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TO THE STUDENT

Good technical writing skills can be a key to your success in business,
research, or industry. The more clearly and articulately you communicate
your ideas, the more likely they will be accepted and acted upon.

Technical Writing is designed to reflect the workplace, creating real writ-
ing situations that resemble the ones you may soon face. Throughout the
book, you will be asked to use information from your major field of study
as the foundation for writing assignments; in this way, you will gain practi-
cal experience in communicating the technology of most interest and con-
cern to you. You will learn to accommodate that information to a variety of
audiences and purposes, thereby learning how to meet the requirements of
any writing situation. You will also learn about the various contingencies
that any writer on the job must consider—deadlines, review cycles, budget
constraints, and format specifications.

The broad objective of this book is the development of technical writing
skills. To that end, topics are arranged incrementally so that you move
gradually from basic skills to more sophisticated analyses and presentations.
Part I, “The Writing Process,” guides you through the initial evaluation of
the writing situation to the research, planning, writing, and revising stages.
Part II, “Techniques,” presents particular writing stratcgies that will enable
you to organize materials logically, explain key concepts in your field,
describe processes and mechanisms, and argue your case convincingly; it
also instructs you on the best use of graphic aids. Part III, “Applications,”
samples important writing formats such as letters and memos, proposals,
reports, and manuals. It also covers the topics of product promotion, oral
presentation, and job secking. Part Il will give you the opportunity to
apply all of the processes and strategies you have studied. Finally, the ap-
pendix sections present a formal report example and a succinct handbook
and style guide.

The many examples throughout the book are drawn from such diverse
disciplines as mechanical engineering, computer science, veterinary medi-
cine, oceanography, petroleum engineering, scuba diving, and paleontol-
ogy. Both professional and student samples appear and range from very
simple expositions to quite elegant arguments.

Exercises and writing assignments will help you practice what you have
learned. A set of editing criteria appears at the end of each part. By consis-
tently applying these handy check lists, you will be able to gauge your own
progress as you move through the book and gain confidence in your writ-
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TO THE STUDENT

ing ability. Your instructor may use these same editing criteria to evaluate
your assignments.

Perhaps most importantly, this book demonstrates pragmatic concerns.
If you are like most people working in scientific and engineering disciplines,
you want to know two things about any writing situation: what needs to be
done and the most efficient way to do it. Therefore, rhetorical theories
appear only as they are immediately applicable to a specific writing strategy
or situation.

Ultimately, 1 hope that Technical Writing will help you develop good
technical writing skills through advice that is realistic, comprehensive, in-
formative, and enjoyable.

F.B.E.
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