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Preface

ver its quarter-century lifetime,

Looking Out/Looking In has changed
in many ways, as has the academic study
of interpersonal communication. When we
look back at the earliest editions, we real-
ize how much the field has evolved. We
have worked hard to ensure that this ninth
edition reflects the increasingly sophisti-
cated understanding which scholars have
gained of the communication process.

WHAT'S FAMILIAR

Despite many changes, this edition of
Looking Out/Looking In retains the quali-
ties that have distinguished it from the be-
ginning: a personal focus that helps
students apply scholarly findings to their
own lives, a writing style that strives to be
readable without compromising academic
integrity, and an inviting design that uses
the work of other writers and artists to pre-
sent material in a compelling way.

As in the past, Looking Out/Looking In
refuses to take sides in the theory vs. skills
debate that seems to rage endlessly in some
quarters of our discipline. Instead, this book
uses contemporary scholarship to suggest
ways that readers can become more effec-
tive communicators. While Looking Out/
Looking In does introduce readers to new
skills, the book emphasizes that effective
communication doesn’t come from learning
and using a collection of techniques on oth-
ers. Instead, it shows readers that compe-
tence is a matter of expanding one’s reper-
toire of skills and then learning to choose the
approach thatis most appropriate and effec-
tive in a given situation.

This edition retains an integrated ap-
proach to the influences of gender and cul-
ture on communication. Discussions of

these topics are integrated into every chap-
ter rather than being segregated in their
own sections, and these topics are treated
in an evenhanded way that reflects re-
search findings that communication be-
tween men and women and among people
from various backgrounds is shaped by
similarities as well as differences. As in the
past, a series of “Looking at Diversity” pro-
files provide first-person accounts of how
cultural, co-cultural, and physical factors
influence interaction.

Long-time users will also recognize the
repeated emphasis that communication is
not a panacea that guarantees “happily ever
after” outcomes. In fact, the book makes it
clear that competent communication does
not always mean striving for deep, mean-
ingful relationships. As in the past, Looking
Out/Looking In suggests that even less per-
sonal or adversarial interactions usually
have the best outcomes when they are han-
dled in a constructive, respectful way.

Finally, this edition retains the basic
structure that has served users well. The
number of chapters has remained steady to
make sure the book fits comfortably within
the length of most academic terms. The or-
der and basic approach of chapters is
fundamentally similar to the previous edi-
tion, with a few exceptions noted below. As
in the past, Chapters 2-10 can be covered
in whatever order works best for an indi-
vidual syllabus.

AR

WHAT'S NEW

Most visibly, this edition of Looking Out/
Looking In is illustrated with images cre-
ated by artists from a wide range of eras
and cultures. We think this visually appeal-
ing and thought-provoking approach will
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help readers see how many themes in the
book have a universality that reaches
across time and culture background.

At the request of many users, this edi-
tion has an expanded treatment of ethical
issues related to interpersonal communica-
tion. A series of extended “Ethical Chal-
lenges” present the views of a wide range
of thinkers from various eras and back-
grounds. Readers learn how the precepts of
Aristotle, Lao Tsu, Martin Buber, Sissela
Bok, Immanuel Kant, Carl Rogers, and
others raise questions that thoughtful com-
municators must answer as they decide
how to treat one another. Along with these
“Ethical Challenges,” the implicit theme in
Looking Out/Looking In is that both prag-
matic and ethical considerations dictate
that the best way to treat others is with re-
spect and concern for meeting their needs,
as well as taking care of one’s self.

Besides an overall updating of research,
this edition contains some subtle but useful
changes. Key Terms boldfaced in the text
and defined in the Glossary have been
edited to emphasize most important termi-
nology and avoid confusing readers with
less critical (and often more confusing) jar-
gon. Marginal readings have been updated
to reflect the interests of today’s readers.
For instance, as part of an increased focus
on computer-mediated relationships, Chap-
ter 1 contains a newspaper account of an
online romance. New song lyrics (from
artists including Sarah MacLachlan, Sheryl
Crow, R.E.M., and 10,000 Maniacs) help
give this edition a contemporary focus.

