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Section I  Use of English

Directions:

Read the following text. Choose the best word(s) for each numbered blank and mark

A, B, C or D on the ANSWER SHEET. (10 points) & %Qﬁg
illennials were 1 to be the next golden ticket ‘@ A 70 million consumers
————— s
2 between the ages of 18 and 34, this was the first generation of Americans to grow up

with cell phones and the Web. Marketers could 3  them in numerous ways—tweets,
Facebook pages—that were = 4  when their boomer parents staried out. “ Marketers
thought, ‘ Here come the Millennials, we're going to have an awesome time selling to
says Max Lenderman, a director at ad agency Crispin Porter & Bogusky. “They were
waiting fora 5 . Then comes the financial crisis, and all of a sudden the door has almost
~_ 6 in their face.”

”

them,’

No group was hit harder by the Grez Their _careers are

__ 7 . They hold record levels of education debt. And an estimated 24 percent have had to
move back home with parents at least once.

That’s bad news for the movie studios, clothing retailers, and home improvement chains
that had hoped for better. Williams-Sonoma and Home Depot fhrive on hoftsehold formé}ﬁ’ —
economist 8 for marrying, having kids, and buying a home—but many cash-strapped Gen
Y-ers have put those modern rites of passage 9 hold. Twenty percentJf)f—lSMear-old
respondents in a Ez_c_eﬂl_t__ Pew survey said thw(_i 10 marriage for f—i?ﬁ%ncial reasons, while
22 percent put 11  having a baby for similar reasons.

~-—/1—2--‘_tlﬁ:v,“generation was always going to be a challenge. 13 into the Web’s endless
information and choices, Millennials are pickier and 14 brand loyal than their parents.
15 before the recession they craved authentic rodll_cts—for example, buying shoes from

Toms Shoes, which donates a pair to poor children for every one it sells. The Millennial

i

16 is “buy less and do more,” says David Maddocks. “ Boomers were about 17
whereas this generation is about having enough.” The 18  of the recession could make

Gen Y even less acquisitive.

’

Gen Y’s 19 could eventually hurt the luxury market, too, says Pam Danziger,



president of research firm Unity Marketing. She says a 25-year-old who shops at Gap typically
trades up to Nordstrom (JWN), Saks (SKS), and perhaps Tiffany ( TIF) decades later. But

today, Danziger says,
20 X
‘&— [A] desired
C/2 [ A] vaguely
/\3 [A] rea
;Q\zl [A] avallablg\kﬁ‘
L\_ﬁ__ A] prosp

. [A] slashed
\‘g. [A] stabilized_

. [A] tongue ‘~~V
9. [A] in

. [A] not so much
15. [A] Since

6. [ A] proverb
. [A] abundance
18. [ A] impact
. [ A] reluctance
. [A] methods

Part A

Directions.

“We have a group of people who are seeking only to live within their

[B] supposed
[B] crudely
[B] touch

[ B] inacce
(BPb

[B] snam{ed
[B] stalled
[B] dialect

U?A‘

g-c

= .
172)
(2]
(oW

B] Hooking

[ B Penetrated

[B] much

[B] Ever

[B] saying

[B] comfort
[B] impetus
[B] thrift

[ B] approaches

ible

[C] appealed

[ C] roughly

[C] connect

[ C] unacceptable

[C] bustle

[ C] slapped

[ ] sustained
fargon //<>\’l

[C] on

C] neglected

[C] down

[ C] Fitting

[ C] Plugged

[C] less

[C] Although

[C] motto

[ C]- frugality

[ C] implication

[ C] banality

[C] ways

[D] demanded
[D] coarsely .
[D] link

[ D] unaccountable
[D] glo WV
[D med 4~/
[D] staged

[D] slang

[D] with

[D] postponed
[D] forward

[ D] Flattering
[D] Lost

[D] more

[D] Even

[D] logo

[D] luxury

[D] impulse

[D] cowardice
[D] means

brve unih
Section T Reading Comprehension § O, s

Read the following four texts. Answer the questions below each text by choosing A,

