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Preparation for the Exhibition
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Unlt Various Kinds of Shows

l sxz&
% = i% 88 Background Note | & 2

KT RHE L (definition)fR 2 , Be L2 , (LEFE X WAR W 2. BRI R SR R T,
TEBRIM , 2 EHFK A C&E (convention and exposition) B # M&E (meeting and exposition), i) X
B2 FR R 238 % BT B MICE (M: meeting; I: incentive tour; C: conventions; E: exhibition and
events) , S22 T HE Sh AL AR UFAIGERR o

SR HARKIETTIIRE, IS R AL S DIRE & BEHIIRE T LRI aE . BARY HTh
fil MBI RE MR BT — LS

SRS HE S X H S RS RARSSREREESNEATE X, R 20
BRI LRG3

BRESEHSE

5 J Y FIAZ 54 (trade shows and fairs) : F4FE 7= b 5B 171 7= dib B9 3K 5 FISE T, B oy AT AR 55 465
BE—E,

T 2 5 B W AN AE 5542 (consumer shows and fairs) : XA AR FF o

A5 —IH T IR A 2B WAL 54 (mixed trade-consumer shows or fairs) : RIEReE H XA
RIT T

A7) Jf (private exhibitions) : 131123 Al sl UHE A C AL SUR YK, e ARFEEE = B AL i Ti )™

FE SRR K A 43 (product launches) : /481 S FIHTAR 55 , B 9 5 @ A v AR , M
A Z .

RIR SRS A SRR L R R4, TR T H [ f T ] 35 F RV B © 897 i Al
MRS XL RHERSHT 5 | 5 05T T 3 (penetrating new markets) ISR INA & 7 % 11 HERES38m
i &5 R —F 5 A (cost-effective) J7 T
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~c

5. The background is pale blue with tr: apanese paiintings of flowers and birds.
REBRXEN EHEEFEEE,

6. What a lovely tapestry! % & §FEEE ]
Ne ha nlgues. MNBERMHEENB LR LE,

8. It's mad jenuine ivory, besides f exquisite workmanshi
ERBEKFHE, MBS THH,

9. ‘oductions early m BT £ 5 @EE BB ETR M.

10. RE X EFAES B 30 A ?

LRRBERYES

1.1

2.

3

4.
5

6.

7.

KA KR, XBEREZRMFA

MIERARIFRPREEEL ST AE?

HApp—##~ asiEn ek, ERA S5 R EKE &N,

ENERSH, XERZTHEZY,

N/ EEMRM=HIE K, REZRW—F?

ERFRREEMERIED, BN LA &, RERL,

REMREFIMEREK, EERER , MREFEEL SR,

8

HuiEH T -LEHERANETMRY,

© oo N oA LN

-—
=

HRXL AR E R E R

AT AFEIX B ARG ?
EXRERT,BBFEREE,
It's not allowed. RABEIRIX N R G, iX 2221 AbIEAY,
XEREEE H &,
{RENE LS RO SR BB B 182

RERBIHZAR?

ZRBULEFTHNE R,

X2 20 tted R — IR RIES o
KEBEREEENSKEMIE,

BREZARMSERRFFE, DR



Chcp’rer 1 Preparation for the Exhibition 23 Ji¢ ik %

11. | prefer oil paintings to watercolor paintinas. 57k ZEHELE, B EE=XHE
12. Chinese painters do not “copy” nature but

imagine st
ERRAGREED, EXTEAEOARTREERSE,

13.
RXMERFEEZITNERANIA,

1La g

A=Allan ¥ 1¢

= Hy

3=Bruce

A: Do you know which city is the most ash
York?

B: Paris, of course. It is regarded as the biggest fashion center all around the

nable, London, Paris or New

world. Now, Hong Kong, New York and Milan gain very high popularity in
the fashion world, and these cities are also considered as fashion centers.

A: Oh, what about London Fashion Weesk? It will come next week.

B: London Fashion Week is now established as one of London’s premier
events, and it attracts key fashion leaders, retailers and press all over the
world.

A: What events will they hold during the fashion week?

B: Over 100 designer exhibitions will be on the . What's more, over
50 catwalk shows will be on. You can’t miss it.

A: Our best designers have moved their catwalk shows abroad to increase
their global market share and make more money.

B: It's the best place to find draw talent in the world, as someone says: “Lon-
don is the only place in the world to find fashion talent.”

