspects of an organization’s



operations to boost efficiency and customer responsiveness
is a vital part of this process. So too is the continuing need
to innovate and improve the quality of goods and services,
and the ways they are produced, to allow an organization
to compete effectively. We have significantly revised the
eighth edition of Contemporary Management to address
these challenges to managers and their organizations.

Major Content Changes

Once again, encouraged by the increasing number of
instructors and students who use each new edition of
our book, and based on the reactions and suggestions
of both users and reviewers, we have revised and updated
our book in the following ways. First, just as we have
included pertinent new research concepts in each chap-
ter, so too have we been careful to eliminate outdated or
marginal management concepts. As usual, our goal has
been to streamline our presentation and keep the focus
on the changes that have been taking place that have the
most impact on managers and organizations. Our goal is
to avoid presenting students with excessive content in too
many and too long chapters just for the sake of including
outmoded management theory. In today’s world of instant
sound bites, video uploading, text messaging, and tweets,
providing the best content is much more important than
providing excessive content—especially when some of
our students are burdened by time pressures stemming
from the need to work long hours at paying jobs and ful-
filling personal commitments and obligations.

Second, we have added significant new management
content and have reinforced its importance by using
many new relevant small and large company examples
that are described in the chapter opening cases titled
“A Manager’s Challenge”; in the many boxed examples
featuring managers and employees in companies both
large and small in each chapter; and in the new (from
2011 and 2012) “Case in the News” closing cases.

Chapter 1, for example, contains new and updated
material on the way changes in IT and the products and
services that result from it are affecting competition
among companies. The chapter includes a new opening
case about the way Tim Cook, Apple’s new CEO is chang-
ing the way Apple is managed, and how his approach
to the four functions of management differs from that
adopted by Steve Jobs. It also contains a new discus-
sion of insourcing, as opposed to outsourcing, and why
some companies are bringing jobs back to the United
States from abroad to increase performance. It also
includes coverage of ethics and social responsibility using
examples from the not-for-profit sphere. In addition, an
expanded discussion about global crisis management is
provided including an update on the consequences aris-
ing from the way BP handled the 2010 explosion of its
Deepwater Horizon drilling rig that resulted in a huge
oil spill in the Gulf of Mexico. Chapter 2 has updated

coverage of changing manufacturing practices in the
carmaking industry and of the way traditional manage-
ment theories, such as Theory X and Theory Y, have been
modified to suit changing work conditions today.

Chapter 3 updates material about the manager as a
person and the way personal characteristics of managers
(and all members of an organization) influence organiza-
tional culture and effectiveness. There is also new in-text
discussion of why job satisfaction was at a record low in
the United States during the recent recession and which
factors employees and groups were most dissatisfied with.
Also included is a discussion of how emotions can be
triggers for change in organizations and a new “Manage-
ment Insight” box on the factors that can affect this and
their consequences.

Public concern over the ethical behavior of managers
has continued to increase as a result of the major problems
caused by the financial crisis that began in 2008. Chapter 4,
“Ethics and Social Responsibility,” provides updated mate-
rial about the unethical and illegal behaviors of managers
that helped to produce the crises in the banking and finan-
cial services industry including the many fund managers
who engaged in insider trading. It also examines how reg-
ulators are striving to find new and better ways to reduce
the likelihood of such unethical behavior in the future. We
have expanded our coverage of the many issues involved in
acting and managing ethically throughout the book. And
Chapter 4 also examines the behavior of Apple towards its
stakeholders as it became one of the world’s most valuable
companies. We also discuss new issues in ethics and ethi-
cal dilemmas and provide more conceptual tools to help
students understand better how to make ethical decisions.
We continue to highlight issues related to the high pay of
CEOs, issues concerning regulations to protect consumer
safety, and the problems caused by bribery and corrup-
tion in companies at home and overseas. Finally, we have
expanded coverage of the ethics of nonprofits and their
managers as well as how formerly ethical companies, such
as Johnson & Johnson, began to behave in unethical ways
in order to boost their returns to shareholders and benefit
their managers. The ethical exercise at the end of every
chapter continues to be a popular feature of our book.

