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Chaptey 1

Meeting First Time

Objectives
¢ To introduce yourself and others.
o To talk about safe topics.
e To get to know greetings in different cultures.

Led-in Questions

1.1

1.2

It is said that first impressions are often wrong, but first impressions do matter,
especially in business life. Now discuss with your partner and talk about how you
create a good impression on people you meet for the first time.

As an English major, you are eager for success in your future business career.
Discuss with your partner and tell us what qualities you think are desirable for
business personnel.

To be successful in business life, you should be efﬁ’cz'mt, Sriendly . ..

>
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Warming-up

2.1 Listen carefully to the following ten short conversations. Match the names of the
people who are being introduced or introducing themselves.

1. Ms. Bush a. John

2. Miss South b. Mr. Dale

3. Mr. Kent c. Mr. Harvey
4. Ms. Johnson d. Mr. Saunders
5. Susan e. Sandra

6. Robbie f. Mr. Peterson
7. Mr. Stanton g. Miss Howard
8. Mr. Smith h. Mr. Cooper
9. Ms. Ross i. Ms. Dixon
10. Mr. Black Jj- Mr. Snow

2.2 listen to the dialogue and complete the following table with the information you

hear.
Name of the City the Describe what th Do th like thei
Nationality | Occupation y they v d o mey e mer
speaker dwell in do at work. work? Why?

Where do they meet?

Listening-in

3.1 Passage One

Listen to the passage and do the following exercises.

3.1.1 Safe topics
When people are getting to know each other they try usually choose topics which are

“safe” to talk about; topics which the other person will not find threatening. But ideas
of safe topics vary between cultures. Work in groups. Imagine you want to start a
conversation with a somebody from an English-speaking country. Try to build up two

>
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lists under the following headings.

Safe topics Topics which may be inappropriate

e. g Is this your first time in China? | e. g¢. How old are you?

3.1.2 Listen to the passage and tick (\/) the topics preferred by Americans for their

“small talk”.
[J Age O Work
[] Hobbies [] Income
(0 Education (] Employment
(1 Social lives (] Sports and cars
[0 Campus activities [0 Religious beliefs
(] Marital status O Family members
0 Health problems [0 Career aspirations
[0 Financial matters [0 Weather conditions
[ Philosophical ideas [1 Personal interests
(0 Political viewpoints ] Price paid for an item
[1 Curent physical surroundings [J Shared past experiences

3.1.3 Listen to the passage again and choose the best answer to the following questions.
1. What are Americans least likely to talk about they first meet another person?

A. Their hobbies.

B. Their families.

C. Their earnings.

D. Their occupations.

2. What may NOT be a favorite discussion topic for American housewives?
A. Cooking.
B. Gardening.
C. Husband’s salary.
D. Children's school performance.

3. Why do Americans avoid discussing religion and politics with people they are not
familiar with?
A. Because they do not have trust in strangers.
B. Because they do not like to get involved in argument.
C. Because they are not interested in religion and politics at all.
D. Because they think politics and religion are very dull topics.

>«
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4. Who are more likely to talk about sports and cars when they meet each other?
Students.

Housewives.

Men.

Children.

>
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5. What can NOT be learned from the passage?

A. Americans like to tell others the restaurants they visited before.

B. The most common topic of small talk is the weather.

C. Speakers’ life situation has much effect on topics of small talk.

D. Inquiries about a person’s earnings is not an acceptable topic of small talk.
.2

3 Passage Two

A greeting is a way of saying “hello” to someone. When people greet each other
they usually say and do something. What kinds of greetings do you know? Listen to the
short passage and fill in the blanks with the information you hear.

World Greetings
1. In New Zealand, both men and women when they
meet for the first time.
2. Pressing noses together is the traditional greeting for the
people of New Zealand.

3. In , people usually when they meet for
the first time.

4, In , People smile when they are happy, or sometimes when
they are .