A: It's true. | can’t wait to see this wonderful fashion show.

A: RENE PRI T B B i IS ? 23, B RIERALY?

B: HAXREBR, EHIAARSHRARANM RO, HE, FE AATMKZHE
HEREERENEE, FEXEHHTHEFTHEMEP D,

AR (EBETE B EARE? TRMEZETT,

B: €M K AMECER A LB — I HEFZ, ER5|ERE A SR
ERNEND FEHARFIEE,

f art requires more specific background knowledge for appreciation

enes in their traditicnal landscape

fashionable

[ *feefonabl |
adj. HATHY,
iy A0
Fashion Week
B3 )
premier

[ 'premja ]

adj. % — & .
k3]

schedule
['_I'edju:]]

n. BFE &, #
Bk

creative
[kri(:)'eiliv]
ndj. LT X:G ]
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X013 D058 S5 Knowledge Field I 2 2

R 552 A (Types of Exhibition)

J& 0 2% (exhibition) % H F 893K 53, nT LGy A8 f4 B (Publicity-Oriented) J % 22 I 15 %!
(Sales-Oriented) &Y 2>, A& BIEM AR E M NEIS RPN L 55T Pisk S5HE i f5
FHW F LR T RRSEABALH 5 . BARFELH, RMkBE, (kLA =5 aE
(production and marketing).

Ji& WA 2 4 LR WA S O AR R 43, mT A4y kg i — Y (Specified) B YW 2 5254 I (Integrated)

JE T 2o JLRUAR SR 43, n] LLA KR WE 25 (Great Show) /M JEE Y 22 (Moderate Show)
LAY 2 (Mini-Show) . KRRV Zx il # At 2 LR M THURT KSR AN L 5
P IR 5 /N JR W 2, — FBCAB P e — B A 728 I, JERUBEARR 5/ N FE /N R B 2% 1,
JRs i 32 BRACRAT TIPS I U i 2 Rl ™ iy AR AN T 5 OB R W2 ) — A e At 22
TR AR R 1 PO L HER S T AL R R S E 2N, E FHH AR
fL b1 AR E S MZ .

Ji& W 2l 5 S A P 5 A R IX IO 4, T LA 43 A [ BRAE (International) JEYE 25 W PRk
(Cross-Continental) J %2 (4 [E M (National) Y2 (HFR A “IHY 2 Expo”) AR 2,
A 2 s i @A T AR, B YE 220l 43 ATk (Industrial) J& Y2 FIEET TV (Cross-
Industrial) JEYW 2,

SR AST] , B2 T LA M (Permanent) JEYWE2: EW] (Periodical) J& %2 Flilfs
I (Temporary) FEYWE 23,

Fair, Exhibition, Exposition, Show BJX 3]

FEH S fair RAFGIEAMRE 2, AR 2. S 2HEAMARAHH RN K
Pt AT oll i, gEan R b G Mg AT AL 2. AR BB T BA RS Lk
JNE , X A TR YW FR A1 exhibition (JRUEZY) . MIdKLE 02" X AMRE AU UALPE K AY (N A B
EREPERSEIRR N fair(FESE22).

Exposition &I % H , fESCH R R &7 Z B AEEfUE b MHBUS— M2 T E
fEER . TERE LWL AR, M TEMBEASAERAY, FRER rEfe, Wik,
exposition A T “ AT EMERAI R 2715 o i T HALE K 4 428 i AL e e %
2 T SR A TR T R 0 1t DX (A S JIT LA L 55 79 A e W o A R —— [ e T 2 K B
[ o e W ey 14 BT A v 1, DRt , AMXAE VR I K, ) HLAE L SESF 3 HI X, exposition L8
Iz

JRUE AT TR show, TEXESCH show AR RER (HRLEEE mERFEEEK, H
5 V& Wi 2 R ZARANE show, Ifil B F 4 e Y6 23 B FRAF: exhibition.
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19)iC% % Vocabulary =

