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Unit 1

Introduction to Tourism Industry

Part One Dialogues

Sample Dialogue 1

Situation: Jack has just come back from China and he is talking with Lily about his travel.

Lily: Hi, Jack. Haven’t seen you for a long time. How is it going?

Jack: I’ve just come back from China. It is really an exciting trip.

Lily: Really? That must be very interesting.

Jack: You are right. As I recall these good memories, once again I have the pleasure of the past
experience.

Lily: Traveling seems to appeal to you wonderfully.

Jack: Yes. It broadens my perspective and I can learn a lot from it.

Lily: But travel is costly. I can’t imagine a person working hard the whole year and then spending
his savings within a couple of days just for seeing landscape and meeting people of different
colors and races.

Jack: Iagree with you on that, but we can choose a cheaper way of traveling.

Lily: T’m afraid I can’t afford long trip with my salary. If I work in a travel agency, I could find
some chances to travel cheaply or even without pay.

Jack: Good idea. Why not give it a try.

Sample Dialogue 2
Situation: Lily Lee is going to graduate form her university and now she is having an interview
for a tour guide at a travel agency.
Interviewer: Good morning, Miss Lee.
Lily: Good morning!
Interviewer: Please take a seat. I see you are studying Travel and Tourism. Could you tell me
why chose this as your major?
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Lily: Well. I love traveling and this major will enable me to see the world.

Interviewer: Good idea. Do you have any real experience of being a tour guide?

Lily: Yes. I have been a part time tour guide for almost three years. And I even guided the foreign
guests to Xi’an, Beijing and Luoyang.

Interviewer: Impressive experience. What do you think of the work of being a tour guide?

Lily: It is hard work—but rewarding, and the potential for advancement is very likely for the
dedicated and determined employee.

Interviewer: Wonderful point. I can’t agree with you any more. OK. You will get a reply in a

couple of days.
Lily: T'm looking forward to a positive reply. Thank you very much.
Interviewer: You are welcome.

Useful Expressions
1. I went on a package tour.
B MER— D IRATAHAR I IRAT
2. What famous sights have you been to?
P& T RERZE A A2
3. Itis really a wonderful experience to see Paris with your own eyes..
H B KRR LB CREREDHMET .
4. Could you give a brief introduction of yourself?
R RN H-THREC.

5. I'major in /specialize in tourism English.

RE BN R IRHTIEE.

6. I’m from Xji’an, Shaanxi. / I come from Xi’an, Shaanxi.
e =R iR

Task Dialogue 1

Situation: Sam has just traveled over Europe, and he is talking with his best friend Lucy about
his experience.

Task Dialogue 2

Situation: You are the manager of Personnel Department of a Travel Agency, and you are
interviewing a new graduate.



Part Two TextA

Tourism Industry

Tourism is a distinctly modern phenomenon. Historians have traced the emergence of tourism
to industrial England, attributing its growth to the burgeoning of a “middle class” and the
availability of inexpensive modes of transportation such as trains, automobiles and steamships.
With the post-WWII establishment of commercial airlines and the subsequent development of jet
aircraft, the sphere of tourism rapidly expanded to a global scale.

After so many years’ development, the tourism is now viewed as one of the most important
and fastest growing industries in this rapidly changing world, which generates more jobs and
benefits more people than most other industries throughout all levels of local, national, regional and
international economies.

There are quite a few reasons that contribute to its rapid development and reversibly it also
benefits the society greatly.

First, tourism is a great source of tax revenue. Often the public is not aware of how much tax
revenue the tourist industry generates. Every time a tourist buys a product and pays a sales tax he
(or she) is adding extra money to that city’s or state’s coffers with minimal use of city facilities. In
communities where there is a motel or hotel or restaurant tax, this effect is even greater.

Second, this industry accounts for more than $3 trillion in global spending every year and
employs about one out of every ten workers in the world. The World Travel and Tourism Council
(WTTC) expects 119.5 million new jobs world wide between now and 2007. Therefore it has
become one of the world’s foremost economic activities.

