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“Job” is defined as

1. a piece of work, esp. a specific task done as part of the routine of one’s occupation or for
an agreed price.

2. a post of employment; full-time or part-time position.

3. anything a person is expected or obliged to do; duty; responsibility. It usually is considered
to pertain to remunerative work (and sometimes also formal education).

A. job is defined as anything a person is expected or obliged to do; a piece of work, especially
a specific activity done as part of the routine of one’s occupation or for an agreed price. Through a
job a person can earn to support her basic needs and family or friends. A job can also be viewed as
a contract between the employer and the employee. In commercial enterprises, the basic purpose
of a job is to create profits for the employer, and the employee contributes labor to the enterprise,

in return for payment of wages, or stock options etc.

“Career” is defined as

1. an occupation or profession, esp. one requiring special training, followed as one’s life
work.
2. a person’s progress or general course of action through life or through a phase of life, as in

some profession or undertaking

Part One Intensive Reading

10 Tips for College Students Looking for a Job in a Tough Market

Lead-in

1. A job vacancy
Many classified advertisements can be found in today’s newspapers and websites. Read the
following advertisement, discuss the following questions.
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(1) What is the job title?

(2) What qualifications are necessary for this kind of job?
(3 ) What are the tasks and responsibilities?

(4 ) Would you like to take this job? Why?

a.
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Reading

10 Tips for College Students Looking for a Job in a Tough Market

There s no magic formula, but there are ways to enhance your odds of getting hired.

Many students are worried about how they’ll finish college, and some students are even more
worried about how they’ll find a job after college——especially given the current employment
situation for recent college graduates. We’ve invited visiting professor Susan Schell to offer
her very best tips on how to approach the current job market. She should know: in addition to
having worked at a major law firm in the tobacco wars of the 1990s and as a lawyer for Wal-Mart,
she taught organizational communication at Purdue and currently directs career services at the
University of Arkansas Law School. Here’s her advice:

When you are actually looking for a job, it is always a “bad” market. Today’s market just
happens to be a little more so, especially if you happen to be an autoworker or a “big law”
associate. But while many people lost their positions during the “Great Recession,” others have
found interesting and rewarding jobs. There is no magic formula for finding a job, but there are
ways to take control of the process and enhance your odds of finding a job. Here are 10 tips for

finding a job in an economic wasteland.

1. Know what it takes. Different fields have different application requirements, and you
need to know what those are for the field you are interested in. Do you need a résumé, a cover
letter, a writing sample, a portfolio, etc.? You also need to know what these materials look like in
your field and which skills and experiences you need to emphasize. A legal résumé is different,
both in form and content, from a management résumé, which is different from a marketing
résumé. Don’t have a clue? Try to arrange an informational interview with a professional in the
field to which you aspire to learn what it takes.

2. Perfect your application materials. Always have your application materials reviewed
by someone who is a better editor than you are. After polishing and massaging your résumé 100
times, you are probably too close to see the nits that need to be picked. Have your materials
reviewed again whenever you make revisions or add updates. Don’t know any good editors? If

you are in school, try your career services office.

3. Activate your network. Tell everyone you know what type of job you are looking for.
There is no sin in looking for employment, so you need to get everyone in your network working
for you. While your hair stylist is not a lawyer or a management consultant, he or she may know
one. Follow up every lead you are given; you never know who knows the person who can get you

+ 3



LTHAFRRREHE

the job you want.

4. Join a professional organization. Most occupations, from restaurant professionals to
engineers, have professional associations. Join one (Many have student rates). Attend meetings,
£0 to seminars, and read the materials. Like an anthropologist, learn the language and customs of
your field, the issues of the day, and identify the key players, so that when you land an interview,
you will “speak the language” like a native.

5. Be patient and persistent. Set aside time every week to check for job postings, to do
research on employers in your field, and to send out a manageable number of applications. It is
probably not realistic. to try to send out 20, letter-perfect, individually tailored applications in a
weekend, so pace yourself. It is better to send five high-quality applications than 20 generic ones.
Treat the job search as a marathon rather than a sprint. When you work on the job search regularly,
rather than in fits and starts, it is easier to stay focused and to control the stress that inevitably
accompanies the job search.