Chapter 5, “Managing Diverse Employees in a Mul-
ticultural Environment,” focuses on the effective man-
agement of the many faces of diversity in organizations
for the good of all stakeholders. We have updated and
expanded the text material and examples for such issues
as age, gender, race and ethnicity, socioeconomic back-
ground, disabilities, and sexual orientation. We also dis-
cuss ways to effectively manage diversity and include an
updated discussion of women’s earnings in comparison
to men’s earnings. Methods to prevent discrimination
and sexual harassment in an era when many companies
face discrimination lawsuits involving hundreds of mil-
lions of dollars are also considered. The chapter pro-
vides expanded coverage on the way managers can take
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advantage of the increasing diversity of the population
and workforce to reap the performance benefits that
stem from diversity while ensuring that all employees are
treated fairly and are not discriminated against.

Chapter 6 contains an integrated account of forces in
both the domestic and global environments. It has also
been revised and updated to reflect the way increas-
ing global competition and free trade have changed the
global value creation process. The chapter includes an
updated account of competition in the global electron-
ics industry, for example, among smartphone providers
Apple, Samsung, and Nokia, and flatscreen TV and com-
puter makers such as Sony, Dell, and Sharp to illustrate
these issues. The chapter also has expanded discussion of
issues related to global outsourcing and of the movement
to insource production back to the United States as well
as to find ways for companies to become powerful suppli-
ers to emerging leading global companies in Korea and
China. Finally, it continues to update the treatment of the
changing dynamics of global competition—particularly
in relation to how newly dominant global companies
have developed successful new strategies to customize
products to the tastes of customers in countries abroad.

Chapter 7, “Decision Making, Learning, Creativity,
and Entrepreneurship,” discusses new developments on
these important issues. For example, we include a new
discussion of the position of chief sustainability offi-
cer and examine how managers can make decisions to
help ensure decisions contribute to sustainability. Also,
we continue our discussion of social entrepreneurs who
seek creative ways to address social problems to improve
well-being by, for example, reducing poverty, increasing
literacy, and protecting the natural environment. More
generally, we discuss how managers in organizations
large and small can improve decision making, learning,
and creativity in their organizations. For example, we
discuss ways of curbing overconfidence in decision mak-
ing and how to use contests and rewards to encourage
creativity and give examples of companies that use them.

As in the last edition, Chapter 8 focuses on corporate-,
global-, and business-level strategies, and Chapter 9 dis-
cusses functional strategies for managing value chain activi-
ties. These two chapters make clear the links between the
different levels of strategy while maintaining a strong focus
on managing operations and processes. Chapter 8 contains
a revised discussion of planning and levels of strategy with
an increased focus on how companies can use vertical inte-
gration and related diversification to increase long-term
profitability. It also includes a revised treatment of business-
level strategy that focuses on the importance of low-cost
strategies in a world in which the prices of many products
are falling or under pressure because of recession, increased
global competition, or because new dot-coms such as
Zynga and Groupon find new strategies to reach customers
more cost effectively. In Chapter 9 we continue to explore
how companies can develop new functional-level strategies

xxiv

to improve efficiency, quality, innovation, and responsive-
ness to customers. For example, beyond increased coverage
of TQM, including the Six Sigma approach, we include an
expanded discussion of the importance of customer rela-
tionship management and the need to retain customers
during hard economic times. We focus on the ways Inter-
net startups and dot-coms such as Zynga, Groupon, and
Dropbox have developed new functional strategies.

Chapters 10 and 11 offer updated coverage of organi-
zational structure and control and discuss how companies
have confronted the need to reorganize their hierarchies
and ways of doing business as the environment changes
and competition increases. In Chapter 10, for example, we
discuss how companies such as UPS, Walmart and Pier 1
have reorganized to improve their domestic performance.
We also discuss how Nokia has been forced to reorganize
its global operating structure to slow down its declining
performance and avoid bankruptcy. Because of hard eco-
nomic times, we give an increased discussion of how
to design global organizational structure and culture to
improve performance—and we focus on the experience of
Japanese companies such as Toyota. In Chapter 11 we con-
tinue this theme by looking at how companies are chang-
ing their control systems to increase efficiency and quality,
for example. More generally, how to use control systems to
increase quality is a theme throughout the chapter.

