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ABSTRCT

Based on the research perspective of the contemporary most booming infor-
mation communication platform, that is, new media, drawing lessons from
Lasswell, an American scholar’s communication theory, this book intends to
analyze systematically the five dimensions elements of Marxist mass communica-
tion on the era of new media, and then analyze the opportunities, challenges,
problems and reasons of the contemporary Marxist mass communication, finally
to explore the route strategy of new media about the contemporary Marxist mass
communication.

Marxist mass communication, in the long history of development, in dif-
ferent countries and culture circles, formed a rich and beautiful picture. Marx,
himself, attached great importance to propaganda his own, expand the
audience, make a self-examination and self-correction, eventually, made
Marxism theory more mature. Starting from Marx, the Marxist communication
constantly explored its own communication route, changed the mode of commu-
nication, so as to make continuous innovation.In China, Marxist
communication had a history of nearly hundred years, communication mode
kept on complete and systematic. In the modern world, all kinds of new media
platforms, with digital technology, optical fiber technology, network
technology as a technical support and material basis, boarded the stage of histo-
ry, including MSN, QQ, web pages on previous time, and modern popular
Face book, Skype, twitter, WeChat, etc, providing a new space for Marxist
mass communication. On the new media era, Marxist mass communication
needed to make new development according to the time changing.

The related studies about Marxist mass communication on new media era
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done by academic circles were quite a lot, no matter books or academic
articles, the quantity being considerable, meanwhile, the quality gradually im-
proved. However, these studies seldom done multiple layered from philosophy,
sociology, history, psychology, communication science and the perspective of
information technology. Although the perspective cut elaborately, the grasp from
the macro was often inadequate. This book tried to highlight the whole analysis of
the impact from new media platform towards Marxist mass communication, and
do a combing research systematically in logic, merging together such elements
as  Philosophical speculations, social factors analysis, interpersonal
psychological acceptance, information communication principle and law cogni-
tion, and digital technology revolutionary development, etc.

As far as the connotation and extension of the new media concept con-
cerned, although academic circles had different definitions, could still tease
out the representative point of view, whose propagation characteristic had
already been recognized by more and more scholars. The contemporary Marxist
mass communication, in its independent sense, also had the connotation and
characteristics of itself. The Marxist communication intervened by new media, to
a certain extent, changed the traditional Marxist mass communication, and
brought transformation and change to the contemporary Marxist mass communica-
tion, highlighting the characteristics and significance of the times.

In order to do a whole analysis into Marxist mass communication on a new
media era, it ought to make a systematic research by steps and by ele-
ments. Based on the Lasswell’ s communication theory, this book would
analyze item by item into such five elements as communication subject, object,
content, channels and effect, and make an overview and clear understanding
towards the structure of Marxist mass communication on a new media era.

The development of anything must have its opportunities and challenges,
not only the side of whose development should be seen, but also
restrictions. And these restrictions, after being overcome and integrated, would
become the new breakthrough and advancement. Through investigating into the

opportunities and challenges, one body and two sides of the new media, it
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should be seen from a dialectical view towards the present situation of Marxist
mass communication, not blindly advocating, also not seeing the problems on-
ly. It was more important to find the possibilities and ways which could turn diffi-
culties and challenges into opportunities. In terms of logic, this search for possi-
bilities and ways was just the opportunity to put forward relevant strategies at the
end of this book. This study then continued to discuss the existed problems and
reasons of Marxist mass communication under the perspective of new media. The
problem here is different from the challenges above. Challenges and problems are
two domains, the former needing to be overcome and having the signification
being as a step to sublimate, while the latter existing a orientation needing to be
solved and to find out the root cause must be destroyed and removed. Challenges
and problems constituted a writing logic bridge from the present situation to the
strategy, and also interpreted the purpose that this book logically maintained
systematic and holistic.

Moreover, in the intense situation of international discourse competition,
and under the atmosphere of ideological contest, it should not to forget the ideo-
logical attribute of Marxist mass communication, and must set up the position
consciousness and competitive consciousness, which needed to absorb the
strengths of western ideology, also to adhere to the principle, give priority to
oneself, promote Marxist mass communication on a new media era with
dominant attitude. Therefore, the concept in the field of ideology should be in-
troduced. It should be introduced and analyzed whether it was faith identity,
subject selection, the gap with the west, ideological confrontation or not. The
western new media was filled with ideological struggle, but it was often covered
by the appearance of a new media with openness and high degree freedom. In the
study of the past, some scholars existed in the tendency of low political sensitiv-
ity; however, this book would keep attention to the ideological struggle in the
field of new media, and embodied in each link.