6. Don’t treat an interview as an interrogation. If you are fortunate enough to land an
interview, treat it as an opportunity to establish a professional relationship with the interviewer.
Know the employer, and be prepared to ask intelligent questions. Engage with the interviewer, and
do not be shy in letting the interviewer know how much you know about the employer and how
much you want to work there. Be enthusiastic, not desperate.

7. Practice out loud. Try to anticipate the types of questions you will be asked, and practice
your responses. If you lack experience or feel uncomfortable in interviews, find someone to
do a mock interview with. Like any other skills, communication skills get better with practice.
And though you may think you have a perfect answer in your head, you won’t know it until you
actually articulate it. In an interview, there is the answer you plan to give, the one you do give, and
the one you wished you’d given. With practice, those three answers come together.

8. Be “on” from the start. In this age of security cameras, you may be recorded from the
moment you hit the employer’s parking lot. Act as if the employer is watching you from the
outset. Dress the part. Be friendly and respectful to everyone you meet. Stay focused. Even if you
are left cooling your heels in the reception area, do not be tempted to check your phone. If you
cannot resist the temptation, leave your phone in the car.

9. Make that first impression count. With everyone you meet at the employer, but

especially with the interviewer, you want to make your first impression count. Stand up straight.
Look the interviewer in the eye. Smile, and extend your hand for a firm, but not knuckle-crushing,

04.



Job and Career U n it 1

handshake (Again, these introductory behaviors can be practiced with your friends and family to
polish your behavior and enhance your confidence).

10. Be positive. Stay upbeat throughout the interview. Smile——it will register in your
voice. Do not let the interviewer’s facial expressions or tone of voice throw you off your game.
Do not assume that a particular answer is “wrong” or that you have “blown it.” Stay confident. If
asked about a perceived negative, do not make excuses or provide elaborate explanations. Give it
one sentence, and move on. Remember that there is no “perfect” candidate; just be the best you
can be.

Adapted from “http://www.usnews.com”

Words and Expressions

(1) current ['kar(2)nt] adj. occurring in or belonging to the present time  4HifH)

(2) approach [a'prautf] vt. begin to deal with 4ZbHH

(3 ) associate [a'saufiert; -siert] n. people you are closely connected with, especially at
work [A]EE

(4 ) recession [ri'sef(a)n] n. a slowdown in economic activity over a sustained period of
time iR, AFX

(5) formula ['fo:mjula] n. a course of action or a combination of actions that is certain or
likely to result in a good situation 7%

(6 ) portfolio [pa:t'favliau] n. a set of pieces of creative work collected to be shown to
potential customers or employers ( T2 FEs N BEA ) VEMmIEEE

(7) aspire [a'spaia] vi. have an ambitious plan or a lofty goal AETF

(8) polish ['polif] vi. improve or perfect by pruning or polishing {523, M

(9) anthropologist [,&n@ra'polad3ist] n. a social scientist who specializes in
anthropology AZKZFHK

(10) persistent [pa'sist(a)nt] adj. continues trying to do something, even though it is difficult
or other people are against it 'RFFAMRA, HREH

(11) set aside you set something aside for a special use or purpose, you keep it available
for that use or purpose i, Hih

(12 ) marathon ['mzraf(s)n] n. a race in which people run a distance of 26 miles, which is
about42 km SLhIAATERML

(13 ) sprint [sprint] n. a short, fast running race %8}

(14 ) inevitably [1I'nevitablr; in'evitabli] adv. If something will inevitably happen, it is certain
to happen and cannot be prevented or avoided W 48R &/

(15) interrogation [in tera'ge1f(a)n] n. formal systematic questioning & [f]

(16 ) desperate ['desp(a)rat] adj. arising from or marked by despair or loss of hope Z&22f]

(17 ) anticipate [@n tisipert] vt. If you anticipate a question, request, or need, you do what is
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necessary or required before the question, request, or need occurs. T ScHES

(18) articulate [a:'tikjulert] v. When you articulate your ideas or feelings, you express them
clearly in words. YEZEHIF AR

(19) tempt [tem(p)t] vt. Something that tempts you attracts you and makes you want it, even
though it may be wrong or harmful. 35|, k3|

(20 ) upbeat ['apbi:t] adj. confident and optimistic KWK, [[] K

(21) elaborate [r'leb(s)rat] adj. developed or executed with care and in minute detail &%
8, R ‘

Exercises

1. Answer the following questions.

(1) Who is Susan Schell?

