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Introduction to E-business

Learning Objects
After learning this unit, you will be able to:
» Know basic characters and functions of e-business.
» Know main categories and basic types of e-business.

» Master words and expressions related to e-business.
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Part | Lead-in

Think about the following questions and then discuss with your partners.

1. Bill Gates once said, “There will be only two kinds
of businesses existing: either Internet business, or
out of business!” Do you agree with that perspective?
Why or why not?

2. Jack Ma said, “If you don’t do electronic business
now, five years later you will regret. Ten years later,
if you don’t do e-commerce, you will do nothing
about business at all.” Do you agree with that
perspective? Why or why not?

3. Do you know some Websites of e-business? What are they? What kind of
business are they doing? What do you think them? Do they benefit people in
some way or not?
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Part II Reading

IBM defines' e-business as “the transformation’ of key business processes through the
use of Internet technologies.” Some of those e-business processes include: 7

(1) buying and selling over the Internet (e-commerce).

(2) conducting customer service in real time using Web-based tools.

(3) communicating with suppliers’, employees and customers. ‘

(4) online marketing and advertising. :

The greatest transformation in business practice today is the emergen ce’ of the Internet and
the World Wide Web interface. It has become a powerful medium for commerce and business
transactions’ of all kinds. The terms e-business and e-commerce are sometimes used
interchangeably“, but the common difference is that e-commerce refers to financial’
transactions over the Web and e-business refers to all forms of transactions over the Web. The
transforming power of this mode of business extends far beyond the obvious points of
convenience for the customer and cost savings for the business. The most powerful
implementations® of e-business enable a complete restructuring’ of business models.

The meaning of electronic commerce has changed over the last 30 years. Originally,
electronic commerce meant the facilitation'’ of commercial transactions electronically, using
technology such as Electronic Data Interchange (EDI) and Electronic Funds Transfer (EFT).
These were both introduced in the late 1970s, allowing businesses to send commercial
documents like purchase orders' or invoices' electronically. The growth and acceptance of
credit cards, automatic teller machines (ATM) and telephone banking in the 1980s were also
forms of electronic commerce. From the 1990s onwards, electronic commerce would
additionally include cnterprisc13 resource planning systems (ERP), data miningH and data
warclmusing's.

Some people find it useful to categorize electronic commerce by the types of entities'®
participating in the transactions or business processes. The five general electronic commerce
categories are business to consumer (or B2C), business to business (or B2B), consumer to
consumer (or C2C), consumer to business (or C2B), and business to government (or B2G). The
three categories that are most commonly used are:

(1) Consumer shopping on the Web, often called business to consumer (or B2C).

(2) Transactions conducted between businesses on the Web, often called business to
business (or B2B).

(3) Transactions and business processes in which companies, governments, and other
organizations use Internet technologies to support selling and purchasing activities, often called
business to government (or B2G).

To understand these categories better, consider a company that manufactures stereo'’
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speakers'®. The company might sell its finished product to consumers on the Web, which would
be B2C electronic commerce. It might also purchase the materials it uses to make the speakers
from other companies on the Web, which would be B2B electronic commerce. Businesses often
have entire departments devoted to negotiating purchase transactions with their suppliers. These
departments are usually named supply management or procurement' . Thus, B2B electronic
commerce is sometimes called e-procurement.

In addition to buying materials and selling speakers, the company must also undertake”’
many other activities to convert’’ the purchased materials into speakers. These activities might
include hiring and managing the people who make the speakers, renting or buying the facilities’
in which the speakers are made and stored, shipping the speakers, maintaining accounting
records, purchasing insurance, developing advertising campaigns, and designing new versions”
of the speakers. An increasing number of these transactions and business processes can be done
on the Web. Manufacturing processes (such as the fabrication” of the speakers) can be
controlled using Internet technologies within the business. All of these communication, control,
and transaction-related activities have become an important part of electronic commerce. Some
people include these activities in the B2B category; others refer to them as underlying” or
supporting business processes.

Some researchers define a fourth category of electronic commerce, called consumer to
consumer (or C2C), which includes individuals who buy and sell items among themselves. For
example, C2C electronic commerce occurs when a person sells an item through a Web auction
site to another person. In this book C2C sales are included in the B2C category because the
person selling the item acts much as a business would for purposes of the transaction.

Finally, some researchers also define a category of electronic commerce called business to
government (or B2G); this category includes business transactions with government agencies,
such as paying taxes and filling required reports. In this book, B2G transactions are included in
our discussions of B2B electronic commerce.

1 define /d1'fain/ v. ¢4 GAiES%) TEX, EHH, #E
2 transformation / treensfa'merfn/ n. B, qE

3 supplier /sa'plara(r)/ n. HERE; LI, Ry

4 emergence /1'm3:d3ans/ n. H3¥, H}

5 transaction /tren'zakfn/ n. W%, &5

6 interchangeably / Inta'tfendzabl/ adv. AIAZHekh, B H

7 financial /far'naenfl/ adj. WL, &RER), WHECH)

8 implementation / Implimen'terfn/ n. WBiT, Lt

9 restructure / rir'straktfa(r)/ v. HE, o5&, EnTdk
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1

facilitation /fasili'terfn/

purchase order /'p3:tfes '2ida/

invoice /'tnvo1s/
enterprise /'entapraiz/
data mining /'deits 'marnin/
data warehousing /'deita 'weshavzin/
entity /'entati/

stereo /'steriau/
speaker /'spitka(r)/
procurement /pra‘kjusamant/
undertake / ,Anda'terk/
convert /kan'v3:t/
facility /fa's1lati/
version /'v3ifn/
fabrication / feebrr'keifn/
underlying /.anda'larin/
auction /"2:kfn/

