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Chapter One Overview of Cross-Border E-Commerce

F—E BREETRERSER

Part A Text
A Brief Introduction to Cross-Border E-Commerce

Cross-border e-commerce is developed based on the network. The network space is a new
space, relatively speaking, to the physical space, and is a virtual reality of net address and password.
Cyberspace’s unique values and behavior patterns profoundly affect cross-border e-commerce,
making it different from the traditional way of trade and showing its own characteristics.
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Cross-border e-commerce is a new-type mode of trade. It is to digitalize and electronize the
exhibition, negotiation and conclusion of a business of the traditional trade by Chinese production
and trade enterprises through e-commerce, means to finally realizing the import and export of
products. At the same time, it is also an effective way to broaden overseas marketing channel,
promote China’s brand competitiveness and realize the transformation and upgrading of China’s
foreign trade.
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Section One Features of Cross-Border E-Commerce ( BS80S )

1. Global Forum

Network is a medium body with no boundary, sharing the characteristics of globalization and
decentralization. Cross-border e-commerce, attached to the network, also has the characteristics of
the globalization and decentralization. E-commerce, compared with the traditional way of trade,
boasts its important feature: a borderless trade, losing the geographical factors brought by the
traditional exchanges. Internet users do convey products, especially high value-added products, and
services to the market without crossing borders. The positive effect brought by features of network is
the greatest sharing degree of information, whilst its negative impact is that the users confront risks
due to different cultural, political and legal factors. Anyone, who has a certain technical means, can
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make information into the network, connecting with each other, at any time and in any place.
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2. Intangibility

The development of the network promotes the transmission of digital products and services.
And digital transmission is done through different types of media, such as data, voices and images in
the global focus of the network environment. Since the media in the network are in the form of
computer data code, they are invisible. Digital products and services on the basis of the
characteristics of digital transmission activities also have feature of intangibility, although traditional
trade in kind is given priority to the physical objects, in the electronic commerce, intangible products
can replace physical objects.
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3. Anonymity

Due to the decentralization of cross-border e-commerce and global features, it is difficult to
identify the e-commerce user’s identity and its geographical location. Online transactions of
consumers often do not show their real identities and their geographical location, but the important
thing is that this doesn’t affect trade. Network anonymity also allows consumers to do so. In the
virtual society, the convenience of concealing the identity quickly leads to asymmetric freedom and
responsibility. People here can enjoy the greatest freedom, but only bear the smallest responsibility,
or even simply evade responsibility.
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4. Real-time

For network, the transmission speed is irrelevant to geographical distance. Information
communication means of traditional trade, such as letter, telegraph, fax, etc., are with a length in
different time between the sending and receiving of information. With regard to the information
exchange in the e-commerce, regardless of the actual distance of time and space, one party sends a
message to the other party who receives that information almost at the same time, just like talking
face to face in life. Some digital products (such as audio and video products, software, etc.), can also

get instant settlement, ordering, payment, delivery done in a flash.
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5. Paperlessness

Electronic commerce mainly takes the way of the paperless operation, which serves as the main
characteristic of trade in the form of electronic commerce. In e-commerce, electronic computer
communication records files instead of a series of paper trading. Users send or receive electronic
information. Now that the electronic information exists in the form of bits and transmission, the
whole process is realized by the paperless information. Paperlessness brings positive effects in terms
of making information transferred without the limitation of paper. However, many specifications of
the traditional law are with the standard “paper trades” as the starting point, therefore, paperlessness

brings chaos in the law, to a certain extent.
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Section Two Features of China’s Cross-Border E-Commerce Development ( 3

EEREFESAENIE)

Currently, China’s cross-border e-commerce is developing rapidly with outstanding features.
Firstly, new business subjects spring up. According to incomplete statistics, the number of
platform enterprises has been over 5 000, and the number of foreign trade enterprises that conduct
cross-border e-commerce through kinds of platforms has been over 0.2 million. Secondly, the trade
scale is expanding rapidly. It is estimated that in 2012, the turnover of the nationwide cross-border
e-commerce was beyond USD 200 billion including over USD 15 billion of export of retails in
cross-border e-commerce, which goes up by over 30% year-on-year, far beyond the growth rate of
general trade in the same period. The momentum is expected to remain in 2013 with huge
development potentials. Thirdly, the threshold for small and medium-sized enterprises conducting
cross-border trade lowers. Small and medium-sized enterprises have established the international
marketing channel through which they could directly connect with foreign buyers, reduce trade cost
and shorten operation period. It is estimated that among the newly registered business entities on
cross-border e-commerce platforms every year, the number of small and medium-sized enterprises
and self-employed businessmen has taken up more than 90%. Fourthly, emerging markets have
become the highlights. Turnover with emerging markets such as Brazil, Russia and India has soared,
making important contributions to the rapid development of domestic cross-border e-commerce
retail and export platforms. Fifthly, import size is small, but export one develops to the contrary.
Import goods are mainly food such as milk powder, and luxuries like cosmetics with a small scale;
export goods are mainly such goods for everyday consumption as cloths, accessories, small
household appliances, and digital products with a large scale and a yearly fast growth rate.

n0, REEEE ﬂl?‘ﬁ%ﬁ@l_ , FHIERE. —2HNEE R RKEHN. EATE
giit, FaEakeE 5000 %, %W@L%ﬁﬂﬁmﬂ]ﬁ%ﬁ%?ﬁ%ﬂ%ﬂ‘]%?ﬂﬁﬂﬁﬁﬁh
20 ik R GIMBOREY K. FEIE, 2012 EAEEEEH TRSZ S FCET 2 000 12
Foo, HPEEE TR SEEHE R 150 2550, B EENKEET 30%, @ T FEPRE
— A S KT . 2013 ARG AR, KEEHE R =B/l N EiEE
R G T TR PR . mh /Nl 7 B 1 o) (B AR SE K [ B B R TE, DARR(RRE B A, 4
BERM. WEE, HilSSEesBEd rms ra L es 2k, Ak ATME
BB R 90%EA Fo PRI TE A B, RE WA SN IH R 5EK
MEde T, AN AZEE GRS EEL D7 Gk il EEvEk. TR S,
ORI R . 3 s b B R R S, At S AR R S Ik TR Nt DR R
BAKERREE . s NSRS A R o, AR, AR AR



