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‘Advertising

Advertising has already become a very specialized activity in modern
times. In today’s business world, supply is usually greater than demand.
There is great competition between manufacturers of the same kind of prod-
uct because they want to persuade customers to buy their particular brand.
They always have to remind their customers of the name and qualities of
their products by advertising. The manufacture advertises in newspapers
and on the radio. He sometimes employs salesgirls to distribute samples of |
his products. He sometimes advertises on the Internet as well. In addition, ‘
he always has advertisements put into television programs that will accept
them. Manufactures often spend huge sums of money on advertisements. We |
buy a particular product because we think that is the best. We usually think
so because the advertisements say so. People often don’t ask themselves if
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" : ' ’ The Internet .

The Internet is the most significant progress in the field of communica-
tions, Imagine a book that never ends, a library with a million floors, or i-
magine a research project with thousands of scientists working around the
clock forever. This is the magic of the Internet., Yet the Internet has the po-
tential for good and bad. One can find well-organized information-rich web-
sites. At the same time, one can also find wasteful websites. Most websites
are known as different Internet applications. These include online games,

chatrooms and so on. These applications have great power, too. Sometimes
the power can be so great that young people may easily become victims to
their attraction. So we need to recognize the seriousness of the problem. We
must work together to use its power for better ends.

[l 3] (2005 £E)

The Wrist Watch

It is generally believed that wrist watches are an exception to the nor-
mal sequence in the evolution of man’s jewelry. Reversing the usual order,
they were first worn by women, and then adopted by men. In the old days,
queens included wrist watches among their crown jewelry. Later, they were
worn by Swiss workers and farmers. Until the World War I,  Americans as-
sociated the watch with fortune hunters. Then army officers discovered that
the wrist watch was most practical for active combat. Race car drivers also
loved to wear wrist watches, and pilots found them most useful while fly-
ing. Soon men dared to wear wrist watches without feeling self-conscious.
By 1924, some 30 percent of man’s watches were worn on the wrist, To-
day, the figure is 90 percent. And they are now worn by both men and
women for practical purposes rather than for decoration.
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Money f

Money is accepted across the world as payment for goods or services. People ‘i
use money to buy food, clothes and hundreds of other things. In the past, many
different things were used as money. People on Pacific islands once exchanged
shells for goods. The Chinese used cloth and knives. In Africa, elephant tusks or
salt were used. Even today, some people in Africa are still paid in salt. Coins
were first invented by the Chinese. Originally, they were round pieces of metal
with a hole in the center, so that a piece of string could keep them together. This
made doing business much easier, but people still found coins inconvenient to
carry when they wanted to buy something expensive. To solve this problem, the
Chinese again came up with the solution. They began to use paper money for

coins. Now paper notes are used throughout the world.
(51 5] (1998 £E)
( The Railways in Britain i

The success of early railways such as the lines between big cities led to a
' great increase in railway building in Victorian times. Between 1835 and 1865 a-
bout 25,000 kilometers of track were built and over 100 railway companies were
created. Railway travel transformed people’s lives. Trains were first designed to
‘: carry goods. However a law in the 19th century forced railway companies to run
| one cheap train a day, which stopped at every station and cost only a penny a
‘ mile. Soon working-class passengers found they could afford to travel by rail.
| Cheap Day Excursion trains became popular and seaside resorts grew rapidly. The
railways also provided thousands of new jobs: building carriages, running the
railways and repairing the tracks. Railways even changed the time. The need to
run the railways on time meant that local time was abolished and clocks showed
l the same time all over the country.
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To improve your reading habits, you must understand the characteristics of
a good reader. First, the good reader usually reads rapidly. Of course, he does
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not read every piece of material at the; same rate. But whether he is reading
a newspaper or a chapter in a physics text, his reading rate is relatively fast.
He has learned to read for ideas rather than words one at a time. Next, the
good reader can recognize and understand general ideas and specific details.
Thus he is able to comprehend the material with a minimum of effort and a
maximum of interest. Finally, the good reader has in his command several
special skills, which he can apply to reading problems as they occur. For the
college student, the most helpful of these skills include making use of the

various aids to understanding that most text books provide and skim-reading

for a general survey.

[4517] (1996 ;;)

The Medicine Man

Among the Indians of North America, the medicine man was a very im-
portant person. He could cure illnesses and he could speak to the spirits.
The spirits were the supernatural forces that controlled the world. The Indi-
ans believed that bad spirits made people ill. So when people were ill, the
medicine man tried to help them by using magic. He spoke to the good spir-
its and asked for their help. Many people were cured, because they thought
the spirits were helping them, but really these people cured themselves.
Sometimes your own mind is the best doctor for you. The medicine men were
often successful for another reason, too. They knew about plants that really

can cure illnesses. A lot of medicines are made from the plants that were

_used by medicine men hundreds of years agosh 15
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Choesing a Career
When students graduate from college, many of them do not know how
they want to spend their working lives, and they sometimes move from job
to job until they find something that suits them and of equal importance to which




