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| Passage 1 |

The American economic system is organized around a basically private-enterprise,
market-oriented economy in which consumers largely determine what shall be produced by
spending their money in the marketplace for those goods and services that they want most.
Private businessmen, striving to make profits, produce these goods and services in compe-
tition with other businessmen; and the profit motive, operating under competitive pres-
sures, largely determines how these goods and services are produced. Thus, in the Ameri-
can economic system it is the demand of individual consumers, coupled with the desire of
businessmen to maximize profits and the desire of individuals to maximize their incomes,
that together determine what shall be produced and how resources are used to produce it.

An important factor in a market-oriented economy is the mechanism by which con-
sumer demands can be expressed and responded to by producers. In the American econo-
my, this mechanism is provided by a price system, a process in which prices rise and fall in
response to relative demands of consumers and supplies offered by seller-producers. If the
product is in short supply relative to the demand, the price will be bid up and some con-
sumers will be eliminated from the market. If, on the other hand, producing more of a
commodity results in reducing its cost, this will tend to increase the supply offered by sell-
er-producers, which in turn will lower the price and permit more consumers to buy the
product. Thus, price is the regulating mechanism in the American economic system.

The important factor in a private-enterprise economy is that individuals are allowed to
own productive resources(private property), and they are permitted to hire labor, gain
control over natural resources, and produce goods and services for sale at a profit. In the



(2 1 AFABEARAEET RS RE LA |

American economy, the concept of private property embraces not only the ownership of
productive resources but also certain rights, including the right to determine the price of a
product or to make a free contract with another private individual.

1. In Line 7, Para. 1, “the desire of individuals to maximize their incomes” means

[A] Americans are never satisfied with their incomes

[B] Americans tend to overstate their incomes

[C] Americans want to have their incomes increased

[D] Americans want to increase the purchasing power of their incomes
2. The first two sentences in the second paragraph tell us that

[A] producers can satisfy the consumers by mechanized production

[B] consumers can express their demands through producers

[C] producers decide the prices of products

[D] supply and demand regulate prices
3. According to the passage, a private-enterprise economy is characterized by

[A] private property and rights concerned

[ B] manpower and natural resources control

[C] ownership of productive resources

[D] free contracts and prices
4. The passage is mainly about

[A] how American goods are produced

[B] how American consumers buy their goods

-[C] how American economic system works
[D] how American businessmen make their profits

— -85 XEHR—
[RESEITSHE—ZTF
WX R—EXEERFERNE, ACENRERE, TRRRNXERFRE S

‘i, XEFEWRTRENZFURES L AR, UHHRISE, R RE
Pl

: BoBH EEARE—
1. private-enterprise FAA{k
[ASIAT ] enterprise n. iy, ()80 FLO , FHBLD
private a. FAAK, MARK
[B:Mi21Z ] state-owned enterprise E#& )
commercial enterprise FJk Mk

2. market-oriented DI TH 50 38, ETiT 5
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[ KMIATC Jorient a. FHW; n. K v. B-EFME; H-EN
oriental a. K
orientation 7. J5[f] ;&R
% : orientation talk PiF KEFFHAEMRTE
[ BX48321Z l-oriented
test-oriented a. LAFEiRA A HFREK
profit-oriented a. VAZKEUFINE K H R
3. striving to ¥ 77,41
[AHRIRIC] strive v. &34, %), JFEHHE to, for, against
(28614 ] He strives for (to) the recognition of a successful businessman.
4. in competition with 5--- %%
[AHMiAC] compete v. HE, =S
competition n. L, FEF
(286 4)] He was in competition with ten others and won the race.
5. under pressure 7£---fEHZ T
[KRIFC] press v. FE, 3 B, /il #E4E
pressure . F(77) ;3R , il , KR
[£8.6147] She changed her mind under pressure from others.
6. motive s, HAY
[ KHIAC] motive n. L, BH; o. KBIH,1E5HH)
(£ 86]4)] What is the motive of this murder?
7. be coupled with 5--- & &7 —&
[KRIAC] couple n. XF,X, KA, Bifl; v. T .46
[ 84814 ] Our desire, coupled with our creativity, can give birth to inspiration.
8. maximize ffi--- &K, 18- M IMBIBR KRR E
[AMIAC] maximum n. BKXME BB o. BRH, EEH
(281514 ] They tried to maximize the use of waste materials.
9. determine R E
[KHMiAC] determine v. L, RE;HE, FRE
[$T4IAC] determination n. P, IRE; HE
determined a. FEHRLH
(28814 ] Doctors have determined that smoking is bad to health.
10. factor H&E
[KHiAC] factor n. HE,BE
[ 84614 ] Endurance is an important factor of success in sports.
11. mechanism #Hll
[ A#3AC] mechanism n. PR, V1M HLH
[3RC e8] mechanics n. 1%, HLBR2E
EE . FASWAL, AR, EEX S
[£28514] The government needs to set up a mechanism to control the finances.
12. be responded to #ua Ly ; 152 # [E K
[KHMiAC] respond v. [EIE
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13.