B, C or D. ur answers on the ANSWER SHEET. (40 points)

The mystery is wo

Lee, writer of To Kill a Mockmgbzrd

Text 1
a book in 1tself How could a hitherto unknown novel by Harper

ax_n hidden for 60 years, and why was it not

hed before? For all the questions, there is \one certainty. The book will become a
blockbuster ithm( Ms Le?so much as signing a copy. If only every author could be 56 Tu‘t'ky'

Sta.ndmg out as a book writer today requires more than a bnght idea and fresh prosey

B ——

.”—‘—————"‘,’



Authors need to become businesspeo&’@, thinking strategically about theiflgbr'aini‘di;) and

e

mgrk_et_'//__mgthg_mggl_vgs and their products. There is more—eempetition for é,ir\ead

~and.,
reviewer{a?mg, and feweﬁB‘g'lﬁﬁi).P'b:“5‘?0qmVlde a bookshelf for new.titleg\. Publishers )’
are increagiﬁ‘eg/focgsmg their efforts on aféw titles they think will make a splas‘mé&ing
less well-known authors and less popular theimes. S O

/va,
! <Prizes like the Pulitzer and Man Booker may sg_r;_d__s_g@_sﬁ as high as a librarjan
but are notoriously hard to win. Authors must court an expandi i
e ————————————— -

b

people whose opinions can determine a book’s success. AQn
ere_the principal judges of literary taste! 'N(_) , as the amount of newsprint
eV s Keeps shrinking OS rs and social-medgﬁﬁigigs}m thé gap.

The most imﬂ&%ant are the‘celebrity endorsers.\Oprah Winfrey used to héTpfb'éoks soar up the

charts by discussing them on her television show. More recently Mark Zuckerberg of

Facebook has become an important Fndorseé Steven Pinker, a psychologist, enjoyed a
_—_—-—."

“Zuckerberg bump” in sales of his book, The Better Angels of Our Nature, after the social

network’s bos i i ing. it.

The open secret of publishing is that very few authors can live by Qg_(_)_@__g]/pg_e, Even
some of the most successful ones make most of their money fr: i 3 i

T

or teaching, and use the publicity gained by their books to justify higher fees. uthors re
becoming more li w , who used to make most of their money selling albums.but who
> .

now use their recordings as promotional tools, earning a living mainly fr

the creators of the books they buy. Diffident authors may feel uncamfortable with getting so
close to their fans. But only the likes of Ms Lee can afford to stay mysterious.
21. According to Paragraph 1, Harper Lee is probabl =1
[A] an unconventional writer who refuses to sign a contract with publishing housQ/ :
[B] an unknown writer who has deliberately hidden herself from the public

[ C] a mysterious writer who enjoys astonishingly high reputation
[D] a prolific writer whose books are mostly adapted for screez(
Z%The phrase“make a splash” (Para 2) most prob:ibly means
A] arouse W W@ﬁ
[C] become best-seller [D] catéh hieadline
23. According to the writer, what is the main reason that prompg writers §E behave like a

e —

s’

- businessman ?
% [A] The revolution in publishing in digital age.
[B] The fierce competition in book market.
[C] The decrease in the number of bookshqs.

N m/&é] Their inner zeal for making profb«
& hich of the following 1"sJ"Not }nentioned as a way for authors to market their bg?y

. e I o g S A R
q A i —




[A] Winning a high-profile puﬁg/ /
ir books.

[B] Influencing famous people to/promo
[ C] Impressing book rev1e
[ D] Advertising on social media and television sh

S'.
V. According to the author, a writer nowadays is qui2<like a singer in thefgva.y_m@

w—.
them

re living under the spotlight
[B] are good at promoting themselves
[C] are feeling the pinch in a hard economy
[D] can no longer live merely on their main jobs

Text 2
So here’s an interesting statlstlc from a 2014 labor survey;,

for emed ewow call for a
@Igent of those currently employed in these roles have a ’ The study noted that an

‘ increasing number of job seekers face being shut out 'of middle-skill, middle-class

occupations by employers’ rising demand for a bachelor’s degree” as a job-qualifying badge —

eVEn though it may be irrelevant, or in ng way capture someone’s true capabilities, or where

perhaps two quick onli d be sufficient.

