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ABSTRACT

Since the first four volumes of China's First Class Hotels
published in 1995 have been highly praised by many
readers and practitioners, our publishing house finished the
edition of the next four volumes with the help of many
great hotels in China. The fifth volume is about integrative
space, which reflects some hotels with recent fitment, and
the sixth, seventh and eighth volumes are about public space
(mainly of lobby space), restaurant space and guestroom
space. These four volumes reflect the update design trends
of hotels' fitment. The hotels' fitment concentrates the
quintessence of the indoors decoration and fitment all over
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the world which is the most direct and fast way to get the
update indoors design trends of the world. These books
can provide many directions and reference to the fitment
of public buildings and dwelling houses, and they are good
books of great practicability for many practitioners, students
and families. Our publishing house will continue to
compile the sequel of China's First Class Hotels according
to readers' needs. We hope that we can make some
contribution to the development of Chinese hotels and the

improvement of indoors design and fitment.
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On the Public Space of Hotels

A building is a kind of space order designedly combined
by different styles of space. Dining, sleeping and recreation
are basic functions of hotels. The spaces of modern hotels
not only reflect the major behaviors of people’s daily lives.
such as working. sleeping, dining. exercising. recreation
and shopping. but also hold cultures, languages, and local
conditions and customs of different nations in the world.
The inner design of modern hotel is becoming an important
sign of the development stage of social substance and
culture. The well-designed inner environment of a hotel is
the crystallization of modern science, technology, human
culture and arts, while providing guests comfortable places
of pleasure in sight. Everyone feels and experiences this
environment with his own taste to get satisfaction and
harmony. At present. our country has about 3800 hotels
for foreigners and five hundred thousand guestrooms.
Every year, there are four hundred hotels needing
reconstruction and fitment, which cost about 2.5 billion
yuan. So the building. reconstruction and fitment of hotels
is a huge market. The publication of these series of books
is just meeting the needs. We hope that inner designers

and builders can use them as reference.
1. Lobby —— the soul of modern hotels

Lobby also names hall. The atrium is a large lobby of
several floors, which also names sharing hall. It is the
core of hotel space organization. and is the start point and
focus for the tourists to feel the inner environment of hotels.
It has the dualism of functions of both use and psychology.
The lobby of a modern hotel involves many parts of
different functions, such as entrance, general reception,
passage ways, manager on duty, rest areas, retail shops.
Modern hotels. especially those large hotels, are used to
concentrating scattered functions in the lobbies, which can

create a novel feeling of the scale of the space, improve
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the quality of the space, and build kinds of continuous life
scenes. This feature of the lobby of modern hotels is
validated by the huge effect acquired by the sharing space
designed by Portman, an American architect, and the
interest brought by the space designed by I.M.Pei, an
American architect of Chinese origin. Of course, it is
decided by whether it can meet the needs of many functions
of the building without wasteful areas, whether the design
of a hotel's lobby is successful or not. The lobby of a hotel
becomes larger and larger to meet multi-uses and future's
functional change. But the quality of lobby's environment
is decided by the lobby's suitability instead of just by the
scale and the grade. In today, when the lobby is in vogue,
there are still some lobbies in the hotels of middle or small
scale, such as the lobby of Guangdong style in Shiyan
Hotspring Holiday Village of Shengzhen, the compact
lobby in Jiuzaigou Hotel of Sichuang, and the lobby full
of interest in Wuyi Mountain Village (Figure 6-1)}. They
don't have extraordinary scale and grandiose pattern, but
leave deep impression on people by their small, exquisite,
amiable scale, and atmosphere where the guests feel at
home. Furthermore, the lobby is combined with the rest

space, meeting physiological and psychological need of

Figurc 6-1 The Lobby of Wuyi Mountain Village



the guests. enhancing the attraction of the space. and
becoming the ideal space for communication.

(1) The concept of modern atrium and Portman's
Sharing Space

Atrium has a long history in the development of
architecture in China and the west. Ancient Rome created
atrium in the house 3 century BC. This kind of atrium was
very common in the house to solve the problem of inner
lighting and ventilation. Vitruvius thought that the atrium
comes from Tusca of Italy (Figure 6-2). This house

incorporated the courtyard of old Hellenic stoas with

L

i 1,1!9.’.7.55-
i !

