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Word Knowledge Quiz

1. Word Meaning—Many words in English have more than one meaning. The
word bank occurs frequently in English. Place a checkmark (v) next to the
correct meanings of bank below.

a. a business that keeps and lends money

b. land along the side of a river or lake

. a place where human blood is stored until someone needs it

. a large box or container in which things can be stored or moved

c
d. a large amount of clouds, mist, or fog
e
f

. a large number of machines arranged close together in a row
g. the money that people can win in a gambling game

h. a slope made at a curve in a road to make it safe for cars to go
around

2. Spelling and Pronunciation—Many words have similar spellings but are not
pronounced in the same way. Look at the words in Set 1. Notice that the
letters ough are pronounced in three different ways in these words. In Set 2,
the letters ch are pronounced in three different ways.

B¥4e X




xii

HEE

For each set of words, write the word pairs that share the same sounds or
pronunciations for ough or ch.

Set 1

though thought tough dough cough rough

Set 2

3.

character chair machine coach headache moustache

Word Families—Most words are part of a “family” of words that have a
shared meaning. For example, the word forms appear (a verb) and appearance
(a noun) are related. In each of the following sentences, one word form is
incorrect. Cross it out and write the correct word form in the blank.

a. A develop country needs to build up its industry.

b. Here is a plan to develop the economic rapidly.

c. I need to obtain more knowledgement in earth science.

d. She worked on loan applications for a corporate.

Collocation—Some words appear together frequently. They are “word
partners,” or collocations. In the sentence below, circle the letter of the word
that is not a good partner for the word changed.

Napoleon changed French society by creating the Civil
Code and the Commercial Code.

a. radically b. dramatically c. deeply d. considerably

Synonyms—Do you understand slight differences in meaning well enough to
select the right word for a particular sentence? The words change, adapt, and
modify have similar meanings, but they are not exactly the same. Select and
write the word that best fits each sentence below.

a. The author wanted to his book for children.
b. The social worker tried to the child’s bad behavior.
¢. You can't your mind after signing the contract.

Frequency—All of the words in each group below have a similar meaning.
However, some of the words are much more common in English than the
others. Can you rank the words according to how frequently they occur in

(continued)




English? For each row of words, write 1 for the most frequent word, 2 for the
next most frequent word, and 3 for the least frequent word.

a. device gadget ___machine

b. errand job task

7. Associations—As you get to know a word better, it becomes “linked” in your
mind with other words. These links, or associations, can help you use the
word faster and more naturally. Ninety-eight native English speakers were
asked to name words that they associated with the word Aungry. Circle the
words you think they associated with Aungry.

empty food house starving

sad winter thirsty tired

Focus on Vocabulary — th {f) 25 2] G5 55 B Ui i 3t LA L & FPIRHC &niR0 iR, &
6 E IR O AR GRS . ABRMEE) SEEREBRTHESS MR, Tty
R AR, WA EAE BB TR . B A W%, RIE%5
18 % %7 B9 2 R IFNC,

WL EE R L
Focus on Vocabulary — 5% 842 r % SR IWCAE L ik, FRIRLCRE#ER

h—-FMEENG . BETEIFNILREOFF . XK RAFE -2 F2EHEN, AT
7 B iy 33 A A2 42 horror sx A~ #R, BRTIKRA, HEIRSIEIRIC KA UL,

fERREICF R

(Front of card) Part of speech Word map
and pronunciation

horror emotion death
(n)

s

horror

-
\ war

accident
Word family Collocations
-id  (adj.) horror movie
-ibly  (adv.) horror struck
-ify  (v) inspire horror
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(Back of card)

First language Keyword illustration
translation of horror (horu = dig)

XxrIo5

(in Hiragana)

)

JJLjﬁi ~L

TAN

(in Kanji)

Second language Example sentence
definition

intense fear, The family watched in horror as their house burned.
dread

04 il EF(E A iAC R A
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A A5 o B BRIV R CRIRIC R, PTEABETRLA T B IR
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T 2 31 $01E o i horror THIFERY s Bk, FefIATLLEE A LAFRH CME, —F
B4, B AR,

2. MURE KT R AR, Al LLE A R R o DT A B . X T LA B (RS
IR AT EIR AR, TP R REIC iR, WA RAATLOE LA T EE -

% 18] 89 il 71

% fn ey 48 B %R 5 M TR b SR O TE R
£ HH 122 1] R0 HC AH 5% ] B Tl [l

I iz A AT AR X

Ho A (Al RSB S B E B

3. arXERhn—iga BT iAo i E . XA R A S BRI . LA
R BT, AR T bR/ AIEERS W OB % A I 1 1A
horror Wy% FAIAIERIT horu (FREE “Hi#7) MR FHRML. B, PESE A%
B, AP E24T A0 SIS T T IF4IRIR A,

4. TWHHEFE R E Ay, HIRAFER LI Ak, A2 if o (ERE(RIE
SERTA RIER Sy, A Lo iR U E LB BERATLAT .
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ARz, BXERRAREEFRRE, Bl T B XA aid, Fet, 8
LT BRI Y RO R BT, S NE X R RIS R,

6. ICHEEREZEEANHI, BEFHTICCRF., MFELCEERN A, thE
Bt T & 2], Ui FEILE. mRALE HITE S, BamBFSBELARI#MR
P, {E% A a2 R, WERERIC KRR RIS gmid, B, EMIE
CRAETF I RRBEX TR E/EE LR, BATLIRE E L AR Ml ,

Answers to the Quiz on pages xi-Xxiii

1. Word Meaning—All meanings are correct except €.

2. Spelling and Pronunciation
Set 1

The following word pairs share the same pronunciation for ough:
though /dou/ thought /8ot/ tough /tAf/
dough /dou/ cough /kof/ rough /raf/

Read the words aloud to compare the three pronunciations.
Set 2

The following word pairs share the same pronunciation for ch:
character /'keeriktay chair /tfer/ machine /mad'[in/
headache /'hedeik/ coach /kout/ moustache /'mastaf/
Read the words aloud to compare the three pronunciations.

If you are unfamiliar with phonetic spellings, please look at the chart on page 134 in
Chapter 16, which gives an explanation of the various phonetic symbols.

3. Word Families

a. develop developing
b. economic economy

c. knowledgement knowledge
d. corporate corporation

4. Collocation—c

5. Synonyms
a. This type of literary transformation (3¢ L#9%&4t) is usually described by the
word adapt.

b. Modify means to change, but usually in a way that leads to improvement.
c. Change is used to describe an adjustment in mental thinking or perspective,
especially in the phrase “change your mind.”

6. Frequency
The figures in parentheses show how often these words occur per million words. The
words are listed in order of decreasing occurrence. '
a. machine (140.26) device (55.16) gadget (2.24)
b. job (306.27) task (139.91) errand (2.69)

7. Associations
The associations the students gave included:

food thirsty tired empty starving
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