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Acronym Media

AskHowie.com

Atlas Solutions (now part of Microsoft)
bjTheory

BlitzLocal

Bloom Marketing
CertifiedKnowledge.org
ClickEquations

Google AdWords

Google Research
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iProspect

Mediative (formerly Enquiro)
Pepperjam (now part of TrueAction)
Razorfish

Rimm-Kaufman Group

Seer Interactive

TrueAction (part of GSI Commerce)
WebMasterWorld.com
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Yahoo! Research

Yahoo! Search Marketing
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