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Wik
Introduction to Design

A7k 20

® . Objectives

S

i e e |

To understand the relationship between designs and our life

To become familiar with some definitions of design and to think about what a design is §
To understand the relationship between a design and its related disciplines

To understand the attributes of a design

S A -

To learn about the design hierarchy of needs

e S

5: Designs in Our Life (P2)
I.: What Is Design? (P3)
L.: Attributes of a Design (P3)

S: Design and Design Engineering (P4)

I2: Art and Design: What’s the Big Difference? (PS5)
i: The Design Hierarchy of Needs (P7)

Wi Introduction to a Design (P9)



g gl Starter— Designs in Our Life

A. Designs are everywhere in our life. Look at the following pictures and choose
the proper design purpose to complete the sentences.

a. for promotion artistically
b. for entertainment
. to live in comfortably

c
d. for communication easily

e. to dress comfortably and fashionably

f. to transport quickly and comfortably

&l

1. The building is designed 2. The car is designed

3. Clothes are designed 4. The poster is designed

5. The digital game is designed 6. The mobile phone is designed

B. Based on your design area, talk about the relationship between design and life.



Uit 1

Q_@ What Is Design?

Listen to an interview with Charles Eames and fill in the blanks.

Host: Mr. Eames, thank you for participating in this interview. Can you start by telling us

what your definition of “design™ is?

Mr. Eames:  Well, in my opinion, design is a plan for (1) _ to best accomplish a
particular purpose.
Host: Is design an (2) ?
Mr. Eames:  The design is an expression of the purpose. If it is good enough, it may later be
judged as art. !
Host: And do you think it is a method of (3) ? l
Mr. Eames:  No — itis a method of (4) "
Host: Is design a creation of an (5) ~or a creation of a group?
Mr. Eames:  Often a creation of a group. I
Host: What do you think about the opinion that the computer can substitute for the designer? ;
Mr. Eames:  Probably, in some special cases, but usually the computerisan (6) ~ the ‘
designer. ;
Host: Thank you very much! |
\

Mr. Eames:  You're welcome!

MAttributes of a Design |

Listen to the passage and take notes about the attributes of a design.

Notes
|

Attributes of a design
First:

Second:

Third:

Fourth:




T English for Art and Design
|

g E Design and Design Engineering

Work with your partners to complete the conversation with the sentences given

below and role-play it.

1. Design is an applied art and focuses on the relationship between people and things
But what’s the link between them?
Could you give me some help?

So it’s necessary for designers to know the basics of design engineering.

g b B

I’'m confused by the relationship between design and engineering.

=
- _Professor: ; Briefly, they are different, but closely related.

b Tom: What’s the difference between them?
——

Professor: ~/ - ~, whereas design engineering focuses on transforming
ideas and concepts into a product and making it work.

Tom: Oh, I see.
M - B

Professor:

~It’s obvious that a design can not be realized without design engineering. A

successful design should be ready for manufacturing.

Exactly.
Tom: Thank you very much, Professor Smith.

You’'re welcome.




Qﬁ Art and Design: What's the Big Difference?

Read the following passage and do the exercises.

Art and design are words which are often used interchangeably, but they are different: they
have different purposes, they are judged by different criteria, and they have different audiences.

Purposes

Design and art have totally different purposes, although they may look similar. Art is the result
of inspiration. Artists create art just because they see beauty in it and want to express themselves,
whereas the motivation for a designer is only to achieve a special goal through his design. For
example, a person wanting to sell a product will be motivated to design a sales letter in order to
solicit a sale. Design is utilitarian in a way that art is not.

Making judgments

Art is judged in terms of beauty and truth. Art evokes a sense of beauty and awe in the viewer,
and can cause different reactions in different people; a critique of art depends on the varying taste
of the viewers. Design is simply considered good or bad depending on the result it achieves. If it
doesn’t get the job done, the design is considered not good, or worse, not successful.

So what differentiates a good artist and a good designer? We say that a good artist is talented,
whereas a good designer is skilled in what he does. A person can either be talented to be an artist
or not, whereas a person can develop skills to become a good designer.