Changes within individual chapters up-
date the book without forcing a wholesale
revision of course outlines. For example,
in Chapter 1 the old sequence of linear-
interactive-transactional models which
confused many students has been replaced
with a two-step discussion of models. The
transactional nature of communication is

presented with less jargon and more clar-
ity. New characteristics of transactional
communication have been introduced. For
example, the text now clarifies the fact that
not all communication is aimed at mutual
understanding. The relational nature of
communication competence is highlighted,
emphasizing that effective communication
arises out of coordinated interaction and
reminding readers that communication is
something we do with others, not to them.
This theme is continued in Chapter 2,
where identity management is described as
a mutual process and not a one-way affair.

Chapter 3 now introduces shared narra-
tives as an additional influence on percep-
tions of relationships and individual behav-
ior, and it contains an expanded discussion
of the nature of empathy and its roots. It
also contains new information on how cul-
ture influences emotional expression.
Chapter 4 offers new material on emotional
contagion, explaining the effect that one
communicator’s feelings have on the moods
of another. In addition, the “Guidelines for
Emotional Expression” have been revised.
Parts of Chapter 5 dealing with gender and
communication have been rewritten to em-
phasize that differences between male and
female language use are characteristic, but
not representative of how all men or
women speak. The discussion of listening
in Chapter 7 contains new research-based
advice on when and how to offer social sup-
port and how to choose a helping response
style, as well as more detailed advice on ap-
proaches to paraphrasing.

Chapter 8, now titled “Communication
and Relational Dynamics,” introduces
readers to relational dialectics (moved and
expanded from its former location in Chap-
ter 1). There is still a discussion of the in-
herent tension between intimacy and
distance, but other relational themes are
also considered. In addition, the discussion



of reasons for forming and maintaining re-
lationships has been expanded. Chapter 10
clarifies the influence of gender on conflict
styles, explaining other factors which are at
least as powerful in influencing how indi-
viduals manage conflict.

In summary, these changes keep Look-
ing Out/Looking In current without forcing
users to revise their time-tested approaches
to organizing the course.

TEACHING AN
LEARNING RESOURCES

Looking Out/Looking In is accompanied by
an extensive array of materials that help
make the book more useful.

s The Activity and Study Guide, devel-
oped by Mary Wiemann, includes a re-
vised set of individual and group student
activities that can be used both in and
outside of class. The Guide also contains
materials to help students improve their
academic success: Expanded chapter out-
lines help students relate textbook to class
lectures; new crossword puzzles review
key terms; and self-tests allow students to
check their understanding of each chap-
ter before they take graded exams.

« ExamMaster, a computerized test gen-
erating program, makes the task of con-
structing and printing examinations
quicker and easier than ever before. The
program contains more than 1,200 class-
tested questions and allows instructors
to add their own.

e Two videotapes, Understanding Inter-
personal Misunderstandings and Interper-
sonal Communication in Action
(prepared by Sharon Ratliffe and David
Hudson), show how principles from the
text operate in everyday life.
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* A comprehensive Instructor’s Manual
offers a wide variety of instructional
strategies, course plans, and exercises
that are useful for both first-time and ex-
perienced instructors. The Manual also
contains hard copy of more than 1,200
exam questions, indexed by text page
number and type of question.

¢ An extensive set of PowerPoint slides
and color overhead transparencies
help instructors present concepts from
the text in class lectures.

o Two Feature Film Guides, Communi-
cation in Film and Communication in
Film II, prepared by Russ Proctor, de-
scribe how a wide array of movies can
be used to illustrate concepts from the
text. These guides take advantage of stu-
dents’ inherent interest in the medium of
film, showing them how movies can be
both entertaining and educational.

* A WorldWideWeb site contains a
wealth of communication-related infor-
mation, with links to resources that will
help students and instructors explore
many topics introduced in this book.
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TO THE STUDENT

“So What?”