& SRERE KR
business suit B2k
cape PR

collection &t ey —htat i, —FF £ 7]
go oul of fashion A8 3%, it af

high-heeled shoes 23k
leather garment & M4
model AR AL

over coal MR

~ polo shirt 424 £ k45
runway B ¥R w769 A E
sports wear 15 )R ¥
slockings K &4k

T-shirt 424k & 4745

waist coal W RH &
woolen sweater %%
*5HRRAXREAC
adaptation & %
autobiography £ 1%
bibliography % 31, %% % R
biography %1%

cyberpunk #4733 77 /vt
detective story 13K /]Nit.
edition JA, &

epigraphy 51#&# %
escape lilerature F#+47 /vt
fairytale s E

folktale . J8] 3% F
hardbake #23f 65 $
historical novel /1 £ /vt
lampoon #R#] L
memoirs B2 %

news sland R4, 7]+
number ship fee & R
paperback “F R A, 40 A
perfect-bound - % &9

romance 154 L ¥ RiZHF
subscription T ¥

thriller 3 M /)v35t,

version #F A

+5EEMTZHE XHELC

antique & 5, F 30

artistry £ ARM

crane 44

embroidery 546

exquisite #7544, H K 89
feather fan £ 5

genuine JLiE#Y, & &) 56
ivory %

ivory %4 &9, % T # R H
jade %, 35 E

lacquer ware Bfi% %
longevity & #

Porcelain %, & % (&A4R)
pottery 4 2%

reproductions 5%/ &b
skylark =4

Soap stone &

tableware £

weave 2%

workman ship #t T, TZ

+ 5XFRERB XAIC

aromatherapy % & 77 i%
beauty wash % k7K

bela carolene B #A ¥ &
cosmelics 1LHc st , £ B 50
dry

eye shadowcream IR % &
eyelash grower B2 £,
fragrance % &, %%

hair dye &% 7

hair remover cream &£ F
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% FA © B Useful Sentences | g =
WeiFith A

1. Before choosing a venue, you'd better make a checklist about the particular requirements of
your exhibition.
EEERSHSE, REFARSIIFRERT|—NEE.

. It's also important for you to have an on-site inspection. #{T—X L ¥, XREE,

N

3. If the venue is too compact, it will leave the participants feeling congested and
uncomfortable.
MRESMATFHE, RIS 5ERERF FFR.

4. If the venue is too big, it may leave the participants an impression that the exhibition is not
as popular and busy as they expect.
MRELMATFZN,MWLLESE5FBTREAGMNBUARIBFZRIDIEITHENR

5. In a word, the factors you should consider can range from the appearance of the venue, the
surrounding, the equipment and furniture, even to the cleanness of the toilets.

BEMEZ . REZXZENERAERS AN ABFRE, MEIEE KR, EETEREL
HaRE,

6. Choosing the suitable exhibition venue is the first thing for you to consider during the
preparation.
EESENRIMSERSASELIHMEZRNER.

7. To find out the most suitable venues is not an easy task.
RE— N SENRSMRAR—HESNE,

8. Choosing a venue with an appropriate size is one of the crucial factors to success.
EE—ANRNMNEPHRRM S, ERRRSHMIINXBERZ —

ISESS 71k 33

1. What exhibition facilities can you use in the venue?

Rath S AWML RIZREATIA?

2. How convenient is the transportation? 32 B % # 2 B 4042

3. Are there any suitable hotels near the venue? Bt SHHEE R B S EMBEE?

4. You need to counterbalance the design and color with neutral shades for the furniture. The

back walls should have a coordinating color that picks up without detracting from the color in

12



Chopter 1 Preparation for the Exhibition 23 Ji ifk #%
the graphics.
RUEAREFEAPHRFERTEELTEE, RENHEERREIZRHMAZH5EERMN
B,

5. Adding some brilliant lighting systems you can make a boring booth come to life.

BREHSHRARSE, RETRMNRUBEEENEA,

2 B8 34 i{F Typical Dialogues L 4

A: Do you think what would be a nice location for our automobile exhibition? ["ortomaubi:l |

B: | am afraid that rural areas may not be ideal for it. n AE

A: Do you mean people can't afford to purchase cars in rural areas? ...

B: Compared with those in the cities, people in the countryside do have less ideal
purchasing power. .

A: | see. Then we’d better hold our exhibition in cities. [ai*dial ]

B: That would be much better. As you know, people’s living standards in differ- adj. 3 18 &,
ent cities are quite varied. Cities like Beijing or Shenzhen are more eco- L
nom‘ca"y developed ..................