Strategy is the logical end point of this book, and also an issue with most
practical significance of Marxist mass communication on a new media in real-

ity. This book is set from the perspective of both inside and outside, that is, to
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improve and enhance the communication subject, content and channel from in-
side, meanwhile, to create a communication environment, influence the com-
munication object, construct a complete scrutiny mechanism from outside, and
so on, which seeks to form an atmosphere with internal cause and external
cause, self-discipline and heteronomy working along both lines to common
pursue a good communication effect, at the same time, to plan out a thorough-
fare of contemporary Marxist mass communication on a new media era in our
country. Marxist mass communication on a new media era, as a phenomenon fol-
lowing the trend of the times, is in the constant change, whether seen from the
technology foundation, operation mode, innovation platform of a new media,
or from international community, Chinese characteristics, as well as the human
psychology, ways of thinking, discourse mode, etc.in the developing era,
which Marxist mass communication was facing with. This determines that the re-
search space continues needing to be expanded; the problem domain is

constantly emerging. So, I will continue to work hard.

Key words: The New Media; Marxism; Mass Communication



B soverssemmssmsnssrans sassans srvans nesan sEsLAS sp RIS S S s A TR (1)
= MR ETEEB A vossvorseoenarsimavssnssiasssssnsossesnavaere (1)
= HRAREFRFEF cvveererererrnreeeemrnnnssenanenriaaaeenans (3)
= BRI BT oo oo scsnr sumes i hobyar bl (13)
B RRBG EF R comssousmisnmssssssmirssinassrhsnussh i (15)
B FEESDERTWAREBER e (16)
BT FEAEMLR oo (16)
—  HHEAEB ARG AIE e (16)
= HRAK B A G AR BY B BE eveersernsesnnssvesnsansaseanennssanes (22)
= OHEAAREIEG UARERIE e (25)
B AT R E LR ARIEIE T E cvveeeeeennneeeeennnnens (28)
— A GEATHEERE U ARBETE e, (28)
- HHAHARNDEREXAREEIE e, (30)
BT YRDEEEURRERE oo (32)
— SR EEE X AREEE IR ooerrereererrnrneeennn (32)
= URDEFEENAREBHEARBA ooooeeeeererernnnnnennnnn (35)
BT BRSSO TR L oo (39)
— HBTFREFABFDEE T XITER coeeerrrrreerrenrnsanreennnnns (39)
= ABTFAEAMEDLEEEXERERBA s (42)
= AT RETDLEE XK REERE oo (45)

M AT FAEML, ERM, TRAITEEEX
FH . cunvensams sunansnsssanamuomsssanme sasnan npens sasony wesesspRssayHaS (48)
$TEF FREERTARDEREXNSGBNELER - (52)

S ey e T [ ET S (53)



2 BRI T I R S R AR R 5T

— HEEEFEGALR corcverriniiiiiiiiiiiii e (53)
= G BRI BB A ore cvonne svommen coemssronanen vevers suewe vasren s (55)
= F - [ = S R P (57)
W ARG EE E LAETEF cooeeiirniiiiiiiiiiisiiiiiiss i, (59)
B PRI F DR 3 AR ovreveerennnns (61)
— B BAEABEIT R e (61)
T A D AR e (63)
= AR creccerirsatnisicniiisinisiiiisiiiiiiissisisassesaseces (65)
BEA BT D 3 AR HIAIZS ovveerreenre (68)
e B R A EEHE <o e (68)
T OBBERBELE i (69)
FU0H BRI Do KA IOIEI v (71)
— T EEHHAEIBER «corcerrencrimniiiniiiiiiiiiiiiiiiion (71)
Z A EWEEIEERE oo (72)
BE BT D508 3 RSB HIBR eveeereeeone (72)
—  GAEH BT e (73)
2 BB ETE erevseersvsaver vonurn vensevssnsey susoneevaneyvrees evays (73)
S FTBH BT sevreevrereconntosecssanciarnsonsosussannesssssssesansansiosans (74)
H=E FRENETDERENAREEOIESHE e (76)
Bt BT D50 3 AR HIHLIE - evererereeeo (76)
— AAFHERLEEE XA REBN AR oo (77)
= HATFEELEEEXAREBNTRFR e (78)
= HATFAHFLEEE LAREBHIREE oo (80)
W OAATHELEEE X AREEN S HEH s (82)
B OAATFRALEEEXAREBNEALRE oo (83)
B FHREOU T DI E KA IPER - vveeereereens (85)
— HDEEE ARG E RN REERT ER oo (85)
= BT BEEEXAREEERGE WA oo (87)
Z HEEREXEZRFERBAMALIER T HE e (88)
W BT AR D TR E N EESE crevrreerememrirnnreeenininns (89)
B ORATSENERERHAEBE A NEE oo (90)



