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In the twenty years since the first edition of Successful Writing, the
elements of good writing haven’t changed. Good writing is still ® clear
* vigorous ® well organized e tightly focused, and ® adapted to its
audience.

My goals in writing this Fifth Edition are also the same as they
have been throughout my three decades of teaching writing and teach-
ing teachers of writing. Quite simply, I want to offer writers clear and
useful suggestions for strengthening their writing and to show them how
they can develop a piece of effective writing through a process that is
manageable and reliable. Since retiring from active teaching, I myself
have come to know what it’s like now to be a student writing in college:
I’ve gone back to school to work on a master’s degree in history and
have taken several undergraduate classes at the University of Texas with
a substantial writing component. In fact, the model research paper in
this edition is a shortened version of a paper I wrote in one of those
courses.

As a college student myself in 2002, I'm aware of how writing in
college has changed in the past decade. Although the standards for good
writing haven’t changed, the kinds of writing college students do and the
ways they now deliver their writing have changed a great deal. Students
today may be called upon to write

C a traditional college essay

C a research paper

C a Web site for an assignment or organization
C commentary on an electronic blackboard

C a contribution to a class listserv

> a response to a fellow student’s draft

© an oral PowerPoint presentation

© a technical report, printed or online

C email messages to instructors, friends, and families
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And so this edition of Successful Writing has been expanded to offer stu-
dents the help they need for these various writing situations.

As you will see, there are a number of new features in this edition.
But perhaps the most important addition is a new co-author, Michael
Keene, a former student and colleague, and today a friend of many years,
who will describe what’s new in the book.

Maxine Hairston and I have shared a long and happy friendship over the
years, starting with her teaching me how to teach writing. (“What's your
approach to teaching writing?” Maxine the new freshman composition di-
rector asked Mike the new graduate student. “Approach?” said Mike, be-
wildered.) But in the thirty or so years we’ve known each other, we’ve
never written together. So it’s a treat and a thrill for me to join her in this
new edition of Successful Writing. While Maxine’s task has been mostly to
update existing chapters, mine has been to add several new ones. In par-
ticular, the Fifth Edition of Successful Writing offers the following

new and noteworthy features:

> A new chapter on electronic communication, emphasizing the
ways writing for online readers needs to be adjusted to the
electronic medium, with particular attention to the do’s and don’ts
of email.

© A new chapter on oral presentations, offering eight steps to
planning and delivering the kind of informal five- or ten-minute
talk common in many classroom and professional settings

today.

C A new chapter on designing documents and Web pages, emphasiz-
ing both the process and the finished product—and a wonderful new
design for the book itself, one that reflects the principles of audience
appeal that we promote throughout the book.

© Much-expanded coverage of MLA and APA documentation.

A collection of model documents showing good examples of the
many kinds of writing students now need to do, from letters to re-
ports to résumés to a full MLA-style research paper.

© A Q&A feature in each chapter that answers many of the questions
students most often ask.
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S Greatly expanded coverage of the research-and-writing process,
with particular attention to the many new ways research is being
done via computers, including the important step of judging the reli-
ability of information found on the Internet.

We have tried to be guided by three principles of textbook writing:
Is it clear? Is it useful? Is it true? We hope you’ll find this new edition of
Successful Writing meets those tough standards.

Maxine Hairston, Austin, Texas
Michael Keene, Knoxville, Tennessee
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