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HIRA KX (Kenmei Nagaoka)

A Few Thoughts Regarding the Publication of This Series

I believe that a “design perspective” will become extremely
important for future generations, and indeed peopie of all
generations, to interact with all areas of Japan. By “design
perspective,” I mean an imagination, which discerns what has
substance and will endure, and allows users to easily understand
and enjoy innovations. I feel that now, more than ever, a new
kind of guidebook with a “design perspective” is needed.
Therefore, we will publish a guide to each of Japan’s 47
prefectures. The guidebooks will be composed, researched, and
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edited identically and be similar in volume.

Our Editorial Concept

- Any business or product we recommend will first have been
purchased or used at the researchers’ own expense. That is to say,
the writers have all actually spent the night at the inns, eaten at the
restaurants, and purchased the products they recommend.

- We will not recommend something unless it touches us. The
recommendations will be written sincerely in our own words.

- If something or some service is wonderful, but has problems, we
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- The businesses we recommend will not be affected by our

- We will only pick up things deemed enduring from the “long
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will point out the problems while recommending it.

editorial efforts. Fact checking about these businesses will be

conducted for the publication. message.

Our Selection Criteria
- The business or product is uniquely local.

SIGHTS

TRXE
To know the region

'O

RESTAURANTS
EYM, FHAER
To eat

SHOPS
EXH, BEFY
To buy regional goods

CAFES
EYM, BRINE
To have tea

To have a drink

f

HOTELS
T, 8
To stay

d
=

PEOPLE
TEYM, BRLEA
To meet key persons

-The business or product communicates an important local

- The business or product is operated or produced by local people.

life design” perspective.
We will not enhance photographs by using special lenses. We
will capture things as they are.

- We will maintain a relationship with the places and people we pick up

after the publication of the guidebook in which they are featured.

-The product or services are reasonably priced.
- The business or product is innovatively designed.

Kenmei Nagaoka
Publisher of d design travel
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Daily Life in Gifu Found by “d design travel ”

Tliustrator: Kifumi

What Is Kuri-Kinton Really? When you see kuri-kinton in Tokyo,
it's usually one of the New Year's dishes. It's the taste of home, it's
the taste of the New Year. But in Gifu, kuri-kinton is a different dish.
Fresh chestnuts are made into a paste with sugar and baked in the
oven. Once done, it is made into a chestnut shape. It's a very simple

but elegant refreshment.
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Meiho Ham:The Only Ham in Gifu Meiho Ham is known by
virtually everyone in Gifu, and despite the fact that it's modestly
priced, it is of high quality. It is also versatile and there are many
ways to eat it: you can eat it raw, bake it, broil it, etc. Croquettes sold
at Michi-no-Eki-Meiho in Gujo City use diced Meiho Ham as its
ingredient and GURUMAN VITAL in Tarui-cho uses Meiho Ham in
some of their pastries. Be sure to buy the ham at Gifu Station at the
end of your trip to take home as gifts.
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“Gishin": The 9th Grade Mock Exam Organized by Gifu

Newspaper for the Past Fifty Years

wide exam for ninth-graders published by Gifu Newspaper four times
a year. This is an exam that everyone who goes through entrance
exams for high school must take. However, it's not part of the
newspaper like the sports section of the Sunday newspaper; it's
organized by the newspaper so that students can take them at
school. While we were researching for this issue in Gifu, it
coincided with the exam period — we saw many ninth-graders
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“Gishin” is a prefecture-

What is Ordinary in Gifu: Mino and Hida
Period, Gifu has been divided into two areas — Hida and Mino,
and the distinct temperaments and culture differences still remain
today. Basically, if you were to draw a horizontal line across the
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the season of entrance exams while we were there.

Ever since the Edo

prefecture, the northern part of Gifu is Hida, and the southern part
is Mino. Mino is divided into four subareas —Tono, Chuno, Gifu,
and Seino. Each subarea has its own distinct culture.

studying in libraries, on the trains and in the buses. It was, after all,
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