Figure 6-2 The atrium of Pansa's Mansion in Pompeii of 0ld Rome

Tuscan atrium. The atrium was close to the entrance hall
with workshops or work areas around. There were houses
in the areas of colonnade courtyard, and the pools inside
the atrium were used to receive the rainwater. In China,
the court or patio is a place used to get light and ventilate.
Itis a outdoor space formed by the building around it, and
there is front-yard and backyard. It is also the prototype of
the modern atrium. This very close outdoor space has the
inner space’s feature of quiet and avoidance of disturbance,

which is the typical model of Chinese traditional

architecture, viz the genius of courtyard. The modern
atrium assimilates the merits of the Chinese traditional
courtyard to a great extent, and enlarges and extends it to
meet the needs of modern society. Since the nineteenth
century, the application of new structure and material has
given the atrium abundant vigor and endless changes. As
a both old and new conception, modern atrium is the
tavorite of modern people for its superiority on the
functions of culture, economy. shield and shelter when
compared with the other aspects of the architecture.

As long as we mention the atrium of modern hotel
architecture, we can't forget the attribution of Portman. The
American architect Wright had great esteem for the east
philosophy of the space art, and he was very good at it.
His theories and works left deep impressions on the
architecture idea of the young Portman. In the light of the
small, seemly old and shady hall of the hotel building
before, Portman began his successful attempt. The Regency
Hyatt Hotel of Atlanta in America built in 1976 was the
symbol of success for Portman in the competition of hotel
architecture circles. and formed Portman's designing ideas
of Hyatt hotel. It was said that the traditional ideas and
systems of hotel building. such as Sheraton, Lois. Hilton
and West International Hotel, which were dominant in the
world, were changed to accept the designing ideas of Hyatt
hotel. Since then. the modern large atrium on the base of
new economy and function has become the notable symbol
of large modern hotel buildings. The successful application
of the atrium in the hotel buildings by Portman makes the
modern atrium (or namely Portman's sharing space) very
notable, which is almost the pronoun of the modern hotel
buildings. At the same time, the idea of modern atrium as
a strong flow is in popular use in many hotel buildings all
over the world. Portman himself also became a star of the
designers of hotel buildings worldwide.

Since created by Portman. the designing ideas of Hyatt
has been the major principles of modern design of hotel
buildings. It is thought that the architecture is a social art,
and the space is for human instead of for substance. So we
should pay attention on the environmental design. He had
made a summarization on the modern tourist architecture:
@ both of orderliness and diversity; @ movement; 3
water; @ people seeing each other:; & sharing space; ®

nature:

@ light, color and material. From all

CHINA'S FIRST CLASS HOTELS — 11



these, we can see the essence of the atriums of modern
hotel buildings.

(2) Changing space

The atrium of the modern hotel building is a kind of
space with many uses. It has many functions, such as rest,
dinning. shopping. exhibition, performance, traffic
organization etc. The composition, involvement and
infiltration of the spaces makes the atrium an excellent
view. Different needs of functions and conceptions decide
the form and scale of the atrium space. The atrium is
divided into two forms: with daylighting and without
daylighting, and it has two types of layout: horizontal
sequence and vertical subsection. The atrium is an
important space in a modern hotel building, which has the
richest art and the largest scale. The atrium may reflect
the whole level of the inner environment of hotel building.

@ The small space is involved in the big one

The atrium with super scale involves many small space
of different functions. So we should make some artful
division without destroying the fullness of the atrium.
Every space has its own feature, and it needs partition and
restriction of different extent to get different domain. The
Peachtree Plaza Hotel of Atalanta in America has some
distinctive small islet with the form of the boat (a suspended
cabin for talking). These small islets are floating on the
water or in the air with coffee shop inside. With designing
ideas full of human kindness and methods between the
science and the fairy tales, Portman brought people into
many slightly private small spaces for communicating. The
small spaces in the atrium are in existence indeed, while
they appear indistinctly, which form the features of sharing
space and respect to each other (Figure 6-3).

@ Seeing big space from small one

Every small space in the atrium communicates with the
whole large space. The center of the atrium is always the
center of communication of information. The whole lines
of sight in the space all have centrality. There should be a
striking sign in the center, like sculptures, greens,
waterscape etc. So the tourists can see the panorama of
the atrium and a lively scene in four-dimensional space in
any place of it. Figure 6-4 is a project of the atrium of a
hotel with Chinese style. It is like a traditional street with
a roof of daylighting above. Moving and rest, seeing and

being seen. reflects every social attribute of the communication
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Figure 6-3 The atrium of the Peachtree Plaza Hotel in Atalanta of America
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Figure 6-4 A project of the atrium of a hotel

of people. For the atrium of a modern hotel, beautiful inner
space environment is not the final aim. The human must
be involved in the space, and the value created in the space
by people must be realized to make people seeing each
other and sharing a lively fact, a truly physiological feeling
of freedom.