14.

15.

16.

17.

18.

19.

20.

21.

respond to i}
responsibility n. F/F; WK
responsible adj. A REH; R FIEK; AFEKN, ATREK, BREEH
be responsible for (to) Xf---fAF
[3CEL® ] in response to AN , [B1 57
[E A4 ] Producers should respond to consumer demands.
In response to the market, they produce a new product.
in short supply R 1S &2
[XHIRLC] supply v. 445, HE07, 2 (FE) AR GER 5 with, to #E)
n. BERL, BN B
[ 8547 ] Food was in extremely short supply after the flood.
relative to 5---# Lt
[XRIAIT] relative a. HITHI; LLBH; n. RBGEA
[EAHIA] There is a shortage of labour relative to the demand for it.
be bid up (&%) BHHE
[KRIAT] bid v. W ;&S BB, Bths; . 4, BAF
bid up BEFE(HH4ER)
[£84614)] The increasing demand for crude oil bid up its price.
eliminate ik, 1 &
[ AMIAC] eliminate v. THBR:;¥@K, HF
($T43RC ] elimination n. JHER; K .
[2 8817 ] The losing team will be eliminated from the competition.
commodity i
[ RXMIAT] commodity n. B, P 5
(284604 ] The commodity boom nearly departed as quickly as it had arrived.
result in FH---HER
[KRIAT] result v. (in) SBLERE; (from) BT, H- - WEK
as a result 455, By
as a result of HF---HIGHR
(4846 4) ] His laziness resulted in his failure.
reduce its cost KA
[KMIAIT] reduce v. WL, 48/ Bk, BJR
cost n. A
reduce the cost of - BIRLE
(#8084 ] The company reduced the cost of its products to make more profit.
in turn {KIK, 58
[KHIAC] turn n. B, K
by turns 3, 35 #
[ 8464 ] The students handed in their papers in turn.
regulating &% 1
[KMIAIC] regulate v. BH, FH] T, 6 HE; W%
regulation n. KRN, $0EE;JEFY, BOAE; A%



22.

24.

25.

26.

27.

28.

29.
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private property A=k
[ AR ] property n. W=, 887, i 9 0, Fe
. gain control over K8%t - K=
[£284614)] Human beings have gained control over many natural resources.
for sale Hi%
[KMIAC] sale n. HE, L1 RE, RO L E  HEB
on sale HE, R3EL
[£84614] The house is for sale.
at a profit KEFREHH
[XRIFC] profit ». FIiE, Uk, 384k; v. (by, from)fBF|, K FAHAT
profitable a. A F|A] B, H 2 #
(886140 ] He sold the machine at a big profit.
embrace &
[ KHIALC] embrace v. HA, B
[$743RC ] embracement n. H#l, Q&
embraceable a. WREH
[£ 3184 ] That organization embraces persons of differing political stands.
overstate & X, 5ri&iA
[KMIAIC] state v. BRA, A
[(#AF %] over- RIS, Hsb TR L 5"
[EEAB121Z ] overheat v. it ¥
oversleep v. EEIRZ %
purchasing power J43 /)
[AMAIC] purchase v. WK; n. WEKYI
be characterized by LA--- F%FE
[ AHIAC] characterize v. FTan - FIFFE ; #3R - UFRAE
character n. HE#E, 85, FF0E , B6HE AW, A 68, AT
characteristic a. (of) %7 By, JHAFH); ». #$1E Rtk
(28] A miser is characterized by greed.