(2) Can people find jobs in the “Great Recession”?

(3) How many tips are offered in the passage? What are they?

(4) What does “Know what it takes” mean?

(5) Why do you have to activate your network?

(6) What benefits you can gain from joining professional organizations?
(7) What roles do mock interviews play in job hunting?

( 8 ) How can you make great first impressions on interviewers?

2. Fill in the blanks with the words given below. Change the form where

necessary.
upbeat desperate anticipate formula
approach current associate polish
aspire tempt inevitably persistent
(1) We also to offer the INTIX solution through the SWIFT Cloud, to the
SWIFT community.

(2 ) Inflation rates would probably increase and they would

price of gold.

(3) Friends and

sounds like a cook.

(4) Don’t let credit

can be Lynne instead of Debbie because the latter name

you to buy something you can’t afford.

(5) We always regard him as a friend, but he showed his colors in the

gency.
(6)

(7) The Bank has
(8) What Jeff did was to
(9) Like any conflict, this one has its

the issue in a practical way.

my next question.
refugees and its frustrated negotiators.

up your writing skills on a one-week professional course.

drive up the
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(10) Keep it by talking about what you like rather than what you dislike.

3. Translate the following sentences into Chinese.

(1) There is no magic formula for finding a job, but there are ways to take control of the
process and enhance your odds of finding a job.

(2) Try to arrange an informational interview with a professional in the field to which you
aspire to learn what it takes.

(3) Follow up every lead you are given; you never know who knows the person who can get
you the job you want.

(4) When you work on the job search regularly, rather than in fits and starts, it is easier to
stay focused and to control the stress that inevitably accompanies the job search.

(5) Stay upbeat throughout the interview. Smile—it will register in your voice. Do not let

the interviewer’s facial expressions or tone of voice throw you off your game.

4. Translate the following paragraph into English.

BEMARESFEESRPER, AAERRTRY, AARY, HEXRRENEE
TR, FRREMAPEA —ENET, HWIMRMRE2RMNEmER, sFhREE,
{B R AAERRE, REBERT . ERE—MEREENIR, RPN+
BREIRFPrE, REBERAE, FACSERRPERNEK, BIARBIRI. MiZERREE
FEBUTER T, AREFFINME, HORERAA M.

Part Two Extensive Reading

‘I

e ——am ——— — — —

How Being In A Band Taught Me To Be A Better Web Designer

Recently, I was having a discussion with some web design students about the variety of skills
a successful web professional must have——skills that go far beyond HTML, CSS, JavaScript
and the other technical demands of the profession. During this conversation, one of the students
asked me where I learned these skills. My response was not one the class expected.

“By playing in a band ” was my answer.

Now, I am not suggesting that all web designers should run out and join a rock and roll band
(although there is a glaring shortage of songs about the CSS box model). I do know, however,
that many of the skills I honed while playing in a band have contributed to my success as a web
designer——as much as, if not more than, my ability to write clean code or design an attractive
web page. In this article, I’ll describe how being in a band taught me to be a better web designer.

Speaking To An Audience
As a professional web designer, you are going to be required to speak in front of people. This

« 7.
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includes clients and colleagues to whom you will need to present design concepts and explain your
reasoning for the decisions you made in those concepts. If you’re afraid to speak in public, which
many people are terrified of, then this is going to significantly limit your ability to communicate
effectively in your job.

Being the frontman for a rock band, I had plenty of chances to speak to audiences. Many
times I had to improvise and think on my feet if something went wrong on stage. This was perfect
practice for presenting in front of clients and handling unexpected questions.

