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Suggested Time Arrangements

7l;e1l'i0(-i> '(')ne Part 1: 10 Minutes
(45 Minutes) Lead-in
Part 2: 20 Minutes
Communication Skills
Part 3: 15 Minutes
Input & Output
Period Two Part 3: 15 Minutes
(45 Minutes) Input & Output
Part 4: 15 Minutes
Follow-up Activities
Part 5: 10 Minutes
Entertainment
Review Checklist 5 Minutes
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Keys to the Exercises
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ﬂ L ead-in

To what extent is the Internet part of your life?

Teaching Tips
@  Teachers are expected to make the students open their minds to

thmkawa how close we are to the Internet. Teachers may razs‘e —
some examples of usmg the Intemet and then ﬁmsh the warm«up [

exerc:ses

Directions

Listen to the following news and answer the following questions.
Tapescript:
Amazon.com
In 1995, a small company began selling books from its headquarters in the wesfem cities of
Seattle and Washington. It was an unusual company. It did not have a store you could visit. The
only way you c'ould buy a book from the company was to use a computer linked with the
Internet. The name of the company was Amazon.com. It was one of the first businesses that

offered products or sales using the Internet.

Keys:
1.  What was the name of this company?
Amazon Company.
2. When did the small company begin selling books?
In 1995.
3.  What was the only way to buy a book from this company?

The only way to buy a book from this company was online.
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Teaching

Directions :

Watch a video clip about the history of the Internet, and then choose the best answer to each
question.
Video 'D'anscript:

The Internet in the Year 2009
We send emails, make calls over the Internet and discuss topics we take interested in. Even

our banking is going virtual, but what we take for granted today was only a vague idea 50 years
‘ago. In order to understand how we got this far, let’s go back to 1957 when everything began.

Keys:
1. ~B
2. A
- S
ity

Directions

What are the most important roles of the Internet in our daily life? Rank the following ideas

in order of preference and discuss your opinions with your partner.

Teaching Tips

Unit 1 The Internet 003



Directions
Sometimes we need to give hope or support to someone. How to encourage people? Study

the following expressions.

Teaching Tips

Task1 Listening

Directions

Listen to the conversation and fill in the blanks.

Tapescript:

A: Hey, Dee, what’s up? You look very upset.

B: Oh,I...Ijustfeel ... Weli, not very well. )

A: What happened? '

B: Lucy, I am worrying about my paper just handed in this morning. I know I will fail it.
A: Don’t worry. You are so brilliant and you are a hard-working student. You will make it.
B: Ihope so. Thank you, Lucy!
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Task 2 Viewing

Directions

" Watch the film clips and then pick out three sentences for the encouragement.

Video Transcript:

Gina: Ugh, Joey, they called you in. You should just audition for the dad.

~Joey: ButI don’t know if I can pull it off. I have all these heavy scenes with my kids in the

" show. I don’t know how to do that, 'j ‘

Gina: Look, I know this isn’t the kind of role you’re used to doing, but you can’t just give up
because you’re afraid to fail, and I don’t think you’re gonna fail.

Joey: Really?

Gina: Oh, I hgte doing this stuff to your face. Are you gonna make me compliment you?

Joey: Ineed it.

Gina: Turn around. Joey.

Keys:
You can’t just give up because you’ re afraid to fail. / I don’t think you’re gonna fail. / Are

you gonna make me compliment you?

Task 3 Speaking
Directions

Suppose you are Lily, you want to get a job in a company. But you have no confidence. Now,
please talk about it with your friend Katie. You need to include the following information.

Unit 1 The Internet 005



—E Input & Qutput

Tapescript:

Lisa:  David, can you tell me some advantages of the Internet?

David: Well, there are quiet a lot. Er, er...Like if you shop online, you will have more
opportunities at any time of the day, and any day of the week. There are a-lot of Internet
marketing methods which you can use that are virtually no-cost or at a very low cost
when compared to offline marketing methods. For example, e- mail marketing is so
much cheaper than sending promotional mails by post, and so on.

Lisa:  You are quite right. Have you ever thought of the disadvantages of the Internet?

David: Of course, everything has double sides. While a large number of people do surf the net
and shop online, there are still a vast number of potential customers that do not use the
Internet. Also, some people still do not trust online shopping and prefer to buy things
from physical stores. This is why businesses cannot altogether ignore advertising
methods that are done offline. Many people are hesitant about online transactions
because of the question of security. Some people don’ t want to use their credit cards
online because of the risk of credit card fraud and identity theft. Thus, instead of
purchasing your products or availing of your services, people may choose not to do

business with you online.

Task 1 Listening for Information
Directions
Listen to the conversation once and decide whether the following statements are true(T) or

false (F).
Keys:

1.  (F) You will have less opportunities at any time of the day, and any day of the week if you
shop online.

2. (T) Some people still do not trust online shopping and prefer to buy things from physical
stores.