[

BZHA BARH —

1.

The American economic system is organized around a basically private-enterprise, mar-

ket-oriented economy in which consumers largely determine what shall be produced by

spending their money in the marketplace for those goods and services that they want

most.

(KB XE—IMEEENOMBEAGHEZRG, HEEMERB.LAHN The
American economic system is organized around a . .. economy, economy H{
R EBFEFFHRFER T AARE . £ economy J& B & — LA in which 3|
2 HI5E B M A] in which consumers largely determine , i X M8 XEH —
A~EE1E M\ H] what shall be produced. ZEE BN H XA —1 by 51 FH L
17)45 ¥ spending their money in the marketplace for those goods and ser-
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vices that they want most YEARE , 1580 T4 $% & 2 Q0T P 8 B AE =T R ™= i,
XA H RAREH B —E 1B M A that they want most,

(B ] BT ST S5 F TR AT A8 M A 1 BT A BB R R S8 U H) 9 R 1E economy
RIFHY, BHTE B 32 P B 2 B K, B R B X — ORI ERR, riE
WK, .

[$£FX] ERMNSTRURERNAE LTS RET ARG, EXFHET
H I B E R AR E L AT b AR et AT T B R B Y 5% A AR 9 1+ 3%
SRHLE A4 DL B ) 1 HH R o _

2. Thus, in the American economic system it is the demand of individual consumers, cou-
pled with the desire of businessmen to maximize profits and the desire of individuals to
maximize their incomes, that together determine what shall be produced and how re-
sources are used to produce it.

[SEHE ] BAEEIETEE thus, & 21X A, 5ER AR B A R ETESUR S| H S
. BERFEW, Bk R1E in the American economic system, Se 9l X
B—ARIELH Itis ... that , HTRANRASREBNESR,MEH=
ANEFTFRATE R, 43 B~ the demand of individual consumers, the desire of
businessmen to maximize profits Fl the desire of individuals to maximize
their incomes, ®[8] i coupled with #l and ##, W7E that J5 EHFSTH MW
A5 224E M A] what shall be produced F1 how resources are used to pro-
duce it BE7E 317 determine HI5 M o

[EER] HAENMARATR, HESERMEANAE, RKEERATRE—1
it FT3ERAIXT S what shall be produceds

[($2EFX] B, EZENLSHERF, MEHE TR 5EARE SR HAEE
FEMNMABREREERARANKEME S, —BIRE T AR ZHH
1, AR SR IR A R R & B A T

3. An important factor in a market-oriented economy is the mechanism by which consumer
demands can be expressed and responded to by producers.

[gHaBlif] WAREHSE—ARMY, ARRIBENEBNIENE %K.

[P0k A ] /) 7e B4R o i M 0 &8 1B MH) by which consumer demands can be ex-
pressed and responded to by producers , 8 T H {5 , RATAT LUK A and
JE B9 4y B 8 3 A kS 304 : by which consumer demands can be ex-
pressed and producers can respond to consumer demands, XFFELE] LI %
%} responded to by producers A HEf# .

[$EFX] - MU HHFEANEFET, AN EEEFENEERRARELIHBEER
SR 168 o e 7 A LD S L R B

4.1f, on the other hand, producing more of a commodity results in reducing its cost, this
will tend to increase the supply offered by seller-producers, which in turn will lower the
price and permit more consumers to buy the product.

(MBI ] XE—EAERENTHENT, NATH if 51%, /RSN, . . produc-
ing more of a commodity results in reducing its cost.. ., H ' producing

more of a commodity B—/~H A EE XI5, W F AL this AEIE, BEE
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E&— 1 E & M A] which in turn will lower the price and permit more con-
sumers to buy the product,

[FEER] WEEHEBRPESR2HPRAEINERER, HP, -1 its FrIsME
commodity, T ERKEE this FIIEHRENRERENG, FHFHE
BN RIS BB R — M R 1A), T BB EAI1FIE to increase the
supply offered by seller-producers.

