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A Few Thoughts Regarding the Publication of This Series

I believe that a “design perspective” will become extremely
important for future generations, and indeed people of all
generations, to interact with all areas of Japan. By “design
perspective,” I mean an imagination, which discerns what has
substance and will endure, and allows users to easily understand
and enjoy innovations. I feel that now, more than ever, a new
kind of guidebook with a “design perspective” is needed.
Therefore, we will publish a guide to each of Japan's 47
prefectures. The guidebooks will be composed, researched, and
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edited identically and be similar in volume.

Our Editorial Concepts

- Any business or product we recommend will first have been
purchased or used at the researchers’ own expense. That is to say,
the writers have all actually spent the night at the inns, eaten at the
restaurants, and purchased the products they recommend.

- We will not recommend something unless it touches us. The
recommendations will be written sincerely and in our own words.

- If something or some service is wonderful, but has problems, we
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will point out the problems while recommending it.

- The businesses we recommend will not be affected by our
editorial efforts. Fact checking about these businesses will be
conducted for the publication.

- We will only pick up things deemed enduring from the “long
life design” perspective.

- We will not enhance photographs by using special lenses. We
will capture things as they are.

- We will maintain a relationship with the places and people we pick up
after the publication of the guidebook in which they are featured.

=it mE,

Our Selection Criteria
-The business or product is uniquely local.
-The business or product communicates an important local

Publisher of o design travel

P
SIGHTS

TREXF i
To know the region

'O

RESTAURANTS
T, FAXR
To eat

SHOPS
ELH, BEEY
To buy regional goods

< 4

CAFES
EL, BRINE
To have tea

To have a drink

f

HOTELS
ELH, L8
To stay

d
i

PEOPLE
1EYHh, BRLEA
To meet key persons

- The business or product is operated or produced by local people.
- The product or services are reasonably priced.
-The business or product is innovatively designed.
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Aritmatsu Narumi Shibori (Dyeing and weaving),
Tokoname-yaki (Ceran
yaki (Decorated porcelain v
Butsudan (Buddhist family
(Brush), Owari Shippo (Cloisonné vire), etc

40,000

MERyiEskE " (490 ) ;
Amount of Asari Clams Caught @

EB (BRAEEET - FaE B85, RERR (EHROET - BHED), RIIBIE(EAR BHBMH),
FHEER (FEQHT - 25EH), RAINE (FEEHT - £47%), RIILERAT - 25ES), RER(F
feless)  R-FRT), IBEE (SR 2HET), BIWACER KHEH), (FERE(IER - E0H#D), FF.

Ichiro (Baseball player, Nishikasugai Gun), Mao Asada (Figure skater, Nagoya City), Shusaku Arakawa (Artist, Nagoya

PRI &
Hrm
=B
HPERES

Nimiso (Hot p

Kishimen (Broad and flat wheat flour noodle)

Karimori-uri no Kasuzuke (Ka

Uirou (Steamed cake made of rice fiour a

her, Nagoya City), Yukimasa Okumura (Graphic designer, Toyohashi City), Kisho
), Osamu Soda (Writer, Nishie City), Yukihiko Tsusumi (TV and film director,

City), Akira Uno (Graphi

Kurokawa (Architect ity

Nagoya City), Akira Toriyama (Manga artist, Nagoya City), Sakuishi Harold (Manga artist, Kasugai City), etc
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Normal for AICHI
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Daily Life in Aichi Found by “d design travel”

Text by Hideto Shindo
THustration by Kifumi

Corporate Museums That Everyone Visits

Aichi Prefecture is known for so many industries—textiles,
ceramics, fermented food and automobiles. Many of these
corporations do not hide their inventions and innovations but
through museums they run, they proudly introduce and share
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their technologies and processes to visitors.

Waking Up Early is Fun in Aichi

“Morning Service” is a salad and/or toast that comes free or with a

minimal additional fee when you order a cup of coffee at kissaten

(tea café) in Nagoya. It is said to have originated in Ichinomiya City
when the city was known for its textile industry. Instead of having

meetings in factory offices, many of the managers used kissaten to
have morning meetings, and that's how “Morning Service” is said to

have started.



Subways, Taxies and on Dessert Logos Designed by Kenkichi
Though Kenkichi Sugimoto was a painter originally from Nagoya
City, his works weren't just limited to paintings on canvas. He also
worked as a logo designer. Logos he designed can be found
everywhere in Aichi: the logo of the Nagoya City Metropolitan
Subways, the city logo of Tokoname City, the mint green and
beige color scheme for Meitetsu Taxi company, and the logo of
Aoyagi Uirou Japanese Sweet shop.
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How Do You Eat This?

I often encountered dishes I just didn't know how to eat in Aichi,
and quite often, the restaurant staff were kind enough to teach
me how, saying, “At our restaurant, this is how we do this-**" For
example, I had chicken wings following the instructions on the
chopstick cover at the Izakaya Restaurant Sekai no Yamachan;
the direction was so right that after I learnt about them, there
were only a pile of chicken bones left on the table.The instruc-
tions were easy to follow, making pleasure.
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