3. (T) Many people are hesitant about online transactions because of the question of security.t
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Task 2 Listening for Details
Directions

Listen again and finish the sentences taken from the dialogue.

Keys:

1. If you shop online, you will have more opportunities at any time of the day and any day of
the week. :

2. Véo'me people don’t want to use theﬁ credit cards online because of the risk of credit card
fraud and identity theft.-

3. Thus, instead of purchasing your products or availing of your services, people may choose

not to do business with you online.

Task 3 Oral Practice
Directions

Work in groups and fill in the following questionnaire. Then report your results to the whole
class.

Teaching Tips

Video Transcript:
The State of the Internet

In 1995, we have 45.1 million users. In 2000, we have 420 million users. In 2005, we have
1.08 billion users. In September 2009, Internet users worldwide are over 1.73 billion. In Asia,
there are 738,257,230 users as so on, Europe 418,029,796, Africa 67,371,700, Oceania/Australia
20,970,490, Latin America/Caribbean 179,031,479, North America 252,908,000. The number of
emails sent on the Internet in 2009 is 90 trillion. The average number of emails sent per day is
247 billion. The average number of spam emails sent per day is 200 billion. The number of

email users worldwide is 1.4 billion.

Unit 1 The Internet 007



Task 1 Viewing for Information
Directions

Watch the video once and try to answer these questions.

Keys:
1.  What is the video talking about?
The video is talking about the state of the Internet.

2. What is the general state of the Internet?
The number of the Internet users rises up gradually.
3. What is your feeling?

Surprised, astonished or unbelievable.

Task 2 Viewing for Details
Directions
Watch the video again. Then answer the following questions.
Keys:
1. 178
2. 247
3. 200

Task 3 Oral Practice
Directions

King is from Korea. He wants to know something about the state of the Internet using in
China. Work in pairs and make a conversation to talk about the Internet using situation in
China. The following statistics may be helpful.

Teach
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ﬂ Follow-up Activities

Task 1 Listening for Information

Tapescript:

M: How often do you use the Internet?

W: I use it almost every day, but I usuaily only use it to check iny email. I don’t often surf the
Internet. You use the Internet a lot, don’t you?

M: Yes. I use it to find products and components at the lowest price for my company. It can be
frustrating when the connection is poor.

W: So you’re online 8 hours a day.

M: Yes, I like the job though. Sometimes I help other people in the office if they’ re having

trouble online.

Keys:

| RS
2 e
3. A

Task 2 Oril Practice
Directions

Discuss with your classmates the frustrating things you have ever met when you are using

the computer, and then share your ideas with other pairs or with the class.

Teaching Tips

Unit 1 The Internet 009



Tapescript:
Brian Russell, a podcaster says, “Today, I’ m interviewing Marty Kearns. He’ s the executive

” W

director and co-founder of Green Media Toolshed.” “Thanks, for having me on ... it’ s kind of
exciting to have my first podcast interview,” says Marty Kearns. Brian Russell began podcasting
last August. He says it doesn’t take much to get started. “You need a microphone, you need a
device to record your audio, and then you need access to a computer,” says Brian Russell. And
you need an idea. Brian felt traditional media outlets were not talking about topics that interested
him, so he decided to take a crack at broadcasting his own show on the Internet. “And the
constants are my lefty politics, my creative spirit, audio and activism,” says Brian. “If you’re
planning advocacy and you can’ t plan like you did in the ’ 70s and ’ 80s,” says Marty Kearns.
Podcasting began to take off last summer when Adam Curry, best known as a former veejay for
MTYV, the cable music channel, wrote a computer program iPodder that automatically downloads
podcasts to any portable device capable of playing MP3 audio files. The program allows podcast
listeners—Ilike Shea Shackelford—to scan through thousands of Internet podcasts. “Then if I got
to take off I just synch it up with iPod, pop the head phones in and then I’ m out for the day. I
just found this the other night...it was great, I was just listening to all the shows I downloaded
that day, and all of a sudden next thing I know I’ m listening to this guy talking to this women
who runs a coffee shop in his hometown,” says Shea Shackelford. The quality and content of
podcasts vary broadly. “You want to listen to ukulele sonnets someone out there may have that
podcast for you,” says Chris MacDonald. Chris MacDonald is the founder of an independent
music podcast—Indiefeed. “Listen up we expect you to be hearing a lot about Taxi Doll in the
coming months,” says Chris MacDonald. “I’ 1l adjust the levels of the people talking, and then
adjust the levels of the people going out and we’ 1l have wham bam a whole show,” says Brian.
Politicians, companies, and traditional news corporations have begun to show interest in
podcasts, some even have their own, because they see a potential to reach millions. “Every party
I go to, every reception, every whatever I find myself running into several folks, who are just
like, I’ 11 say, ‘blah...blah...blah...I'’ m trying to get into radio,” and they’ re like oh you know
about podcasting,” says Shea Shackelford.
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