We have updated and expanded our treatment of the
many ways in which managers can effectively manage
and lead employees in their companies. For example,
Chapter 12 includes an updated discussion of how treat-
ing employees well can lead to exceptional customer ser-
vice. The chapter also discusses best practices to recruit
and attract outstanding employees, the importance of
training and development, pay differentials, and family-
friendly benefit programs. In addition, there is an
updated and revised text discussion of the use of back-
ground checks by employers, the use of forced ranking
systems in organizations, and issues concerning excessive
CEO pay and pay comparisons between CEOs and aver-
age workers and statistics on U.S. union membership.
Chapter 13 continues coverage of prosocially motivated
behavior including examples of people who are moti-
vated to benefit others. It also discusses the many steps
managers can take to create a highly motivated workforce
and how advances in IT have dramatically simplified the
administration of piece-rate pay systems.

Chapter 14 highlights the critical importance of effec-
tive leadership in organizations and factors that contribute
to managers being effective leaders, including an updated
discussion of servant leadership. There is a new discussion
of how managers with expert power need to recognize that
they are not always right. The chapter also discusses how
emotional intelligence may help leaders respond appro-
priately when they realize they have made a mistake, and
it gives updated examples of how they can use reward and
expert power to increase motivation and performance.



Expanded and updated coverage of the effective man-
agement of teams, including virtual teams, is provided in
Chapter 15. The chapter also has coverage of the problems
that arise because of a lack of leadership in teams.

Chapter 16 includes updated coverage of effec-
tive communication and how, given the multitude of
advances in IT, it is important to create opportunities for
face-to-face communication. There is also updated and
revised information on the ethics of monitoring e-mail
and Internet use, including statistics on increased Inter-
net use in the United States. Finally, there is increased
discussion of social networking sites and why some man-
agers attempt to limit employees’ access to them while at
work. Chapter 17 includes an updated discussion of the
vital task of effectively managing conflict and politics in
organizations and how to negotiate effectively on a global
level. There are many new examples of how managers
can create a collaborative work context and avoid compe-
tition between individuals and groups.

Lastly, Chapter 18 has once again been substantially
revised and updated to discuss the changing nature of
companywide total computing solutions—including
a new opening case that discusses the growing impor-
tance of cloud computing for Microsoft. There is also
an expanded discussion of the nature of bricks & mor-
tar and mobile server computers and how “server farms”
can be used to connect to mobile digital devices such as
tablet computers and smartphones to enhance competi-
tive advantage. Recent developments in mobile and tablet
computing and their many uses in global communication
and coordination are also a focus of discussion—as is the
growing competition between global IT suppliers.

We feel confident that the major changes we have
made to the eighth edition of Contemporary Management
reflect the changes that are occurring in management and
the workplace; we also believe they offer an account of
management that will stimulate and challenge students to
think about their future as they look for opportunities in
the world of organizations.

Unique Emphasis
on Contemporary,
Applied Management

In revising our book, we have kept at the forefront the
fact that our users and reviewers are supportive of our
attempts to integrate contemporary management theories
and issues into the analysis of management and organiza-
tions. As in previous editions, our goal has been to distill
new and classic theorizing and research into a contem-
porary framework that is compatible with the traditional
focus on management as planning, leading, organiz-
ing, and controlling but that transcends this traditional
approach.

Users and reviewers report that students appreciate
and enjoy our presentation of management—a presenta-
tion that makes its relevance obvious even to those who
lack exposure to a real-life management context. Students
like the book’s content and the way we relate management
theory to real-life examples to drive home the message that
management matters both because it determines how well
organizations perform and because managers and organi-
zations affect the lives of people inside and outside the orga-
nization, such as employees, customers, and shareholders.

Our contemporary approach has led us to discuss
many concepts and issues that are not addressed in other
management textbooks and it is illustrated by the way
we organize and discuss these management issues. We
have gone to great lengths to bring the manager back into
the subject matter of management. That is, we have writ-
ten our chapters from the perspective of current or future
managers to illustrate, in a hands-on way, the problems
and opportunities they face and how they can effectively
meet them. For example, in Chapter 3 we provide an
integrated treatment of personality, attitudes, emotions,
and culture; in Chapter 4, a focus on ethics from a stu-
dent’s and a manager’s perspective; and in Chapter 5, an
in-depth treatment of effectively managing diversity and
eradicating sexual harassment. In Chapters 8 and 9, our
integrated treatment of strategy highlights the multitude
of decisions managers must make as they perform their
most important role—increasing organizational effi-
ciency, effectiveness, and performance.

