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Preface

The Environmental Graphic Design (EGD) is developed based on the cross-integration of
multiple disciplines. In recent years, as China’s economic development turned to the experience
economy, due to its role in the urban and architectural environment, it has attracted the attention of
researchers in more design fields, including building design, environmental art, visual communication
design, advertising marketing and interactive design. Researchers in the field of EGD itself conduct
research based on their own expertise and cross—disciplinary perspectives, and tend to focus on
user experience.

Numerous research results have contributed to the continuous development of EGD in more
than 50 years indeed. However, the digital, intelligent and diversified development trend of modern
society has brought unprecedented new changes to environmental graphics. Interactive experience
graphics and digital experience graphics are huge improvements to traditional environment graphics,
and new forms are believed to emerge. This also means that the Experiential Graphic Design (XGD)
we have explored has become a new arena, with countless development opportunities.

China’s EGD is developed from the way-finding and guidance design, it has just reached a
professional understanding in the design industry, and has not yet formed an industrial chain or
industrial scale. There is still a big gap compared to the developed countries such as the United
States. On the one hand, China’s new construction projects account for the majority, repair and
renovation projects are much less, the market has a large demand for way-finding and guidance;
on the other hand, there are very few domestic professional books in this area, social consensus is
insufficient, and relevant associations are less established. In addition, most of the related companies
are evolved from the way-finding design manufacturers and advertising companies, and there are
still not lot professionals in this area. Tongji University, Donghua University, Shanghai Institute of
Visual Arts have just started this aspect of professional courses. In recent years, China’s various
design fields have made great progress, while designers from different disciplines have recognized
the market demand for EGD, and have begun to provide design services in this area. Based on
years of experience in research, teaching, project design and management, we combine nearly
400 outstanding domestic and abroad cases to put the accumulated experience of many years into
the book. We hope to contribute to the vigorous development of the EGD industry and teaching
research.

This book is a record of our understanding of EGD knowledge. It is also a summary of our
experience in many aspects of communication and cooperation with many users, experts,
designers and manufacturers, both domestic and abroad. In the process of participating in various
environmental graphic projects and course teaching, we were inspired and helped by the builders,



cooperative enterprises and school departments. The book is divided into six chapters, which
comprehensively expounds the relevant theories and practical methods of EGD and implementation.
Chapters 1-2 describe the development history and future development trends, and clarify eight
manifestations according to industry consensus. Chapters 3-4 discuss the design methodology and
evaluation of environmental graphics, summarize 11 design methods, and also analyze the three
design elements in detail; Chapters 5-6 introduce the experience graph and design flow.

Compared with similar domestic and abroad works, this book innovatively proposes a “triangular
analysis model” system to improve the target experience, and highlights the interactive experience
graphics and digital experience graphics, so that the theoretical and forward-looking nature of the
book has reached a new height. This book takes the “triangular analysis model” as the main line.
Through the third Chapter, a total of 16 sessions describes in detail the composition and application
of the three design elements of “user, environment and graphics” in the model, and focus on the two
design patterns and design thinking of visual narrative experience. At the same time, the framework
of this system can also be used as the research basis for the logo art, environmental art products
and public facilities under the experience economy.

This book aims to communicate with readers some ways to tell people about the issues that must
be paid attention to during the design process, the issues that are indispensable for the effective
implementation and operation of environmental graphics projects. During the writing, we look for the
excellent projects of various countries, and take the main readers as the teachers and students of
art & design institutes, as well as the practitioners in environmental graphics industry.

At Xujiahui, Shanghai
September, 2018
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WEEFZE1T ( Environmental Gr-
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KXREFMXEREWN, SHBEZR. EH
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BRISIHTHAREZAE ., ERELREED
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-\ ERBG
-\ Interior Design

TA¥

Behavior

ITEEH
Advertisement
Marketing
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Interpretive
Exhibition
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Interaction design
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