[BHFX] 5—F W, IR KE GRS FBOLRA TR, 382X 80A T 8B L
77 MG E R BRI LS, T X Bk & AT SR BN 48 3 RIFE B BTN 2
e P

5. In the American economy, the concept of private property embraces not only the owner-

ship of productive resources but also certain rights, including the right to determine the

price of a product or to make a free contract with another private individual.

(&34 ] AR E AL N the concept embraces not only ... but also..., FEM
METEHEIERS, 22— not only . ..but also ... FEEMHFIEH, TS
HA — K% 215 including the right to determine the price of a product
or to make a free contract with another private individual.

[ AR] M RXE S R Ao SRR B A RIE , E B T HR RO BB SE R M /), | LA S
ABSESFEHEHNAHRERD, RAEBFAT including J5 R B4, [FETE
IDEX— AR certain rights B,

[(8FFX] EXELT P, A M= KSR A7 TR AR, tig b
— B E ALK, I E — RIS B - RANME(B TR0 B
&5 & R

| Passag_eZ !

One hundred and thirteen million Americans have at least one bank-issued credit card.
They give their owners automatic credit in stores, restaurants, and hotels, at home,
across the country, and even abroad, and they make many banking services available as
well. More and more of these credit cards can be read automatically, making it possible to
withdraw or deposit money in scattered locations, whether or not the local branch bank is
open. For many of us the “cashless society” is not on the horizon—it’s already here.

While computers offer these conveniences to consumers, they have many advantages
for sellers too. Electronic cash registers can do much more than simply ring up sales. They
can keep a wide range of records, including who sold what, when, and to whom. This in-
formation allows businessmen to keep track of their list of goods by showing which items
are being sold and how fast they are moving. Decisions to reorder or return goods to suppli-
ers can then be made. At the same time these computers record which hours are busiest and
which employees are the most efficient, allowing personnel and staffing assignments to be
made accordingly. And they also identify preferred customers for promotional campaigns.
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Computers are relied on by manufacturers for similar reasons. Computer-analyzed market-
ing reports can help to decide which products to emphasize now, which to develop for the
future, and which to drop. Computers keep track of goods in stock, of raw materials on
hand, and even of the production process itself.

Numerous other commercial enterprises, from theaters to magazine publishers, from
gas and electric utilities to milk processors, bring better and more efficient services to con-
sumers through the use of computers.

5. According to the passage, the credit card enables its owner to
[A] withdraw as much money from the bank as he wishes
[B] obtain more convenient services than other people do
[C] enjoy greater trust from the storekeeper
[D] cash money wherever he wishes to

6. From the last sentence of the first paragraph we learn that
[A] in the future all the Americans will use credit cards
[B] credit cards are mainly used in the United States today
[C] nowadays many Americans do not pay in cash
[D] it is now more convenient to use credit cards than before

7. The phrase “ring up sales”(Line 2, Para. 2) most probably means *
[A] make an order of goods
[B] record sales on a cash register
[C] call the sales manager
[D] keep track of the goods in stock

8. What is this passage mainly about?

[A] Approaches to the commercial use of computers.

[B] Conveniences brought about by computers in business.
[C] Significance of automation in commercial enterprises.
[D] Advantages of credit cards in business.

4 1"

[ P-#n NEHR—
[(RES%] HaPle—aTE ’

ASCE R R —BIER 5 SRR R X TRITREMR % 6 3CE , BR IRRA]
Bk FImiR AT IR N — B TR REMRS MitR AR SRR ENER
ELFFBL T ERAN—AFE, BENX— AR ER2XHER.