This is just one W@&m unemployment and underemployment
today. It was the subject of a s% hursday jointly convened by New America,

r—— I LR

McKinsey, LinkedIn and Opportumty@ @ new civic group led by Byron AlEﬁIét"‘”’Who
hmPresﬁ Obama “Yecent efforts” to reform the education-to-work pathway in

America.The meeting’ was a_new_McKinsey study on «W' e can data and

, e, find it where it already
bagggd” by a co e

e degree and connect it both with thg_ze.al
demands of businesses and with colleges lookmg to make their curriculum more relevant to
- R S—— R ‘"'-m.
changing work force needs.
_,_M—-—'
The McKinsey study begins: * :
rapid shifts in the global economy, and thei

exists but m ot be °

around the world have not kept pace with
u‘éfﬁcwn S takg eavy tol}.” Millions of

people can’t find wom from technology to health care ¢anmot find people to fill
open positions. Many who do woﬂ(_ feel over ed or un erutilized.” “Th ga real, eal,”
explamed Auguste, “but it is a e cause — of a @ysfunctional labQ_' r market,

along with stagnant wages and declmmg job momm;y

Congress needs to create the legal, privacy and financial incentives to nurture this new
social contract, argued Senator Warner: “The biggest challenge for this labor force, and for
federal policy makers, is the change in the traditional employer-employee relationship.” If we
used all our technology resources, said Aneesh Chopra, former chief technology officer of the
United States, we could actually give people “personalized recommendations for every step



26. The labor survey in 2014 suggests that_
[ A] many bachelor-dégree holders are not qualified for the jobs they are doi.?(
capability

B] the most im thing employers are looking for in an employee

rather than degree

m————
[ C] many college graduates are squandering their capability in humble jobs
[D] true talents nts may be rejected from suitable jobs because of the lack of a college degree

Tt o .
27. The seminar held last Thursday aims at solving the nmh]gm in labor markg@ i o
(B\ [ A] utilizing modern digital technologies
[B] encouraging Obama government to make preferential policies

[ C2# upgrading current school curriculums
] breaking the barriers between schools and companies
28 /The “gap” (Para 3) mainly refers to
] the income gap between college degree holders and those with no coll)ée degrees
] the disconnect between talents lookul\f?r JJ) and employers lo l/ok.m& f(ﬂygorkers
[C] the mismatch between the s@ colle:g_g graduates_:Erasp and what market requires
for m —_—
[D] the skill gap betwgen college graduates and those without college deg)%es
29. Which of the following is Not mentioned as @f a dysfunctional labor market?
[A] The declining job mobility!
y [ B] The high unemployment rate. /
[ C] The underemployment of many staff.
[D] Thet overstaffég ggb],g_m in many enterprises.
. The best title for this article may be A
l [A] Worth of a College D
[ B] Technology—A Bridge Between Job-seeker and Employer

[C] How to Improve Employer-employee Relati9<ship
[ D] Personalized Job Consultation

It’s the part of the job that sto\‘\é’l analyst ﬁMNa 2
w‘

managers on a Saturday or Sunday when he’ i ort and facmga deadline. In
Japan, placing a work call to someone on th “feels like entenng’someone s_house
” says Naya, chief analyst at Ichiyoshi Research Institute in Tokyo. So
acebook While a telephone call
seems 1ntru51ve he says, a Facebook message ‘feelsm  relaxed.y-

with your shoes on,

e I g et

last year, Naya started asking his questions via messages o

-

Many Japanese have become fans of Mark Zuckerberg’s company in the past year. It’s




taken a while: Even as Facebook took off in India, jIndonesia.-and.other _p@rE of Asia, it’s

been a Japan since its lg mmm& s The site faced

ion, or even their names, on the Internet. Homegrown rivals such as

Padopt pseudon

The Jaanese are overcoming their shyness, though In February, Facebook had 13.5

million unique users, up from On_a_year ,ea,zJ,Lg That puts Facebook 1n the No. 1
position mfor the \iiw,.ahead of_vyn(,qp_d onetlme leade! M )i*Facebook

