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Preface to the
Blue Book of Creative Cities

Zhang Jingcheng

City came into being while social productivity has developed into a certain stage and
upgrades with the progress of the productivity. Along with the marching of industrial
civilization, cultural development, the growth of the service industry, the
transformation of economic growth and the adjustment of industrial structure, cities
worldwide have by now entered an unprecedented stage as of the era of creative cities.

Creative cities have caught the attention from various fields these years. While the
global competition for limited resources gets heated, sustainable development has
become the only solution for cities, which brings creative economy of high added value
and high efficiency into this historic stage. Creative industries is the parallel phrase to
creative economy, which regards cities as the bases and the core of the development,
and cities is also the place where creative industries started and clustered. On the other
hand, creative industries helped to keep the city vigorous, attract more talents and
strengthen the public image of the city.

From the experiences of world cities such as London, New York, Tokyo, Paris, and
Milan, creative economy has been their common characteristic. First, histories of these
cities have provided them with certain amount of economic, cultural and technological
resources, which is the engine to start and maintain creative economy; second, all these
cities have had sound creative industries which can function as a driving force for the
innovation and economic growth of the city; ' finally, these cities have fostered
harmonious and tolerant creative ecology through time, which conserves consumers of
creative industries, while attracting more creative industries practitioners.

It can be seen that some Chinese cities have been showing their tendency on the way
to become creative cities, such as large cities of Beijing and Shanghai, medium - size
cities of Qingdao, Xian and even small cities of Yiwu and Lijiang, whose development
paths have been closely followed up in our Chinese Creative Industries Report started in
2006. By now, some cities have had rich experiences, comprehensive data and materials
worthy to be studied, thus the time to carry out a special research has arrived.

Therefore, based on Chinese Creative Industries Report, we decided to conduct a
deeper, more detailed and more characteristic research on some active creative cities of
China, leading to the birth of Blue Book of Creative Cities, which is also an important
part of Creative Series published by China Creative Industries Research Center. We
hope this blue book can function as a faithful recorder, promoter and explorer for every
creative city of China.
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Abstract

The fusional development of cultural creativity and relative industries is becoming
the national strategy, and the cultural creativity and design service is showing its
posture of multidirectional interactive integration development in every area of
economic society today, which has significant meaning to promote regional economic
transformation and upgrading, promoting the scientific development of cultural
industry. This report sticks to the theme “the fusion of cultural creative industry and
relative industries” , summarizing the general situation of the fusional development of
cultural creative industry and relative industries of Wuhan in 2014. Based on the
integration of new media and traditional media, science and technology, culture and
finance, it analyzed the paths and achievements of the cultural creative industry in
Wuhan, and mainly introduced the fusional development situation of cultural creative
industry with other relative industries in East Lake Development Zone, Wuchang
District, Huangpi District, Dongxihu District. Furthermore, it went into some
enterprises which are good at fusing cultural creative industry and related industries,
such as the Yangtze River Daily Newspaper Group, radio and TV station in Wuhan,
Wuhan Jin Yun Laser Co., Ltd. , baina Information Technology Co., Ltd. and
summarize the successful experience of enterprise development. At the same time,
the report also pointed out that the current difficulties and challenges that Wuhan
cultural creative industry are facing with, and the development of Wuhan cultural
creative industry in the future was prospected. The book is divided into six parts: the
first part is the general report, the second part is the industry report, the third part is
the regional report, the fourth part is case analysis, the fifth part is- theory

exploration, and the sixth is the appendix.
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Preface

In today’s world, cultural creative industry has become an important engine of
leading the development of economy, its scale and level, also has become a symbol
measuring the comprehensive strength of a country or a region. In China, creative
industry is on an important mission of promoting national cultural soft power,
implementation of national cultural innovation, technological innovation and
development of powerful cultural country. The CPC central committee lead by
President Xi attaches great importance to the development of cultural creative
industry, the 18th CPC National Congress, the Third and fourth Plenary Session of
the 18th Central Committee of the Communist Party of China have made a
significant new deployment on the development of -cultural creative industry. In
2014, We deepen the cultural system reform in our country for the first time, the
second session of the central comprehensively deepen reform leading group passed
Implementation Plan on Deepening the Reform of Cultural System, and cleared the guiding
ideology , objectives of reform ideas, the main task and policy guarantee, and planned
for road map of cultural reform and development in the future, and cleared about the
schedule, arrangement of the specification. The CPC central committee and the
relevant departments under the state council has issued Several Opinions about Promoting
Cultural Creativity and Design Services and the Development of the Related Industry
Amalgamation, Instruction about the Development of Traditional Media and New Media,
Advices about Speeding up the Development of International Cultural Trade, Opinions on In-
depth Aduandng of Culture and Finance Cooperation, Two Notifications about Printing and
Distributing of Conversing the For-profit Cultural Institutions into Enterprises in Cultural
System and Further Supporting the Development of Cultural Enterprises, Opinions about
Supporting the Implementation of Micro Cultural Enterprise, Instruction of Promoting the
Development of Characteristic Culture Industry and other important documents, issued a
series of policies conducive to the development of cultural creative industry,

promoting the cultural creative industry “ cross-border integration” depth fusion,
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culture and technology, culture and financial cooperation, as well as the popularizing
of cultural products. All in all, it vigorously promoted the development of cultural
creative industry.