Being able to communicate clearly and confidently is one of the primary skills I look for
when hiring web designers for my team. It’s also one of the skills ignored by many new web
designers who are more focused on the technical aspects of the job.

Short of becoming a frontman or woman in a band, how can you sharpen your presentation
skills? Many colleges and universities have classes in public speaking that you can enroll in, even
if you are not a full-time student at the school. You can also seek out industry meet-ups that allow
you to get some experience presenting in front of your peers, or you can join an organization like
Toastmasters International, whose mission is to help create more confident public speakers.

Meeting The Fans
Throughout my career, my most consistent source for new customers has been referrals from

existing clients. When I speak to those new clients, the number one reason for the referral has
nothing to do with my grasp of responsive web design or some other piece of knowledge I possess

it is because I was enjoyable to work with and be around. This is something that also helped

my band back when we were active.

My band was not the greatest in the world far from it, in fact. Still, we had a dedicated
following who came to all our shows, in some cases traveling significant distances to do so. Those
fans made the trip to see us because we tried to make our shows fun and enjoyable by always
being personable with them. We genuinely appreciated the support of our fans, and that was
obvious in how we treated them.

Your clients are awesome. They keep you in business. By showing them your appreciation
and by making sure that you do great work for them, while also making the process of engaging
with you for that work enjoyable, you do your part to build long-term client relationships that will

help fuel your future success.

Tailoring Your Set To Your Audience

Whether you are rocking out onstage or presenting to clients in a conference room, you want
to make an early connection with your audience. When my band would play shows, we would
adjust our set list to the audience we were playing for. If a crowd was unfamiliar with our music,
we would make sure to play a recognizable cover song early in that set to give the audience
something they were familiar with right away. I now do the same thing in client presentations.

Before I meet with a client, I try to first schedule a call to ask some questions and get some
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insight into what I am walking into. You’d be amazed at the kind of inside information you can
find out on these calls, including what is most important to that company. I can then use that
information to tailor my presentation to address those important topics early on and make that all-
important connection.

Different set lists for different shows is something every band uses. Similarly, learning how
to prepare different presentations and approaches for different clients will allow you to hit the

right notes in those conversations.

Time For Practice

My time playing in the band coincided with the early years of my career as a web designer.
By default, I became my band’s webmaster and was responsible for designing, developing and
also maintaining the various versions of the band’s site over the years. The practice I got doing
this allowed me to try new things and experiment in ways that I was unable to with my client
work at the time. Those experiments and practice taught me so much, helping me to grow as a
web designer and eventually bring new skills back to the office and into my client work.

Even if you are a seasoned web professional, side projects and work outside of your normal
client responsibilities can play an important role in your career. Look at Dan Cederholm and what
he helped to create with Dribbble or Elliot Jay Stocks and his Faces 9 publication. Side projects
can not only give you a reprieve from your normal work, but in some cases those projects can
become so fulfilling and successful, that they can become your normal work!

Even if a side project does not become a smashing success for you, the ability to challenge
yourself in ways that would be inappropriate for paid client work is undeniably beneficial to you,
regardless of what stage you are at in your web design career.

Making Friends In Other Bands

Many of the shows our band played, especially early on, were through friendships we had
with people in other bands. Those bands would add us to the bill, giving us a chance to get some
experience on stage and begin to build our own following of fans. In web design, this equates to
the benefit of befriending other web designers and agencies.

If you work as a freelance web designer, making friends with other agencies can be a great
source of work for you as those agencies may sometimes need to bring in extra help to handle
certain projects.

Agency-to-agency relationships can also be greatly beneficial to all involved. Web design is
an incredibly multifaceted profession, and there may be certain aspects of the job that your agency
does not excel at. By partnering with other companies whose strengths complement your own,
you can provide a more complete set of solutions to your clients and take on projects that you may

otherwise have had to turn down.

Team Effort
Success in web design is often a group effort. While there are certainly lone designers who
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do the work all on their own ( just like there are solo artists who play every instrument on their
albums), learning to work with a team is a critical skill for many web professionals.