In our opinion, that’s the fundamental
question to ask when reading a college
textbook. We are convinced that every well-
constructed academic course and every
textbook can and should have relevance to
the lives of the people studying it.

We think you will find that Looking
Out/Looking In answers the “so what?”
question quite completely. Every page con-
tains information to help you understand
how communication operates in your own
relationships, and every chapter offers tools
to help you communicate more success-
fully. The information in these pages is
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based on sound scholarship, which we have
tried to make come alive by showing how it
applies to the world in which you live.

We have worked hard to make Look-
ing Out/Looking In a “good read,” and
users over the past 25 years have told us
that these efforts have been successful. A
quick look shows that the book is filled
with an array of words and images cre-
ated by others: poetry, literary selections,
interviews, cartoons, song lyrics, epi-
grams, newspaper clippings, photographs,
and artwork. In every case, these pieces
illustrate principles from the text. Rather
than provide captions to explain the sig-
nificance of these selections, we invite
you to make your own connection to the
communication principles in the text. If
some words or images generate discus-
sion between you, your classmates and
your professor, so much the better.

We believe strongly in the saying “It’s
not what you know that counts, it’s what
you use” We think the best measure of suc-
cess for a course in interpersonal commu-
nication isn’t the grade you earn; it’s how
much of the information you can apply in
your life. Long after your transcript is for-
gotten and your class notes have disap-
peared, we hope you’ll find yourself using
the insights and skills you have learned
here. If that happens, this book has done

its job.
BOOKS ARENT
EVERYTHING !

(7o}

Seweka

© 1970 Reprinted by permission of UFS, Inc.
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5 ince this is a book about interpersonal communication, it
seems appropriate for us to introduce ourselves to you,
the reader. The “we” you’ll be reading throughout this book
isn’t just an editorial device: It refers to us; Ron Adler and
Neil Towne.

Ron lives in Santa Barbara, California, with his wife,
Sherri and their twelve-year-old son, Daniel. Their oldest
daughter, Robin (who had just been born when the first edi-
tion of this book was published) now works in the publish-
ing industry. Rebecca, their other daughter, just graduated
from college.

Ron spends most of his professional time teaching and
writing about communication. In addition to helping create
Looking Out/Looking In, he has contributed to six other
books about topics including business communication, pub-
lic speaking, small group communication, assertiveness,
and social skills. Besides writing and teaching, Ron helps
professional and business people improve their communica-
tion on the job.

Ron still loves to travel. Since the last edition of Looking
Out/Looking In was published, he and his family lived and
taught in Cambridge, England. Running, cycling, and hiking
keep him physically and emotionally healthy. Ron cherishes
his family and friends. His biggest challenge remains bal-
ancing the demands of his career with the other important
parts of his life. His only regret is that there aren’t more
hours in the day.

Finally, after four decades of teaching, Neil has retired.
He and his wife Bobbi now live on the shore of beautiful ‘
Clear Lake in Northern California. For them, retirement is NEIL TOWNE
not a lean-back and do-nothing time. Instead, they explain
that they have been “overworked and underpaid” as they go about making their new
house a home and settling into a new community. Neil and Bobbi don’t complain and
agree that their efforts are truly a labor of love.

Neil stays active in the communication field through his continuing involvement in
Looking Out/Looking In, and by directing workshops, teaching short classes in Couple
Communication with Bobbi, and working with their church community in the area of
conflict resolution.

Now, add their growing family—their greatest love—and you have an inkling of why
the Townes often experience retirement as exhaustion. Currently the family includes
their five adult children along with their spouses, and eight grandkids. Sharing in the

lives of their family members now involves traveling, which is another joy in Neil and
Bobbi’s lives.

RoN ADLER
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Along with work and family, Neil enjoys reading, water skiing, wind surfing,
singing in the choir, learning about the flora and fauna around their new home, volun-

teering as a docent at the nearby state park, making new friends, walking, and looking
for any new adventure that may be just around the corner.
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