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INTRODUCTION

STATISTICS ON OPERATION AND LISTING OF TOURIST - CATERING HOTELS IN
CHINA is a collection of the overall statistics on the operation of all the tourist — catering hotels in
China. Compilation and publication is conducted by tourism administration body . Therefore, it is
of important value as reference in making studies on the position and role of tourist — catering
hotels in the tourism development in China, in studying its own course of development, and in
making research on the distribution, structure and operation status of tourist — catering hotels in
various parts of China. In addition, it will also be useful for the hotels to exchange information
within the trade so as to get a better knowledge of their own position and operation strategies.

STATISTICS ON OPERATION AND LISTING OF TOURIST - CATERING HOTELS IN
CHINA(1999) consists of six parts according to districts: the FIRST being GENERAL STATIS-
TICS AND LISTING, presenting the results after handling the statistical data collected from the
5782 tourist — catering hotels in China in 1998 and listing the first 100 tourist — catering hotels in
the country on the basis of their sales income;the SECOND being STATISTICS OF STATE -
INVESTED HOTELS, presenting the resuits after handling the statistical data collected from the
3639 state — invested tourist — catering hotels in China in 1998 the THIRD being STATISTICS
OF FOREIGN - INVESTED HOTELS, presenting the results after handling the statistical data
collected from the 431 foreign — invested tourist — catering hotels in China in 1998; the FOURTH
being STATISTICS OF STAR - RANKED HOTELS, presenting the results after handling the
statistical data collected from the 3248 star - ranked tourist — catering hotels in China in 1998;
the FIFTH being STATISTICS OF STARLESS HOTELS, presenting the results after handling
the statistical data collected from the 2534 starless tourist - catering hotels in China in 1998; the
SIXTH being STATISTICS OF LARGE AND MEDIUM SCALE HOTELS which is further divided
into five sections: General Information, Large and Medium State — invested Hotels, Large and
Medium Foreign - invested Hotels, Large and Medium Star - ranked Hotels, Large and Medium
Starless Hotels, presenting the results after handling the statistical data collected from the 646
large and medium tourist — catering hotels with more than 200 rooms in China iri 1998. In front
of the six parts, THE STATISTICAL REPORT ON THE TOURIST — CATERING HOTELS IN
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CHINA [N 1998 will give the readers a general but brief idea on the development and operation
of tourist — catering hotels in China in 1998.

STATISTICS ON OPERATION AND LISTING OF TOURIST - CATERING HOTELS IN
CHINA (1999) not only provides most comprehensive, authoritative and accurate information for
relevant personnel to make studies on the development and operation status of the tourist — ca-
tering hotels in the country in 1998, but also records the achievements gained by the trade em-
ployees of the country over the past year. It is thus not only a factual description of history, but
also a help for looking into the furture. Tourist ~ catering hotels which serve as the center of
tourist — reception and economic returns will surely plays a leading role in the development of
China’ s tourism industry at the turn of the century. Tourist hotel trade staff and employees
should sum up experiences constantly, exert more efforts in further improving service quality,
economic benefit, and social impact, and make bigger contribution to the cause of reform and
opening to the outside world and socialist modernization.

The compilation and publication of this STATISTICS ON OPERATION AND LISTING OF
TOURIST - CATERING HOTELS IN CHINA(1999) involved the hard work of all the statistics

warkers in the tourism industry, and they deserve our sincere gratitude.

Editorial Board

STATISTICS ON OPERATION AND LISTING
OF TOURIST - CATERING HOTELS IN CHINA
July 1999
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