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Atrium view of MWDL offices that combines

an old brownstone building with a new four-story
facility. Shown here are the walk ways between
the two buildings
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MWDL Partners from left to right

Wayne Krimston, Millie Miller, Herb Murrie,
Jim Lienhart, Mike Kelly, Dan Carstens,
Sheldon Rysner, and Linda Voll
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