didn’t have a lot of tractlon in Jap

managing director fo
<iulate ;'acebook s success. “ They reall turn the comer )” he says,/ Rajan
s the change in attitude to the March 11, 2011, eartl_l_gyake'aﬁd tsunami. During the

crisis and its aftermath, sites such as Facebook helped parents and children loWer

and allowed people post jable i ation. “ The rWn
answered,” says Rajan. ‘/People are getting it no@
N,

Japanese see Facebook as a powerful business tool. The real-name policy makes the site

an for the longest tlme " says Arvmd Ragan Asia-Pacific
Wthh entered the mese market.last October and hopes to

a good place to cultivate relationships with would-be partners. As more companies such as
retailers Uniglo and Muji turn to Facebook to reach Japanese consumers, the Silicon Valley
company is benefiting from a virtuous cycle, says Koki Shiraishi, an analyst in Tokyo with
Daiwa Securities Capital Markets. “It's a chicken-and-egg thing. If everyone starts using it,
then more people start using it.”
As a result of Facebook's rise, investors have soured on some of its rivals: DeNA’s stock
as drepped-24—percent-in-the past year, ixi’s has fallen 38 percent. Growth at
itter~which also entered Japan in 2008——hé stagnated) an(i\tﬁe_mwpany

has partnered with Mixi to do g int marketin Twitter.Japan country-manager James Kondo
says there’s no reason to worry. an’s social rgzvorkmg scene “is a developing th“ﬂg, he

says. “We're not in a flat market where everyone is competing for a share of a fixed pie.”

. Hiroshi Naya takeacebook because
P e, PSR ———
[A] it enables him to reach out-toblsiness partners
[@Q\it saves the trouble of face-to-face meeting
[C] it frees him from making awkward calls
[D] it makes him relaxed to make intrusive remarks
We know from Paragraph 2 that Facebook didn’t gain in stant popu!a.nty in Japan because

Of e ———— &_» e g A A 3 ..._‘.....———-—/
e
[A] fierce competifidbn from business i
\ [B] Japanese sticking to-old internet_norms
[C] legal co ivacy protection

[D] a tradition of using internet anon
TonymouslyeX, .



{
{
£

-
ok

-JIt can be inferred from the passage that LinkedIn is

- ;
’yA] a local company in Japan who wants to follow Facebook’s suj}(
[

B] a social network adopting real-name polic
= AU e
[C] a data processing company analyzing social networks
[D] a very successful social network in America only second to Facebook
9Twitter Facebook’s success im\Japan. .

[A] was encouraged by was hardest hit by
[ C] was not surprised at [D] was not panicked by
35. Which of the following statements can be-inferred<from the passage?
[A] If a company wants to succeed in a foreign country, it must make adjustment
according to local cust>(s.
[B] Too many companies engaging in the same industry will lead to blind %petition.
[C] The successful business model in one country may have a hard time when
transplanted to other countries.
[D] The success of enterprise has a lot to do with im@gg%&_\umll-recognized business

model.

)&:j’g : ™ Text 4 ﬁ_ﬁm‘% ’[::E/‘;‘

Philosophy was the Rrigip of most scientific _disciplines. Aristotle was in some sense an

astronomer-- a physieists a biologist, a psychologist and a pWst. As }lg,n'ﬂps
philosophical subdiscplines found ways of treating their topics with full wg_a_l_ugo;, ﬂiéy 5

graduafly separated themselves from/ph/ﬂagm, which increasingly became_a purely
armchair enterprise, working not from controlled experiments but from common-sense

experiences and conceptual analysis.