IBM: International Business Machines
e-business: electronic business
e-commerce: electronic commerce
World Wide Web
EDI: electronic data interchange
EFT: electronic funds transfer
ATM: automatic teller machine
ERP: enterprise resource planning systems
B2C: business to consumer

B2B: business to business

C2C: consumer to consumer

C2B: consumer to business

B2G: business to government

- Unit 1 Introduction to E—business
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The company might sell its finished product to consumers on the Web, which would be

B2C electronic commerce.
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(EX] XFAFFLE Web LRIEREHECK ™M, MLV EHEERET
CES
[ A1 F#&4F ] which 5| FHIPIER @ EEIEMNG], HTXIEAFITHEIHA.
finished product f= B2 “2|M ", finished &t %£431d; finishing product )& &
= “FEFI” , finishing & B 214
2 EDI: ¥ Electronic Data Interchange 485, HICAIFEA “HFHRIERZHR”, .
BEHIMEARX RN “BFRAE”. BER—FIEARZAMEMITE., RE
XHKBEFUTFR. el HEVaENSE, KRS, 8. RE. RITHAEX
FITWEBH—MERAOAORERR, SSHEERHIHA AEFSLZ [
A B . R 20 D 80 FREKRERN—MFHNWEFHRA S TR, it
HAl. EEMARMEEEREE SR,
3 ERP: ®MEFEHR]. ER—INMEBNGESTRSG, EEHME. £r=. AJIHRE.
KIMEDRERA S . ERP Kb A A BIRESE—&, RW. 47=.
BA . B 8. B8, WHE. ASBRE#HTHR, AL siEmanes,
15 Bl Ak ) B A R A
4 Manufacturing processes (such as the fabrication of the speakers) can be controlled
using Internet technologies within the business.
[3F32]) SEERE (npESRRslE) 7] CAZE Ak o #0456 A ELBR 4 AR kAT 42 1
[ 2] F#E#7] “using Internet technologies within the business” AITE AR IE .

[ Answer the following questions according to the passage.

1. How does IBM define e-commerce?

2. When were EDI and EFT introduced?

3. What are the three categories of e-commerce that are most commonly used?
4. What is B2C?

5. What is the difference between e-commerce and e-business?

[I Translate the following words and phrases into Chinese.

. online marketing and advertising

. e-procurement

. financial transaction

. finished product

. business model

. manufacturing process

~N O L AW ==

. Internet technology
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e T O R AR S A R e

8. transaction-related

9. data mining

10. automatic teller machine

[II Translate the following phrases into English.

A ML X TH 9 B B R AR
A Mk BURF e BT 7 SRR K
=14

T H 4R A

1o014,:87 - Ra w3

Pakiidzk:3n]

B SR

B R

. T REXE R BT RS
10. HI/CE

\OOO\IO\UIAU)I\JH

[V Fill in the blanks with the words given below. Change the form if
necessary.

online Internet interface Web real time
warehouse marketing transaction  transform service

1. If you need to look up statistics, you could try surfing the . You never know
what you might find.

2. Working 1s sometimes slower than when the computer is not connected to the
network.

3. The new version of the program comes with a much better user than the original.

4, programs are used by airtraffic controllers to direct aircraft.

5. You can contact the publisher of this book through their home page on the

6. A good knowledge of will help to make a good sales plan.

7. Many big retailers such as Pricesmart and Wal-Mart would choose suburban areas to
build their

8. The paper publlshes a daily list of Stock Exchange

9. The in that restaurant is extremely slow.

10. His character seems to have undergone a complete since his marriage.

V  Translate the following sentences into Chinese.

1. It has become a powerful medium for commerce and business transactions of all kinds.




B il

2. The meaning of electronic commerce has changed over the last 30 years.

3. Some people find it useful to categorize electronic commerce by the types of entities
participating in the transactions or business processes.

4. The company might sell its finished product to consumers on the Web, which would be
B2C electronic commerce.

5. Some researchers define a fourth category of electronic commerce, called consumer to
consumer (or C2C), which includes individuals who buy and sell items among themselves.

Part III Translation Skills (45H%%:)

WS ERATGERIEN, B SRERCh AT LIRS, AUEIFHR. B, F0R
BEAERCE AR T EXXMARRENE BN, REXMAERLTHELEST
g R, AT AR RN . AR B R TR SCE IR, EREREIR. BF
BERNE, ARHFARLEXHFELEEEARME, HRARKREHEXL.

. ISR
(—) Huk4X39

1. HEEFIENAFRKIR

(1) BHrEAEFEIERIAFRAA

REPGEIER, AT HI—NEIE, EHWIARE—EIE, SAVESHN. KiEHE

wFEa)HA EIE, FHARREEFREFEZS KRB, XA DER 55 7T LA

[ 451 1] I had many wonderful ideas, but I only put a few into practice.
BAERSLEDHIEE, BRREDHTELE T .

[ %5 2] He was thin and haggard and he looked miserable.
fEE s, F LE R,

(2) HBEZ 18 AFRAIA

JaES, ZIRAMAIEE EIER, AMERES —NEE, ADOEF R EEHRTTLIEE.

[ 1] We live and learn. & E|Z, #F|E.

[ 51 2] The significance of a man is not in what he attained but rather in what he longs to
attain.

ANERBIARET ORI, METRERIM AHMARA.