The audiences

The audiences for art and design expect different things. The audience for art wants to look
at the artwork or listen to the composition — perhaps to contemplate and reflect, perhaps to
be transported by the power of the aesthetic experience or the scene portrayed — whereas, for

example, a design’s audience wants to use the design to meet his practical needs. Design may

Un!
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| Art and Design
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indeed arrest the attention and engage the emotions of a viewer, but at some point, practical
success is the hallmark of design.

Design graces our lives with the aesthetic presentation of useful and beneficial things, and art
graces us with representations of things to ponder and perceive. Art and design are closely related

but nonetheless separate. It is a good thing to keep them straight.

A. Find the differences between design and art according to the passage.

Design Art

Purposes

Making judgments

The audiences

B. Translate the following paragraph of the passage into Chinese.
' So what differentiates a good artist and a good designer? We say that a good artist is talented,
l . . .
j whereas a good designer is skilled in what he does. A person can either be talented to be an artist
|
7

or not, whereas a person can develop skills to become a good designer.
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{6) The Design Hierarchy of Needs

Read the following passage and do the exercises.

Functionality

A design must be able to function before anything else. An MP3 player needs to be able to
play, pause, rewind, and fast-forward MP3 and other digital audio files in order to be considered an
MP3 player. If it can’t perform these functions, then the design has failed.

Designs that meet only basic functionality needs are considered to be of
little value. A design is expected to meet basic functionality needs; doing so
isn’t considered anything special.

Reliability

Once your design has met functional needs, it can move up to the next

¢ »  level in the design hierarchy: reliability. Your design should now offer stable
and consistent performance. It not only works, but works again and again.

If your MP3 player sometimes plays and sometimes doesn’t, then it has failed to meet reliability
needs.

Designs that meet only reliability needs are perceived to be of low value. Again, we expect
the products that we buy to work and to work consistently.

Usability

How easily can users accomplish basic tasks? Can the person with the MP3 player easily
figure out how to turn it on and off? What about how to play, stop, pause and select a song? These
are usability needs. Your design now works consistently. The question is, can people figure out
how to use it?

Usable designs are perceived to be of moderate value. We do have some basic expectations of
usability, but we recognize that many things don’t quite work as we expect or would like.

Proficiency

Does your design empower people to do more and to do better? Does the MP3 player allow
you to build playlists and easily search through songs? Does it provide an easy mechanism for
downloading songs from the Internet and transferring them to and from other devices? These are
proficiency needs.

Designs regarded as proficient are perceived to function at a high level. A design that allows
people to do things not previously possible and to expand on basic functionality is considered to be

great.



Creativity )

Once all of the lower-level needs have been met, your design can move on to creative needs.
With these met, your design can now interact with people in innovative ways. The design can
explore and create things that expand on the product itself.

Your MP3 player might allow custom skins or allow you to combine parts of songs to create
new music. Your MP3 player might be the most beautiful one on the market.

Designs that meet creative needs are perceived to be of the highest level. They generate a
loyal fan base. If you're confounded by Apple’s success, wonder no longer. It satisfies creative

design needs.

A. Match the needs of design with the detailed description.

1. Functionality a. aesthetic, innovative interactions;
design perceived to be of highest level
2. Reliability b. design is forgiving, easy to use;
design perceived to be of moderate value

3. Usability c. stable and consistent performances;

design perceived to be of low value

4. Proficiency d. design works, meets basic functional needs;
design perceived to have little value
5. Creativity e. empower people to do more and better;

design perceived to be of high level

B. Take an MP3 player as an example to explain the five design hierarchies of

needs in detail.

Functionality:
Reliability:
Usability:

Proficiency:

Creativity:
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l &) Introduction to a Design

Write a shor

t passage to introduce a design according to the information given below.

Product “Juicy Salif” lemon squeezer

Designed by Philippe Starck in 1990

Client Italian kitchenware company Alessi

Form inspired by squid, looks like an alien

Material cast and polished aluminum

Comment innovative, futuristic, and relatively functional, a classic of postmodern
product design of the 1990s

Achievement became a bestselling item for Alessi, served as a status symbol, welcomed

by young, middle-class professionals

—




English for Art and Design

\O

Read the following passage and choose the best answer to each question.