In recent years, however, the sciences — in particular, psycht% and the social

(datg a}p_ @w with
=

conceptual and normative considerations that are essentially éhilﬁsbphicé_l,« excellent

example of this return is the new psychological science oE,hapf)mess‘“m/

The empirical basis of this discipline is a vast amount of data suggesting correlations

between happiness.and various genetic, social, economic, and personal factors.Some of the
results ar wealth, beauty, and pleasure, for example, have little effect on

sciences — have begun to return to their origin, combining

¢ serious illness typically does not make us much Téss™

T TR e by it it R

happiness.But fhere are _somegst
not a major source of either happ r ‘gg’l}_apgy}gs's.

_happy, matfiage in the long TAIyTS ot a major sour e of either hay s

The new research has both raisﬂjﬁ@ and provokeq Skepti

cismy. Psychologists such as

Sonja Lyubomirsky have developed a new genre of s “eTf—Qelp books’) purporting to replace the

intuitions and stories of traditional advisors Witﬁrs?{i’i‘é};\tiﬁc' programs for making people happy.
ethodologicaly challenges, and the mos{ _powerful

T ———

ot e

At the same time, there are serious

challenge concerns tlie meanin value ofthappiness.Researchers € asize that when we
.-u--ﬂ--\ g S

ask people if they are happy the answers tell us nothing if we don’ t know what our

= > | & {



respondents mean by “happy.” One person might mean, “I’ m not currently feeling any
serious pain” ; another, “My life is pretty horrible but I’ m reconciled to it” ; another, “I’m ;
feeling a lot better than I did yesterday.” Happiness research requires a clear understanding of
the p(g_sgi‘l_)lgmea.nings_of_l.he\_
These issues mev1tably 1 philosophical reflection. For richer and more sensitive
e&é‘éd lto turn to philosophers, who, from Plato and Aristotle+
through I-L_Ignﬁ‘and Mill, to Hegel and Nietzsche, have provided some 01:_{1—1:3 deepest insight
into the possible mea.ningsof\hz_t_@e.ss. On another level, Immanuel Kant asks whether
happiness should even be a goal of a good humaﬁf?w/h—izﬁ,“ he suggests, is rather directed
toward choosing to do

conceptions of happmess

rght thing even if it destroys our happiness. Nietzsche helps us

consider whether eve

y 1tsel_f la g/worthy goal of human existence. These essential
- \-1'\ Lot M

Still psychologlsts ~understandably want to address such questions, and their scientific
data can make an important contribution to the discussion.But to the extent that psychology

questions are_not empirica

takes on questions about basic human values, it is taking on a humanistic dimension that
needs to engage with philosophy and the other disciplines — history, art, literature, even
theology — that are essential for grappling with the question of happiness. Psychologists
should recognize this and give up the pretension that empirical investigations alone can
answer the big questio

happiness. Philosophers and other humanists, 1_n turn, should

\7 [A] the origin of scientific d1sc1phnes4\
[B] the separation of science from philosophy
[ C] the downfall of philosophy
[D] the return of science toward philosophy

7. It can be inferred from parag t previous self-help books dlscuﬁgl about
K “\/ -

{ happ&xess is usually [a =D

) [h’m-pmcat [ B] theoretical
[C] phllosophlcal(x '
38. The damental problem of sychologlcal probe.ifito appmess lies in that
[A] the.data collection methods employed by psychologlsts is unreliable
[B] their findings are just repeating what has been told by philosophers
[ C] factors affecting happiness are too numerous to control in empirical study

[ D] happiness is personal experience which can-not be defined absolutely
39. In Paragr manuel Kant chm;

[A] the meanmg oﬁl*a\pfu'lé'é'é‘ﬂw Al

[ B] the way to acquire happiness

[C] the attempt to set happiness as life goal

[ D] moral basis of happiness



\

0. According to the author,empirical studies
[ A] parallel with philosophy in answering questions about basic human valugs
[ B] have no role to play in pursuing the answer to the question of happines§{
[ C] should return to its philosophical origin when addressing problems
[D] should embrace philosophical conceptions in answering big questions about human

Part B

Directions . #”
In the following text, some sentences have been removed. For Questions 41 -45,
choose the most suitable one from the list A-G to fit into each of the numbered
blanks. There are two extra choices, which do not fit in any of the blanks. Mark your
answers on the ANSWER SHEET.(10 points)