H * 3

FNE FREMETIRBENXRXEBFENRER
MR -+ vesmmrommunsmssmssniavissons s T ST S S RB AR SES (92)
B—T BT D3R E SRR ER P ---oeeeeeee (92)
— HBERBAFRENEREREATS e (92)
T HEBEAHEBREBERIADE e (94)
E AEBHNELEEWNREFTETT «oooeeverereneioniiniiiiinin. (95)
W AEBEBNE GIREA AT -cooererrreniiiiiniiiin (96)
i OKBBRRLENZRGAFERFOME TR - (97)

BN BB T D38 SRR A 7E [l Y
TR sensersssnursenmmisnssommsssapsiassvemssenmsssisan sEnsssesshinye (99)
— B ERNER BJBEEIE covoerecsosrerissmrsassrsrisvsinarsonsons (99)
= REEATEHRHAITIBE B coerrrrreeneeeeeiiniinnans (106)
S HEBABWNETLESERT  covceverrrcrrrennici, (108)
B SRR EERD oo mleiy es B s (112)
O ERRBENTERERE BB EE cverrrrnimerennnnnnan. (114)
FHE FHESCNETERRELKREERE e (118)
B BB D PR AR IR oveveeeene (118)
— MILETHAEIBIE A corerererrereii (119)
= WEDERENFHBER  roooversommerovonnssinevssses snsyes (121)
= MR FEAEEEERBEAREIEE i, (122)
M ORERAAFRAEADEREXAREBE LR oo (125)
A BRBEFRTHEEEBEPAM oo, (125)
B ERFAD IR KRB R B e (127)
— HEMFERAWBHERETERB . (127)
= AEIT R E AR BRI cereeerrerenerireonnn (128)
Z O EETARBERM i s e (129)
B GAFLA DI E R A BB oo (131)
— P ADFERBRELWBEEY i, (131)
= BHFAAFBEERMI  ooremsimesiseasssisanrosseisesasas (133)
S FH UKD ERE L AR RE v (135)
B A D R E KB e (138)



4 BT T 5 5 8 3 R AR RIS

— BN HESENDEEEXAREEEL o (138)
= RELEEEXEBEEERBBES oo (140)

Z RBEFRAAREBESBULALREBHLES oo (142)

W OREFBRG AR WA e (142)
BHY  HIRFA D PR AR ORCREER oo (143)
— RAFBRKDEEEAAREBNIALARSE oo (144)

Z MEREREIFBEBEGHE oo (146)

- R LT PR CTRETR D (151)



CONTENTS

IEFOAUCHIOI +++-+vvvsrerersssnensensuresmussarssismseranssasssnssesnssnsnssnsans (1)
1. The reason of topic and the significance of research — +++-eeveeeeenenee. (1)
2. The status of research and the summary of academic history ++--+-+ (3)
3. The tescarch ideas AR RIEHOAE «--rrresvnr=sromnsessrsawimessannmssmmnns (13)
4 Academic innovation and deawbacks. ssrresses sunser conen sumanss soness (15)

Chapter 1 The summary of new media and Marxism mass

COTMBIUMICRRION 555wwws 5o vensn isavs ssvomin ks ns dwassd nossn Rosess (16)
1. The summary of new media «=+++srsereeeeeeremneniminiiiiieeeennnan, (16)
2. History of the Marxist mass communication in the media «---«------ (28)
3. Contemporary Marxist mass communication ««+««ssesessecsatsaceaseences (32)