Third, it stimulates enormous investment in infrastructure, most of which helps to improve the
living conditions of local people as well as tourists. Most new tourism jobs and business are created
in the developing countries, helping to equalize economic opportunities and keep rural residents
from moving to overcrowded cities.

Forth, tourism is a multi-faceted industry, which is supported by many other smaller industries
such as accommodations, travel agencies, convention facilities, casinos, restaurants, libraries and
education. Tourism also has an especially strong dependency on culture-based industries such as
museums and arts, gaming, movies and cultural heritage resources. The way that tourism impacts
on the community’s economic well-being is by the amount of money it generates for a host of
secondary or support industries. For example, tourists may contribute an extra 10% to a gas
station’s or restaurant’s business. At times, this extra income may make the difference in that
business showing a profit or a loss.

AIj)Snpuj wWiSLINOJ, 0} uorpdNpoxju] | )
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Fifth, a tourism industry with a cultural basis is expected to become the strongest industry in
the region. A graft between tourism and cultural resources produces synergetic exchange of
resources. Taking Korea for example, Korea’s image abroad was improved by the 2002 World Cup
and by its outstanding IT industry. These cultural and industrial factors are not only affecting
tourism and cultural development, but also serving as an economic growth engine in other
industries by upgrading brand value of Korean products. It is believed that a country’s
competitiveness can be determined by its cultural creativity and cultural infrastructure, which can
be incorporated with tourism and other industries.

Another important reason for further developing tourism in a country is that there is a great
need for leisure and cultural activities to improve the quality of life. The domestic tourism climate
needs to be improved to match the increased incomes of the people and an increase of leisure time
due to introduction of the five-day workweek. Tourism and cultural activities are directly related to
quality of life, they are diversifying to fulfill tourist needs and they need rapid, continuous growth
in the near future.

Last, the effect of multiplier effect is also a great contribution to the local economy. The
multiplier effect is a concept, which has been borrowed from Economics, and used within the
tourist industry. It is an effect in which an increase in spending produces an increase in national
income and consumption greater than the initial amount spent. Simply stated, the multiplier effect
signifies that every dollar spent by a tourist circulates in the community a number of additional
times before it leaves the community. For example, if a tourist spends a dollar on an attraction, then
part of that dollar pays an attendant’s salary. The attendant then may use his portion of that same
dollar to buy food at the local supermarket. There is no one magic number for how many times the
multiplier effect works until the dollar leaves the community, however, common estimates range
from 3 to 7 times.

As a result, tourism has been seen as the economic cornerstone of many communities around
the world. While a thriving tourism industry can provide a better livelihood for local people, it
should not, and cannot, be at the expense of the environment and local culture. Hence sustainable
tourism is put forward in an aim to avoid the threats it poses. Sustainable tourism, in its purest
sense, is an industry which attempts to make a low impact on the environment and local culture,
while helping to generate income, employment, and the conservation of local ecosystems. It is
responsible tourism that is both ecologically and culturally sensitive.

At the start of the new millennium, tourism is firmly established as the number one industry in
many countries and the fastest growing economic sector in terms of foreign exchange earnings and
job creation. International tourism is the world’s largest export earner and an important factor in the
balance of payments of most nations. And as well intercultural awareness and personal friendships

fostered through tourism has become a powerful force for improving international understanding



and contributing to peace among all the nations of the world.

New Words

tourism
distinctly
phenomenon
emergence
convergence
burgeon
availability
inexpensive
mode
transportation
establishment
subsequent
sphere
expand
global

scale

industry
regional
reversibly
benefit

generate
revenue
coffer
facility

motel
community
employ
foremost
stimulate
infrastructure
investment
equalize
culture-based
museum
multi-faceted
catering
entertainment
recreation

[‘tusrizm]
[dis'tinktli]
[fi'nominan]
[i'ma:d3ans]
[ken'va:d3ans]
[ba:dzan]
[aveila'biliti]
[iniks'pensiv]
[maud]
[treenspo:'teif an]
[i'steeblif ment]
['sAbsikwant]
[sfia]
[ik'spsend]
['gloubal]
[skeil]
['indastri]
[ri:dzenal]
[ri'va:sabli]
['benifit]