Even if we could make it impossible for people to commit crimes, sho%? Or would
doing so improperly deprive people of their freedom? i

This may sound like a fanciful concern, but it is an increasingly real one. The new
federal transportation bill, for example, authorized funding for a program that seeks to
prevent the crime of drunken driving not by ralsmg public consciousness or 1ssumg stiffer
punishments — but by making the crime ractlcall ossible to commit. (41) l =

The Dadss program is part of a trend toward what T call the “perfect prevention” of
crime: depriving people of the choice to commit MWG. The federal
government’s Intelligent Transportation Systems program, which is creating technology to
share data among vehicles and road infrastructure like traffic lights, could make it impossible
for a driver to speed or run a red light.(42)

Such technologies force us to reconcile two important interests. On one hand is society’s
desire for safety and security. On the other hand is the individual’s right to act freely.
Conventional crime prevention balances these interests by allowing individuals the freedom to
commit crime, but punishing them if they do.

The perfect prevention of crime asks us to consider exactly how far individual freedom
extends. Does freedom ipclude a “right” to drive drunk, for instance? It is hard to imagine
that it does.(43) ;_2

For most familiar crihes ( murder, robbery, rape, arson), the law requires that the
actor have some guilty state of mind, whether it is intent, recklessness or negligence.
(44)

In such cases, using technology to prevent the crime entirely would not unduly burden
individual freedom; it would simply be effective enforcement of the statute. Because there is
no mental state required to be guilty of the offense, the government could require, for
instance, that drug manufacturers apply a special tamper-proof coating to all pills, thus
making the sale of tainted drugs practically impossible, without intruding on the thoughts of
any future seller.



But because the government must not intrude on people’s thoughts, perfect prevention is
a bad fit for most offenses. (45) Even if this could be known, perhaps with the help
of some sort of neurological scan}—collecting such knowledge would violate an individual’'s
freedom of thought.

Perfect prevention is a politically attractive approach to crime prevention, and for strict-
liability crimes it is permissible and may be good policy if implemented properly. But for most
offenses, the threat to individual freedom is too great to justify this approach. This is not
because people have a right to commit crimes; they do not. Rather, perfect prevention

threatens our right to be free in our thoughts, even when those thoughts turn to crime.
[A] But there is a category i at are forbidden regardless of the actor’s state of
i ' y One example is the sale of tainted drugs.

[ B] The Dadss program, despite its effectiveness in preventing drunk driving, is criticized as

Another is drunken driving.

a violation of human rights because it monitors drivers’ behavior and controls individual’s

free will.
[\C] And the Digital Millennium Copyright Act of 1998 has already criminalized the
evelopment of technologies that can be used to avoid copyright restrictions, making it
effectively impossible for most people to illegally share certain copyrighted materials,

including video games.
\PD]\If‘the actor doesn’t have the guilty state of mind, and he Waﬁly, in

is case, the actor will be convicted as innocent.

[ Perfect prevention of a crime like murder would require the ability to know what a
person was thinking in order to determine whether he possessed the relevant culpable
mental state.

wThe program , the Driver Alcohol Detection System for Safety ( Dadss) , is developing in-
vehicle technology that automatically checks a driver’s blood-alcohol level and, if that
level is above the legal limit, prevents the car from starting.

[ G] But what if the government were to add a drug to the water supply that suppressed
antisocial urges and thereby reduced the murder rate? This would seem like an obvious

violation of our freedom. We need a clear method of distinguishing such cases.
Part C

Directions:
Read the following text carefully and then translate the underlined segments into Chinese.
Your translation should be written clearly on the ANSWER SHEET. (10 points)

Annual check-ups and company “wellness programmes” have become a familiar part of
the corporate landscape. (46) Companies are now also starting to touch on a potentially

troubling area: their employees mental health. Companies as diverse as BT, Rolls Royce and