@ Combining scene in motion and viewing the scenes
when moving

The atrium of a modern hotel building is a complex



combining every space. The artful forms of parts for
vertical traffic are some part of the atrium space, and
combining scene in motion and viewing the scenes when
moving becomes the other feature of the atrium. In the
atrium, the horizontal rhythm formed by corridors of every
floor around, escalators and sightseeing elevators form the
contrastive factors of combining scene in motion. They
make the space rich and colorful, and let the tourists feel
the experience of seeing movement in silence and seeing
silence in movement, which has a uncommon art effect of
the space. Hotels always use revolving stairs and symbols
of curve in the lobbies, which make the space full of
flexibility. Revolving and rising stairs, horizontal corridors
with curve form and elliptical cantilever platform make
the space flexural and floating while holding the harmony.
Such as the revolving stairs in the atrium of Shangri Hotel
in Shenzhen, whose relaxed and vivid sensation makes the
whole atmosphere lively.

Sightseeing elevators and escalators change the way the
tourists know the space sequence, and speedy the rhythm,
So the tourists can see the scenes when moving, and the
relative static inner scenes in the past are changed into
scenes in motion, which can attract more tourists (Figure
6-5).

@ Metaphor of outdoors

The atrium is a neutral space between the indoors and
the outdoors, whose character can't be simply decided.
Rather than thinking that the order of the outdoors space is
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Figure 6-5 The section of the Regency Hyatt Hotel in San Francisco of America

brought into the indoors space, it's better to think that the
outdoors space is endowed with the feature of shelter and
privacy of the indoors space. To architects and tourists,
the atrium of a modern hotel building is the metaphor of
the outdoors. The atrium provides an environment with a
far-reaching scene that is different to the daily space around
people, and lets people feel easy. It has rich levels in the
direction of horizon and vertical. It also has abundance
sunlight without the influence of the changing climate. It
brings the sightseeing mode of looking up and down into
the indoors, which the tourists can only experience outdoors
before. Furthermore, arts of the architecture and the
gardening, industrial art and fine art are highly combined
with each other. Sunlight, greens, water, sculptures,
lanterns, furniture and pavements are used elaborately in
the huge space. With friendly small scale and nature
interest, it removes the feeling of tiny and oppression which
may be produced in people's psychology, and make the
tourists feel like being outdoors (Figure 6-6, 7, 8).

(3) Green world

Portman thought that the human being was the outcome
of the nature, and he loved trees, the nature, scenery and
rivers since he was born. All these things loved by people
must be woven into the environment of the hotel building.
As we all know, when the Industrial Revolution made great

achievement and progress, the human being faces various
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Figure 6-6 The atrium of Akiho Crescent Hotel in Miyaji County of Japan.
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Figure 6-8 The indoors garden in the atrium of a hotel building abroad.

manmade crisis and conflict inevitably, one of which is
environmental pollution and unbalance of the ecology. So,
it is the historic task for modern architects to improve the
quality of environment, to open a green world, and to
harmonize relationship between human beings and nature.

Green plants are symbols of the nature and the most
mmportant part of the nature. The green plants in the atrium
delegate the introduction of the natural factor. Green plants
have functions in ecology. psychology. physics and
aesthetics etc. They create a beneficial ecological
environment for the architecture by making the oxygen,
cleaning the air and regulating the moisture and temperature

of the air. They have diverse forms and rich color. and
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provide a lively artwork. Greens of different forms and
plants from different places can bring people special
messages and set off an atmosphere with special meanings
by contrast. Green plants are rich and colorful, pleasing to
both the eye and the mind, and they can edify the sentiment.
With their attributes and flexibility, they can divide the
space more optionally, embellish the environment, fill the
remnant space (Figure 6-9), and bring the feeling of
wholeness in composition. It is fit for the hotel buildings
to arrange the space. It is not difficult for us to understand
that the plants have feelings fit for human beings, and their
reasonable appliance in the inner space of the hotel building
will greatly enhance the vigor of the environment.

The appearance of modern atriums creates good

conditions for green plants to transplant to the indoors in a
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Figure 6-9 Using green plants to divide, embellish and fill the space



large scale. For many people. green plants are closely
connected with the atrium, which is one of the important
reasons why the atrium can attract the tourists. The tourists
may associate green plants with the nature and feel
relaxation. Green plants in outdoors public space are
endowed with the safety and privacy of the inner space.
Designers of the atrium need to be inner architects good at
landscape design, whose design can both combine with
the nature and transcend the nature to bring the atrium a
strong feature of the times. Whether the environment of
the atrium is successful or not has great relations with green
plants. Lively green plants play the role of making people
pleasure, whose color and texture can change a dry hotel
space into a lively magnetic pole to attract tourists. In the
early eighties of twenty centuries, the success of the atrium
of White Swan Hotel in Guangzhou has brought forth the
flourish of the creation of the hotels’atriums. The
development of more than ten years has make great
progress in the design and construction of the atrium. From
this, people have draw a same conclusion: the atrium is
indispensable part in urban hotel building of top grade.
Chinese tourism is in the ascendant. The development of
hotel buildings will promote further development of the
atrium and create modern lobbies of hotel buildings with
Chinese styles.