"
|
|
|
|

Further Reading

1. Why can designers help companies innovate while mitigating risk? ()
A. Because they can create products which are ahead of their time.

B. Because they can innovate in a way that addresses the goals of the company and the desires

; of consumers.
| C. Because they can synthesize functionality and aesthetics in design.
; D. Because they know how to make products perform as promised.
f 2. Which is not true according to the passage? ()
‘ A. Consumers often select the product in which they can see a little bit of themselves (or who
| they would like to be).
B. Many of the world’s top brands are also design leaders.
C. Marketing and promotions can boost a poor concept as well as a good one.
D. Design is fundamental for creating an image and experience of exclusivity.
3. We can generate revenue and sustainable growth for business by incorporating design, because
)

A. designers can help companies connect and establish a dialogue with consumers

B. design has an important role in some business challenges (such as sustainability)

C. great designers, like visionary business leaders, can create value by exploring without

limitation the psyche and psychology of consumers

i D. all of the above

The Role of Design in Business

The frequent question asked of design is of its value to business. The query itself makes little
sense. Quite simply, the role of designers has always been to translate and communicate the value
| of a business idea to consumers. The best designers can do far more — they can help companies
connect and establish a dialogue with consumers, thus enabling firms to innovate more efficiently.
§ The challenge for most corporations today is about how to innovate while mitigating (J#4+; 2%
J H1) risk. For consumers, choices are made by balancing the need for evolution with the force of habit.
| Designers are trained to understand how people think and how to make things. For this reason, there are

four basic areas in which design has an important role to play in value creation.



Us

Understanding the Consumer

Entrepreneurs ({5l 4() and large companies alike invest heavily in understanding their
consumers. Consumers themselves often give detailed suggestions about how to improve various
offerings. Still, most products that perform as promised are rejected in the marketplace. So
designers must not only synthesize (%5{7) functionality and aesthetics, they must understand a
consumer’s thought process and emotions in order to motivate behavior change.

Risk Mitigation

How many times have companies pronounced that an innovation failed because it was “ahead
of its time™? How often does corporate risk aversion (i+fJK; PE) result in lackluster (GG I
7% 1)) offerings that are ultimately taken off the market? Design is a process of synthesizing insights into
a tangible offering in a way that addresses the goals of the company and the desires of consumers. Many
of the firms that can perform at this level were early in bringing design into their cultures.

Boosting ({L1JF; %i%) Marketing and Branding

Take a look at any list of the top global brands; it’s no accident that many of the world’s top
brands are also design leaders. Design is a fundamental part of creating an image and experience
of luxury, exclusivity (Filfl; Fk5PE), and tribal (%57 (1)) belonging. And yet the consumers
who purchase these items often select them because they see a little bit of themselves (or who they
would like to be) on the shelf. That’s great design. The 80% of new products that fail each year
show that marketing and promotions can boost the impact of a good concept, but they can rarely
compensate (75 £bh; £M2) for a poor one.

Sustainability (1] £540:1F)

Design will also be a fundamental (JEAC[1]; i A []) part of one of the next great challenges
to touch every industry. How can the need to consume be balanced with the need to be good

pit
E

stewards (7 2 01 ; 59 %) of the planet? How can brands retain their image and deliver a superior
experience while reducing parts, waste, and carbon footprint? These are business challenges where
design has an important role. If the solutions are not aspirational (£7 {41 [1]) and adopted by large
numbers, the potential benefit to the planet is limited.

To say that design is an important part of business success does not mean that all corporate
efforts to incorporate design represent money well spent. But that’s true of all business functions.
The debate about the value of design is healthy and signals a need for more frequent and thoughtful
dialogue. In our view, there is far more in common between design and business than may be
readily apparent (W] 5 (¥); %506 0] W.(1)). Great designers, like visionary (f7HEYGF); 4 W
f¥]) business leaders, can create value by exploring without limitation the psyche (22 2]; 3R ;
Fi#i) and psychology («CrF4¥ 5'() of consumers. By so doing, we generate revenue (Ji2i) and

sustainable growth for business.
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