5. In Brazil, look at people when you shake hands.

6. In , women often when they meet.

[Are the customs in the passage different or similar in your country? Explain. ]

3.3 Passage Three
Listen to the passage, then complete the chart, decide whether the following

statements are true or false,
Meeting Phil Knight

Phil Knight

Age

Nationality

>
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Continued

Family

Job

Type of company

Interests

) Phil Knight is the head of Nike.

) He isn't rich.

) Knight is married with two children.

) His wife’s name is Penny.

) Knight's tattoo is on his right leg.

) Wieden is ad agency.

) Knight’s office is full of objects from Austria.
) Knight's office is in California.

TN AN N AN SN SN~

3.4 Passage Four

Listen to the passage and supply the missing words.
Shaking Hands

In France people shake hands they meet. The same thing is true
of many other places in the world. In Britain, , people are more likely to shake
your hand the time they meet you, not on occasions.

British people keep hold of your hand for very long, in many
other countries in the world it is thought impolite to let go of your hand too soon.
Unfortunately this makes many people think that the British are unfriendly and
unapproachable. this is not necessarily true.

Questions for Discussion

1. How could the misunderstanding in the article have been avoided?

2. What should you remember when meeting people from other cultures?

3. Make a list of things you ought to find out about before meeting somebody with a

different cultural background to yourself.

Speaking Out

4.1 Introduce yourselves in the following situations.
a. You are sitting in a bar. Talk to the guy who sits down at the next chair.

>
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b. You are a guest at a formal reception at an embassy.
c. You are on a business trip to another country. Someone is waiting for you at the

airport.

4.2 Work in groups and take turns to introduce the other members of the group to each
other. When introduced, greet each other in an appropriate way and carry on a

conversation for a few minutes.

Listening Tips

Using What You Already Know

It is very important to use all of the information that you already have about a topic
when you listen to English. This will help you prepare for what you may hear. Just
listening to the words without understanding the topic is not enough. For example, a
native speaker may understand all of the words in a lecture about physics, but without
some science background, the lecture will be impossible to understand.

Now suppose that you are going to have a job interview, you should first think
about the kinds of things you will probably be asked. Prepare a list of some of the words
that you might hear when you talk to your counselor. Add to the chart below:

working experience |
l education background I l l |

>
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Read for More

Multicultural Communication

The “global village” is increasingly becoming a reality. National and even local
businesses find that their markets frequently extend across borders.

Some of the most significant obstacles result from multicultural difference. In your
current or future work, you may find that your employers, fellow workers, or clients are
from other countries. You may travel abroad for your employer or on your own.
Learning more about the powerful effect that culture has on behavior will help you
reduce friction and misunderstanding in your dealings with people from other cultures.

Integrating all this diversity into one workforce is a tough task and vital one. How
companies deal with diversity will make all the difference in how they compete in an
increasingly global environment. And that means that organizations must do more than
just pay lip service to these issues. Harmony and acceptance do not happen
automatically when people who are dissimilar work together. The following suggestions
can help you and your organization find ways to improve communication and interaction.

At first you should seek training., Especially if an organization is experiencing
problems in managing diversity, awareness-raising sessions may be helpful. Spend time
reading and learning about workforce diversity as an opportunity, not a threat. Cross-
cultural communication, team building, and conflict resolution are skills that can be
learned in diversity training programs.

Secondly, don't expect conformity. Paul Fireman, CEO of Reebok, stresses seeking
people who have new and different stories to tell. And then you have to make real room
for them, you have to learn to listen, to listen closely, to their stories. It accomplishes
next to nothing to employ those who are different from us if the condition of their
employment is that they become the same as us. For it is their differences that enrich
us, expend us, provide us the competitive edge.

Thirdly, build on similarities. Look for areas where you and others not like you can
agree or at least share opinions. Be prepared to consider issues from many perspectives,
all of which may be valid. Accept that there is room for different points of views to
coexist peacefully. Although you can always find differences, it's much harder to find
similar values. Concentrate on your objective even when you may disagree on how to

reach it.

Follow-up Exercises

1. Share your experience of intercultural communication with your classmates. Then

>



