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Hotel Design Monograph

Hotel Design Monograph series features a collection of top internationally reputable interior design
firms specialized in the hospitality industry. Each monograph is dedicated to one firm illustrated with
the most recently completed projects.

This series gives a comprehensive account of the diverse approaches in terms of style against
different types of hotels to include urban business hotels, boutique hotels, resorts and mega-hotels.
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Foreword

I

John Segreti
Former COQ of Shangri-La Hotels & Resorts
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Whether for new construction or for an extensive renovation, the importance
of having the best possible Interior Designer cannot be underestimated. With
projects often requiring many millions of dollars in capital investment, the
right Interior Designer can make the difference between a product that possesses
a high degree of creativity and functionality versus the merely pedestrian. Interior

design is an integral part of any project team and can add considerable value.

An ID firm must, first and foremost, be adept at listening to the needs of the
client and understanding clearly the purpose, scope and desire. With these objectives
in mind, an ID can realize the clients’ vision while seeking to push the boundaries

in order to exceed original expectations.

Hotels particularly demand interior designers who understand not only aesthetics,
but also the inter-relationship between front and back of house operations,
owning costs i.e. electrical consumption, maintenance, durability, etc., food
and beverage concepts and, most importantly, the present and future needs of
hotel guests. An excellent example of a firm that seamlessly incorporates all of
the aforementioned is LRF Designers Ltd. Having worked with many ID firms,
I am always impressed with their creativity, vision and integrity as well as an
uncompromising passion for excellence that is evident in all of their projects.
They have, time and again, brought a different perspective to the table which
significantly improved the projects they were involved in. As a self described
“DIFFICULT CLIENT” I found that they possess the courage of their convicrions
and always expressed what they felt was in the best interest of the client. That

is a commodity which is difficult to put a value on.

In the final analysis, the creative process, from initial sketches to the finished
product, requires frequent communication, honest feedback and, ultimately, a
high degree of trust between the 1D and the client. Given the benefits and
long term impact a premier ID firm can have on a project, the selection criteria
is of primary importance. It is an investment that will pay dividends for years

to come.
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LRF prides itself on its innovative narure and its ability to meet the changing

needs of the marketplace.

Creativity is a leading factor in what drives LRF forward. igniting imagination

and helping the firm to realize its concepts and ideas.

It is the designs of LRF, coupled with the broad and worldwide experience,
that has given the firm an outstanding reputation as a leader in the hospitality
design industry. LRF's knowledge gives it the confidence to tackle any project
with the understanding that the design process is a delicate balance between
creativity, technical competence and effective administration. LRF listens carefully
to its client’s objectives and aspirations, enabling the firm to create unique
and imaginative design solutions thac are successful on an aesthetic, pracrical

and financial level.

LRF is constantly researching new materials and design inspirations to drive

forward its standard of excellence and innovation.

LRF also recognizes the importance of working cohesively with its fellow consultants
to ensure a fully integrated and coordinated design. LRF is in the business of
creating ‘a sense of place’; an environment that pleases, stimulates or calms

the senses. LRF’s repeat clientele confirms the satisfaction of its clients.

LRF Designers Limited have offices in both Hong Kong and London, which
enables the firm to continue in offering personal service on an international

level.
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Charles Robertson

Managing Director of LRF
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An Interview with Paul Leese, Charles Robertson and
[van Dai by Bernard Chan

Bernard:

Paul:

Bernard:

Paul:

Bernard:

Charles:

Bernard:

Paul:

Bernard:
Charles:

Led's starc off with a very simple question, how did it all stare?

I came to Hong Kong to work on the Kowloon Shangri-La. Before |
had time ro think about returning 1o England. I had already started
a small office of 60 square meters in 1980 and it grew and grew. Ivan
joined me in 1985 and we moved to this office in Aberdeen at the
end of 1985.

workload increased. Although the hospicality industry normally runs

Soon after Charles joined in 1988 as the amount of

in cycle, this has not been the case for Hong Kong that hay grown
consistently, coupled with the opening up of the China markec in

1984.

Do you agree that there has been a change in the design approach
within the hospitality industry in recent years?

Wicth the impact of Philippe Starck’s design in hotels, there iy a trend
towards a cleaner and more modern look. This approach works well

in the West, but it is yet ro be tested in the East.

Do you also agree that the hospitality industry is moving away from
the brand cxpecration of a standardized hotel design?
It is the higher expectation from both the hotel guests and owners

that allows the diversification in design approaches.

A successtul design tor a hotel is onc of the key elements for a financially
successtul hotel, is this true?

Absolutely, the quality of service and the interior architecture of a
hotel, together with the ¢thos of the operator, remain the key elements

of a successtul horel.

How do you see your firm differ from the others?

We do not have a corporate manual and we tend to overlap working
as a team. We do not intend to hecome a multi-national company
where we feel much more comfortable maintaining as a relatively manageable-

sized firm.







