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LOBBY AND ATRIUM

The lobby is in fact the general name for entrance
hall, the reception desk, the lounge, the hall bar, the
staircase, the lift, the foyer of restaurant or meeting
room, and various accessory facilities. Among these, the
most important section is the entrance hall and the recep-
tion desk. The space of lobby for a luxury hotel is one
square metre for every guest room. The larger the scale
of the hotel, the average space of the lobby tends to re-
duce. On the contrary, if the scale of the hotel is small,
the space of its lobby tends to increase in some extent.
The length of the general front desk is general 0. 04 me-
tre for every guest room. Some hotels do not have an a-
trium, then the space of their halls should expand appro-
priately, especially the apace of the lounge and lobby bar,
and be supplemented with water pond, fountain, green
plants, etc.

Auxiliary facilities of the lobby are various. For lux-

ury hotels, the following are indispensable: Left-luggage
office, cloakroom, jewelery and gift store, flower shop,
bookshop, post, bank, telephone room and toilet. These
should be properly arranged to avoid too much exposure
so that they would not supersede the primary position of
the hall.

As the hall gives guests the first impression of the
hotel, its important role should not be overlooked. In a
luxury hotel, the hall must have a dignified, elegant and
magnificent style. High quality materials of quiet, steady
and clean colours should be used to decorate the floor and
wall. The columns in the lobbies in some hotels use stain-

less steel veneering (For example, Great Wall Sheraton
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Hotel and Beijing Toronto Hotel), and actually create ex-
traordinary grandeur. However, it requires extremely
high construction technique, otherwise, it will only end
up with a blunder.

What must be borne in mind is the application of
high-grade materials does not naturally make high-class
buildings. The creation of high-class buildings depends
on the high design level and artistic attainment of the ar-
chitect, and on the successful combination of various fac-
tors such as space design, proportional scale, colour com-
position, lighting and the quality effect of materials. As a
matter of fact, the piling up of a big amount of high-
grade materials may show the vulgarity of making a dis-
play of wealth, and this is not rarely seen in high-grade
hotels. In this respect, the Beijing Olympic Hotel has ac-
quired elegance by simple technique and its success is a
wise example worthy to be studied.

If there is a staircase in the lobby, it will naturally
form the center of space composition and become the
most symbolic place of the whole hotel. In this case, the
form, scale and colour of the staircase, the materials used
and the matching of lamps and supplementary decorations
should be meticulously designed. Beijing Toronto Hotel,
the China Hotel in Guangzhou (using "T” form stair-
case), the New Building of Dong Fang Hotel in
Guangzhou and Beijing Mandarin Hotel (using curved

staircase) all make the staircase the vision center of the
hall with appropriate size, dignified form and elegant
colours, and they are good examples. If there is no stair-

case in the center part of the lobby, then, large sized



chandelier, fountain and water pond as well as the gener-
al front desk may become the facus of attention, and
eleborate decoration is necessary.

Atrium is a multi-functional space of special form
shared by all guests in hotel. Since American architect
Portman first brought forth the atrium in Hyatt Regency
Hotel in Atlanta in 1967, it has spread rapidly through-
qut the world and new hotels in various countries have
strived to imitate and set up atriums. The first atrium in
hotel in China appeared in the White Swan Hotel in
Guangzhou.

Atrium is actually a place that makes one yearn for.
The space of a good atrium not only has a tall, spacious
and magnificent style, but also has constantly changing
views. The green plants, water pond, water-falls and the
transparent ceiling fill the hall with outdoor garden land-
scape, the up and down of sightseeing lifts and the con-
tinual flow of people break the original stiffness and
monotony of the spacious hall and attain a dramatic re-
sult. Guests may relax and enjoy a favourite drink in the
atrium and experience the cordial, lively and joyful atmo-
sphere.

A considerable cost is required for the space, con-
struction and energy to set up an atrium. Therefore, in
case a hotel sets up an atrium, every effort should be
made to decorate it elaborately so as to make it rich, sub-
stantial and colourful. It is rather to make it full than to
leave it empty; rather to make it bustling than to leave it
desolate, and rather to make it full of movement than to
leave it quiet and still. A desolate and deserted big space
is lifeless, and a lifeless space has no attraction to the
guests, and consequently, a space without guests is the
greatest waste.

The boundary wall surface all around the atrium
should not be too flat and straight, otherwise it would
make the space look rigid. Vertical hanging plants,
tapestries and mobile sculptures may be used as a tech-
nique to treat flat and straight wall surface.