— BoBH EEEER—
1. bank-issued 417 R17HY

[RPRIC] issue v. Wi, M &7, B%, HA
n. BRI W), GRTDES ; HE, L4, 55
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-issued a. Hi--- RITH
[£288614] ] The British Government issued passports to its citizens.
2. credit (5A]
[RHRIRC] credit v. /n. EH,EF
n. FERAEK, B 28, 29,68, 35, %4
[BA#iC1Z ] credit card ERF
letter of credit {5 FJiF
[£2 8451 4) ] The bank refused to give credits to the company.
3. automatic 83/
(RHIFC] automatic a. H3NH, TEIRK, VEE; ». B3R
automatically ad. E3hih
automation n. B3h({k)
automobile n. K%
[£2 864 ] The plane made an automatic landing in the experimental flight.
4. available 7] L\ F|F &Y
[KBMIAC] avail ». X8, Fltz, #8; o FRAT AT
available a. AJfR B ST R ; o WEIA , BEE AT R/
(28814 ] All the available money has been used.
5. make it possible to fi--- B T §E
[£28614) ] The motorcycle made it possible for him to reach the destination.
6. withdraw #25
[KHIRC] withdraw v. FE48, #0480, B ) BEU(ER)
withdrawal ». WcE, B al s 823K ; 07 , %
(2826 4) ] Mr. Smith withdrew all his savings from the bank.
7. deposit HA
[XRIAIT] deposit v. FHGHEE ; BEURE, A (RIESE)
n. BB RIES; TTEY
[&825)4) ] He always deposits his money in several banks.
8. scattered {751y 4
[XHIRIT] scatter v. B, WEHEL; 8, #03B
[&288B A ] The villages are scattered all over the mountain.
9. cashless TLHLZ
[KHMIASC] cash n. &, 84; v. 3K
cashier n. H%
[$743RC ] cashless a. LHFKH, TEY
10. on the horizon Bl¥ 2k 4, B B M
([ KHIAC ] horizon n. HEVLR;ERA, Wik
horizontal a. HB5F£R A ; K09
[£28%|5] Famine is on the horizon for this nation.
11. convenience &7 &%
[XIAC] convenience n. 1&F), H{E;[ pl. EHMEE
convenient a. B, R HY (J& 218 % BR to)
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12.

13.

14.

15.

16.

17.

18.

19.

[&2 84 ] A washing machine is one of the many modern conveniences.
electronic cash register & ¥ Hid#
[KRIAC] register v. Fic, M (IURF) IR, AL T BHEMEHS
n. M,
[2885]4R)] The class has a register of 30 students.
ring up - iIC ABRE Y AL
[RRIAIC] ring v. F(E), B (8); (up) FTHEE
n. Bie, BB, H 858 3T BE
ring off FEKTHIE
[# FIRIC] ring up i ABE B H B
(&304 41] He rang up 10 dollars and gave me the receipt.
a wide range of i E) #
[KHIRIC] range n. JRE,BER, U HE3Y s d4E ; (L) Bk pokt
v. HFIBAT
(L8614 ] He surprised all of us with his wide range of knowledge.
keep track of T##&---Kzhia
[KHIFC] track n. HE,/NEEHLE, 835; v. BBE BE
keep track of BMEEZ, HE M
lose track of REEKR
[4& 8484 ] People read newspapers to keep track of the current events.
reorder E €%
[AMIALC] order v. T
(#RFE] re- BIB, TR “H",“EH”
[BXMiB4Z] re-enter v. EHFBEA
re-educate v. ¥f---HHF
recount v. EHFiHE
record it 5%
[ KRR record n. iLF,ICH; BRICF ; RERSGAT , &0 8H
v. I0FR, Bl R
recorder n. REL;ICRA
[£ 826140 ] He has a habit of recording events and keeping a diary.
efficient EFH
[KRIFL ] efficient a. BHA, BEF K FH R, ERAER
efficiency n. 3 ;Ih%%
[RC L8] effective a. HAERK, B
& s efficient TEIRVABERER , effective TERAAIR.
40 : an efficient government 783 M EUF
an effective measure &3 HIIEHE
assignment {55453
[ KMiFiC] assignment n. BC, BIK; (155, RIMNEL
assign v. ZMEC, B ; 1€ (A [E] M %)
(28814 ) He was informed of his assignment as adviser to the President.