Grant Thornton have introduced mental health programmes ranging from training managers to




spot problems to rehabilitating those suffering breakdowns.
The Sainsbury Centre for Mental Health estimates that a sixth of the British workforce
suffers from depression or stress. That mental ill health costs British employers almost $26

billion a year and American research suggests that “presenteeism” costs twice as much as
absenteeism. Recently Grant Thornton sends its managers on a two day program put on by
Positive Health Strategies, a London company. ( 47 ) Its program screens people for
staying
positive under pressure”. Focusing on the upper ranks makes sense for companies. The stars
not only represent huge profits. They are also most likely to live under stress while
maintaining a stiff upper lip. But focusing on stars also makes sense for the mental wellness

“

psychological well being, and offers advice on *“ optimizing performance” and

movement itself; the best way to insert yourself into a company’s DNA is to seduce its
leadership.
(48) What should one make of the corporate world’s new found interest in promoting

mental health? For sure, depression and anxiety can take a serious toll on productivity, and

companies bear their share of the blame for promoting stress in the first place.And catching

psychological problems early can prevent them from escalating. This all sounds promising.
But there are nevertheless several troubling aspects.

The first worry is that promoting psychological wellness crosses an important line
between the public and the private, raising awkward questions. Should companies pry into
people’s emotional lives? Can they be trusted with the information they gather? And should
psychologically frail workers put their faith in people who work primarily for their employers
rather than in their personal doctors? Workers rightly worry that companies will use
psychological information in their annual appraisals. (49) And that bosses will see the trend

as an excuse for extending their power over staff—using the veiled threat of somehow being

classified as mentally impaired to make them obey, and conform.

A second worry is about the scientific foundations of the mental wellness movement. A
phrase like “mental fitness” is bound to attract chalants and salesmen. Warren Bennis of the
University of Southern California has noted that the new “science” of neuroleadership is
“filled with banalities”. Other people are less complimentary. The biggest problem with the
movement lies in the assumption that promoting psychological wellness is as good as
encouraging the physical sort. (50) Few would doubt that good physical health makes for
good productivity; but it is not self-evident that a positive mental attitude is good for a
worker or his output: history shows that misfits have contributed far more to creativity than

perky optimists. Besides, curmudgeonliness is arguably a rational way to cope with an

imperfect world, rather than a sign of mental maladjustment. Companies that chase the
elusive “positive attitudes” may end up damaging themselves as well as sticking their noses
where they have no business.




Section Il Writing

Part A

51. Directions:

You live in a room in college which you share with another student. You find it very
difficult to work there because your roommate always has friends visiting. He/She has parties
in the room and sometimes borrows your things without asking you.

Write a letter to the Accommodation Officer at the college and .

1) ask for a new room next term,

2) you would prefer a single room,

3) explain your reasons.

Write your letter in no less than 100 words. Write it neatly on the ANSWER SHEET.

Do not sign your own name at the end of the letter. Use “Zhang Wei” instead.

Don't write the address.
Part B

52. Directions:
Write an essay of 160-200 words based on the following drawing. In your essay, you should
1) describe the drawing briefly.
2) explain its intended meaning,and then
3) give your comments.
You should write neatly on the ANSWER SHEET. (20 points)
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[ 47 ] 2545 4b i 3X 4] 7% 315 Millennials # 5 B 2 “ T4E 9 Millennials & i) 2 35 B # ¥ )
—f. AT BEGE FI7E sb. be +ZhiE it K riEl +to M AIG ¥ HRAF[B] M[D], sb. be
supposed to do sth. & 8 & “ 5 A H i ------” ;sb. be demanded to do sth. & B 2“FE A E
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[EX]

[fBAT] U ETERR R KB, MR . SROEBEH - MERR ABWEE" . BE
AL ZE[C],A 70 million consumers roughly between the ages of 18 and 34 & B -2Z“7 000 77
HBREFRREAE 18 5334 %", [A] vaguely HERR S ZHIMIH, R iEW#b” . 540 . His
statement was very vaguely worded. i &8I H#, [B] crudely ) EE 2 A . Rim T HL” .
il 451 : This is a crudely built house. iX fif 5 F 35 5B, [D] coarsely {97 B & “ MRS, Kl
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