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[ /Part A Online Text

How E-Business Works

Electronic Business is one of the most important aspects of the
Internet to emerge. It allows people to exchange goods and services
immediately and with no barriers of time or distance, Any time of
the day or night, you can go online and buy almost anything you
want.

The consumer moves through the Internet to the merchant’ s Web
site. From there, he decides that he wants to purchase something,
so he is moved to the online transaction server, where all of the iﬁ-
formation he gives is automatically stored. Once he has placed his
order, the information moves through a private gateway to a Pro-
cessing Network, where the issuing and acquiring banks complete or

deny the transaction. This generally takes place in no more than §



-7 seconds.

There are many different payment systems available to accommo-
date the varied processing needs of merchants, from those who have a
few orders a day to those who process thousands of transactions dai-
ly. With the addition of Secure Socket lLayer technology, E-Business

is also a very safe way to complete transactions.

Merchant
Welb-site

Online
Consumer

Internet

’ Online Transaction J

Server

Private
Gateway

. —

Processing Network
/ \

Aquiring Issuing
Merchant Consumer
Bank Bank

There are several basic steps involved in getting Business En-
abled.

[] Getting an Internet Merchant Bank Account

[] Web Hosting

L Obtaining a Digital Certificate

L1 Finding a Provider of Online Transactions

L] Creating or Purchasing a Shopping Cart Software

With the development of the E-Business, there have been many

different types of E-Business models. The steps are different for



different types.

New Words and Technical Terms

Electronic Business

aspect
emerge
barrier
consumer
merchant
Weéb site

purchase

transaction server

private gateway
issue

acquire

deny
transaction
payment system

accomrmodate

Secure Socket Layer

involved
enable

- bank account

digital certificate

shopping cart software

Notes

E-Biz is short for E-Business % F # #
feature, side % @, 3 &

appear, become known &
difficulty, wall H & 40, % %
buyer, user %

commercial, trade #H k¢ ;¥ %
M 34

buy, pay for ¥ %

XHPMEE

A %

topic; publish # B ; £ 47
obtain, get &K

refuse, disagree &<

business deal X %

EZL g ¥ 3

provide room for hold A *, A -F
Z2WMBLE

concerned 0 % 49

make possible & -« BRA TR
BITRT

¥ k4t &,

1. Gateway:A device that connects two computer networks that use differ-
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ent protocols. It translates between protocols so that computers on the
connected networks can exchange data. For example, commercial online
services often have gateways for sending E-Mail to Internet addresses.

Network: A group of inter-connected computers, including the hardware

and software used 1o connect them.

- Secure Socket Layer(SSL): A protocol from Netscape Communications

Corporation, which is designed to provide secure communications on the

Internet.
Questions for Discussions

Do you know the difference between E-Commerce, E-Business and
E-Shopping?

Most people are worried about the payment systems, What do you think
of them? What kinds of the Internet payment systems do you know?

In your opinion, how do you view the fuiure of e-business in China?

[ /Part B Online Surfing

.8earch and Advenced Search

NN

- See the part of following Homepage of AOL( Fig. 1) and learn the words

ou don’t know so far and prepare for oracticing on the internet.
I g

- Do some warm-up exercises to learn to search the Internet. You may

find it easier than expected. Type the name of the things in the search
box correctly and then click the search button. Make a list of the results
while you are practicing. The lollowing homepage is selected from the

very famous search engine * Yahoo(Fig.2)".

® Practical Task

Divide the whole class into groups with each group having four or five
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team members. With the help of your teacher. each group should elect

their own team leader. The team leaders should be responsible for team

works. Here are some useful search engines for you to use in your team.

M) bty /7 nanrch el comd

[ . R e




[ www . excite .. com

Team members may choose one from them and then surfing with it.
Make a summary of the search results and compare with each other in your

group.

7Part € Information Related to E-Biz

_Revlewing the Top Searching Engines

Which search engine is the best” For Internet users, that is
the everlasting question. After all, the primary reason for using
the Internet is to find things. Search engines are the tools to ac-
complish that goal.

Here is an overview of the ones that many people are finding do
the job best today.

www. yahoo. com/

Yahoo is not technically a search engine. Instead of searching
the Web at large, it searches its own database.

But Yahoo is greatly popular and the selectivity of its
database can be helpful when you would like to eliminate as much as
useless material as possible.

Yahoo's People Search (http://people. yahoo. com) is also a pop-

ular feature—legendary for its ability to help locate friends,
relatives, and colleagues.

wwWw. excite. com/

If you’d like to see an example of what happens when a search
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engine catches “portal fever”, log on Excite.

A large amount of information crowds the screen on Excite’s
main page—including news, tips, poll results, categories, adver-
tisements, and horoscope information.

This is not exactly a purist’s vision of what a search engine
should be. Nevertheless, Excite does have a strong search engine

/that returns useful results.

If you’d like to turn your computer in the morning and see lots
of information coming at you from all different angles, Excite may
be the right choice for you.

WWww. zensearch . com/

ZenSearch is a search engine. on amission. Instead of returning
100,000 search results each time you enter a search term, Zensearch
focuses on quality, not quantity.

Sites presented are evaluated based upon content, appearance,
and usability. Those Websites that do not meet the standards are not
included in Zensearch’s database.

You may find it refreshing to be able to go through a list of 10
results rather than, say, 10, 000.

www. google. com/

In 1998, Google came onto the Internet scene at a time when oth-
er search engines were busy becoming ‘portals’. At the time, Google
contained none of that, focusing instead on providing quick, accu-
rate search results with a minimum of trouble. Now over several
years later Google still focuses on the basics, providing a simple
main screen that contains just a search field and a couple of but-
tons.

But for many Internet users, the best part of Google is that it

gives surprisingly relevant results.




