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YANHUANG TIMES Advertising Corporation Beijing

A DRAGON IN THE SEAS OF BUSINESS YOU ARE!
LET US MAKE A DRAGON'S ROPE FOR YOU.

YOU WILL BE DAZZLING BRILLIANT, AND SURPASS
TIME SPACE!
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Introduction to CCTV Advertising Department

CCTV Advertising Department was the first in the country to devote a regular program serving the public interest. The program, named
“GuangErGaozhi”, aims at enhancing social awareness of various issues by criticizing, admonishing or warning against anti-social behavior and~
practices. The program has gained the support of CCTV audiences over the past decade.

In 1997, the department produced a series of agricultural promotion programs, which are now aired on six of CCTV eight channels, in a b to

help the country vast poverty-stricken population. Information about agricultural products has been much welcomed by farmers .

REPRBAS
CHINA CENTRAL TELEVISIO!

-t



i ® B @ & 7 & #
XEPEMER.
FHERBOERILENES.
oMM AR,

ERE AR E AR

HME il 4 M0iE
HEEER 1TORA,
BiEE s 75 et
—E%HA
EF 1998 FIEMTEN—S T 255,
EEPERAD B IMERMBE
EIEREXMTHHE A
EX—HE XA EORm,
B AR S L
it A f0 G WAL R 5
BT S EIERE
R 2 ERNEWEZY,
KEEPHFRSEMYEER,
REBFERM T E RN BITEIH,
HESENWMBE L AORPRIE,
ErEERRAIEE.
RBMEREMBER
[ &%
EEXBEAMSREEHEH
M-SR L R B 1
i\ ESHBEREMREL,
it ja] E 5
MEH—FRS
KN T LG &
W omms
FEHSEREG
HA—HE kA E A7 2

EEFERAE Sl FaE




T AR E A
@il e (=g

CNTT—0002




EXr fEvEASRE O IEAE DEMERLT 54

LR

&

B i§
&

IRHUA=HhDE TS
100088
01062003041 62371803 62047230

(010762371803




T

Wy
‘ \ 5 b - pe 3
4 i '_. | L - s . u ' L . (RS
O~ 7
_adiine e, BEESEIRES T L P
: " g ] EEH -.metﬂﬁﬁﬂf._
' e BRI 5EE (FiR) MRAH T CREMIE) &1F ’_.L. ﬁ:’wi:‘niﬁ.’!k
A & {LHER
. e AEEeHE 77 63%
‘, BEEERET AR
- Bt AR HEAERB R, LRRiE. FRERALER
2 BERRBLETRNEGRES . EEBETRRATHRGTR. A Lo
# RS tEHFEE.
-
» TEEWSEFEIRE

FMEE T, B ':ajL w Bk, JLRERIE. HB
LR E 24 b 7 4 IEok= 37 S
! *"?'I,'i LE'HE‘?? F 2R EmiHnEERE

THE. &

ﬁd-i 5*f?' Eﬁﬁﬁ'gi B =¥

I-&5ERiFERIE . 65298824

AR Tl &eBi%: 65125291 f&H: 65298891
syl & HiE . 65298697

mﬁgiﬁiﬂkﬁﬂiﬁ 65298686 65131044 fEH:

65298892

£9:100734



AN TR DENIR ey AT Em R Y
WAL, BERS CWAR. TF ok AR . el
AR -f OEIE

B

"""" OAAC

O -oriental 4: Jjif. A -Arts EA, Hiy A -Advertising "%
LN AR WEHET L (RG] PUUIE TR, Rl
CAR W LS A AT brdz B TR HUEE AR 1
FLHLA 7o BHR ek

BRSR: 100032 SEFEHEMEEMETEARI08  $iF: (010)66084215/16./ 171819

fEH: (010)66084228

C —Company 25
(35N T TR | BN
A AL S e

\/
e T I T EEY
ot Lod b kR

OERTAL AT

http; | www.chinaOAAC.com



m-su:@ sF0ES
AL R GT1S6080

-".'\1_ 4 <
o o "
"”%; FEPED REID RGES AN

A st i H R R
18 A7 - 8 [ R A :
18K MR BT I b fafL'
O RRE . B K B T RR :,',H'ﬁi
'thhE l‘]t; i’f’]‘ﬁh{ Jh'i:[ i
REC (A £ 10 LR O S Bl
R MR R LR eSS R S

S OERIBE S 9000

o i B £ ,,m e BT
1999 AR b o
ﬂi#ﬁ-’.‘-f:ar:.'i.z."ai.";‘_é.'HJ"fiﬁ*tl,;ﬂid
1 1‘ A 48 A€ A5 PERS o Bl i
£ il 5. 4ES VIl o] b
2 1” -

1998 i 4 VH - 4L 5
L B e ok ]k
s A R # I % A I s
_4& HL A C R LCRR) AT 4
. 16 i, bR I*lffr?'UfJH.—'r,ll',
N LT O 4 402 4B X
.f l #E 1 H ,k-‘ |'?""'irﬁ|')‘~,r
WAL LR A

tﬁ T S |:N;JI|\'- A S

%€ 10 5B X 4 i & M 3% 450
Sk R G B B B 15 8 %)%
WAL IS R il [EXa

fE b 5B IX le 9% 1,