Our applied approach can also be clearly seen in the
last three chapters of the book, which cover the topics of
promoting effective communication; managing organiza-
tional conflict, politics, and negotiation; and using infor-
mation technology in ways that increase organizational
performance. These chapters provide a student-friendly,
behavioral approach to understanding the management
issues entailed in persuasive communication, negotia-
tion, and implementation of advanced information sys-
tems to build competitive advantage.

Flexible Organization

Another factor of interest to instructors is how we have
designed the grouping of chapters to allow instructors to
teach the chapter material in the order that best suits their
needs. For example, the more micro-oriented instructor
can follow Chapters 1 through 5 with Chapters 12 through
16 and then use the more macro chapters. The more
macro-oriented professor can follow Chapters 1 and 2
with Chapters 6 through 11, jump to 16 through 18, and
then use the micro chapters, 3 through 5and 12 through 15.
Our sequencing of parts and chapters gives instructors
considerable freedom to design the course that best suits
their needs. Instructors are not tied to the planning, orga-
nizing, leading, and controlling framework, even though
our presentation remains consistent with this approach.
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Rich and Relevant Examples an important feature of

our book is the way we use real-world examples and stories about managers and
companies to drive home the applied lessons to students. Our reviewers praised
the sheer range and depth of the rich, interesting examples we use to illustrate the
chapter material and make it come alive. Moreover, unlike boxed material in other
books, our boxes are seamlessly integrated into the text; they are an integral part of
the learning experience and are not tacked on or isolated from the text itself. This
is central to our pedagogical approach.

A Manager's Challenge opens each
chapter, posing a chapter-related chal-
lenge and then discussing how managers
in one or more organizations responded to A MANAGER'S CHALLENGE
that challenge. These vignettes help dem- Pl e e
onstrate the uncertainty and excitement
surrounding the management process.
Our box features are not traditional
boxes; that is, they are not disembodied
from the chapter narrative. These the-
matic applications are fully integrated
into the reading. Students will no longer
be forced to decide whether or not to read
boxed material. These features are inter-
esting and engaging for students while
bringing the chapter contents to life.
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Emotions as Triggers for Changes
in Organizations
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Experiential Learning Features we have given con-
siderable time and effort to developing state-of-the-art experiential end-of-chapter
learning exercises that drive home the meaning of management to students. These
exercises are grouped together at the end of each chapter in a section called “Manage-
ment in Action.” The following activities are included at the end of every chapter:

+ Topics for Discussion and Action are a set of chapter-related questions and
points for reflection. Some ask students to research actual management issues and
learn firsthand from practicing managers.

+ Building Management Skills is a self-developed exercise that asks students to
apply what they have learned from their own experience in organizations and
from managers or from the experiences of others.

« Managing Ethically is an exercise that presents students with an ethical scenario
or dilemma and asks them to think about the issue from an ethical perspective to
better understand the issues facing practicing managers.

» Small Group Breakout Exercise is designed to allow instructors in large classes
to use interactive experiential exercises.

« Exploring the World Wide Web requires students to actively search the web to
find the answers to a problem.

« Be the Manager presents a realistic scenario where a manager or organization
faces some kind of challenge, problem, or opportunity. These exercises provide
students with a hands-on way of solving “real” problems by applying what they've
just learned in the chapter.

Each chapter ends with a

+ Case in the News that is an actual or shortened version of an article from a major
publication such as Bloomberg Businessweek, The Wall Street Journal, or Fortune.
The concluding questions encourage students to think about how real managers
deal with problems in the business world.

Assurance of Learning Ready yuany educational insti-

tutions today are focused on the notion of assurance of learning, an important ele-
ment of some accreditation standards. Contemporary Management, Eighth Edition, is
designed specifically to support your assurance of learning initiatives with a simple
yet powerful solution.