A: So, you mean we’d better hold our first exhibition in Beijing or Shenzhen. rural

B: That's right. | suggest we try out with Beijing. Since it's the capital, | think [ .5 (o)1 ]
there will be more target clients there. adj. RATE

A: Sounds good. But where would be the venue for the exhibition? | am notfa- ~
miliar with Beijing. )

B: There are quite a lot of exhibition halls in Beijing. | think the most popular purchasing
one may be the International Exhibition center. As far as | know, there is p"werb

) 3% At

w

o >wm>» o>

A=Acheson X Fi# B=Bellamy T $i %

going to be an International Automobile Exhibition in the future, and it will
be a golden opportunity for us to make our first show.

: Yes, that would be wonderful. Maybe we can arrange some time to make

an on-site visit.

: Sure, it's necessary.

CRINAT FRER, EE ARNR S R L BIFIR?

AR BRAKEE,

RBFERABXANERERE?

- SEHEAREL, RAMEKHARTERNES L,

(BT, BRINEFERERTEIER.

D BELE RN SRS . (RANE, AR T AR EFKFHBXRER, HIL=R

HRYMEFERERZ.

automobile

on-site visit

FEH

13
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A RERE, BRINMHYBEASBRRIFMEILRSE LBRE,

B: xf, MEBWHEILTRRX, EHER REBEFESHERER,

A: WTEESRREF, BIEFEMEIEA RS AR? BT RAHE,

B: tRBEWERET. BB, RERUHMZEERRE D0 BEAM, R
BEA—TERRELR. XSEENE—RXLRAKIFNE,

A BHo R, WIFRMNTTALHEEA B E#ITRLHES,

B: S, RAELE,

p C=Clerk BR 5 P=Peter %15
cosmetic

C: Good mormning, this is International Exhibition Center. [ koz'metik |

P: Morning, this is Peter. I’d like to ask you some questions about holding a ™ otk 5

jewelry exhibition in your place.
fashion
[feefon]

. n. 7)1‘};4’]’, mf:lxﬁ
C: Yes. We've had lots of them—cosmetics fashion, shoes, toys, etc. What ..................

C: Hello, Peter. What would you like to know?

T

: Have you had many exhibitions in your place before?

are you going to display on the show? display
P: Jewelry of the latest designs. You know ours is a medium-scale exhibition. [di'splei]

We need a hall of about 300m?2 and some separate booths vt. H5), L,
C: So a medium-sized exhibition hall will be right for you. T
P: Right, thank you for your recommendation booth ............

[bu:@]

C: B i, ERLSEHD, n B, £ 5%
P: B LiF, KRS, BEE—TXTFEMRMNPOLEHITHGRNE, F,
C: {R¥F, %, RETHEH T e
P: ZEARINAL BT RE B L B? recommenda-
C: BH, RINETIRE, WMUKSLR LR BB TARS, MASE '[m

R ERTMHAFTR? deifan]

P: BFIRHE N, ROERMNAE— N HLEMENLRE, RINEE—1300 , g2 4z
PHRMREF— SRR,

C: BA— A HEREETRBAR.

P: 5760, BHEHR AR .

14
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% '*’“15* 1 B IF3C A R Practical English in Convention & Business Trade Service

i9iC% % Vocabulary «
*5FRRBRSHXMRIC

continuing education meeting % % 3 F M2

admission A3%
application ¥ % $
client FA%-, % P
conflict %
construction & T
countryside KA X
display & &
economically 273
entire FT A

especially 4% 536
facility %56

familiar # % 69, % L&Y
ideal #4049, T £
location H#&,%

major X A &9
opportunity L&, B AL
rural RAT4Y, % 464
standard 474£ , K-F
target B 4%, 5 %

<+ 5 WERF XAIEIC

board and committee meeting

EFFLFERLLK

breakout session 42

business meeting % 44X

* dealer meeting %44 72X

educational meeting 3 F &%

incentive meeting % /521X

insurance meeting % 23X
international meeting B FR4&-3L

management meeting & 32 &4

. medical meeting & 25§23
' national meeting 2 B /M2
. new product introduction #7 /= & X A &

opening meeting; opening session 7 ¥ 4&
opening welcome reception; welcome reception |
o ift 48 H & '

' plenary session &%

pre-convention 2] &
professional meeting % k233
public meeting 2243
regional meeting 3 X M2
religious meeting 73 2X
stockholder meeting & A &3
summil (meeting) & &%
technical meeting 3 R4
teleconferencing 752X
training meeting 3&9| 43X

16



