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Louis Vuitton’s heritage as a trunk maker preceded even the
founding of the company. It was in 1837 that a 16-year-old Louis
Vuitton arrived in Paris by foot and started apprenticing for Monsieur
Marechal. At the time, horse-drawn carriages, boats and trains were
the main modes of transportation, and baggage was handled roughly.
Travelers called upon craftsmen to pack and protect their individual
objects. Louis Vuitton quickly became a valued craftsman at the
Parisian atelier of Monsieur Marechal. These were the roots of his
highly specialized trade, the beginnings of his career in an artisanal
industry that called upon skills to custom design boxes and, later,
trunks according to clients’ wishes. Louis Vuitton stayed for 17 years
before opening his own workshop at 4 Rue Neuve-Capucines near the
Place Vendome.

The early success of Louis Vuitton meant he had to expand his

operations. This led to the 1859 opening of his atelier in Asnieres,
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just northeast of the center of Paris. The workshop started with 20
employees. In 1900, there were nearly 100 people and by 1914 there
were 225. The original atelier has been expanded throughout the
decades-including the addition of the Vuitton family residence-but it is
still where products are crafted today. While the family home has been
preserved and is part of a private museum, 170 craftsmen work in the
Asnieres workshop, designing and creating leather goods and special
orders for clients around the world.

At that time, travelers carried all their essentials inside wardrobes
and flat trunks, which, unfortunately, often attracted burglars. Master
trunk maker, Louis Vuitton sought to help his clients protect the goods
inside their travel pieces.

In 1886, father and son, Georges, adopted a single lock system
with two spring buckles. After several years of development, George
patented this revolutionary system. It was so effective that he
challenged Harry Houdini, the great American escape artist, in a public
newspaper to escape from a Vuitton box and lock. Houdini didn’t rise
to the challenge, but the lock’s effectiveness is indisputable. It is still
used today.

To celebrate 100th anniversary of the Monogram canvas in 1996,
Louis Vuitton invited designers to create unique pieces of luggage. The
resulting collection was then exhibited in the world’s great capitals,
bringing the brand’s spirit of innovation and collaboration to fashion

lovers across the globe.
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2. (;£E ) &%JL Chanel
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8l # A: EEHE/R - 5L (Gabrielle Chanel)
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Gabrielle Chanel was born in Saumur (France) on August 19th
1883 under the sign of Leo to parents of a modest background. In
1910, she opened her first shop at 21 rue Cambon in Paris, creating
hats under the name “CHANEL Modes”. Favored by the most famous
French actresses of the time, her designs helped to establish her
reputation. Gabrielle Chanel’s simple elegant style of dress created a
sensation, and was soon imitated by all of Paris.

Gabrielle Chanel opened a new boutique in Deauville, France
in 1913, and introduced a collection of sportswear. Her line of jersey
garments proved revolutionary and changed women’s relationships
with their bodies and their ways of life. It was an immediate success.
In 1915, Her reputation was now firmly established and Mademoiselle
Chanel opened her first Couture House in Biarritz, France.

In 1921, Mademoiselle Chanel unveiled her first fragrance, the
iconic CHANEL N°5. Created by Ernest Beaux, former perfumer to
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the Czars, N°5 was so called because it was the fifth scent presented
to Mademoiselle Chanel. A truly timeless classic, N°5 remains the
ultimate symbol of femininity. In 1924, CHANEL presented the first
makeup collection, featuring lip colours and face powders. In the
same year, the “Société des Parfums CHANEL” was founded and was
dedicated to creating unique fragrances and beauty products.

In 1940s, Gabrielle Chanel was at the height of her fame. She
employed 4,000 workers and owned five boutiques on rue Cambon in
Paris. But when the World War II broke out, the House of CHANEL
was compelled to closure. Among the five boutiques on rue Cambon,
only one remained open: the store at number 31, where perfumes
and accessories continued to be in high demand among Parisians and
American soldiers alike.

At the age of 71, Gabrielle Chanel staged the grand re-opening
of her Couture House. Tired of the fashions of the time, she inspired a
second fashion revolution with her original creations.

In February of 1955, Gabrielle Chanel launched the iconic
2.55 quilted handbag, naming the style after the date of its creation.
Combining leather and gold chain, she invented a supple new style of
shoulder strap that was uniquely strong and light, and that allowed a
woman’s hands to remain free.

The fascination with CHANEL grew, as the most celebrated stars
of the time—Elizabeth Taylor, Jane Fonda, Jackie Kennedy, Grace
Kelly and Jeanne Moreau—wore the latest fashions from CHANEL.

The House of CHANEL expanded with the introduction of its first
Ready-to-Wear collection and the worldwide distribution of its line of
iconic accessories in 1978.

In 1987, the first line of CHANEL Watches was launched with the
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creation of the PREMIERE watch, designed by Jacques Helleu. The
dial of the watch recalled the shape of both place Vendome and the
stopper of the iconic N°5 bottle.

In 1993, a milestone was reached with the launch of the first
CHANEL Fine Jewelry collection in the heart of the place Vendome in
Paris. In 1997, CHANEL established 18 place Vendome as the home
of CHANEL Fine Jewelry.

In 2002, CHANEL acquired eight Parisian speciality ateliers
to establish PARAFFECTION, a company consisting of Desrues
(metalworker), Lemarié (flower and feather craftsmen), Maison Michel
(milliner), Maison Lesage (embroiderer), Massaro (shoemaker),
Goossens (goldsmith), Guillet (floral accessory expert) and Atelier
Montex (embroiderer). In doing so, CHANEL supported the historic
arts, and preserved the unique expertise of fashion’s traditional

craftsmen.
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