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SECTION 1 THE BASICS

1.1 An Introduction to Interior Design

1.1.1 Basic concepts about interior design

We probably spend 90 percent of our day in some sort of interior: where we live, work, shop,
eat, seek professional services, and so on. Most of them are planned to make sure the interior
spaces meet building, fire, safety and accessibility codes. The individual probably decided what col-
ors, fabrics, materials, and textures would be needed to compliment the furniture items and to create

a pleasing environment.

Interior desigv

® It has been defined as the creation and organization of interior spaces to perform specific functions
within an architectural environment.

e It should combine the functional, technical, and economic aspects of design with the human,
aesthetic, and psychological considerations needed by the intended users.

¢ The use of the term interior design did not appear in general usage until -after World War [I.

¢ It is a young profession.

o A formal definition of Interior Designer from the National Council for Interior Design Qualification
(NCIDQ) : |

The professional Interior Designer is a person qualified by education, experience, and examina-
tion who:

1) identifies, researches, and creatively solves problems pertaining to the function and quality of
the interior environment ;

2) performs services relative to interior spaces, including programming, design analysis, space
planning, and aesthetics, using specialized knowledge of interior construction, building systems
and componenis, building codes, equipment, materials, and furnishings;

3) prepares drawings and documents relative to the design of interior spaces in order to enhance and

protect the health, safety, and welfare of the public.

Style
o The definition from critic Meyer Shapiro:
By style is meant the constant form—and sometimes the constant elements, qualities, and ex-

pressions—in an individual or group. The term is also applied to the whole activity of an individual
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or society, as in speaking of a “lifestyle” or the “style of a civilization” ... in general the descrip-
tion of a style refers to three aspects of art: Form elements or motives, form relationships, and quali-
ties. ' : ' '

® Style is a designer—or indeed any person—develops as a way of presenting himself or herself.

¢ Style is not an overlaid thing, but an integral aspect developed over the years.

Function
e It indicates the activity performed which can be performed by human action or by a working part,

such as the action of a drawer, or the action of a chair in providing support.

Aestheticy
® It is the study or philosophy of the beautiful.
® For Interior design , it refers the visual and psychological appropriateness to the functional re-
quirements of the specific interior under consideration.
Since Interior Design must apply its art to the required functions of a client or clients, delicate

balance between function and aesthetics should be made.

tlementy of Interior Desigyv

An interior decorator’s work may involve a variety of elements, including:

Space planning or “layout”, Color schemes, Furniture, Wall and ceiling, Window coverings,
Fabrics, Flooring and carpeting, Lighting, Art objects, Hardware fixtures, Accessories (e. g va-

ses, pillows, bookends), Plants.

Terms

ceiling KA component Ay, #4ys o

compose A, TR conceive R

craftsmanship  $fE, AR craftspeople TR, FZA

cushion A REh, whh envision Map, wirg

execute WAT, 17, 5B fabric a4y, fi

facility 7%, TH flavor Bk, XUk

graining BARL, BRALM I, inherent EE®, RER, 54HEkK
intended E S8, B layout MR, Bit, RiFER

plaza I %, BREEETY, WL

scheme BoE, iHR, HE, AR, HE

shelter Y, HEAT spin B B BIRFAE ;. KUK
texture M, oo ventilation 18 M
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1.2 To be an interior designer

What can av professional interior designer do?

® Gets information about client’s needs, goals, tastes and life safety requirements.

Formulates preliminary design concepts that are aesthetic, appropriate, and functional, and in
accordance with codes and standards.

Prepares and administers bids and contract documents as the client’s agent.

Integrates findings with knowledge of interior design.

Plans the interiors of existing structures that are undergoing renovation or expansion.

Prepares working drawings and specifications for non-load bearing interior construction, reflected
ceiling plans, lighting, interior detailing, materials, finishes, space planning, furnishings, fix-
tures, and equipment in compliance with universal accessibility guidelines and all applicable
codes.

Designs lighting and architectural details—such as built-in bookshelves, or cabinets—coordinate
colors, and select furniture, floor coverings, and window treatments.

Works with other licensed practitioners in the technical areas of mechanical, electrical and load-
bearing design as required for regulatory approval.

Develops and presents final design recommendations through appropriate presentation media.
Reviews and evaluates design solutions during implementation and upon completion.

Part of this definition is endorsed by Foundation for Interior Design Education Research (FID-

ER), the National Council for Interior Design Qualification (NCIDQ) and major interior design as-

sociations of North America.

What three important skills should professional interior designers have?
Artistic and technical skills

Know how to plan a space and how to render that plan visually.

Be familiar to the materials and products that will be used to create and furnish the space.

Have experience about how texture, color, lighting and other factors combine and interact to give
a space its “feel” or “look”

Understand the structural requirements.

Bear in mind the health and safety issues, building codes, and many other technical aspects.

Interpersonal skills ;

Be competent for meeting and dealing with different kinds of people.

Be clear and effective when communicate, as well as be attentive listeners.

Be both good team leaders and good team players when work with architects, contractors, and
other service providers.

Be willing to negotiate and mediate when necessary to resolve problems.
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Management skills .

® Control time and project very well, since they frequently work on more than one project at a time,
under demanding deadlines, while looking for new projects or clients.

® Develop and execute business plans in order to protect and grow their practices.

® Know how to market themselves to clients, to create informative and persuasive proposals and
presentations, and to maintain good client relationships.

Occupational outlook ;

e The fortunes of the economy effects the demand for design services greatly.

® Talented and experienced employees, especially at the junior level, are hard to be retained in
firms.

® Employment of designers grows faster than the average for all occupations through the year 2008.

® Competition for better-paying design jobs will be keen.

® Designers who have better education background and strong business skills, as well as talent and

perseverance, are likely to fare best.
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1.2 Basic Principles

Principles are rules, formulas, and evaluations about interior design that are unchanging and

helpful guides to the discovery of design.

Composition
® Composition refers to the sum total of everything,
o It’s the grouping of different parts of your decorating concept to achieve a unified whole.
Before the introduction of principles, we may have some ideas about layout since it decides the

whole arrangement of space.

1.2.1 Layout

Layout is an arrangement or a plan for a certain room.