[ntroduction

[

EZS AL, BMITREBILREER?
HRBBER! RNWAFHTTXREEAN
HE., BEREHEAMAEIHRBEEL.
BNAEBXTRELR, TRMBE THR,
ERMEB—INEATHE.

REIRBGMNEFEHANRREEERERER
BEEEASIEN, AWMU FEAERTISTE
RO — T HEX®?
BNATWENBESELETEEDEN, MFR
K 2fNEBEERERE. NFAEHNH
AMTREE.

EOFEENREP. FEUHEBR LRI
M. AHEBBSSE. MENAENEL —8
MER., LUK, UREETUE®BRRE.

ARERBBAARNLAANETED
BAAMRNMHLIA KRG, WREE
RLEEBATTEATE. WMMk—F. RIN{E
AUBNERAREERT., ¥EEZHEMIE
HEHTREAMER,

RIMNEMOE, H$BEIBZ2HRUHINKX,

Bernard:

Paul:

[van:

Bernard:

Paul:

Ivan:

Charles:

Bernard:

Is there any tavourite project you would like to mention?

Not really except that the Hilton was the most amazing as we were
able to keep the hotel open while literally turning it upside down.
This was made possible with high technology by cutting through not

only concrete slabs but also beams at that time.

Notably a lot of your works are involved with the Shangri-lLa Hotels
& Resorts, would the recent the Four Seasons project in Shanghai be
considered a breakchrough?

We have always been working directly with the hotel owners, whereas
with most ocher firms they work with the operators. This was the
same with the Four Scasons project.

In the case of the Four Scasons project, many items are specifically
designed in parcicular the bedroom and the bathroom. For instance

their beds are higher.

Tell us what is the signature of our firm in the hospitality indusery?
I believe that the culture of your firm is to remain boutique in a
sense not to become an oversized company. This way it will allow
you to continue to operate within an atmosphere that you enjoy most
with a manageable number of staff with hands-on approach while experiencing

different directions.

Charles: We are keen believers in the creation of ideas and realising team.
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Four Seasons Hote

Shanghai, China
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Lobby

Hotel Company i .+ i |Four Seasons Hotels and Resorts
(lient%1" (Shanghai SIIC South Pacific Hotel Co, Ltd.
Architects 50| East China Architectural Design & Research Institute

The entrance of the Four Seasons Hotel Shanghai is a two-storey space with an impressive backdrop of artwork. The Recepdon desk and
Concierge are on the right, removed from the main traffic flow. Tuming to the left, there is the Lobby Lounge and Coffee Shop. The Lobby
Lounge is raised two steps above the dirculation area in order to create a private and comfortable space. The height of the Lobby Lounge is
three storeys, planted and decorated with tall palm erees, creating a dramatic effect. A bar has been carcfully situated to form a screen to the
Coffee Shop.

The balconies of the upper levels, with their decorative wrought iron balustrades, follow the oudine of the Lobby Lounge and are an
important fearure of the Lobby. The way to the Coffee Shop passes a decorative fountain which is situated on the axis of the Lift Lobby and
the Grand Swaircase. The Coffee Shop has been plannied around a permanent buffet counter and shaped to allow for the preparation of hot
food, similar to a display kitchen. This creates a level of activity in the Coffee Shop that contributes significandy 1o the ambience. The colours
of the materials used throughout the hotel are light and fresh with plenty of contrast. All the dements combine to areate an dlegant setting
for all day dining,

The Chinese Restaurant

The front wall of the Chinese Restaurant undulates in unison with the bakoony edge. Carcfully docorated stained glass windows provide
views info and out of the restaurant. The restaurant has five Private Rooms. The style is somewhat reminiscent of Shanghai in the 19305
with stylish furniture, specially designed light fixtures and artwork, with light and modem timber paneling,

10
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The Western Restaurant

A modern stylish restaurant that is both fresh and elegant. It feacures an open grill and salad bar and a dramatic badklit vaulted ceiling. The
cenral circulation space is paved with white terrazzo, emphasized by a colonnade of specially designed uplights, with rees for vitality.

The Japanese Restaurant

This oudet is locared at the end of the ciralation area, adorned with narural materials such as timber and slate. The design is a contemporary
interpretation of a traditional Japanese interior. The main feature is 2 curved Tepannyaki counter which fits neatly into 2 curved architecrural

teature down one side of the restaurant.
CGuestrooms

The hotel has a wide variety of room sizes and kayouts to choose from. All rooms ane durer-free and maximize the use and sense of space. The
walls are painted in a warm white/yellow, which not only enhances the sense of space but also allows the richly coloured and textured fabrics
to be seen at their best. The dmbers chosen are both rich and light for both fumiture and firtings.

There is an extensive artwork programme which is mostly sourced in Shanghai and forms an invegral part of the hotel design.
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37/F Night Club Elevation I Lobby Lounge
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