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TEXT A

Famous Last Words

Book publishing has changed dramatically in the past 20 years. More
books are being published than ever before, but there is little support for new
authors and their novels .

Once upon a time, getting a novel published was a straightforward busi-
ness. An author would write a book, send the manuscript to a publisher who
would read it and, if he liked it, he would agree to publish it. The author would
then be allocated an editor, and they would work together to make the book as
good as it could possibly be. If all went well, the author would co-operate with
the same publisher and editor to produce a second novel, and then a third,
and so on. Often such relationships lasted a lifetime.

Bl In those days publishing was thought of as a gentiemanly business. It was
accepted that new authors needed support and time to make a name for
themselves, and fiction lists were usually subsidized with revenues from better
selling books, like bibles, educational titles, and books on gardening, sports
and cookery .

But in the past 20 years book publishing has changed beyond recognition.
Most of the smaller, individual publishers have been bought up by global multi-
media conglomerates for whom book publishing is just another business to be
added to their already varied collection of activities. Like any other part of the
enterprise, it’s expected to turn a profit.

B] The result of this is that decisions about which authors and books to
promote are now made by marketing people rather than editors. This is
certainly the experience of literary agent Christopher Sinclair-Stevenson. “The
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power of the editor is much less than it used to be. It has to be backed by
marketing people, and they are not necessarily looking for quality. They are
looking for something which, if marketed properly, is going to sell a lot of
copies.”

Industry observers warn that if too much power is given to marketing
departments, the long-term effects on fiction writing coutd be detrimental.
Boyd Tonkin, Literary Editor of Britain’ s Independent newspaper, says that,
from the new books which arrive on his desk, it’s clear publishers are choosing
books on the basis of the marketability of the author rather than the quality of
the writing. “Publishers are very keen on authors who have an existing profile in
another area of the media, such as a journalist or television presenter. This
benefits [only] a very small number of new writers.”

¥d Even better, of course, is to publish a book by an already famous author.
This is by far the safest strategy, according to Simon King of the US publishing
conglomerate Random House. “Nowadays ... horror hardly sells unless it’s
by the big names like Stephen King. Crime books do, of course, sell if you’re
Ruth Rendell. If you’re Joe Bloggs, forget it!”

P4 This trend — of promoting books by well-known authors and ignoring the
unknowns — is rapidly becoming the norm as conglomerate publishers get
bigger. Today, most of a publisher’ s energies and resources are devoted to
just a handful of titles which the marketing people believe will be best-sellers .
Bl Making matters worse for new authors is the fact that the number of books
published every year continues to rise. This means more and more writers are
likely to languish in obscurity. In 1996, Britain published more than 100, 000
books. Ten per cent were fiction, and half of those were new fiction. That
works out at 5,000 new fiction books in a year.

El Typically, it’s literary fiction — the backbone of new literature — that is
most neglected. Marketing people tend to ignore such books uniess the author
is very well established. One reason is because literary fiction is notoriously
hard to sell, mainly because of the difficulty in identifying the target audience.
For first-time authors, this makes getting published extremely difficult. And
even if their first novel is taken on by a publisher, the chances are that the
second novel won’t be.

ifi The other problem has to do with cost-cutting. According to Mark le Fanu
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of the British Society of Authors, many publishers are trying to save money by
making editors redundant. This affects fiction authors particularly. “ Staff
turnover is high, and there is very little continuity between authors and editors,
which is so important to writers. They may be a radical bunch, but they are
extremely conservative when it comes to nurturing a relationship with [ their]
editor.”

i, The changing face of publishing bodes ill for literary fiction. In their search
for a fast profit, publishers are concentrating only on those titles and authors
which can be targeted at an identifiable market. Will their next move be to stop
publishing literary fiction altogether? At the moment, there are probably enough
readers to keep new books trickling through. Let’s hope this audience
survives. Otherwise our children may one day have to curl up in front of the fire
with an encyclopedia or cookery book .

NEW WORDS C‘%“-a

backbone [’baskboun] n. most important part of sth #1Ig

bode [boud] . be a sign of sth coming FiR

conglomerate [ kon’ gmerit]  n. large business consisting of many different
companies KA H], £k $EH

continuity [ konti’ nju (:) iti]  n. logical connection between parts of a

sequence & gEit

detrimental [ detri'mentt]  adj. harmful K, AFHHY

encyclopedia [enisaikbu’pi:die] n. HH42$

languish [languish] vi. lack or lose vitality 4 3:3% #1

manuscript ['meenjuskript] n. typed or handwritten version of a book before

it is published F#

marketability [ ima:kito'biliti] n. BEETHHENE R

norm [no:m]  n. standard or pattern that is typical of a group, etc ¥R%E, #TE

notorious [nou’to:riss]  adj. well known for sth bad 5.4 21y

nurture ['no:tfa] wr. encourage and develop X 3% ;14 ®

obscurity [ab’skjuoriti] n. state of being obscure JCiH ; 24 4#

redundant [ ri'dandont] adj. not needed; superfluous; unnecessary &1,

JUEH)
straightforward [ streit’ fo: wod]  adj. easy to understand or do, without
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complications or difficulties; honest,
frank 23849 ; B BRAY; IEELAY
subsidize ['sabsidaiz] v¢. give a subsidy to sb / sth A3 A (4 Bk e

uy
turnover [ ‘te:nisuva] n. rate at which employees of a company leave and are
replaced AEAFFHR
&
PHRASES TR

be...keenon...; Xfeeeee 2
bode well / ill for sb / sth: be a good / bad sign for sb / sth Xt E A/ EHR
H X

famous last word: expression used when someone has said too confidently that
something will happen (it usually doesn’t ). Used here as a
play on words because the article is about writers who fail to
become famous, even though they may have had novels
published. 24 BT K (X B R R X3EIE, A WA 3
BRXFHERRLMERFE)

languish in obscurity: of an artist who remains unknown or unrecognized but

continues to work {35
make a name for oneself: become well-known and admired for what one does

