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3. ME#E O B 3T B9 DI 88 (Functions of the tourist port city)

4. JE#E2S (8] 45 & (Spacious layout of tourism)

5. AT B i 3 A YA At E] (Disposal income and time)

6. /NLBELHR UF 5 K A B W (Small-scale tourism and mass tourism)
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46, A1 HE 113 P (Environmental auditing and protection)

47, MEIFE IR IF % (Tourism resource development)

48. IEHEM K (Tourism planning)

49, ‘ L He i (Alternative tourism)

50. #E#FEEH (Tourism law)
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