Each test bank question for Contemporary Management maps to a specific chap-
ter learning outcome/objective listed in the text. You can use our test bank software,
EZ Test and EZ Test Online, or Connect Management to easily query for learning out-
comes/objectives that directly relate to the learning objectives for your course. You can
then use the reporting features of EZ Test to aggregate student results in similar fashion,
making the collection and presentation of assurance of learning data simple and easy.

AACSB statement The McGraw-Hill Companies are a proud cor-

porate member of AACSB International. To support the importance and value of



AACSB accreditation, Contemporary Management, Eighth Edition, recognizes the
curricula guidelines detailed in the AACSB standards for business accreditation
by connecting selected questions in the text and/or the test bank to the six general
knowledge and skill guidelines in the AACSB standards.

The statements contained in Contemporary Management, Eighth Edition, are pro-
vided only as a guide for the users of this textbook. The AACSB leaves content cov-
erage and assessment within the purview of individual schools, the mission of the
school, and the faculty. While Contemporary Management and the teaching package
make no claim of any specific AACSB qualification or evaluation, we have within
Contemporary Management labeled selected questions according to the six general
knowledge and skill areas.

lnteg rated Learning System Great care was used in the

creation of the supplementary material to accompany Contemporary Manage-
ment. Whether you are a seasoned faculty member or a newly minted instructor,
you'll find our support materials to be the most thorough and thoughtful ever
created:

+ Instructor’s Manual (IM) The IM supporting this text has been completely
updated to save instructors’ time and support them in delivering the most effec-
tive course to their students. For each chapter, this manual provides a chapter
overview and lecture outline with integrated PowerPoint® slides, lecture enhanc-
ers, notes for end-of-chapter materials, video cases and teaching notes, and more.

« PowerPoint® Presentation 40 slides per chapter feature reproductions of key
tables and figures from the text as well as original content. Lecture-enhancing
additions such as quick polling questions and company or video examples from
outside the text can be used to generate discussion and illustrate management
concepts.

« Test Bank and EZ Test The test bank has been thoroughly reviewed, revised,
and improved. There are approximately 100 questions per chapter, including
true/false, multiple-choice, and essay. Each question is tagged with learning
objective, level of difficulty (corresponding to Bloom’s taxonomy of educational
objectives), AACSB standards, the correct answer, and page references. The
new AACSB tags allow instructors to sort questions by the various standards
and create reports to help give assurance that they are including recommended
learning experiences in their curricula.

McGraw-Hill’s flexible and easy-to-use electronic testing program EZ Test allows
instructors to create tests from book-specific items. It accommodates a wide range
of question types, and instructors may add their own questions. Multiple versions
of the test can be created, and any test can be exported for use with course manage-
ment systems such as WebCT or BlackBoard. EZ Test Online (www.eztestonline
.com) allows you to access the test bank virtually anywhere at any time, without
installation, and it’s even easier to use. Additionally, it allows you to administer EZ
Test-created exams and quizzes online, providing instant feedback for students.
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wanncemenr  Connect Management

Less Managing. More Teaching. Greater Learning.
McGraw-Hill Connect Management is an online assignment and assessment solu-
tion that connects students with the tools and resources they’ll need to achieve
success.

McGraw-Hill Connect Management helps prepare students for their future by
enabling faster learning, more efficient studying, and higher retention of knowledge.

McGraw-Hill Connect Management Features

Connect Management offers a number of powerful tools and features to make manag-
ing assignments easier, so faculty can spend more time teaching. With Connect Man-
agement, students can engage with their coursework anytime and anywhere, making
the learning process more accessible and efficient. Connect Management offers you
the features described below.

Diagnostic and Adaptive Learning of Concepts: LearnSmart
Students want to make the best use of their study time. The LearnSmart adaptive
self-study technology within Connect Management provides students with a seamless
combination of practice, assessment, and remediation for every concept in the text-
book. LearnSmart’s intelligent software adapts to every student response and auto-
matically delivers concepts that advance the student’s understanding while reducing
time devoted to the concepts already mastered. The result for every student is the
fastest path to mastery of the chapter concepts. LearnSmart

+ Applies an intelligent concept engine to identify the relationships between con-
cepts and to serve new concepts to each student only when he or she is ready.