B4 H 4
take on: to hire; engage /&1 ; %
work out: HJ
NOTES 9

fiction list: & HARK+H
Joe Bloggs: (FfE¥H ) FkIgAEEA
Ruth Rendell: (1930~ )EEEZIER, /MEE IR X £E

EXERCISES C%;va

I. Reading Comprehension
Choose the best answer to each of the following questions .
1. Which statement is true of book publishing in the past?
A. Publishers expected book publishing to create a profit for them.
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B. The decision to publish was mainly made by editors.
C. Publishers paid much attention to the selling of the books.
D. Publishers chose books according to the marketability of the author.
2. In paragraph 6, “forget” means
A. fail to remember B. stop
C. don’t even think about D.try
3. One of the reasons for neglecting literary fiction is that
A. the authors are very famous
B. literary fiction is easy to sell
C. many publishers are trying to save money
D. literary fiction is hard to understand
4. This passage mainly talks about
A. the bad effects on both writers and writing of the changes in book
publishing
B. book publishing in the past
C. the profit that the publishers can get
D. how the publishers should do in the future
5. The tone of this passage is .
A. pessimistic B. humorous
C. critical D. revengeful

. Vocabulary and Structure
Section A Choose the definition from Column B that best matches each word in

Column A .
A B

1. manuscript a. move slowly through a system

2. allocate b. typed or handwritten version of a book before it is
published

3. conglomerate €. most important part of sth

4. detrimental d. give sth to sb for a particular purpose

5. notorious e. large business consisting of many different
companies

6. backbone f. spend time, energy and money on sth

7. bunch

(e}

. very harmful or damaging
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8. nurture h. well-known for sth bad

9. trickle i. group of people

10. devote j. encourage and develop

Section B Complete the following sentences using a form of the word given in

brackets.

1. The flowers from lack of water. (languish)

2. There is no of subject in a dictionary. (continue)

3. It seems to me that | have been my duty. (neglect)

4. The production of wheat is by the government. (subsidize)

5. Several are competing in the same market. (conglomerate)

6. Tom is the candidate who is by the Labor Party. (back)

7. I’m beginning to regret that | the job ; 1I’m working
overtime every evening. (take on)

8. That criminal has been sent to prison. (notoriously)

III. Cloze

Fill in the blanks with the given words. If necessary, change the forms of the
given words.

relatively return under
as for aid
independence dismantle control
reasons acquire cut
links dependencies require

The British Empire was once home to a third of the world’ s population. But
with the (1) of Hong Kong and its million inhabitants to China, only
180,000 people in 12 populated territories now count themselves (2)

British colonial subjects.

Britain’ s imperial expansion, which continued (3) e 400 years,
was motivated by the desire to (4) wealth, and to maintain the British
navy’s (5) of the seas. Today, that flow of wealth has been
reversed and most of the “dependent territories”, as these colonies are
known, (6) some financial support from Britain .

It was with the granting of (7) to India in 1947 that Britain started
to (8) its Empire. It was (9) easy to give independence to
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the larger colonies ~— indeed, most campaigned vigorously for self-rule — but

the smaller (10) , which were less economically viable, preferred to
remain (il) British rule.

Most are still unwilling to (12) these old ties, chiefly for financial
(13) . Since 1990, Britain has provided its dependencies with £ 153-
million in (14) , and for many this money is a lifeline. Even Britain’s
richest territory, Bermuda, wants to maintain its (15) with the UK. In

a referendum in 1995 voters overwhelmingly rejected independence.

IV. Translation
Transfate the following into Chinese.

Typically, it’s literary fiction — the backbone of new literature — that is
most neglected. Marketing people tend to ignore such books uniess the author
is very well established. One reason is because literary fiction is notoriously
hard to sell, mainly because of the difficulty in identifying the target audience.
For first-time authors, this makes getting published extremely difficult. And
even if their first novel is taken on by a publisher, the chances are that the
second novel won’t be.

The other problem has to do with cost-cutting. According to Mark le Fanu
of the British Society of Authors, many publishers are trying to save money by
making editors redundant. This affects fiction authors particularly. “ Staff
turnover is high, and there is very little continuity between authors and editors,
which is so important to writers. They may be a radical bunch, but they are
extremely conservative when it comes to nurturing a relationship with [ their]
editor.”

TEXT B
Living in the City

Fi Atnotimein history has there been such a mass migration of people from
countryside to city as is happening now. By the year 2030, it’s estimated that
more than two thirds of the world” s population will be living in cities — twice as
many as today. This means. that the problems faced by cities today —
overcrowding, poor housing, unemployment, poverty, and lack of food and