4. The signification of contemporary Marxist mass communication

promoted by the new media «--sssrerrrereesamnniiiiiiee (39)

Chapter 2 The five elements of the Marxist mass communication
against the background of the new media -------ececeeee (52)

1. The subject of the Marxist mass communication against the background of

THE Tiew TAEMIE oo swives §545s 7omwai 4535555 £o0TRH 545 45 F4FHH THETAS CHSTHYEE00 (53)
2. The object of the Marxist mass communication against the

background of the new media ««++-sesseesrsresinsiininiiiini (61)
3. The content of the Marxist mass communication against the

background of the new media ««+++ssssssssrennnmnnnnuiiiiiinniianaan (68)
4. The channels of the Marxist mass communication against the

background of the new media «««+++s+ssseensurmrnmmnmnummmniiini (71)
5. The effect of the Marxist mass communication against the

background of the new media «+++rereeerarinriesiniiiiiniiis (72)



2 AR T 5 5 B SR ARG HE B 5T

Chapter 3 Opportunities and challenges of the Marxist mass

communication against the background of the new

1. The opportunities of the Marxist mass communication against the
background of the new media «=+++rsrererrerrrmiininiii, (76)
2. The challenges of the Marxist mass communication against the
background of the new media «+=++++sreeeremmimmmininnniniiii, (85)
Chapter 4 The problems and reasons existing in the Marxist mass

communication against the background of the new

1. The problems existing in the Marxist mass communication against
the background of the new media «++«s+seesmesnereeereiinimiiiniiiinnnn. (92)
2. The reasons of the problems existing in in the Marxist mass communication
against the background of the new media «=execereesenmaneiiiciin. (99)
Chapter 5 The strategy of the Marxist mass communication against the
background of the new media ----------ooseeeeeeiiiiinnnns (118)
1. To strengthen the subject construction of the Marxist mass
COMTIBTIGAHDR)  sssmmessmsans e ssehamyaummsssspessrsosnonsaans fomus ey (118)
2. To improve the object construction of the Marxist mass communication
ot The new media Bra sssssssmmisssissvsssssnssuesienss ssasseseensssars (127)
3. To deepen the content construction of new Marxist mass communication
b, T Pew BEOAER GER,.  »asskemeonnsssas caosmonseeesanmesss ke o smebkeds (131)
4. To promote the channel construction of new media Marxist mass

COMMUNICAMON.  svssnes snsapessnsaesamsacssrsnaesssvassssyanssnnse ssaessiss (138)



— BREGHSHREX

“HEA” (New Media) ST, /REE - 5% (Gold Mark) ,
BT 38 [ B A0 L) 4 o A R B R B 5 B BT 4, 7E 1967 4F 58 — IR A
XS, E. ZHIFE (E. Rostow) , FH{EEEEAEBOR BEERFNER &
FF, T 1969 4F[a M0t i e hn B G B mME, “BiEAk” —iAEiE
X BAE—AE R BUF FHE S, 15 B3 B GO E Y AL A A% 15 7
By, B A — R WO R TS, AR, R R B
WHEWTF 1995 FH A (BFHEF)O —F, HPhHEEREET
FhEH R - REREFEM, CEURF AR ISR E, 8
HITENAE TR, BES TN AREBE 28, Hdma
FEUITEVLBAR R BBk, BRFERBH— DO BER. LIS
HEOHBF R FIERERAYEE T, ARMSKSERFIR TR
Bl BT, XN At AT M4 DL RS SR BB EARAT T ORI,

o Jp ke Big R, EREAAHAIIRE, XA THEEEHEE, s
RBFHAR | MEHAR | BahEAR L RSN —FNERES, BF
A B AR T EE, NS B, BFIEN., BahEE
WA VR BB SE R B i) EABEAR T, A EEHER,
B ESBRBERGES . Web2.0, 3G, 4G HH#H K& ; MBOKF mF,
SCH A B R W i ABROK X, B SRR T2 ki &E e . R
B RGBSR B B, T 2S5 mE o b
EREEE SIS, T RRAE USSR HEAAE B A E L%

© [E] RBldr - REEEN . (BFhERF), Sk, Bt 1997 Fi7,