Wuhan, as a famous cultural city with a history of 3500 years, has a profound
cultural background, the Chu culture, the three kingdoms culture, and the Xinhai
Revolution, has been leading the development of the Chinese culture. Under the
guidance of Wuhan spirit of the “dare to be first, the pursuit of excellence” ,
Wuhan, as a center city with the boom of national cultural creativity, Closely around
the political and economic and social development overall situation, actively build
“cultural five cities” , and vigorously develop the cultural creative industries, which
provides strong cultural support in building national center city and great Renaissance
Wuhan. In 2014, Wuhan, vigorously promote cultural system and mechanism
innovation and set up the city’s Special group of cultural system reform, and then
formulate Task List of Deepening the Reform of Cultural System in the City and Main Task
and Responsibility Division of Labor of Cultural Reform and Development of Wuhan City in
2014, making clear the roadmap, the specification and schedule of the reform of
cultural system in the city. By further deepening the reform of cultural system, and
perfecting the top-level design, strengthening policy supply, and implementing the
major projects, and optimizing the development environment, and expanding the
integration of culture and science and technology, and improving the level of culture
industry scale, intensive and professional, and promoting the cultural strategy of
“going out”. Cultural creativity in Wuhan continues to spurt, and the new forms of
culture grow rapidly, the culture demonstration projects are brilliant, and the
development of cultural creative industry has come to a new level, and even in some
key areas and crucial links has made a breakthrough. The overall strength and
competitiveness of culture in Wuhan has improved significantly.

At present, China’s economic development step into the new normal, The
economic structure is constantly optimized and upgraded, and the way of economic
growth shifts from investments and exports to consumption and innovation, the
model of industrial development shifts from traditional low-end manufacturing exports
to creative economy as the main driving force. Wuhan is on the great journey of
constructing national center city, of reviving and of realizing the 2049 vision plan,

which needs the nourishment and promotion of culture, optimization and innovation
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of culture creative industry starting from the whole view, which is the only way for
Wuhan to construct national center city from mid-late to late industrialization. In
2014, economic aggregate of Wuhan is over one trillion-dollar, ranking the first in
central China. With the great prospect, the development of cultural creative industry
has entered the critical period of transformation and upgrading. Represented by the
cultural industry of service has accounted for half of GDP in Wuhan, becoming the
new engine of economic development. Under the new situation, the challenges and
opportunities coexist, just like difficulties and hope, there are still difficulties and
problems that affect the rapidly healthy development of cultural creative industry, in
order to solve these difficulties and problems, all people in Wuhan are supposed to
further emancipate the mind, deepen reform, eliminate obstacles, and speed up the
development.

In the future, under the situation of pilot reforms in the country, under the
guidance of rise of central China strategy, Wuhan ought to actively meet the
challenge, grasp opportunities. In financial terms, we are supposed to be developed
into a central strategic fulcrum, into the leader of the Yangtze river economic belt and
the rise of central China, and the leader of the fourth growth pole in China. ; In
cultural terms, we are supposed to be developed into a national cultural center city
and creative city all over the globe: becoming a cultural creative industry, public
cultural service system, the world cultural heritage protection think-tank; Building a
model of modern urban civilization, the model of the Chinese civilization to the
world, China’s model of creative city, the high grade model of livable city, and
trying to realize goals of the construction of national center city, then reviving
‘Wuhan.

The research object of Wuhan Report on Cultural and Creative Industries (2015) is
the overall situation of culture creative industry of Wuhan in 2014, and the report
summarized the overall situation of cultural creative industry development of Wuhan
in 2014, and analyzed the present situation in various regions and industry, and
combined with facts of integrational development of cultural creative industries in
Wuhan, and discussed the important theory and basic law of the integration of culture
and science and technology, and the transformation of the Internet culture industry
and traditional media.

The book is divided into five parts, the first part is the general report, and it
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analyzed overall current situation of cultural creative industry in Wuhan and the
description of development of new trend, and it analyzed the new background, new
achievements, new measures, new characteristics and new trends of the development
of cultural creative industry in Wuhan according to the latest data in 2014 new
difficulties and problems existing in development has also been analyzed. Besides, it
put forward the next new train of thought on the development of cultural creative
industry in Wuhan, and the development foreground is prospected. The second part
is the industry report; it made a deep analysis on fusion of traditional media and new
media in Wuhan, and the industry of cultural and financial integration development
from the Angle of theory and practice. Third part for regional report, it selected and
analyzed the national demonstration base, Wuhan east lake development zone, Jiang’
an District, Wuchang District, Huangpi District and Dongxihu District, and then
summarized successful experience and put forward the development countermeasures
and Suggestions. The fourth part is case analysis, it mainly selected the four cultural
creative enterprises, which performed very well in integration development and
carried out a case study, trying to provide reference to transformation and integration
of enterprise development for ot};ér cultural and creative enterprise through in-depth
analysis of their successful experience. Fifth part is the theory, it combined with the
culture and the integration of science and technology, new media, such as the current
cultural industry hot and difficult .problem to be solved, and studied with better
practice from the height of theory. Moreover, the appendix also sorted out the big
events of Wuhan cultural creative industry in 2014 according to the clues of time;
systematically record each step of development of the cultural creative industry in
Wuhan for a year.

Since 2013, Wuhan Report on Cultural and Creative Industries ( 2015 ) has
published three books in a row. As China’s “Blue Book of Creative Cities” series,
which has formed a wide range of influence in the academic and industry community ,
and has also been caught the attention of the society from all walks of life. During
editing, research and writing team truthfully record industry development trajectory of
Wuhan cultural creative industry based on the principle of authority, originality and
leading, and provide intellectual support for its development. In the process of
writing, the writer refers to a lot of books about the culture, the cultural industry and

the relative statistic data and research of the cultural creative industry development in
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