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Some people imagine that the greatest problem in translating is to find the
right words and constructions in the receptor or target language. On the contrary, the
most difficult task for the translator is to understand thoroughly the designative and

associative meanings of the text to be translated.
—Eugene Nida

ARESA

L B TEXBRIT, HRHRERIGE,
Even the best corporate names are under attack these days. Still, those companies are
reaping the benefits of years they spent building customer trust and honing images of quality
and dependability. To weather an extended bout of distrust and instability, strong brands are
crucial. Companies also will have to work doubly hard to keep them intact.
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B, RERBE—-KIESFAPESUBMESAR, HREMRERLAES B
iR, HEdESsHELENLAREDR, NmRFTHESEIR, BRAEEAZBESD
BEAEANNIR Uddt:, &EZGAERITBIEEIHIBAY,

511 A good book is often the best urn of a life enshrining the best that life could think out;
for the world of a man’s life is, for the most part, but the world of his thoughts. Thus the
best books are treasuries of good words, the golden thoughts, which, remembered and

cherished, become our constant companions and comforters. “They are never alone,” said

2 BERBSEE



Sir Philip Sidney, “that are accompanied by noble thoughts.”
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512 Even the best corporate names are under attack these days. Still, those companies are

(V)

reaping the benefits of years they spent building customer trust and honing images of
quality and dependability. To weather an extended bout of distrust and instability, strong
brands are crucial. Companies also will have to work doubly hard to keep them intact.
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53 The US was teetering on the edge of recession when Iraqi troops stormed into Kuwait in the

summer of 1990. The surprise strike by Saddam Hussein shook financial markets. Oil prices

spiked, the stock market swooned and consumer confidence plunged. The combination drove the
economy decisively into a downturn that lingered for months—and dashed the reelection hopes
of Commander-in-Chief of Operation Desert Storm, George H. W. Bush.
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f5l4 Any business is only as good as the people who comprise the organization. Therefore, an
excellent employee is a pearl of great price.
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The Psychological Contract

(1) One concept that has been useful in discussing employees’ relationships

with org'anizations is that of a psychological contract, which refers to the unwritten

expectations employees and employers have about the nature of their work relationships.
Because the psychological contract is individual and subjective in nature, it focuses on

expectations about “fairness” that may not be defined clearly by employees.

Both tangible items (such as wages, benefits, employee productivity and attendance)
and intangible items (such as loyalty, fair treatment and job security) are encompassed
by psychological contracts between erﬁployers and employees. Many employers may
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