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Journalists tell us about ourselves.

In doing so, they perform a role that is not just important but vital for our soci-
ety. The information they provide gives us context for our personal world and a con-
nection to a larger environment. That information helps us make decisions, from the
mundane (whether or not to carry an umbrella because of the threat of rain) to the
cosmic (where to get an education, what career to choose). None of these parts of our
lives could be complete if we lacked the information provided to us by journalists.

Certainly, we get information from many sources besides journalism—friends,
family, books, movies, bulletin boards, and so on—but journalism reaches across
these other sources to provide information that helps us weave what we hear and
read together. Journalism, directly or indirectly, touches every part of our lives. Wher-
ever you are and whatever you are doing at the moment has been influenced by the
work of a journalist.

Not only does journalism affect us personally, but it also has a profound effect on
the society that we live in. This effect takes form at many levels and in all aspects of
society—political, social, economic, and so on. Journalism determines not only how
we see ourselves within a larger environment, but it also determines how we share that
environment with other people. Journalism is especially important to American soci-
ety, in which there is a tradition of access to information and the exchange of facts,
opinions, and ideas. That exchange cannot take place without journalism.

That’s why it is important to learn about journalism, whether or not you view it
as a potential profession. This book, an introduction to the field of journalism, has
a variety of purposes:

B to make you a critical consumer of the mass media

B to help you understand how news is produced and delivered

B to provide you with information about how news organizations work
]

to give you some understanding about how audiences react to and interact
with the news media

B to teach you the traditions and conventions that govern the culture of
journalism

B to explore the possibilities for the future of journalism

For those who do view journalism as a possible career, this book describes the
range of job possibilities and media in which you might work. It also gives you an
overview of the rich history of journalism in America.
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Finally, this book is designed to offer some practical, basic instructions in some
of the major functions of journalism: reporting, writing, editing, and designing. The
conventions and concepts of journalism are described here in some detail, and the
book provides a means of getting started.

Viewed either as a career or simply an area of study, journalism is an exciting and
important field that everyone should know and understand. This book, I hope, will
provide a basis for that understanding.

As with any work of this type, many people contributed information and ideas
along the way. I have been involved with journalism in one form or another for nearly
forty years (beginning with my work on my high school newspaper), and I have been
fortunate in encountering people who were willing to share, teach, and train.

My colleagues and students at the University of Alabama, where I taught for
twenty-five years, were always available with ideas and encouragement. In particu-
lar, they include Ed Mullins, Bailey Thomson, David Sloan, Kim Bissell, Pat Cotter,
George Daniels, Cully Clark, Joe Phelps, Yorgo Pasadeos, and Charles Self (now at
the University of Oklahoma). Carol Olive, Cecilia Hammond, and Cheryl Parker
have always been generous with their help and support.

Jacy Douglas helped in putting together this manuscript by getting in touch with
a number of professional journalists whose stories I was able to use. Among them are
Greg Screws, Wendy Fontaine, and Nora Shoptaw.

My former student, David Mattingly, a CNN correspondent, generously pro-
vided me with the story of his September 11 adventure (see the beginning of Chap-
ter 1). Other former students, Garrett Lane and Jennifer Ackerman Edwards,
contributed essays for this book. John Taylor, yet another former student, got his
brain picked for many ideas along the way.

My newspaper experience includes stints with the Bristol (Tennessee-Virginia)
Herald Courier, the Knoxville News-Sentinel, the Birmingham News, the Tuscaloosa
News, and most recently the Chicago Tribune. I have friends at all of those places,
particularly at the Tribune where Stacy Sweat, Steven Layton, Tony Majeri, and Bill
Parker taught me much. Former Tribune colleagues who were always helpful are Ce-
leste Bernard (now with the Seattle Post-Intelligencer), Kevin Hand (Newsweek), and
Gary Thatcher (International Broadcasting Bureau).

Three of the many news organizations I visited while putting together this book
were the Voice of America in Washington, DC, MSNBC.com in Seattle, and the Fort
Worth Star-Telegram, where many people shared their professional insights with me.

Matt Bunker, Teresa Keller, and Guy Hubbs were kind enough to read chapters
in this book while it was in progress, and all of them made many helpful suggestions.
Other chapters were reviewed by Jennifer E. Follis, University of Illinois; Don R.
Gregory, Westchester Community Collge; Leland F. Ryan, University of Kentucky;
and Daniel Ryder, Mt. Blue High School. The reviewers had many good ideas that I
latched onto with enthusiasm. My colleague at both the University of Alabama and
Emory and Henry College, Tracy Lauder, was generous with her ideas. Tim Jackson,
a first-class freelance writer and former student, gave me ideas that were included in
the parts of this book about magazines and magazine writing.
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Molly Taylor, acquisitions editor at Allyn and Bacon, and Michael Kish, editor-
ial assistant, were always kind and helpful and most of all patient, and I appreciate

their encouragement very much.

These are just a few. There are many more. Those not mentioned will know, I
hope, how much I appreciate their help and value their friendship.

My wife Sally and son Jeff have now suffered through another book manuscript
with their usual patience and support. These things would not happen if they were
not there.
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