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Introduction

A recent survey' conducted by USA Today, the national
newspaper, posed this question: “What is your biggest werry as
an international traveler?”

The following nine “worry” categories’ were listed:

personal safety getting lost

lost baggage hotel room theft
well-being of family’ plane bombing'/hijacking’
inability® to communicate  connections or delays
illness

The result was that the number one fear — ranking almost
three times greater than the second-place fear — was inability to
communicate. In second place came personal safety.

If you share that concern’, if you are troubled or worried
about communicating with people in other parts of the world, then
this book will help you. You will learn — while laughing — about
the strengths and weaknesses of American English. You will also
learn how to become more sensitive and aware when speaking or
listening to English, and how to avoid misstatements®, language
goofs®, gaffes'”’, faux pas (French for “mistakes”) and faux amis
(or “false friends,” meaning words in another language that look
like the same as English words but mean entirely different things)
when attempting to communicate around the world.

GER]
1. survey: i@&. conduct a survey: H{T—IAE 2. category:
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51, list the categories (below) B LL FHH; EHwWT 3. well-
being of the family: KEF¥%E 4. inability: &FBHES 5. plane
bombing: ZEXHL LIELE® 6. hijacking: ¥ EHL 7. share
the concern: KO FEFERIM 8. misstatement: HAKE 9.
goof BEMEHR 10 gaffe KF: K& KAl

0.1 THE LANGUAGE PROBLEM

Anthropologists' tell us that language — both spoken and
written — is what lifts humans above the animal kingdom®. “We
take language for_granted®,” writes Dr. Richard M. Restak, author
of The Mind (Bantam, 1988), “yet it is one of the most complex
things we do. Language allows us to convey' our emotions, to
share ideas, to create fresh forms of expressicn, and to
communicate our most intimate® thoughts.” Restak also posits’
that “the need to communicate with other humans through
language secems as fundamental as the existence of the mind
itself.”

Now comes the kicker': There are about five thousand
different languages in the world today, and English is just one of
them.

Meanwhile, not only are most Americans monolingual’, but
our brand of English — American English — has evolved mto a
special dialect thatereflects the American obsession’ with idioms,
slang, jargon'', buzz words"”, acronyms", and sports and military
terminology’*. Today two Americans can carry on a conversation
that others in the so-called English-speaking world might barely
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comprehend. And if our English-speaking cousins can’t
understand, pity all those people out there struggling to leamn
English.

Furthermore, American English is growing more complex at
an exponential pace””. Pick up a newspaper and you’ll find (as I
did in yesterday’s paper) words like Scram'*! Or cockamamie'" or
dis"™ or wonk'® or expressions like What's your take on that, Mr.
President?® As a reader, you don't raise an eyebrow”. Now
imagine an international visitor trying to make sense of" those
words ... or trying to decipher™ our fast-paced, slurred” speech:

*9> . oraserverina

A gas station attendant inquiring “Fillerup
restaurant asking “Watchawanonnit?” (Translation: “What do
you want on your sandwich?”), and then delivering the meal with
“Hereyago.” (“Here you go.”) Go? Go where?

There’s the problem. In a shrinking™ world where new lines
of communication are multiplying each day, we Americans find
ourselves inserting a lingo” that clutters™ all those communication
channels with static” and incomprehension™.

(FRY
1. anthropologist: A% 2. lift humans ... kingdom: {£ A&
F&FzhY 3. take for granted: K- RRER; T8
R 4 convey: RI& 5. intimate: EiEH; BYN 6. posit: AN
;//kicker: "ERIEHA | 8, Monolingual: AR —MEFHY: B
B 9. evolve into a dialect KEA—MHE 10. obsession: EH
BEMHNE, BROLNBE 11 jargon: fTiE: Y10 \KIZZ
words. (AATRE. MFZE) WLEYRE; HEFE, 0% 13
acronyms: B F 458 E 14 military terminology: % ¥ K&
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15. at an exponential pace: UIFEHMIP U8, UMRIRAIEE &
# 16, scram: T 17, cockamamic: 7 iZ o] R LY
18. dis: R THI; RNERM 19, wonk: <E>ZIFERITIESE: 8
FHEHEEFMA \Wt’s your take on that, Mr President: #:#¥
43, RE5%4? 21 raise an eyebrow: BEBEE (RIFW
5. MEE%) 22 make sense of IEfE; FiE-----MIEA 23
decipher: BHi¥; B 24. slurred FEHIBIN 12;/Fillerup:
(B%) mMm? (& Fill her up?ZEERPEEMEE) 26
shrinking: 48/h#; E4HH 27. lingo: <@>HFRRWAIES
SREE: (DMARDFIEE 28 clutter: {FAMAIREF  29. static:
A 30, incomprehension: M, Al

0.2 HOW THIS BOOK WILL HELP YOU

This book should thoroughly sensitize' you to the problems
our shipmates on this “spaceship earth”* encounter when trying to
comprehend American English. It should also help you become a
better global communicator’, whether you’re trying to understand
English English (the language spoken in England) while on
vacation or whether you’re negotiating a business deal in English

in Japan.
Throughout this book, the medium for attaining this new
awareness about English lingo will be stories — true-life

examples that illustrate how confounding® our language can be.
Stories are our yvehicle® of choice because such diverse sources as
the Bible, Sesame Street, and Paul Harvey each have
demonstrated, in their own way, that stories are an effective
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means to make a point”. The stories in this book will offer tips’,
provide lessons, and present paradigms’ — many of which are
punctuated’ with a smile.