2. Other public spaces

In this book, other public spaces of hotel buildings
generally refer to all functional space except spaces of
lobby, dinning and guestrooms. Their composition of
items, space and scale has direct relations with the types
of hotel buildings, and affect the functional composition
of hotel building in great extent.

(1) Multi-functional spaces:

Since this century, the development of corporation and
organization needs space of various scales to have various
meetings and train, such as group assemblages, banquets,
meetings and exhibitions. Local organization always use
the functional spaces of hotels to have various year
meetings and receptions. and some important competitions
sometimes are also hold in these spaces. Having multi-
functional spaces is new feature of modern architecture
for tourism. They are spatial forms produced for the hotel
buildings to more fit the society. the market and the
changing future (Table 6-1, Figure 6-10).

(2) Recreation spaces

Tabie 6-1
Simple table of types of hotel buildings and items of functional space
Top grade Exhi- | thea-

Types of hotel | Multi Middle-sized meeting

buildings functionat | room or small banqueting | meeting room| bition : ter
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I '? Should be provided in general condition; . Should be provided according to the
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Preparing Top grade
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Storage | _uneum :
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B: mqueuné | Meeting W ;
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Figure 6-10 The basic spatial relations of multi-spaces
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Since hotel buildings and people's need for recreation
are constantly improved, the spaces for recreation are more
and more important in hotels. At the same time, recreation
facilities have become one of the primary basis of tourist
buildings' standards. For star hotels, the relations of
recreation facilities and star levels are definitely regulated.
Hotel buildings provide ideal places for recreation facilities.
Figure 6-11 are items included in recreation facilities.
Generally speaking, four-star hotels and that of above
should have almost all of the facilities. Recreation spaces
have fairly strong psychological functions. Modern and
expensive facilities can create an easy and luxury
atmosphere, and guests all like them. But most people
can't use them for the reason of price and time. For
economic values, the recreation facilities of hotels should
be used by the society (except the hotels spectally for the
private and the government), and supply some physical
training societies services or organizations of various team

game. The recreation spaces have some continuity in use.
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So every part should be relatively concentrated to have
convenient contact, and the assistant spaces should be
concentrated, such as closet, dressing room and bathroom.
For the member's convenience and without disturbing the
other parts of the hotels, the recreation spaces for the outer
should have special entrance, which requires that the guests
can arrive at the recreation spaces without going through
the major entrance hall. Some facilities of noise and
vibration should have necessary layout and technological
treatment. For example, the bowling may have strong
vibration when striking the floor, so it is always on the
underground or above the space insusceptible by
disturbanc¢. or else it should have necessary treatment to
reduce the vibration.

(3) Public spaces of shops, parking or garages, inner

(Swimming pool — Swimming pool. Playing pool. vortices pool, sun batq
Lplu[fom\ and bar

- Gymnasium — Various exercise appliance of bodybuilding. rowingi

bicycling, running

Recreation | Health branch — Sauna. knead. hair dressing, haircut and physical‘

|

facilities | examination |
{ Gume room -— Video games, chess and cards

fPh)’xicul training branch - Bowling, tennis ball. golf. squash ball, Iablei

- tennis. hilliqrds and bar

Figure 6-11 Component of the items of recreation facilities

used spaces.
Shops are necessary parts of a hotel building. Papers,

magazines, gifts, medicine, things for daily lives, local
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remembrance and product are often sold there, and they
serve mostly the guests of the hotels. The area of the shops
in the hotel are always small, such as Jinjiang Hotel of
Chengdu, whose shops are beside the passages or in the
corner of the hall, and have areas of only several square
meters. But some hotels’ shops have much larger areas and
serve the cities, such as Haikou Hotel, whose shops have
fairly large areas and independent spaces opened to the
society, and the commodities are mostly clothes and wiring.
Some city hotels with good locations have large shops for
the societies for the sake of commerce, but they should
solve the problems of disturbance to the hotels.

Although parking or garages are the senior spaces of
hotels, their layout should be seriously considered. Parking
spaces are divide into parking lot and garages (one floor or
multi-floor). Garages are mostly in the underground, and
the component of garage spaces is decided by
comprehensive factors, such as types, scale and
environment of the hotels.

Inner used spaces are compared with the public spaces
of hotels, including washhouses, device houses (machine
house for water, heating, electricity), stores (for furniture,
utensil, textile, things for daily lives and consumption),
stuff house (for administration, stuff refectory, dressing
room, infirmary etc). They are accessorial spaces of

hotels.