»  Adapts automatically to each student, so students spend less time on the topics
they understand and practice more those they have yet to master.

»  Provides continual reinforcement and remediation, but gives only as much guid-
ance as students need.

» Integrates diagnostics as part of the learning experience.

» Enables you to assess which concepts students have efficiently learned on their
own, thus freeing class time for more applications and discussion.

Online Interactive Applications

Online Interactive Applications are engaging tools that teach students to apply key
concepts in practice. These Interactive Applications provide them with immersive,
experiential learning opportunities. Students will engage in a variety of interactive
scenarios to deepen critical knowledge of key course topics. They receive immediate
feedback at intermediate steps throughout each exercise, as well as comprehensive
feedback at the end of the assignment. All Interactive Applications are automatically
scored and entered into the instructor gradebook.



Student Progress Tracking
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Student Study Center

The Connect Management Student Study Center is the place for students to access
additional resources. The Student Study Center

«  Offers students quick access to lectures, practice materials, eBooks, and more.
+ Provides instant practice material and study questions, easily accessible on the go.

+ Give students access to self-assessments, video materials, Manager’s Hot Seat,
and more.

Lecture Capture via Tegrity Campus

Increase the attention paid to lecture discussion by decreasing the attention paid
to note taking. For an additional charge, Lecture Capture offers new ways for
students to focus on the in-class discussion, knowing they can revisit important
topics later.

McGraw-Hill Connect Plus Management

McGraw-Hill reinvents the textbook learning experience for the modern student
with Connect Plus Management. A seamless integration of an eBook and Manage-
ment, Connect Plus Management provides all of the Connect Management features
plus the following:

+ An integrated eBook, allowing for anytime, anywhere access to the textbook.

» Dynamic links between the problems or questions you assign to your students
and the location in the eBook where that problem or question is covered.

+ A powerful search function to pinpoint and connect key concepts in a snap.

In short, Connect Management offers you and your students powerful tools and fea-
tures that optimize your time and energies, enabling you to focus on course content,
teaching, and student learning. Connect Management also offers a wealth of content
resources for both instructors and students. This state-of-the-art, thoroughly tested
system supports you in preparing students for the world that awaits.

For more information about Connect, go to www.mcgrawhillconnect.com, or
contact your local McGraw-Hill sales representative.

Tegrity Campus:

L%‘?ﬁﬁegrity campus  Lectures 24/7

Tegrity Campus is a service that makes class time available 24/7 by automatically
capturing every lecture in a searchable format for students to review when they study
and complete assignments. With a simple one-click start-and-stop process, you cap-
ture all computer screens and corresponding audio. Students can replay any part of
any class with easy-to-use browser-based viewing on a PC or Mac.

Educators know that the more students can see, hear, and experience class
resources, the better they learn. In fact, studies prove it. With Tegrity Campus, stu-
dents quickly recall key moments by using Tegrity Campus’s unique search feature.
This search helps students efficiently find what they need, when they need it, across
an entire semester of class recordings. Help turn all your students’ study time into
learning moments immediately supported by your lecture.



Lecture Capture enables you to

Record and distribute your lecture with a click of a button.

Record and index PowerPoint® presentations and anything shown on your com-
puter so it is easily searchable, frame by frame.

Offer access to lectures anytime and anywhere by computer, iPod, or mobile
device.

Increase intent listening and class participation by easing students’ concerns about
note taking. Lecture Capture will make it more likely you will see students’ faces,
not the tops of their heads.

To learn more about Tegrity, watch a two-minute Flash demo at
http://tegritycampus.mhhe.com.

McGraw-Hill Customer Care Contact

Information a: McGraw-Hill, we understand that getting the most from
new technology can be challenging. That’s why our services don’t stop after you pur-
chase our products. You can e-mail our product specialists 24 hours a day to get
product training online. Or you can search our knowledge bank of Frequently Asked
Questions on our support website. For customer support, call 800-331-5094, e-mail
hmsupport@mcgraw-hill.com, or visit www.mhhe.com/support. One of our
technical support analysts will be able to assist you in a timely fashion.