Working well with others is not always easy. In a band, each member will have different
opinions as to how a song should go, but if you do not work together and find ways to integrate
those different points of view, then there can be no harmony. The same holds true in a web design
setting. Designers, developers, content writers, project managers, and other team members must

all work together towards a common goal: to create an amazing website.

In Summary

My time playing in a band is something I will always remember, in part because my
experiences from that time helped me learn skills critical to my success as web designer today,
including:

» The ability to speak clearly and confidently in public.

» A lesson in how being enjoyable to be around makes people want to be around you (this

works for both rock band fans and web design clients).

» The importance of tailoring your set list (or your presentation) to make an early

connection with your audience.

»  How side projects, and the chance to practice and experiment outside of your normal

client work, can help you grow as a web professional.

» How making friends with other web designers and agencies can help you get better work,

in the same way that making friends with other bands can help you land better gigs.

» That success is a team effort, and to truly make great music (or websites) together, you

need to learn to play as a group and not as a solo act.

Adapted from “www.smashingmagazine.com”

Words and Expressions

(1) glaring ['glearin] adj. If you describe something bad as glaring, you are emphasizing that
it is very obvious and easily seen or noticed. ZARA), R

(2) hone [haun] vt. If you hone something, for example a skill, technique, idea, or product,
you carefully develop it over a long period of time so that it is exactly right for your purpose. B5H;

(3) terrified ['terifaid] adj. thrown into a state of intense fear or desperation JERE|RMEH],
SRR AY

(4) improvise ['impravaiz] vi. When performers improvise, they invent music or words as
they play, sing, or speak. B %iEZ, BIfEHEL

(5) think on sb’s feet can react quickly BEHLL AL

(6 ) referral [rr'f3:r(3)l] n. a recommendation to consult the (professional) person referred
to 4, #HE

(7 ) responsive [ri'sponsiv] adj. If someone or something is responsive, they react quickly

<10 -



Job and Career U n it 1

and favourably. AR 52 N7 Y

(8) dedicated ['dedikertid] adj. You use dedicated to describe someone who enjoys a
particular activity very much and spends a lot of time doing it. & i), EEK

(9) personable ['p3:s(a)nab(a)l] adj. (of persons) pleasant in appearance and personality x|
BERFRY, SHKA

(10) awesome ['2:s(9)m] adj. If you describe someone or something as awesome, you are
emphasizing that you think that they are very impressive or extraordinary. #% T #J

(11) hit the right note  get to the point YJHE 5

(12) coincide [ kovin'said] vi. If the ideas or interests of two or more people coincide, they
are the same. (WA ELGHE ) —3

(113) by default If something happens by default, it happens only because something else
which might have prevented it or changed it has not happened. ERIANIHFHM T

(14 ) seasoned ['si:znd] adj. You can use seasoned to describe a person who has a lot of
experience of something. 2L+ EF

(15) reprieve [r'pri:v] n. A reprieve is a delay before a very unpleasant or difficult situation
which may or may not take place. #%%

(16) undeniably [ andi'naiabli] adv. to an undeniable degree or in an undeniable
manner A EIAML; B TCEEMD

(17) befriend [br'frend] vt. If you befriend someone, especially someone who is lonely or
far from home, you make friends with them. Fl----- 32K, AIFXHF

(18 ) freelance ['fri:la:ns] adj. Someone who does freelance work or who is, for example,
a freelance journalist or photographer is not employed by one organization, but is paid for each
piece of work they do by the organization they do it for. F FEVAY

(19 ) multifaceted [maltr'fesitid] adj. Multifaceted means having a variety of different and
important features or elements. £ A, A5 TR

(20) hold true &, AR

Exercise

1. Read the following statements and decide which are true and which are false.

(1) To become a successful web designer, mastery of certain skills related to Java
suffices is important.

____(2) The author believes that being in a band helps him become a better web designer.

____(3) As a professional web designer, you should have the courage to speak in front of
crowds of people.

____(4) The primary reason for customers’ referrals is knowledge possessed by the author.

____(5) You should have a consistently and carefully prepared presentation for different
clients.
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