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Human Resources

E—8xX ANTREER

1.1 Recruitment

B

1.1.1

graduate / 'greedjueit/ n. KEFEVAE

recruitment / ri'kruztmont/ n. 5§

advent / '®dvant/ n. F|3k

online / 'snlain/adj. 7EZEH

trend / trend/ n. #E#., {Him

year-round / 'jo:raund/ adj. FEAE Y

conspire / kon'spaio/ vi. FL[FFE

intense / in'tens/ adj. FEIZUH)

ol Az 55 0

crazy / 'kreizi/ adj. JIERY

campaign / kem'pein/ n. (BOIEZRE I
) &3

specialist / 'spefalist/ n. &K

media / 'mi:djo/ n. (medium FJEFIE
X)) Bk, B

vacancy / 'veikonsi/ n. (HRFH)) ZSHR

finalist / 'fainalist/ n. SNRFEE

job-hunting n. ¥ T /E

printed media n. 4

dispense / dis'pens/ vi. 42 (with)

paper-based information n. 4K {5 &

careers service

Preparation. Words and Expressions (1Gh8&E)

multimedia / 'malti'mirdjo/ adj. A

brochure / brau'fjus/ n. /T

directory / di'rektori/ n. FHf}

take away H7iE

peruse / pa'rwiz/ vt. & vi. fF4HBEEL

AR

convincing / ken'vinsin/ adj. A ARIIH

flavor / 'fleiva/ n. JEE

insight / 'insait/ n. iR

competent / 'kompitont/ adj. REREIERYT,
HRESIH, FRERMY

reference / 'refarons/ n. N+ 4B 1{5 (5
A)

criteria / krai'tioria/ n. ( criterion i &
HOE) i

screen / skriin/ vt. fifiik

fit in with &N

integrity / in'tegriti/ n. 1IEH

perseverance / |pa:si'viorans/ n. % h

reliability / rilaio'biliti/ n. AJHEH

interpersonal / |inta'porsanl/ adj. APRH)

..

company literature
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precondition / 'pritkon'difan/ n. R A
extrovert / 'ekstrouvart/ adj. A& Ap [ ambitious / @m'bifos/ adj. A H#IfH

1.1.2 Background Information (8 x&=2H1R)
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1.1.3 Background Reading (f8X&=[hsD)

Graduate recruitment is becoming more complicated. The advent of online applica-
tions, a great increase in the number of students graduating over the past few years and
the trend towards year-round recruitment have all conspired to make the process increas-
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ingly complex.

Competition for the attention of undergraduates is intense, and most universities hold
exams at the end of every term, which gives students less free time to choose an employ-
er. If you want to reach the students, first talk to the careers service. Every university has
its own careers service, which you would be crazy to ignore. As well as providing advice
on your recruitment campaign, it will also organize fairs, presentations, interview pro-
grams and other events.

Give the careers staff a call and arrange a visit. Many advisers are specialists in parti-
cular work areas and will have seen examples of good and bad practice in graduate recruit-
ment. They will know the best recruitment media for their universities and they will usually
advertise your vacancies for free.

A recent survey found that 87 per cent of finalists used the Internet for job-hunting
activities, compared with 61 per cent who used printed media. In the next few years,
more employers will accept online applications only, but few will be brave enough to dis-
pense entirely with paper-based information. To recruit the best, you need a multimedia
approach. The web is good for most things, but students will still want a brochure or di-
rectory to take away and peruse in peace.

Advertising a job effectively and producing informative company literature is the first
step to attracting interest. To be convincing, you need to present an honest overview of the
organization. This includes letting students talk to recent graduate recruits to get a flavor of
the job and an insight into the company culture. If your organization matches up to the

promises made during the recruitment process, graduates will accept offers and be more

likely to stay.