Not all the stories are lighthearted, however. Some are
tragically serious — like the true account of the Japanese boy
visiting Baton Rouge, Lousiana, who did not comprehend the
command “Freeze! '*” and was fatally shot.

To establish the premise” that American English is difficult
to export, Chapter 1 contains a series of lighthearted anecdotes”,
each describing some blurred facet” of our multisided language.
Then, Chapter 2 provides background and evidence on why
American English is so difficult.

Chapter 3 returns to the entertaining aspect of American
lingo by serving up a variety of memorable “mangled"
misstatements.” This chapter shows why trying to understand
American English can be like exploring a dimly lit hall of
mirrors'®.

Chapter 4 and 5 examine the boundaries of the English-
speaking world. We learn how easily an American, a Britisher, an
Australian, a New Zealander, or a South African might come to
blows'® with other English speakers because of misunderstandings
in the use of our so-called common language'’.

Chapter 6 tums to the serious business of how to effectively
use translators and interpreters. Once again, there are plenty of
humorous examples to show that even the professionals™ suffer
from foot-in-mouth” disease.

Chapter 7 enters the language labyrinth” of social
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conversation. This chapter provides pointers on how to meet,
greet, and converse with people in various places around the
world. It might help you the next time you find yourself tongue-
tied” in, say, Thailand.

“The Tower of Business Babel™ is the title of Chapter 8,
which contains information helpful to anyone traveling outside the
United States on business. You will find advice for dealing with
everything from brand names to boardrooms™ to bathrooms™
around the world.

Chapter 9 acquaints you with confusing cognates®, those
faux amis we mentioned ecarlier, plus a short but praétical
tutorial” on how people answer the phone around the world.

In Chapter 10, you’ll find the payoff®, the solutions, the
winning formulae® — a list of ten tips for communicating more
effectively when dealing with anyone for whom English is a
second, or third, language.

There is also a helpful appendix on what to know about other
languages. Essays on six key languages are presented from
lighthearted perspectives”. In addition, a survival list of key
words and phrases — complete with phonetic pronunciations —
is provided for each of those languages.

(€a2:)

1. sensitize: fFEUK; THPRE 2. shipmates on this “spaceship
earth”; It ‘HERFH XM LOFEME (FiF: FEERBREER
FhFE KA, HER ERASHERR—FECMARE.) 3.
global communicator: F§52HERZHMA 4. confounding:
FAARGETHER 5. vehicle: A3 A, FEB 6. make a point:
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W ARE 7. tips: MAHRK 8. paradigm: FiE; HER 9.
punctuate: NI TH |\ 10-Freeze: A1F2)! 11, premise: f5E:
BI$E 12 lighthearted anecdotes: ¥ M iR AISKIIEBE 13
blurred facet: H¥IAFEH A E 14, mangled: FHRH: RIFH
15. dimly lit hall of mirrors: T HEERIKIHE F KT 16, come to

mouth: <O>YiEFHMA); RIESHEEN |20 Tabyrinth: KE

21. tongue-tied: FKOIHTHR); FHWETR 22, Babel: B3] (&

B AXE)Y PHRTE, BEMERELBEERE; LHFR

I, (FREARAFEES, BOERGERA) . ik “the Towerof

Business Babel”35 “ # M4 BRI @ FHERIE” 23, boardroom:
(BELH) 2E 24, bathroom: <TH>FPT 25, cognate:

FE#E; ERE 22 tutorial: MBRIE | U Payoft REHE

# 28 formulae: A 29 perspective: 5 il; A
=8 D)

a. theBible B (Z2) , Z2EHMB L, /44 (BAL2E) B (F
42P) BmREHS . BEHMAE (F2) hdReEae L
FHRRAKENER, BANGINERNLEHKMTE, Bk
BEERNEL. SR, 2 LN WREWBEKE.

b. Sesame Street B8 % (E R , REE— N BIELE, SF
RAzshER{Rm, BEITILEANE. 2%,

c. Paul Harvey (1918 - )R XER TR H I MEIL A

0.3 SUMMARY

With this book in hand, or in mind, you can eliminate
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“inability to communicate” as your number one fear when
traveling abroad. With a hittle time, a bit of study, and hopefully
more than a few laughs, you will be able to relegate’ this fear to
the bottom of your list. As you travel, you can get back to
worrying about more important things ... such as if you turned
the iron" off before leaving home, the odds of riots' or nuclear
bomb threats at your destination, and whether your airline
seatmate will have hoth body odor and bad breath,

Roger E. Axtell

P. S. If you would like to contribute your experiences and
anecdotes when dealing internationally with our wacky" languagc.
please send them to the editor of this book: P J Dempsey, Sentor
Editor, Professional & Trade Division, John Wiley & Sons, Inc..
605 Third Ave., New York, NY 10158-0012.

(ER]

1. relegate: B----FRLR; ¥ BEXREMAL 2. iron: B 3
the odds of riots: &4 #ILAIATAE 4. wacky: HRM, TS
)
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