The design of atrium should not only create a luxuri-
ous and magnificent style but also attach attention to
space measurement effect. Excessive hight and scale of
space for atrium is unappropriate. The atrium "Home-
rown Water” in White Swan Hotel in Guangzhou has a
lively form and suitable scale. It can be counted as a good

model for atrium design. In foreign countries, there is an

atrium of 46 storeys high. This kind of queer space in
shaft form is far from the scale that man can imagine,
and has lost all approachability.

It should be stressed that, it is not necessary that all
luxury hotels must have an atrium. If conditions are not
provided with, a hotel does not have to set up an atrium.
In fact, a considerable number of hotels are without atri-
ums (For example, China World Hotel, the Hua Ting
Hotel in Shanghai, and the China Hotel in Guangzhou,
etc. ). However, relaxation facilities in the hotel should
not be reduced for this reason. Lounge, lobby bar, coffee
shop and various wine lounges should play their roles to
the most, to provide guests with ample places of relax-
ation and recreation. The famous Peace Hotel in Shang-
hai neither has a spacious hall, nor a tall and big atrium.
But, its jazz bar is well-known at home and abroad and
many guests come to the hotel out of admiration for it.
This might be an enlightening idea for personnel of hotel
management and administration.

Garden is the most lively and the rare treasure land
of hotels. Greening of the garden is one of the most pow-
erful techniques to create hotel environment. A hotel lo-
cated at the scenic spot enjoys exceptional advantage of
the superiority of landscape resources, and often mingles
its garden and the natural landscape outside of it into
one, make them complement each other and becomes an
original landscape hotel. (e.g. Beijing Xiangshan Hotel,
Xigiaoshan Hotel in Guangdong Province). But, after
all, such hotels are very few. Many urban hotels, due to
limited site, can only build gardens of small size to create
artistic environment. In such cases, one must adhere to
the principles of Chinese garden-making "Though artifi-
cial, make it look real’, "The view changes with every
step you go forward, and to condense the broad landscape
in a very limited space’, so the guests can appreciate its
beauty as well as enjoy and relax themselves in the gar-
den. The Dragon Hotel in Hangzhou and Dong Fang Ho-

tel in Guangzhou are the two most successful examples in

.building hotel gardens. However, Beijing J ianguo Hotel,

on its limited ground, in the narrow space between its
guestroom building and the part for public use arranged a
small garden, and succeeded in arranging water, rocks,
trees as well as flowers and grass in it. It is really an ex-

cellent performance deserving praise for. It indicates the

ingenuity of the designer and the managing personnel of
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the hotel in embellishing the environment. It is necessary
to bear in mind that every effort should be made to reduce
the artificial traces in garden-making. Too regular pond
bands and stone bridges would look rigid and lose artistic
charm. Artistic creations in the garden should avoid vul-

garity and be elegant. To set up statues such as "The
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three gods of good fortune, of high position and wealth
and of langevity”, "God of wealth” or "The carp jumping
through the dragon gate”, etc. can only lower the style of
the hotel instead of giving a good impression to the

guests.




1LARYNERERRNBEAE HEBSKE
3HEBBEAEL UWEARKE

1. Lobby of Shangri-la Hotel Shenzhen 2. Lobby
of Xiamen Mandarin 8. Lobby of Silver Sea
Hotel 4. Lobby of Rainbow Hotel
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8. Lobby of Dalian Furama Hotel 8. North Lobby
of CVIK Hotel 10. Lobby of Sanya International
Hotel 11. Lobby of Dalian Furama Hotel
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12. Central Lobby of Guangdong International
Hotel 18. Lobby of Beidaihe Jinshan Hote! 34.
Lobby of Kunming Hotel 9§. Lobby of 999
Hotel 1. Lobby of Swissotel Beijing Hong Kong
Macau Centre
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17.Lobby of Xigiaoshan Hotel 18. Lobby of
Kunming Hotel 19. Lobby Lounge of Dalian
Furama Hotel 20. Lobby Lounge of  Tianjin
Astor Hotel 21. Lobby Lounge on Second Fioor of
Cypress Hotel
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22. Lobby Lounge of Shanghai Hilton 28. Lobby
Bar of Jianguo Hotel Shanghai 24. Assistant
Manager in Lobby of Great Wall Sheraton
Hotel 26. Lobby Bar of Shangri-la Hotel
Beijing 26. General Reception of Peace Hotel
Peace Hotel



