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Alcohol beverage in China, with its long historical background and rich varieties, plays an important
role in the improvement of the people’s livelihood. Ever since the founding of the People’s Republic of
China, particularly since the Third Plenary Session of the Central Party’s Committee, China’s beverage
enterprise has witnessed a rapid development. For the last five years, the beverages of all kinds have
undergone a respective increase of production ranging from over one fold to three folds and a rapid pro-
gress in terms of technical advancement, quality improvement and new variety development. To sum up
and further develope the achievements of China’s alcohol beverage production scored in the quality
upgrading drive, to push the broad enterprises for adoption of more advanced technology and intensify
total quality control for more quality products, the Ministry of Light Industry had sponsored in Beijing a
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Quality Competition from Nov. 5 to Nov. 24, 1984 for all the alcohol beverages under its care. In accor-
dance with appraisal principles of identification of kind and type, coded numbering and quality first and
on the basis of the outcome of the appraisal panelling at the level of province, municipality and autonom-
ous region, it came out with 52 Gold Cup Products, 114 Silver Cup Products, and 84 Copper Cup Pro-
ducts.

This alcohol beverage Quality Competition was organized and managed on the basis of the experi-
ences of 1st, 2nd and 3rd National Alcohol Beverage Appraisals and the practices of international apprai-
sals. From what turns out of the appraisal, it might be pretty safe to comment that the general quality level
for all kinds of alcohol beverage had been upgraded remarkably. As compared with the 3rd National Alcohol
beverages Appraisal, the quality improvement in wine and beer is strikingly noticeable whereas the traditional
and famous Daqu liquors such as Maotai, Fen Jiu, Dong Jiu, Yanghe as well as Shanxing Jiafan Rice
Wine had been seen on a steady quality improvement and turned out to be well ahead in quality over the
others. In addition, a great number of new varieties came through successfully, with some of them catch-
ing up with and topping over the established famous and quality alcohol beverages in terms of quality
level. As regards the beer, while those famous brands made by Qingdao, Shanghai and Beijing are still
moving toward a stady improvement, the general improvement is so far centered on foam and lustre: most
of the beer is featured with full carbon dioxide gas, persistent glass-clinging by snow-white fine foam and
light lustre while a few are upgraded by its taste. On the side of grape wine, there had emerged a number
of dry red, semi dry red, dry white and semi dry white as well as single grape-variety wines. Among the
9 Gold Cup Prizes for wine during the Competition, 5 go to the single-variety dry white, semidry white
and dry red with flying colours topping over the established famous wine. The various rice wines for this
Competition were seen to have preserved its own traditional features with those produced through
mechanization and from substitute of corn and dry sweet potato reaching up a better quality level. Sor-
ghum liquor of low alcohol level has made a new breakthrough in further improvement of its quality:
Among the 21 Gold Cup Winners for sorghum liquor, the liquor of low alcohol level takes up 3, making
upa 14%.

The decision to publish this “China’s Delicious Alcohol Beverages” came down after soliciting and
obtaining the concurrence of the authorities in charge of factories from various provinces, municipalities
and autonomous regions as well as from the prize winners with a view to keeping a record of the successful
results out from this Competition and informing the broad consumers about the prize winner products
that took part in the Competition within the framework of light industries. This book, the first of such
comprehensive specialised collection of famous alcohol beverages ever put out by China, deals with in
great details the best alcoholic products of China’s light industries, serving not only as a alcohol beverage
shopping guide for both domestic and foreign consumers but also as important documents of China’s
modern alcohol beverage manufacture covering the achievements so far scored from China’s quality
upgrading drive.

To bring out the best publication results, this book is fully illustrated with words. Painstaking efforts
has been made to make the text concise and precise, illustrations attractive, vivid and expressive to give
a true picture of the products.

Covered in this book are all the famous-brand quality alcohol beverages of light industries other than
those famous quality sorghum liquors such as Wu Liang Ye Liquor, Luzhou Special Daqu Liquor, Jian-
nanchun Liquor, Quanxing Daqu Liquor and Tianjin Dynasty Brand semi-dry white wine of other indus-
tries which did not plarticipate in the Competition. This book has been arranged in the order, of numer-
ical writing strokes of hte 1st Chinese character of the name of products.

We’d like to avail ourselves of the opportunity for publication of this book to extend our sincere thanks
to all famous and quality alcohol beverage factories for their assistence and support.

Handicapped by our own humble level, there might be mistakes and shortcomings in this publication,
therefore our specialists in the field of alcohol beverage circle as well as the broad readers are welcome
to come up with observations and comments.
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A quality beer of China specially prepared for its
medium and high concentration by Huaguang Brew-
ery, Shanghai, in accordance with standards for bre-
wing of national quality light beer. Brewed with
quality malt, rice and hops blended with 230 meter-
deep ground water and through unique technologi-
cal process and pure yeast fermentation. The beer
liquid, bright, limpid, light yellow tinted with green,
is characteristic of striking hops aroma, and full of

' rising foam when poured into'clean glass. The beer,

an ever enjoyable beverage, is unique for its white,
fine, sustaining and glass-clinging foam and original,
refreshing, with liveliness and gratifying aftertaste,
and ever welf-reputed for ‘its light colour, fine
quality, genuine taste, full gas and long shelf-life.

Rated as National Quality Beer in 1979, Winner
of Top Quality Certificate of Shanghai in 1981 and
Winner of Gold Cup by the Ministry of Light Indus-
try in 1984.
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