['d3zenareit)]
[revinju:]
[kofa]

[fa'siliti]
[mau'tel]
(ke'mju:niti
[im'plai]
[fo:moaust]
['stimjuleit}
[infra'straktf a]
[in'vestment]
[i:kwalaiz]
[kaltf s beist]
[mju:'ziam]
['malti ‘feesitid]
[keitarin]
[enta'teinmant]
[rekri'eif en]

n. BRAT; RiE W

adv. IERK), HER, AR, MHiFH
n W%

n. HI

n =X, &£

vi. GRE) ik, kKE

n. ATHYE, B, SEHM
adi. fEEN, AHREK

n. 7‘3_3_3%’ *ﬁﬁv #Z_"—t

n. &%, 1B

n. 8L, BT

adj. BEISH), JERA; kM
n. AU YOl

vt. &vi. K

adj. BRIEH), 2ERE), £ttRH
n. YolE; Eepl

n. Tk, 4k

adj. X P s
adj. AI¥H

n. Mz, Wik

vi. BET, BT

vt. A fliE

n. EREEA; Bk

n. REFE

n. (pl) wWili, #w&

n. REFRME

n. A%, Bk, 14

ve. JEF, A, 1§/

adj. BEER, FEHK

ve. RIB, B

n. FEREBHE, FRLEEH

n. #H%

vr. fFAHS%, M

adj. 3T ALK

n. EYHE; YR

adj. WRETTHK

n. AR A

n. Hi#, B5
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accommodation
casino

heritage
gaming
well-being
graft

engine

upgrade

brand
creativity
synergetic
incorporate
domestic
improve
match
diversify
signify
fulfill
contribution
concept
income
consumption
initial
attendant
tourist
cornerstone
thrive
livelihood
environment
employment
sustainable
conservation
ecosystem
ecologically
sensitive
millennium
foster

[skoma'deif an]
[ka'si:nau]
[heritid3)]
['geimin]
[wel'bitin]
[gra:ft]
['lend3in]
[Apgreid]

[breend]
[kri:ei'tivati]
[sina'dzetik]
[in'ko:pareit]
[de'mestik]
[im'pru:v]
[meet[]
[dai'va:sifai]
['signifai]
[ful'fil]
[kontri'bju:fen]
[konsept]
[inkam]
[kan'samp[an]
[i'nifal]
[o'tendant]
['tuarist]
[ko:nastaun]
[Braiv]
[laivlihud]
[in'vaiareanmant]
[im'plaimant]
[sa'steinabl]
[konsa'veif an]
[itka'sistam]
[eka'lod3ikali]
['sensitiv]
[mi'leniam]
[fosta]

Phrases and Expressions

attribute ... to ...

view as

AR T

f&18

BN Wi

B, AR RS
WETE, WM

SR, 2T 4aF

Bk, B

RHPL, L&, KEk

. A&, bF

vt. EF &, #F

n. Fts, BT

n. Q7). Bl

adj. AR, WMER, PhEIERR
vt. &vi. &3, —&4L

adj. FEER), EHK

vt. & vi. 3%, sk

vt. & vi. LA, AR

vt. & vi. [EEFEA, ESHEHRBRE
vt. ¥R, B

vt. JBAT, SEER, sERR RIS
n. ﬁﬁk» ?ﬁﬁ

n. Xm{_!‘_a"\n *ﬁﬁ

n. WA, Wi

n H#H

adj. BAIW, HEK, WK
n k%5

n. FRATH, WRiFHE

n. %Eﬂy %E

vi. MHE, B

n. ﬁi%y /_:Eij_

n. B85, 45

n. JBA, I, Bk

adj. TTRFEERER

n. R REF, RE

n £ERG

adv. "E75Hh

n. —TF4&E

vt ?%Ef, i%*ﬁ’ {Ei&
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